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Labels Put New Biz 
Models To The Test 



BY MAHHEW BENZ 

SEW VOKK-'.\rli.<tl)irecl .sub 
sidiao' iMl'SlC ;uid tlie -VN Grou|i— 
founded by Kur\'t)imic Dave Stew 
art — are among a new 
jjencration of labeLs 
that claim to be more 
artist-friendly regard- 
ing revenue split and 
more economically fea- 
sihle because their 
records cost less to 
make and have a lower 
break-even point. 
These labels are at- 
tempting to address 
two ke\' industry' issues: 
troubled artist-label 
relationships and record deals that 
are cumbersome to both the labels 
(in terms of initial inve.stmenti and 




the artists I in terms of the number 
of albums they mu.st produce). 

The jury is still out on the finan- 
cial future of the new labels. But 
executives from both 
companies and others 
liM li.ive watched 
I -I Mptrations take 
i.ipe are convinced 
ihcy rcpre.sent a 
lu w way for labels 
I major and other- 
wise I to do business. 

"It's about choice 
for artists." Marc Oei- 
ger. ;\rtistl)irect vice 
chairman and foun- 
der of Los Angeles- 
based iMl'SIC, says of his new label, 
which signs artists to one-album 
(Continued on page 75) 



Capitol Celebrates Legacy 
With Multi-Genre 6-CD Set 



BY MELINDA NEWMAN 

l.().S.\.\'GKI.I-:.S— lnni.iii\ 
ways, the history of C.ipi 
tol Records mirrors tlu 
history of modern muML , 
On Capilol lincurds' Si x 
liclh . \nniversary: lil /I' 
2002. a .six-CD boxed s. I 
out Tuesday (22). virtual- 
ly every genre of music 



recorded since the 194()s 
is represented — from big- 
band to punk, from di.sco 
to rock, and from country 
to rap. 

Capitol Records presl- 
dcnt/CEO Andrew .Slater 
lovingly and painstaking- 
ly compiled the set. "You 
(Continued on page 76) 



Timberlakein 
Sync With '60s 
On Solo Debut 

BY LARRY FUCK 

NKVV YORK— Justin limberlake is 
amused by the media's insistence that 
he's been blatantly copping Michael 
Jackson's vocal licks on his first solo 
single. "Like I l.ove You." Rather, 
when he began assembling the mate- 
rial for the full-length Jusli/ieJ I Jive. 
Nov. .1). he reached much farther back 
in time for inspiration. 

"I was raised on Donny I lathaway. 
Stevie Wonder, and M Green: they're 
the artists who have .shaped the way I 
approach music." he asserts. "Wlien 1 
sing. I don't close my eyes and try to 
channel Michael Jacksrm. who has had 
an undeniable influence on me as a 
stage performer. I think about Donny 
(Continued on page 73) 



At 50, U.K. Singles 
Chart Inspires Debate 



BY TOM FERGUSON 
and PAUL SEXTON 

L(J.\D(J.\'— Kor almost half a cen- 
tury, the I'.K. single.s chart has 
been one of the dominant features 
of the nation's musical landscape. 
But with preparations for its 50th 
anniversary gathering speed, there 
is debate ahoul the chart's real 
value to the British music indus- 
tn,^ and public. 

The imminent anni- 
versan' marks the 19.^2 
launch of the first 
recognized singles 
chart in what is 
now the world's 
third-largest music 
market. L'nder the 
banner The Record 
Hit Parade, it ap- 
peared in weekly con 
sumer magazine Xeir Musi 
cat Express iSME). with the first 
chart — a top 12 — bowing Nov. \-\ 
that year. 

Recent months have seen a 
string of articles with a broadly 
common theme appearing in the 
national press, questioning 
whether the singles chart contin- 
ues to be relevant to U.K. record 
buyers. Many retailers here have 
long been critical of the chart, 
mainly becau.se of its fast-moving 
nature, with many singles having 
an ever-shorter chart land shelfl 
life. The chart, some argue, has 
cea.sed to be a reflection of popular 



taste in recent years and become 
more an indication of which rec- 
ord companies arc the most effec- 
tive marketers. 

.Surfers checking out the Web 
site of the Official l^.K. Charts Co. 
(theofficialcharts.com) are greeted 
by a confident mission statement 
credited to its brand manager. Dar- 
ren llaynes. He writes: "Today's 
Official Chart fulfills an important 
marketing function for the 
U.K. music industr\^ II 
is notjust a reflection 
of the market or a 
source of editorial 
copy for the media: 
it is the means by 
which the music 
industry attempts to 
influence record buy- 
ers and the research 
tool on which retailers base 
their buying decisions. There is no 
debate: the Official Singles Chart is 
;ls relevant in 2(102 as it has always 
been. " But others remain less sure. 

TURN BACK TIME 

One chart critic is industo' vet- 
eran Jon Webster, a former man- 
aging director of Virgin Records 
L'.K. who is currently working as 
an artist manager and (in a con- 
sultancy role) with London creative 
communications firm Clinic. Web- 
ster has also been working closely 
with the British Phonographic 
(Continued on page 74) 
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THE GREAT 
AMERICAN 
SOMGBOOK 

" A CAREER CROWNING 
ACHIEVEMENT! 

Includes Rod's sensational vocals on: 

"THESE FOOLISH THINGS" Featuring Dave Koz 
"IT HAD TO BE YOU" (Soloist: Michael Brecker) 
"I'LL BE SEEING YOU" 
EY CANT TAKE THAT AWAY FROM ME" 
"THE WAY YOU LOOK TONIGHT" 
"THE VERY THOUGHT OF YOU" . 
"YOU GO TO MY HEAD" f 
"MOONGLOW" Featuring Arturo Sandoval 
"EVERY TIME WE SAY GOODBYE" Featuring David Koz 
"THAT OLD FEELING" (Soloist: Arturo Sandoval) 
AND MUCH MORE! 

AN UNFORGETTABLE EVENT! 

IN STORES 10/22/02 

PRODUCED BY PHIL RAMONE, 
RICHARD PERRY AND CLIVE DAVIS 
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IFPI Releases First Regional Market Shares 



BY GORDON MASSON 

1.0NIX)N— .Sony and Univer- 
sal increased their global 
market shares last year at the 
cost of the other majors. But 
the lion's share of recorded 
music sales went to the in- 
dies, according to market- 
share figures released for the 
first time in the Internation- 
al Kederatlon of the Phono- 
graphic Industry's (IFPI) The 
Reairdiny Industry m Num- 
bers 2fJ02 yearbook. Although 
the split for individual coun- 
tries is not disclosed, details in the Oct. 17 
published report are given for regional and 
global market share for the calendar years 
1999. 2000. and 2001. 

Comparing 2001 wiorld market-share fig- 
ures with the prior year. Universal gained 
0.6%. Sony added 0.3%. EMI lost 0.5%. and 
Warner and BMG both fell 0.2%. The indies' 
share was unchanged. 

Although market shares are ba.sed on rev- 
enue, only percentage figures, not monetary 
valuations, are revealed. But taking the IFPl's 
2001 figure of $33.7 billion for the global 
recorded music market, Universal's share 
would have been $7.92 billion; Sony's, $4.95 
billion: E.Ml s, $4.38 billion; Warner's. $3.98 
billion; BMC's. $2.76 billion; and the indies', 
$9.74 billion. 

IFPl chief anal>rst Keith Jopling .says the sta- 
tistics are based on shipments (the net 
amount of returns and discounts) of "owned 
content. " which includes "finished music 
pnxluct" (ANTied by the company or its major- 
ity-owned (more than 50%) labels, product 
that is licensed-in. and product based on joint 
ventures. .\ot included are distribution deals 
and shipments by minority-oxvned labels. 

"Based on these criteria, sales figures are 
submitted by our members' affiliates to their 
HQs and then passed on to the IFPI. " Jopling 
explains. "We check the figures at a country 
level and then aggregate from that level up. 
There is an element of trust of course, as there 
is no audit, but we have a pretty open com- 
mittee of analysts from all the different com- 
panies, who krKAv what thej-'re talking about. " 



2001 MARKET SHARE BY REGION 


20O1 Market Sl<ar« in % 


BMC 


EMI 


Sony 


Universal 


Warner 


Indies 


Norlh Amtrica 


9.2 


10.1 


14.4 


28.3 


14.3 


23.7 


Europe 


8.9 


17.8 


13.3 


26.5 


11.4 


22.1 


Asia (excluding lepan) 


6.6 


8.6 


11.9 


16.1 


10.5 


46.3 




4.3 


U.O 


17.0 


10.1 


6.3 


51.3 


Utin America 


10.0 


13.1 


20.0 


15.0 


14.5 


27.4 


Australia/New Zealand 


7.5 


16.0 


16.9 


23.1 


12.5 


24.0 


Africa 


9.5 


23.6 


12.8 


20.9 


0.0 


33.1 


WORLD TOTAL 


8.2 


13.0 


147 


235 


11.8 


28,9 


S«if«, IFPI 



The statistics are calculated fnm the returns 
of labels in 40 countries, but certain compa- 
nies, such as Jive, declined to supply data. 

Regionally, the report details market shares 
in North America, Europe. Asia (excluding 
Japan). Japan, Latin America, Australasia 
(Australia and Ne%v Zealand), and Africa (see 
table, above). It is noted that the proportion 
of global music sales accounted for by the 
world's top 10 markets increased from 79% in 
1997 to 84% in 2001. 



Universal Music Interna- 
tional senior VP of market- 
ing/A&R Max Hole remarks: 
"While the typical Universal 
market share internationally 
is in the low to mid-20s. there 
are n\si> major repertoire-pro- 
ducing territories where that 
share is around the 30% mark 
or above, such as the U.S., 
the U.K.. and France. That 
strength has a long-term pos- 
itive effect for all the other 
countries worldwide where 
the repertoire is .sold." 
The yrarbook also shmvs for the first time 
the share of each country's sales that comes 
from local repertoire. That grew from 64% in 
1997 to 67.5% in 2001 . In the worid's largest 
music market, the U.S.. the figures were even 
more startling; Domestic acts realized a new 
high of 93% of the U.S. market in 2001— the 
biggest share of domestic masic in the world. 

The publication is being dispatched to 
IFPI members but is also available to non- 
members for £400 ($622). 



BMG Strikes Pressplay Deal 

Pact Brings Full Download Cross-Ucendng One Step Closer 



BY BRIAN CARRITY 

NEW YORK— In a deal that may mark the 
beginning of the end of cros.s-licensing turf 
wars between digital-music subscription .serv- 
ices controlled by the major labels. BMG 
Entertainment is licensing its content to 
Pres.splay. a joint venture between Universal 
Music Group and Sony Music Entertainment. 

BMG is one of the founding members of 
Pressplay rival MusicNet — a venture it joint- 
ly owns with Warner Music Group, EMI 
Recorded Music, and Real Net\OTrks. 

Both MusicNet and Pressplay have said they 
plan to feature content from all five major 
labels by the end of the year. 

Sources familiar with the negotiations .say 
MusicNet is on the verge of announcing deals 
with UMG and Sony A Sony announcement 
could come within 'days." 



But at this point. Pressplay appears lo be 
on a faster track to be fully cross-licensed. 
WMG remains it.s lone content holdout, al- 
though Pressplay says it is "very confident" 
that it will have a deal in place shortly. The 
company already has an agreement with EML 

MusicNet has also inked new licensing 
agreements with its existing content partners 
to allow for CD burning, transfer to portable 
devices, and unlimited streaming — all of 
which are expected to be featured in Version 
2.0 of tlie company's technology platform. 

The agreement beUveen Pressplay and BMG 
gives Pressplay 
access to "tens 
of thousands of 
tracks " from the 
BMG roster, in- 
cluding Christi- 



Copyright Office Denies Stay, 
Disappoints Broadcasters 



BY Bia HOLLAND 

WASHINGTON. D.C.— The National A.ssn. 
of Broadcasters (N.MJ) is disappointed by the 
decision of the Copyright Office that lets 
stand tlie ruling that simulca.st retran.smis- 
sion of an .AM/FM hniadcast signal over the 
Internet is not exempt from the limited dig- 
ital perffirmance right for sound recordings. 

On Oct. 10. Register of Copyrights Mary- 
heth Peters denied the application h\' a num- 
ber of broadcasters for a stay of the Copy- 
right Office's IXc. 1 1. 2(100, final ruling on 
simulcast retniasmLssioas. 

Such a stay bv' the Cops right Office would 
haw reliev'ed broadcast stations from paving 
digital performance royalties to labels and 
artists lor digitil simulcasts until an appeals 
court rules on a challenge by several large 
broadcast companies arguing tliat they are 
exempt from the fees. 

The royalty fees, retroactive to U>98, must 
be paid starting Sunday (2(1). Peters ruled 
that broadca-sters had failed to .show evidence 



that the siniulaists should be exempt from 
digital performance fees under the Digital 
Millennium Copyright .\ct (DMCA). 

"Because broiidcasters have not demon- 
strated a high probability of success on 
the merits of their appeal or that they will 
suffer irreparable harm absent a stay of 
the Office's Final Rule." Peters wrote, " the 
public interest in the smooth administra- 
tion of the statutory licenses overrides any 
counten'ailing public interest proffered 
by broadcasters." 

A spokesman for the NAB said: "We are 
obviously disappointed with the register's 
decision and look fimvard to the appeals 
court reversing the lower court's ruling." 

.An Eastern Pennsylvania i:.S. District 
Court has already ruled that the digital 
simulcasts of analog radio stations fall 
under the DMCA. The NAB has joined Clear 
Channel Communications. Cox Radio, and 
Emmis Communications in the appeals 
ci>urt challenge. 




na Aguilera. 
Whitney Hous- 
ton, OutKast, 
Elvis Presley, 
Frank Sinatra, 
the Strokes. 
TLC, Usher, and 
Wu Tang Clan. Pressplay members will be 
able to burn BMG songs to CDs. transfer 
them to portable devices, or keep their tracks 
permanentb" on their computers, as well as 
acce,ss unlimited streams and downloads. 

Michael Bebel. president/CEO of Pres,splay. 
notes that the addition of this fourth major 
music company "is another important .step 
forward" for the company. 

Meanwhile. BMG COO Michael Smellie 
says the deal "further demonstrates BMG's 
commitment to bringing music to con- 
sumers online in a way that is dvTiamic and 
respects our artists' rights. " 

Full cross-licensing will hardly give either 
digital music service the range and breadth 
of content available on such rival free services 
as Kazaa. But industry watchers point out 
that full cross-licensing will give both .serv- 
ices enough of a content base to package a 
much more compelling consumer offering 
that also includes all a.ssociated information 
and artwork, reliable high-speed download- 
ing, and editorial programming. 
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Top of the News 

8 "Pie Russian government 
fortns a new intellectual property 
task force in the piracy war. 

Artists & Music 

H E«wiitivf Tumtahlf^ FaiwI 
Durrani is named senior VP of 
international marketing for 
Island Def iam Music Croup. 

1 1 Simon Rattle hopes to effect 
"significant change" as the con- 
ductor of the Berlin Philharmonic. 

12 Kelly Rowland offers rock 
and RSB on Simply Deep, her 
solo debut for Columbia. 

1 A <«»iinHtrafl«- NRC\ Ameri - 
an Dreims picks current talent 
to re-create the '60s music scene. 
1 5 The Classical Score: Harp 
Consort mixes world-music Influ- 
ences with the early Baroque 
period on W/ssa Mexicana. 
IS Touring: Yoga centers serve 
as nontraditional but logical ven- 
ues for chant artists. 
1 7 Rnttrnro' Five <nld-niil 
dates for Paul McCartney gross 





KELLY ROWLAND 



more than S10.5 million. 
1 H BeviKHi * Prpvfpnn- Fnn 
Fighters, Faith Hill, and Rod 
Stewart are In the spotlight. 
2 1 R&B: 3LW weathers a law- 
suit as it releases A Girl Can 
Mack on Nine LIves/Eplc. 

Wnrik I. nrrAi- VIC vnrK 

with his Def Jam debut, Cfiefto 
Helsman. 

2S Beat Box: MTA/V2 s Pure- 
tone releases its full-length 
debut. Stuck in a Groove. 
27 Country: Winners of the 
13th Annual International Blue- 
grass Music Assn. Awards. 
30 Latin: laguares aim for No. 
1 again with £7 Primer Instlnto 
on BMC U.S. Latin. 
30 Latin Notas: Rilmo Latino 
will open a retail outlet in Miami. 

Ijtt Unlv^- Rj«i<.l Brian 
Bomberg fetes late bassist laco 
Pastorius on A440's Jaco. 

34 SonqwrftefS & Publishers: 
Christine Lavin keeps busy with a 
new album, I Was in Love With a 
Difficult Han, and side projects. 

35 Stiidin Mnnltnr: Several 
new product announcements con- 



cerning the SACD format were 
made at the 113th AES confab. 

International 

A3 The IFPI turns its anli- 
piracy attention toward Italy. 
*A Hits of the World: 1 as 
Ketchup's "Asereje/Tlie Ketchup 
Song" dominates this issue's 
international singles charts. 
as ninhalMinirPiikg-The 
sounds of Americana infiltrate 
the U.K. 

Merchants & Marketing 

At MiisirNpl f,M/p»pnitivgVP 

Ellle Hirschhorn believes content 
is aucial to the success of sub- 
scription services. 
SO Declarations of Independents: 
RED Distribution forms RED Dis- 
tribution Canada arm. 

^ 1 Rrtall Traf fc: Tnw pr Ri>rnrH< 
finally completes its highly antici- 
pated financial restructuring. 
•il Hnmo Vlden- The rnntlniiwt 
success of DVD sales provides 
hope for video retailers. 
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SK The Seattle wiind rptiims tn 
rock radio. 

57 Music & Showfali: T Rone 
Burnett is among the highlights at 
the first Hollywood Reporter/Bill- 
board Film STV Music ConferoKe. 
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Coalition's inaugural concert. 
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77 Rlllhnarit mm- What's 
online this week. 
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SIXTEEN AND COUNTING: In the spring, it looked as If Ashanti 

easily had the longest-running No. 1 song on The Billboard Hot 
1110 lor 2iW>. Her "Foolish" remained in pole position for 1(1 
weeks. But now that autumn's here, things look a little differ- 
ent: "Dilemma" (Fo' Reel/Universall by Nelly Featuring Kelly 
Rowland is in its ninth week on top — only one week away from 
tying "Foolish" and two weeks away from stealing its crown. 

The lengthy stay of "Dilemma" at the summit means that 
Nelly has been No. 1 for 16 weeks this year. The immediate pred- 
ecessor to "'Dilemma" was his first No. 1 song. "Hot in Hcrre." 
which ruled for seven weeks and is currently No. ,39 in its 26lh 
chart week. Thus, Nelly has racked up more weeks at No. I in a 
calendar year than any artist since Monica. She ran up a total of 
18 weeks on top in 1998, when her duet with Brandy. "The Boy 
Is Mine," remained at No. 1 for 13 weeks: subsequently, "The 
First Night" had a reign of five non-consecutive weeks. 

Because "Dilemma" returned to No. 1 and knocked out 
Kelly Ciarkson's "A Moment Like This" (RCA), that means 
that starting with the Hot 100 dated June 29, an artist named 
Nelly or Kelly has been on top of the chart every week. 

'LUV IN THE FIRST DEGREE: "Dilemma" has apparently com- 
pleted its nine-week run at No. 1 on Hot R&B/Hip-Hop Sin- 
gles & Tracks, as the song falls to No. 2 and is replaced by 



"Luv U Better" (Def Jam), the first chart-topper for LL Cool 
J on this tally since "I Need Love" in September 1987 (see 
Singles Minded, page 61). LL Cool J's chart span is now 17 
years and 11 months. 

"Luv U Better " is only LL Cool J's second No. 1 RiSiB hiL A 
second week on top would make it the most successful title 
of his career, as "I Need Love" ruled for a solitary week. 

The track is also LL Cool J's highest-ranked solo single 
since "Loungin" went to No. 4 in 1996. "Luv" is the 33rd 
chart entry of his career, while "Paradise" is the 34th, as it 
enters this issue at No. 76. 

lOVIAL: New Jersey rock group Bon Jovi has no problem 
bouncing back onto The Billboard 200, as Bounce (Island) 
becomes the band's highest-charting album since 1988 (see 
Over the Counter, page 61). The new album enters at No. 2, 
behind Elvis Presley's Elvis 30 #/ Hits (RCA). It's the first 
Bon Jovi album to chart since One Wild Night: Live 1985- 
2001 debuted and peaked at No. 20 in June 2001. Bounce is 
the group's first top-10 album since Crush sailed to No. 9 in 
July 2000 and the highest-charting album since New Jersey 
spent four weeks at No. 1 in 1988. 

More Fred Broason each week al www.bUlboard.com. 
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A Seductive 
Double CD of 
Sublime Rhythms 
Coldplay 
Beth Orton 
Doves 

Bebel Gilberto 
Charlie Hunter feat. 
Norah Jones 



Double CD available for $21.98. 
Album in stores October 29th 

In the US, order from your Caroline Distribution sales force: 
New Yof1< office: 212.886.7500 / California office: 323.46a862& 
In Canada, order now from your local EMI Canada 
sales representative. 

www.ultrarecords.com 
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Goman, Other Execs Exit Tower 



BY ED CHRISTMAN 

NEW YORK— Industry leaders say 
they were saddened by Tower exec- 
utive VP/COO Stan Coman's deci- 
sion to retire as part of a manage- 
ment upheaval at the company 
apparently mandated by new inter- 
im CEO Betsy Burton. 

Three other senior executives are 
also leaving the retailer: chief mar- 
keting officer Ron Nugent, general 
counsel Grace Bergen, and Mark 
Viducich, who oversaw Tower inde- 
pendent distribution company Bay- 
side. In Cioman's place. VP of retail 
operations Kevin Cassidy has been 
upped to senior VP. 

Music and video suppliers across 
the U.S. heaved a collective sigh of 
relief last week when Tower Records 
succe-ssfully completed a financial 
restructuring. It gives the chain more 
time to improve operations so that it 
can return to the form that it has dis- 
played in the past 30 years as one of 
the dominant music retailers in the 
world (.see Retail Track, page .51 1. 

The deal .saw Tower sell off its .54- 
unit Japanese retail chain to Nikko 
Principal Investments Japan in a deal 
that is being termed a management 
buyout, as CEO Keith Cahoon and 



UMCffa/ses 
Wglt^Royahy 

BY BRIAN CARRITY 

NEW YORK— Universal Music 
Group (UMG) is overhauling the 
royalty rate it pays to artists on 
sales of digital downloads and sub- 
scription-iicrvice content in an 
effort to drive greater artist par- 
ticipation in its online music ini- 
tiatives, sources say. 

Starting Jan. 1, 2003, UMG 
will no longer take deductions 
on technology (typically a 20% 
deduction), packaging (20%), 
and free goods (15%) when it 
sells a permanent download. 
Such deductions remain on sales 
of physical CDs. 

In addition, the royalty rate 
UMG pays on permanent down- 
loads will be the artist's album 
royalty rate, not the royalty rate 
it pays on singles sales, which is 
often 25% below the album 
rate. Artists will be paid at the 
album rate on all tracks sold — 
whether sold individually or in 
an album bundle. 

For streams and conditional 
downloads (those that disappear 
when a consumer quits a subscrip- 
tion service), the artist will be paid 
50% of the net receipts UMG col- 
lects from subscription services. 

Sources say the model is intend- 
ed to help create more robust com- 
mercial offerings, which in turn 
will serve as an alternative to such 
pirate net\vorks as Kazaa. 



two executives running the compa- 
ny and five executives from Nikko. 

Cahoon says that Tower Japan 
should respond well to its independ- 
ence, because during the past few 
years the chain has operated on an 
"almost stand-alone basis." 

The funds from the sale of Tower 
Japan and a $26 million term loan 
fi^m a consortium of banks led by JP 
Morgan Chase were used to pay off the 
old revolving loan, believed to total 
about $150 million, from a consortium 
of banks also led by JP Morgan Chase. 

As part of the financial restructur- 
ing. Tower finally closed a deal for a 
three-year revolving line of credit that 
provides "up to $1 10 million" with 
CIT Business Credit serving as a lead 
bank. In a statement, president/chair- 
man Michael Solomon said Tower 
completed a critical phase of its re- 
structuring plan and added. "Under 
the guidance of lBurton|. we intend 
to act swiftly to effect any necessary 
changes to restore the company to 
financial health." 

Both the term loan and the re- 
volver mature April 1, 2005, while the 
$110 million in bonds come due one 
month later. This means that Tower 
must completely turn itself around 
and start generating healthy profits 
if it is to meet those obligations. 



MICHAEL SOLOMON 



COO Akio Moriwaki will continue to 
run the chain. As part of the deal, the 
new holding company, Vespasianus, 
owns the Tower name in Japan, 

Tower Japan will open two more 
stores before the end of the year in a 
move that will help the chain achieve 
tumm'er of about 49 billion yen ($3925 
million), up from the 45 billion yen 
($360.4 million) it generated in the fis- 
cal year ended April 30. Nikko is using 
a combination of debt and equity to 
finance the 16 billion yen ($128.2 mil- 
lion) traasaction. although other terms 
of the deal were not disclosed. 

The sale ends Tower's affiliation 
with the Japanese chain, although 
Tower founder Russ Solomon has 
agreed to be an honorary member 
on its board, which comprises the 



'50s, '60s Pop Chart 
Mainstay Hay CorniifflKes 



BY CHRIS MORRIS 

LOS ANGELES — In a retrospective in 
Cool and Strange Music last year, 
writer Brad Bigelow said of musical 
omnivore Ray Conniff, "He took 
everything in and Conniff-ized it. " 

Bandleader/arranger/trombonist 
Conniff— whose unique 
orchestrations of a 
wide range of classical 
and pop material made 
him a chart fixture for 
three decades — died 
Oct. 12 in Escondido, 
Calif., after injuring 
his head in a fall. He 
was 85. 

Born in Attleboro, 
Mass., Conniff appren- 
ticed during the big- 
band era. After breaking 
in with Dan Murphy's 
Musical Skippers, he 
played with and arranged for 
Bunny Berigan, Artie Shaw, and 
Harry James. 

His career lifted off in earnest after 
Mitch Miller hired him in 1954 as an 
arranger at Columbia, where he wrote 
charts for Johnnie Ray, Guy Mitchell, 
Frankie Laine, Marty Robbins, John- 
ny Mathis, and others. 

In 1957. he released his first Co- 
lumbia album, 'S Wonderful!, which 
set the template for the rest of his 
career. The collection featured hig- 
band-st>'led arrangements of popu- 




lar melodies, in which male and 
female choral parts were smoothly 
latticed with brass and woodwinds. 
It rose to No. 1 1 on the Billboard 
album chart. 

During the next 16 years, Conniff 
placed 52 more albums on the chart; 

14 of them charted for 
more than 100 weeks. 
Joel Whitburn's Top 
Pop Albums 1955-2001 
(Record Research, 
2002) lists him as the 
No. 12 album artist of 
all time. 

His biggest hit was 
"Somewhere My Love 
(Lara's Theme From 
Dr. Zhirago). " which 
reached No. 9 on The 
Billboard Hot 100 in 
1966. The track vmn a 
Grammy Award for 
best performance by a chorus. 

Though the hits waned after 1973. 
Conniff recorded and toured tirele.ss- 
ly into the new century. In March, he 
made his last public appearance at 
Liza Minnelli and David Gest's wed- 
ding in New York, performing "Some- 
where My Love." 

Conniff is survived by his wife. 
Vera, who frequently appeared on his 
album covers; daughter Tamara. 
music editor of ffillhoard sister pub- 
lication The Hnllymx)d Reporter, and 
son Jimmy, a recording engineer. 



Webcast Royalty Bill Stalls 



BY BILL HOLLAND 

WASHINGTO.N. D.C— At deadline 
the aftcrniion of Oct. 17. as senators 
continued lengthy debate on such 
isisues as the House-pa.ssed Home- 
land Security .Act. chances grew 
slimmer that in its final hours before 
adjournment, the .Senate would find 
the time to pass a bill tliat would giw 
small-company Webcasters making 
less than $1 million a year a break 
on digital-performance royalties. It 
was legislation supported by record 
companies and artists' groups that 
had already cleared the House Oct. 
7 miboard. Oct. 191. 

If the hill is not brought up for a 
vote, it will remain in limbo until 
the Senate returns after the No- 
vember elections. That means 
small Webcasters will have to pay 
higher fees retroactive to 1998 



based on (he rate set hy the Librar- 
ian of Congress last summer of 70 
cents per song per 1. 000 listeners, 
which small Webcasters say will 
drive them out of business. 

The House has adjourned, so 
there is not any chance that any 
amended Senate version could be 
sent back to the I louse for approval. 

Insiders say that Sen. Barbara 
Feinstein. D-Calif.. put a hold on the 
bill Oct. 16 because of concerns lor 
recording artists. The Recording 
Indastry .•Vssn. of .America and artists' 
groups convinced her to release the 
hold, but it may have come t<K) late. 

The bill has had a rixTky road in the 
Senate after a unanimous vote in ttie 
House OcL 7. The legislation missed 
flixjr action earlier this week because 
of objections from the National Assn. 
of Broadcasters and others. 
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■ YEAR-TO-DATE OVER 






2001 


2002 




565,240,000 


491,704,000 


( 13.0%) 


538,325,000 


481,681,000 


1 10.5%) 


Singles 26,915,000 


10,023,000 


(' -62.8%) 


■ YEAR-TO-DATE SALES BY ALBUM FORMAT ■ 


2001 


2002 




CD 499,038,000 


456,651,000 


(-8.5%) 


CasselM 38,243,000 


23,811,000 


1 377%) 


Other 1,044,000 


1.219,000 


(• -16.8%) 
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This Week 10.832,000 This Week 20O1 


12,098,000 


Week 11,336,000 Change 


10.5% 


04.4% 




HikWeek 10.654,000 This Week 2001 


11,687,000 


oak 11,131/100 Changs 


08.8% 




■ SINGLES SALES ■ 


178,000 


■'r 7nr,t 


411,000 


205,000 




56.7% 


<>13.2% 






■TOTAL YTD CD ALBUM SALES BY GEOGRAPHIC REGION! 


2001 


7002 




asi 26,598,000 


24,867,000 


( 6.5%) 


68,879,000 


60,336,000 


( 12.4%) 


75,162,000 


68,858,000 


( 8.4%) 


A/est North Central 31,563,000 


28.618.000 


( 9.3%) 


95,858,000 


87,277,000 


( 9.0%) 


73,428,000 


66,787.000 


1 9.0%) 


■vlountain 37,091,000 


33,882,000 


(• -8.7%) 


90.458,000 


86,026.000 


(■ 4.9%) 


TOUNDED FIGURES 


FOR WJEK ENDING l&'l I'D 
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How did RCA Records 
bring the # 1 single to market 

in just 9 days? 



workspace™ 



"We couldn't have done it 
without DiS/IOD." 



Steve Ferrera 

Vice President of A&R 
RCA Records 
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summer's top-rated TV talent show, American Idol, 
RCA Records chose DMOD Workspace software for 



Across seven cities on two continents, RCA's team 
used DMOD Workspace to transfer pristine, uncompressed 
digital audio, via the public Internet, not only during production, 
but to manufacturing, duplication and radio distribution as well. 



Try DMOD Workspace on your next project. 

To inquire about our offer, visit 

Or cali DMOD at (617) 254-1024 today. 



no overnight deliveries • no couriers • less travel • less money 

total control 



CQQ02 DMOD. inc All Rtgfiis Reserved. OMOO l3 a registered iradomafk and OMOO WorkSpace is a trademark ot DMOO. Inc. 
Alt otrier trademarks, service rnarks, product names, company names and kjgos are ttie propeiTy ot tnelr respActive own«rs 



WWW. dmod. com 
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Film & TV Confab Addresses Visual Path To Musical Exposure 



BY JILL KIPNIS 

LOS ANGKI.KS— Amid declining al- 
bum sales and the proliferation of 
unauthorized Internet downloading, 
the liceasing of music for film. TV. and 
.soundtrack use remains an important 
revenue stream and a vital marketing 
tool for film studios and record labels, 
according to participants at the inau- 
gural Holl>wiod Heporter/Billboard 
film & TV .Music Conference, held 
Oct. 1(1-11 at the Renaissance Holly- 
ww)d Hotel here. 

A .strong single attached to a film 
project can help both the studio and 
the record label, participants on the 
"0 Soundtrack. Where .Art Thou?" 
panel noted. But whether referring to 
a single or the full soundtrack, all 
agreed the music must relate to the 
film. Sony Music Soundtra.\ president 
Glen Brunman said that when music 
is used in "an emotional way" in a 
film, as with Titanic ISonv Classical) 
antiO Brother. MUreArt Thou? (l^st 
Highway/.Mercurv') — whose sound- 
tracks have sold 10 million and 5.9 
million units, respectively, according 
to Niel.sen SoundScan {liillhounl. Oct. 
121 — the accompanying album tends 
to .sell more and. in return, helps driw 
more people to see the film. 

But as panel moderator Randy Cer- 



ston. president of Seehear Music 
Supervision, pointed out. 2.S-30 
soundtracks were certified gold or 
better by the Recording Industry 
Assn. of America (RIA.A) each year 
from 1996 to 1999: since 
then, only 10-1.5 have 
reached that level each 
year [Hillhoard. Oct. 12). 

Warner Bros, senior 
VI' of music Doug Prank 
contended that some of 
the drop-off in sound- 
track hits is a result 
of unauthorized In 
ternet downloading, 
which leaves consum- 
ers less likely to buy 
tion-type soundtracks 

The debate about how to create a 
successful soundtrack in the wake of 
the .success of 0 Brother was a press- 
ing issue at the "Anatomy of a Film" 
panel, moderated by Fox Music pres- 
ident Robert Kraft. The session 
focused on the use of music in Drum- 
line. an upcoming Fox film about 
Southern college marching hands. 
"We know that after O Hwlher. Where 
Art Thou?, audiences hunger for 
authentic soundtracks." said Jon 
McHugh. VP of creative development 
at Jive. Drumlme'i soundtrack dis- 




compila- 




RECORD LABELS: FaiscI Durrani is 
named senior VP of international 
marketing for Island Uef Jam Music 
Group in New York. I le was music 
division president for Palm Pictures. 

James Lopez is promoted to VT of 
urban marketing for .Atlantic Records 
in ^'e^^' York. I le was senior director 
of urban marketing. 

Gerardo Vergara is named head of 
Tu Casa .Music in New York. He was 
miirketing director for Warner .Music 
l.atin .America. 

David Buntz is promoted to VT of 
film music f( >r I 'niversal Pictures and 
Uniwrsal Music Group in Los .Ange- 
les. He was director of film music. 

Amani Duncan is named VP of 
video promotion tor Virgin Records 
in New York. He was .senior director 
of video promotion for Island Uef 
Jam Music Group. 

Bobby Rymer is pre imoted to VP of 
Almo Irv'ing'Kondor .Music Na.sh\ille 
in Nashville. I le w;is creative director. 

Jeroen van der Meer us named .sen- 
ior director of international market- 
ing for Kpic Records in New York. I le 



was director of ni.irkitiiiB for Kpic 
.Marketing Kurope. 

PUBLISHING: Angelique Miles Is 

named VP of East Coast creative 
for E.MI Music Publi.shing in New 
York. She was VP of A&K for Uni- 
versal Records. 

VENUES: SBC Center names Lany 
Parker, previously manager for VLA 
.Metropolitan Transit, as transporta- 
tion .supervisor MeMn "Darr" Weeks 
Jr., previt)usly audicvVisual produc- 
tion associate for the San .Antonio 
Spurs, as audio/visual .systems pn)- 
ducer Clinton Rathmell. previously 
audio/visual a.ssociate for the San 
;\ntonio Spurs, as director of audio/ 
visual engineering: Tod Ca/lisch. pre- 
viously director of information tech- 
nology for tlie Sim (Vntonio Spurs, as 
director of information technology 
and services: and Julie Williams, pre- 
viously office manafier/admini.strative 
a-ssLstant for Full Life Health and Fit- 
ness, as administrative a.sslstanL They 
are ba.sed in .San Antonio. 



tributor "But |marching-hand tunes] 
are something you have never seen." 
Jive and Fox's music division are lean- 
ing toward a mix of marching-band 
songs and new tracks from such 
artists as Monica. Trick 
IJaddy, and Alicia Keys 
on the soundtrack. 

Several sessions 
touched on how TV 
can be a driving force 
in exposing music, 
either through using 
songs in film advertis- 
ing or as part of net- 
work shows. Panelists 
at the "Primetime TV: 
The New Radio" session — moderat- 
ed by Billboard associate editor Car- 
la I lay — explored how such youth- 
oriented TV networks as the VVTi and 
Fox have been effective at breaking 



new acts. Examples include 1-13/ 
Warner recording artist Josh Gro- 
ban. whose eponymous debut album 
has been certified platinum by the 
RI.AA since his two appearances on 
Fox show .Ally McBeal. 
Additionally. Elektra 
rock act Remy Zero 
scored increasing radio 
airplay after its "Save 
.Me" was chosen as the 
theme song to the VVU's 
Smallrille. 

Elektra VP of A&R 
and soundtracks John 
Kirkpatrick confirmed. 
"|TV1 is the new radio." 

Panelists suggested that ad cards, 
which display the musical act that 
was featured on the preceding pro- 
gram, are a growing way that TV can 
help labels with marketing. 



Jennifer l\ken. co-founder of Daisy 
Music and music supervisor I'm.Vias 
and SmalUille. noted tliat many .shovvi; 
use injeixndent artists because ofhudg- 
etar>' restraints. Tliis point was repeal- 
ed at the "Getting in 
Sync" panel, moderated 
by Greenberg Traurig 
attorney Vlbiana Molina. 
.Music-supeaisor. music- 
publishing, and label par- 
ticipants concurred that 
using independent or 
unsigned artisk can ;iclu- 
ally result in the highest 
payoff, as their .songs are 
cheaper tolicease. 
For additional conference cover- 
age, see pages 57-59. 

.Additional rcpnrlintj hi/ Susanne.Ault 
andMargo WTiitmire iti Lo.^ Anijeles. 



Russia Creates Anti-Piracy Task Force 



BYALEKSEYKRUZIN 

MOSCOW— The International Feder- 
ation of the Phonographic Industry 
(I FPU is applauding the newly 
launched Russian government war on 
piracy. The Russian Cabinet of Minis- 
ters approved Oct. 3 the formation of 
a new intellectual property task force, 
comprising the Ministries of Eco- 
nomic Development and Trade. Jus- 
tice. Interior. Press, and Culture, as 
well as representatives of state trade- 
mark-protection agency Rospatent 
and public intellectual-property 
organizations. Prime Minister Mikhail 
Kasyanov himself will head the inter- 
agency commission. 

Kasyanov ackranvledges that "there 
wasvery little done in this direction in 
the la.st |several| years and not much 
being done now." The first task w ill be 
to complete, before the end of the 
month, a list of federal laws and other 
legislation aimed at modifying intel- 
lectual property-rights protection, as 
well a.s a time line for their adoption. 

IFPl chairman/CEO Jay Berman 
says. "We are ver>' encouraged that Uie 
Russian government, from the highest 
level, has now recognized the need to 
act aggressively against the country's 



veo' high levels of copyright piracy " 

The move followed the reporting to 
the Cabinet on the status of the audio 
and video indiLstr>' by Minister of I'ress, 
TV. and Radio Mikhail Lesin. The fig- 
ures Lesin presented revealed total 
copyright violations have cost Russia 
between $1 billion and $5 billion dur- 




ing the past few years, with 50% of 
videos. 64% of audio products, and 
90% ol\)\lH illegally produced. 

IFPI regional director for Russia^ClS 
Igor Pozhitkov .says: "The recent letter 
of the U.S. .'Vnibassador .-Vlexander Ver- 
shbow to Minister Lesin urging an 
investigation into piracy of certain CD 
manufacturers and the regular meet- 
ings of (the U.S. Trade Representative] 



with Russian ,'^linistry oi Economic 
Development and Trade proved very 
important in finally placing piracv' on 
the current political agenda." 

I lowever. Pozhitkov notes the "U.S. 
.Ambassador's letter and the cabinet 
decision again provoked a lot of nega- 
tive press {tainting the glcKimy fijture 
of music, presenting it as an almost 
free cultural value' being taken away 
from the wi >rking people by means of 
overpricing and limited availability." 

Besides nil iJifying the existing leg- 
islation that Kasyanov called weak and 
"the hallmark of a backward country." 
the complex of measures suggested 
includes the creation of a special task 
force to eradicate street audio and 
video piracy. 

" The priority now is that the gov- 
ernment works to coordinate the 
activities of the different ministries 
responsible in this area, and that there 
is very close cooperation between the 
government and the legitimate music 
industry." Berman says. "We hope that 
tJiis initiative will pn iduce real cliange 
on the ground in Russia, and that in 
turn will be a significant boost for 
Ru.ssia's intention to join the World 
Trade Organization." 



Tour Promoters Say, 'Include Secondaries ' 



BY RAY WADDEU 

NASHVILLE — Attendees at the 32nd annual conference 
of the International Entertainment Buyers Assn. 
(lEBAI— held Oct. 6-9 here— addressed how best to sur- 
vive today's rough touring climate. 

"Our industry is not looking good." .said Jerry Mick- 
elson. co-president of Chicago-based promoter Jam 
Productions, while on a panel with indie promoter 
Louis Messina. "That's the time 1 see opportunity. 1 
try to build good relationships with the buildings in 
my markets because now more than ever we need to 
work together" 

Mickelson pointed out that with Clear Channel Enter- 
tainment tours often focusing on the top 40 markets, 
buyers and agents sometimes need to look elsewhere. 
Artists ""can"t expect to keep playing the .same 411 cities 
and keep a career " he said. "Don't skip the secondaries 
for the 40 majors. Tool and Korn are playing secondar- 



ies: John Mellencamp is finally doing secondaries." 

Most agents .support that philo.sophy. MickeLson added: 
""Where you run into a problem is when you get into 
meetings with business managers — the bean counters." 

Messina added that the artists wi irking toward building 
careers in past decades are enjoying success today. " George 
Strait goes out for zero guarantee and lets the promoters 
make money. He's like. "If I don't sell the tickets. I don't 
need to get paid.' /Vnd I never worked so hard for some- 
body in my life." (For more cnmmentarv' from Messina 
and Mickelson. see Venue Views, page 17.) 

Many felt that it was the lEBA's best gathering ever 
attracting a wide range of buyers, including arenas, fairs 
and festivals, casinos, and mainstream concert promot- 
ers. lEBA executive director Patti Burgarl .says atten- 
dance was "up considerably" from last year at about 265. 
She says. "We had a lot more building managers attend 
this year and a better mix overall. " 
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Rattle Makes Smooth Transition To Berlin Philharmonic 

Opening Weekend Reflects Union Of Innovation And Tradition, Capturing Attention Of Classical Musk Lovers WoridwUe 



BY STEVE SMIIK 

During the past several weeks, one of the most highly antici- 
pated events in the classical music world of the 21st century has 
been unfolding in the heart of Europe, as iconoclastic British con- 
ductor Sir Simon Rattle has taken charge of his new orchestra, 
the Berlin Philharmonic. 

Though that may sound rather portentous given the youth of 
the new century, the pairing of the charismatic, tousle-haired 47- 
year-old explorer with the iconic Old World ensemble — ^with all 
of the contradictions and potential that combination implies — has 
captured the attention of classical music lovers worldwide. 
Announced three years ago, the union seemed unlikely, despite 
a history of successful collaborations: Rattle made numerous 
guest appearances in Berlin during his extraordinary 18-year 
tenure with the City of Birmingham Symphony Orchestra. 

In 1999. a year after he left his Birmingham post. Rattle and 
Berlin made a revelatory recording of Mahler's Symphony No. 10 
for EMI Classics, the label for which Rattle has recorded for more 
than 25 years. That disc not only became a woridwide best seller, 
but it also garnered a Gramophone Award and a Grammy Award. 

SURPRISE APPOINTMENT 

Still, even Rattle had assumed that another candidate would 
succeed retiring music director Claudio Abbado. Much to every- 
one's surprise, the orchestra chose Rattle and signed him to an 
initial 10-year tenure. The relationship was heralded with a mag- 
nificent recording of Schoenberg's gargantuan music drama Gur- 
relieder, which EMI released in June and consummated with a 
series of season-opening concerts Sept. 7-9. 

Because Rattle's appointment was depicted as a union of inno- 
vation and tradition, the program for the opening weekend fit- 
tingly featured Asi/la by Thomas Adte, an innovative young British 
composer Rattle championed in Birmingham, and Mahler's Sym- 
phony No. 5. EMI is commemorating the pairing with a disc of 
the Mahler symphony recorded during those concerts, which it 
is rush-releasing. The disc has just been issued in Europe; British 
newspaper The Guardian has written of it, "There are many out- 
standing recordings of the Mahler Fiffh, but this is one of the 
finest" It will hit shops Nov. 5 in the U.S. 

Attempting to explain the orchestra's seemingly unprecedent- 
ed choice, Rattle describes his new ensemble in a way that might 
surprise the casual observer. "I took the whole orchestra out to 
dinner at a wonderful old Austrian cafe in Berlin after their Amer- 
ican tour last November," he says, "and the young people in the 
orchestra said, 'What a wonderful place — we've never been here. 
How did you know about it?' I told them that their E-flat clarinet 
player had brought me here 25 years ago, and there was this slight- 
ly amused embarrassment 'Oh, none of us were even bom then!' " 

Rattle laughs as he recalls the incident. For him, it proves that 
the orchestra is a young ensemble in transition, observing, "The 



average age of the members is in the early 30s. " He also points out 
its increasingly global makeup: "You have three concertmasters: 
one Israeli, one Japanese, and one Polish. And that is repeated 
throughout the orchestra." 

To the rest of the worid, the Berlin Philharmonic may still seem 
to be the grand old patrician organization that such legendary fig- 
ures as Wilhelm Furtwangler and especially Herbert von Karajan 
forged into an ensemble long considered to be the worid's finest 




RAnu 



But to Rattle, the orchestra's changing demographic presented an 
unparalleled opportunity to continue forging into the fijture. 

"I had assumed that I was coming into a much more traditional 
orchestra than I was," he explains. "But with all of their fantastic 
history and tradition, they came to me saying that they wanted to 
be a 21st-century orchestra. Though probably none of us actual- 
ly knew what that was at the time, they believed that maybe togeth- 
er we could find it In some ways, I've found that part of my job is 
to remind them, also, of the FurtwSngler-Karajan legacy — what's 
very important is to integrate this exUaordinary tradition, partic- 
ular idea of sound, and special way of turning a phrase with all 
these brilliant, young, flexible, curious musicians." 

During his first season. Rattle has continued to present repertoire 
that is lar from the core of the middle-European tradition. His third 
week on the job brought the challenging and controversial, jazz- 
inflected Blood on the Floor by another young British composer, 
Mark-Anthony Tbmage, while the fourth paired Messiaen's ThMS 
Petites Liturgies de la Presence Divine with Ravel's charming one- 



act opera, L'enfant et les Sortileges, the latter a well-established 
work that Rattle believes the orchestra hadn't previously played. 

Those innovations have been met with enthusiasm bordering 
on hysteria. Paul Moor, the invaluable Beriin correspondent for 
musicalamerica.com, has reported teeming crowds greeting each 
concert including an increasing number of younger patrons. But 
Rattle's ascension has not been incident-fi-ee: On Oct 8, his cho- 
sen attendant Franz Ohnesorg, abruptly resigned "for personal 
reasons," according to an official philharmonic statement (Ohne- 
sorg will continue to serve as an adviser through August 2006.) 

More than simply overtiauling its repertoire. Rattle hopes to 
effect still more significant change. "One of the things we've real- 
ized is that the orchestra can no longer be this great diva on the 
side of the city, waiting for people to come to it, " he says. "It's now 
right at the heart of this extraordinary mixture of a modem city 
and the Wild West that is Beriin. A lot of our work now is to evan- 
gelize and spread the word in the broadest sense." 

Already, an ambitious new educational program called Zukun- 
ft@BPhil is reaching out to young Berliners of all social and eth- 
nic backgrounds, engaging them in multimedia collaborations 
in conjunction with the orchestra's programs. 

PLENTY OF PROJEaS IN STORE 

Naturally, Rattle and EMI have ambitious recording plans in 
Beriin. "Not just for EMI or even for Simon Rattle but for classi- 
cal music in general, this is a wonderfiil appointment " EMI Clas- 
sics woridwide chairman Richard Lyttleton says. "Simon is start- 
ing with almost everything on his side: He's young, dynamic, 
passionate, and committed, and he's a fantastically talented 
orchestra builder. It will serve to revitalize an industry that is des- 
perately in need of a superstar." 

First however, there is a wealth of previously scheduled projects 
on the agenda. In March 2003, the label will issue a complete set of 
the nine Beethoven symphonies recorded with the Vienna Philhar- 
monic, honoring an agreement Rattle made with that orchestra 
before he signed with Beriin. He has just recorded Szymarwwski's 
ballet Hamasie with the City of Birmingham Symphony arxJ will 
return to that orchestra in 2004 to complete his Mahler cycle with 
the gargantuan Symphony No. 8. In Beriin, Rattle's recording 
schedule includes orchesb^ excerpts from Wagner's/Sir!? cycle arxi 
Messiaen's final rrasXaxmx, Eclairs surl'Au-Dela. 

Rattle realizes the recording industry is in a state of flux. "All 
of us have to be aware of fiow fast the worid is changing. What's 
important is availability. I do see so much more being done with 
live access in the future, streaming music directly into people's 
homes. Some things will be lost with that, and some will be gained 
— I'm happy to still be in a time when occasionally you can issue 
something that is really considered, as opposed to just the live 
event As a musical dentist it really helps if there's still the pos- 
sibility of some flossing afterwards." 
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'Simply Deep': New Destiny's Offspring 

Enjoying Success WItii Nelly Collaboration, RoMAand Eya Columbia Solo Bow 



BY RASHAUN HALL 

As one-third of Destiny's Child, 
Kelly Rowland has always been able 
to fall back on group mates Michelle 
Williams and Beyonce Knowles for 
support. But when she recorded her 
solo debut. Simply Deep, out Tues- 
day (22) on Columbia, things were a 
bit different. 

"1 was terrified. " Rowland admits. 
"I remember calling the girls and 
telling them that I mis.sed them. Usu- 
ally, when we're in the studio, if I can't 
get a part, then I can tell Michelle and 
Beyonc^ to take it. This time I had to 
depend on myself. " 

SOLO SOUND 

Despite her initial fears, Rowland's 
ne\v'found independence offered her 
an opportunity to branch out and try 
new things. "1 got a chance to do a bit 
of WTiting and come up with some of 
the vocal arrangements." she says. "It 
was quite an experience. I remember 
feeling so proud that 1 was able to do 
this by myself " 

On Simply Deep, the Houston native 
also stepped away from the act's 
R&B/pop fare, choosing iastead to craft 
her own brand of rock and R&B. Row- 
land credits the concept of the 14-track 
set to her manager (and Beyonce's 
father), Mathew Knowles of Houston- 
based Music World Entertainment. 

"He's always known how much I 
love rock music and alternative 
music," she says. "He brought the 
idea to me, and I was so excited be- 
cause 1 never thought that I could do 
something like that. I had a certain 
sound that I wanted in my head, and 



it's amazing that I got exactly what I 
was looking for. " 

Rowland unveiled her new sound 
via the album's lead single, "Stole," 
which touches on the topic of school 
violence. The single is currently No. 
62 on The Billboard Hot 100 and No. 
56 on the Hot R&B/Hip-Hop Singles 
& TVacks chart. 




Columbia fully supports Row- 
land's choice of "Stole" as her solo 
introduction: "We felt like the single 
distinctively represented Kelly's 
voice." Columbia president Will 
Botwin says. "When we heard 
("Stole "I. we felt like it was establish- 
ing her own point of view." 

As the song climbs the charts it 
also doesn't hurt Rowland's cause that 
she's coming off a seven-week run 
atop The Billboard Hot 100 as part of 
"Dilemma," a collaboration with 
Nelly. The single, which originally 
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appeared on the rapper's Nellyville 
set, is also on Simply Deep. 

"When I did Dilemma' everyone 
was calling it the monster,' but I 
didn't know it was going to be that 
successful," Rowland says. "It put 
me out there solo. Why not put it on 
my album? It's an incredible song." 

With two singles already charting 
prior to the album s release, Colum- 
bia has high hopes for Simply Deep. 

"Expectations are high," Botwin 
says. "Everything has been over- 
whelmingly positive. The timing of 
the project was moved up after 
'Dilemma' leaked to radio this sum- 
mer. It was a runaway train at radio. 
The heat surrounding that and the 
attention paid to Kelly as a promi- 
nent participant in the track moti- 
vated her to get her album done 
quicker than she had planned. " 

To that end, Columbia has decided 
to build off the success of the current 
singles in marketing Simply Deep. 
"We have the urban audience already 
in tune with her, which is what we try 
to do with a lot of our urban artists in 
order to lay a foundation," Columbia 
director of marketing Quincy Jackson 
says. "Building off of that, of course, 
we also want to keep the Destiny's 
Child fans in line with the more 
uptempo .songs." 

IMPORTANT NEXT STEP 

Despite Rowland's built-in fan base 
as a member of Destiny's Child, Co- 
lumbia knows that nothing can be 
taken for granted with this set. 

"We're concerned about every 
album," Botwin says. "Every album, 
every single becomes a new challenge 
for us, as there's not a lot of necessary 
loyalty these days. It's important for 
her to evolve as an artist. We're happy 
with the direction she's taken. This 
was the right way to go by moving off 
from Destiny's Child and establishing 
her own voice while remaining still a 
member of the group." 

Rowland — who is slated to pro- 
mote the album on BET's Access 
Granted, Saturday Night Live, Show- 
time at the Apollo, and Soul Drain — 
is also building a film career. She is 
currently in Vancouver shooting the 
horror film Freddy vs. Jason with 
Robert Englund. 

"It's been quite a whirlwind." she 
says. " I knew it was a lot of work from 
watching my sister. Beyonce, do it. I 
love acting. I love anything that's a 
challenge. It s just like the album, 
which was challenging because I did 
it by myself. I was doing some differ- 
ent things, musically and vocally. It's 
all been a challenge but it's some- 
thing I enjoy." 



Badly Dram Boy Scales 
Back Sound On Tish' 



TO OUR READERS 

The Beat will return next 
week. 



BY ANTHONY LA SALA 

When Damon Cough, aka Badly 
Drawn Boy, began recording Have 
Vou Fed the Fish Today.' — the fol- 
low-up to his 2000 Mercury Prize- 
winning debut. The Hour of the 
BewilderheasI — visioas of grandeur 
began to take over. Of course, nor- 
mal daydreams might have includ- 
ed a swarm of hit singles, a shelf full 
of shiny, new music awards, and a 
chart-topping album. But Cough 
had more majestic images dancing 
through his head. 

"When I was in the studio, I was 
joking around and imagining a huge 
crowd at the Staples Center |in Los 
Angeles! singing 
the chorus to 
the title song." 
.says Gough. who 
named the al- 
bum after the 
first question 
usually asked 
in his home 
each morning. 
"I quite liked 
the idea of 
them punching 
their fisLs in the 
air in that U2 
concert style 
while singing 
the words have 

you fed the fish today?' That would 
be special." 

Strange as it might be. Cough 
just might get his wish. The new 
ArtistDirect/BMG set, due Nov. 5, 
comes on the heels of the May 
release of his critically acclaimed 
score to the film About a Boy. The 
artist, who not too long ago was 
shipping out three-song EPs to 
local record shops in England, sud- 
denly found his music floating 
across movie screens filled with 
About a Boy stars Hugh Grant and 
Rachel Weisz. Combined with the 
heavily coveted Mercury Prize, the 
moniker Badly Drawn Boy went 
from the lips of obscure fans in 
England to those of lonely house- 
wives on Hugh Grant fansites 
across the globe. Quite a leap. 

"I think I was expecting more of 
a backlash for doing it." Ckiugh says. 
"But that was part of the reason 1 
enjoyed the soundtrack. It was 
slightly out of character, and jit was) 
a bit of a challenge walking the line 
between being underground artist 
and the association tliat comes with 
having your music in a big film." 

■FISH' REFlfaS FAME 

The questions, quirks, and 
changes that accompany a sudden 
growth in fame and increasing time 
spent away from home became 
major themes on Have You Fed the 
Fish? The new album still features 




the eclectic, homespun, folky feel of 
Cough's earlier recordings, but 
Hat!e You Fed the Fish?, which was 
produced \fi About a Boy collabora- 
tor Tom Rothrock (Beck. Elliott 
Smith), found Cough scaling back 
from the more polished, slick 
sounds found on the soundtrack. 

"After the soundtrack, I wanted 
to somewhat get back to my origi- 
nal roots and the sound of the early 
EPs — ^just me in the bedroom with 
my four-track." says Gough. who is 
managed by Jazz Summers and Tim 
Parry at Big Life Management in 
London and booked through Marty 
Diamond at Little Big Man in New 
York. "I didn't 
want to lose the 
intricacies of 
that early sound 
while still hav- 
ing the record 
somewhat hi-fi. 
and Tom was 
great in helping 
with that. When 
some people saw 
that I was work- 
ing with Tom. 
they assumed he 
was going to 
make me sound 
like Beck or 
Elliott Smith. 
That kind of upset me and frus- 
trated me. I've never wanted to be 
Beck or anyone else, and Tom 
understood that. I love the ideas he 
brings to the studio." 

NEW GROUND 

The first single. "You Were 
Right " was shipped to college radio, 
triple-A. and NPR in late September. 
With Gough s increased popularity 
after JAou/ a Boy, ArtistDirect is 
looking to break new ground with 
Have You Fed the Fish? 

"The primary audience can be a 
lot deeper for his stuff than in the 
past, which is why we are aggres- 
sively pushing this album, " Artist- 
Direct executive VP of sales and 
marketing Jim Swindel says. "It has 
been a fairly broad age demograph- 
ic, but the main audience has been 
hardcore music fans with an intel- 
lectual bent, and I think it can go a 
lot further than that." 

A fall tour in Europe and the U.S., 
a video for "You Were Right" — 
directed by Grant G. (Blur, Radio- 
head) — and a free streaming audio 
of the new album before the release 
date at the ArtistDirect mini-site 
(bdbcd.comi are some of the mar- 
keting tools being utilized. There 
will also be a limited-edition bonus 
CD, Live at Glastonbury: The Offi- 
cial Bootleg, included with the pur- 
chase of the album at a select group 
of U.S. retailers. 
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Intamlkmal Kva PwsM IM(es Enjfldtlanguage Ddbut On Alkmtk 



BY CHARLES KARa BOULEY 

Atlantic artist Laura Pausini is 
making the rounds like any new 
artist. She's visiting radio stations, 
sitting for interviews, and playing 
industry showcases, among other 
duties. But there's one difference 
between Pausini and other hopefuls 
working the industry marketing 
machine. She's been doing it for 10 
years — ^just not in the U.S. 

In Europe, Pausini is a bona fide 
diva, having racked up sales of more 
than 22 million, according to her 
label. Now, she's starting over in the 
U.S. with her first English-language 
set. From the In- 
side (due Nov. 5). 

"We're break- 
ing essentially a 
new artist, " At- 
lantic co-presi- 
dent Ron Sha-piro 
says. "But she 
knows what she's 
doing in every 
arena — from 
press to studio, 
radio to retail. It's 
stressful to some- 
one that's never 
done it, but she 
has done it in 
countless coun- 
tries in three dif- 
ferent languages to great success. 

"What do you want when breaking 
a new act?" he continues. "A great 
voice? We've got that. Great songs? 
We've got that. Loads of charisma? 
We've got that. We've got it all." 

PAUSINI'S ROOTS 

Pausini is one of the few artists to 
have successful records in Italian, 
Spanish, and Portuguese. She was 
born and raised in Italy, and she 
launched her career by winning the 
Italian Song Festival in San Remo. 
Soon she was a platinum-selling 
artist in her home country. 

Then came an offer to sing in 
Spanish. "It's difficult for an Italian 
artist to perform in a foreign lan- 
guage," Pausini says. "When I re- 
ceived a proposal to do it in Spanish, 
it was something that made me ap- 
prehensive. I'm a perfectionist. I 
wanted to sound correct. " 

She obviously got it right She soon 
became so successful in the l^tin com- 
munity that she was nominated in 
2001 for several Latin Grammy Awards. 

With the Latin market under her 
belt, her next stop was Brazil, where 
Pausini became one of the first Italian 
artists to have success singing in Por- 
tuguese. But now it's America she 
wants to conquer. 

"When I started singing in Spanish. 
I didn't expect anything to come from 
it," she says. "I'm proud of every song 
I wrote and sang. Now I feel ready to 
try in this very important country." 

Her linguistic versatility is im- 
pressive. On From the Inside, her 
accent is virtually invisible. Each of 
the album's producers — John 




Shanks (Michelle Branch, Stevie 
Nicks), K.C. Porter (SanUna, Ricky 
Martin) Guy Roche (Cher, Celine 
Dion), Evan Rogers and Carl 
Sturken ('N Sync), Patrick Leonard 
(Jewel, Madonna), and Jimmy Bra- 
lower (Cyndi Lauper) — has show- 
cased Pausini's exceptional inter- 
pretations through material as 
diverse as her languages. There are 
midtempo cuts like the single "Sur- 
render," powerful ballads like "If 
That's Love " and "It's Not Good- 
bye," such rock-inflected tunes as 
"Love Comes From the Inside," and 
the dance effort "I Do to Be. " 

Choosing such 
material was the 
hardest part. 

"I knew a song 
was right when I 
felt like it was 
written by me," 
Pausini says. ""I 
wanted words 
and music that 
work together in 
the way that I 
used to write 
with my musi- 
cians, and have 
something new. 
some new vibe, 
some new sounds, 
without creating 
too much of a change. Ron 
Shapiro and (Atlantic co-presi- 
dentl Craig Kallman helped me 
from the beginning to find this 
material." 

Kallman says the goal was to craft 
a "world-class album that felt like it 
was coming from Laura. It was a 
challenge to find things lyrically that 
struck a nerve and came from her 
heart. What's so magical about this 
record is her interpretation. She's 
not as stylized or overwrought as 
some of the straight 'diva' singers; 
there's something expressive and 
emotional that serves the songs, and 
she's done that in three languages. 

"We wanted to create something 
moving, compelling, and sincere and 
finding those songs in the current 
climate is a more difficult task than 
it has been in years past," Kallman 
adds. "The current climate — ^what is 
dominating records at top 40 — is not 
one of emotive ballads. Things are 
mid- and uptempo, and what's being 
circulated is not an abundance of 
songs written for singers." 

MARKETING A NEW DIVA 

Atlantic will be using this record 
to build on an extensive I^tin fan- 
base already in America. 

"We're starting with a Univi- 
sion campaign in Spanish and 
going out to the existing fanbase 
in this country, which is largely 
Hispanic," Shapiro says. "Our tip 
sheet advertising in America has 
a headline of 'the next greatest 
export from Italy.' There has 
never been an Italian female 
singer who has been successful in 



straight-down-thc-line pop 
music, so her being Italian and 
speaking three languages drasti- 
cally differentiates her." 

How does Pausini feel about being 
a new artist all over again? 

"It's a very difficult choice to do 
this," she reflects. "When you al- 
ready have a lot of things going on, 
it's difficult to think that you have 
to start again, from the beginning. 
It feels all new in terms of promo- 
tion and meeting people. 

"I grew up and was raised through 
all my travels throughout the world, 
all the different sounds and rhythms," 
she continues. "Being in firont of peo- 
ple who have to judge me because 
they don't know who I am doesn't 



bother me at all. That may sound 
strange, but I always meet new peo- 
ple, people I don't know. I'm only 
28, not 78, so why not take chances? 
I've been on the road my entire 
adult life. I've never had a real job! 
How incredible." 

There is no doubt Pausini is a pro- 
fessional, and a charmer, both on 
record and off. It is that charisma 
and musical talent on which Atlantic 
is banking. 

"We finished making the record 
right smack in the fourth quarter 
with a huge platinum release sched- 
ule from all the labels, one of the 
most extensive from major artists 
in some time," Kallman notes. "But 
we're not shying away. We're setting 



it up more carefully and making 
awareness so she doesn't get lost 
in all the major melee. It is not our 
intention — because we're not in- 
sane — to push too hard before 
December/January, because every- 
one's enamored right now with the 
big America divas. We'll build this 
one steadily." 

"If That's Love" has already been 
chosen as the second single from the 
album. An issue date has not been 
set, since Shapiro says the label will 
be "working Surrender' for some 
time. We're in it for the long haul 
with Laura." 

Pausini is managed in the U.S. by 
Michael Jeasen for Jensen Commu- 
nications in Los Angeles. 
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Kroeger Imprint Bows With Theoiy Of A Deadman 



BY CHARLES DAUGHERTY 

After their high-profile associa- 
tion with Nicltelback frontman 
Chad Kroeger and his "Hero" sin- 
gle from the Spider-Man sound- 
track, Tyler Connolly and his band- 
mates in Theory of a Deadman have 
high hopes for their eponymous 
debut— the first release on Kroeger 
and Jonathan Simkin's Roadrun- 
ner-dlstributed imprint, 604 
Records. 

Kroeger was first introduced to 
Connolly in 1999 at a party in their 
native Vancouver. Kroeger, also 
known for discovering Default, is 
given a great amount of credit by 
both Connolly and Roadrunner 
president Jonas Nachsin for men- 
toring the young band's music and 
overall creative direction. 

"Chad's really into radio, " Con- 
nolly notes. "He's great at making 
songs fit into a radio format. At the 
time that he started working with 
us, we were more focused on jam- 
ming and making music that we 
liked. Chad got involved in the 
songwriting process and worked 
with us. We had a lot of songs that 
we re-approached in the studio to 
make them more radio-friendly. It's 
important for us to write music 
that has mass appeal, rather than 
speaking just to us." 



He continues, "There are people 
out there that like to .say that we're 
selling out. but I'd rather have 
thousands of fans than play to a 
bunch of empty clubs. Don't get 
me wrong. We love what we write. 
We don't ever fake a note." 



THEORY OF A DEADMAN 



Nachsin agrees. "Theory of a 
Deadman has surely benefited from 
the production efforts of Chad 
Kroeger and Joey Moi. Theory of a 
Deadman is a band that can appeal 
to radio and MTV — and sell a lot of 
records that way. There's an unde- 
niable strength to their album. It 
is full of memorable, well-produced 
songs with a lot of heart. Radio 
appears to agree. " 

Theory of a Deadman's "Invisible 
Man " was included on the Spider- 



Man soundtrack and served as the 
B-side to the "Hero " single. Con- 
nolly contributed guitar to both 
the single and the video. 

Since streeting Sept. 17. the al- 
bum has benefited from the inter- 
est garnered by the single "Noth- 
ing Could Come Between Us," 
which has won widespread airplay 
on mainstream and modern-rock 
radio stations. The video for the 
song, directed by Glen Bennett, is 
showing on all video stations. 

Theory of a Deadman is current- 
ly touring with Nickelback and will 
be heading out in late October for 
a .series of dates with Saliva. 

"Reception on the road has been 
unbelievable. " Connolly notes. "We 
have the same sort of sound as 
Nickelback, so we are appealing to 
the same fans." 

When asked how Theory of a 
Deadman is different from Nickel- 
back, Connolly says, "Our music is 
more diverse and dynamic. We also 
have a heavier sound."' 

Theory of a Deadman is managed 
by Phin Daly and Bill McGathy at 
In De Coot Entertainment in Los 
Angeles. The band is booked by 
Ken Fermaglich at the Agency 
Group in New York. The act's songs 
are published by Universal Music, 
ASCAP. 



.... I can only deaHy thank EnHco for all thatwOTIhcluc 
great technique. I shall listen, again and again, with much 



luded in this CD, for his musical culture 
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TViacks 



'60S POP REVISITED: The NBC drama 
American Dreams may be set in the 
early 1960s, but the show has a unique 
contemporary twist: Several current 
hit artisLs are appearing on the show 
as '60s pop stars and performing 
reworked hits of the past. 

So far, Michelle Branch has ap- 
peared on the show as Lesley Gore 
singing "You Don't Own Me. " Nick 
Carter of Backstreet Boys portrayed 
Jay Black of Jay & the Americans, 
with Carter doing versions of the Jay 
& the Americans hits "Come a Little 
Bit Closer" and "She Cried." In an epi- 





sode premiering Nov. 10. Usherwill be 
on the show as Marvin Gaye singing 
"Can I Get a Witness? " Sources say that 
Vanessa Carlton and Aimee Mann will 
also make guest appearances as '60s 
singers in upcoming episodes. At press 
time. Carlton's and Mann's roles have 
not been decided. 

Since its premiere Sept. 2'). Ameri- 
can Dreams has been No. 1 in its time 
.slot on Sundays, when it airs from 8 
p.m. to 9 p.m. ET. According to Nielsen 
Media Re.search, the show is drawing 
an average of 13 million U.S. viewers 
per week. 

The show is a family drama that 
centers on a teenage girl whose dream 
is to dance on American Bandstand. 
Longtime American Bandstand host 
Dick Clark is one of the executive pro- 
ducers of American Dreams, which 
features archive footage of American 
Bandstand (Music & Showbiz, Bill- 
txKird SepL 71. 

One of the people responsible for 
the music on American Dreams is the 
show's composer, Danny Pelfrey. who 
also produces and arranges the music 
on the show. Pelfrey works directly 
with the show's guest-appearance 
artists to rerecord the '60s pop songs. 

"I think it's a brilliant marketing 
idea. " Pelfrey says of the combination 
of contemporary' artists with nostalgic 
hits. " It crosses generations. A lot of 
today"s young people weren't even 
bom in the '60s, so it's a great idea to 
get them interested in the music of the 
era by having current stars on the 



show redoing the songs. A lot of young 
people have never heard these songs 
before, so it's like a music-history les- 
son to them." 

The Emmy Award-nominated Pel- 
frey credits American Dreams execu- 
tive producerAvriter Jonathan Prince 
for being the brainchild behind the 
old-meets-new pop singer concept on 
the show and music supervisor Greg 
Sill for being the catalyst in getting 
clearance for the hit songs used on 
American Dreams. 

"Because this show celebrates music 
so much, all these artists want to be on 
the show." Pelfrey says. "We look at who 
would be right for the show and how 
they would portray a '60s singer. We 
have certain artists in mind first Writ- 
ing the nJe for them might come later." 

Pelfrey says the artists he works with 
to redo the '60s hits are "very excited to 
be doing it We go through the nuances 
and discuss what they can bring to the 
.songs. I've been very impressed with 
h(W committed they are to excellence 
and reverence for the songs." 

As for his role in composing the mu- 
sic onAmerican Dreams, Pelfrey says: 
"I like to get |rough cuts| of the epi- 
sodes as early as I can before I write the 
music for each episode. The show is 
tasteful in the way it uses music What 
I've kept in mind is to make the show's 
music sound authentic to the era, yet 
still have a timeless appeal." 

'STARS & GUITARS' ALBUM: This year's 
all-star tribute event to Willie Nebon 
is being immortalized on CD, with the 
release of Willie Nelson & Friends: 
Stars & Guitars, due Nov. 5 on Lost 
Highway Records. The star-studded 
concert, which took place in Nashville, 
was televised in May on the USA Net- 
work iBillboard, May 1 1). In addition 
to Nelson. artLsts who performed at the 
concert were Vince Gill. Jon Bon Jovi 
and Richie Sambora. Brian Mcknight 
Ryan Adams. Rob Thomas of Match- 
box IWenty. Keith Richards. Hank 
Williams III. Toby Keith, Aaron 
Neville, Ray Price, Lee Ann Womadt. 
Patty Griffin, \orah Jones. John Hiatt 
and Sheiyl Crow. 

Lost Highway VP of marketing 
Derek Simon says of the concert: 
"What happened that night was too 
spectacular to not document on CD. 
TV is going to be a tremendous driver 
in creating awareness for this album." 

The concert will be repeated this 
year on the USA Networit and CMT and 
next year on Bravo. There will also be 
TV and print advertising for the album. 
Getting clearances for VHS and DVD- 
Video versions of the concert has been 
difficult Simon says, but ""for now, peo- 
ple can enjoy the CD as a great sou- 
venir of the show." 
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DAV OF THE DEAD: Conch shells, 
Venezuelan guitars, and African 
chant aren't normally the first things 
that come to mind when consider- 
ing sacred music of the early 
Baroque period. But on Missa Mexi- 
cana. the dazzling Harmonia Mundi 
label debut of harpist Andrew 
Lawrence-King's Harp Consort, 
those elements and others play an 
intrinsic role in illuminating the var- 
ious threads that were woven togeth- 
er to create the sacred music of 17th- 
century Mexico. 

Issued Oct. 8 — in plenty of time 
for the Mexican holiday Los Dias de 
los Muertos, Nov. 1-2— Missa Mexi- 
cana combines a complete mass set- 
ting by Juan Gutienrez de Padilla, the 
Spanish-born maestro de capella of 




LAWRENCE-KING 



Mexico's Puebia Cathedral, with the 
contemporary vitlancicos (religious 
songs set to popular dance rhythms) 
and secular dances that Padilla had 
absorbed and used in his composi- 
tions. Aside from providing a wealth 
of fascinating, little-known music, 
the disc serves as a potent reminder 
of how rich, highly developed, and 
culturally sophisticated 17th-centu- 
ry Mexican culture actually was, 
according to Lawrence-King, who 
first developed the concept for Missa 
Mexicana when he was researching 
the Harp Consort's first project, Luz 
y norte, in the early '90s. 

"I realized that many of the 'Span- 
ish' dances in that 17th-century col- 
lection came from the colonies in Cen- 
tral and South America, " Lawrence- 
King explains. "Baroque Mexico was 
a cultural melting pot: There were 
the Spanish and Portuguese — as well 
as some Italians and Germans — and 
the indigenous Central Americans, 
with their various languages, musi- 
cal and dance styles, and cultural tra- 
ditions. But there were also West 
Coast Africans, initially brought as 
slaves, who had learned Spanish and 
Latin and brought their own dis- 
tinctive dances, music, and dialects 
with them." 

The final catalyst was Lawrence- 
King's introduction to Padilla's Missa 
Ego fios campi, a mass setting from 
Puebia Cathedral, a grand old church 



by Steve Smith 



situated between Mexico City and 
Veracruz. Puebia was among the 
most advanced and prolific centers of 
musical activity in the New World, 
largely under the guidance of Padil- 
la, a gifted composer/singer/instru- 
mentalist. "Padilla's mass combined 
the lively rhythms of the villancicos 
and dances with the European her- 
itage of Renaissance polyphony," 
Lawrence-King says, "linking these 
modern styles to earlier traditions 
and blending the best of Spanish and 
New World cultures." 

Lawrence-King used Padilla's 
mass as the centerpiece of the proj- 
ect. However, instead of performing 
it uninterrupted, as modern listen- 
ers and recording consumers have 
come to expect, he interspersed vil- 
lancicos and the popular dances 
that inspired them among the 
movements of the mass. "The music 
was written to be heard over a peri- 
od of time, usually with other music 
in between," Lawrence-King ex- 
plains. "I chose to space out the 
movements of the mass with the vil- 
lancicos that would also have been 
heard in the cathedral. The dances 
would definitely not have been 
played, let alone danced, in the 
church. But I linked each villanci- 
co to its original dance to try to 
enter into the minds of 17th-centu- 
ry Mexican listeners: While they 
heard the religious texts of the vil- 
lancicos, they would have been irre- 
sistibly reminded of the popular and 
sensual origins of the dances." 

Given the years of painstaking 
research and experimentation in 
dialect, performance practice, and 
instrumentation involved, it's a trib- 
ute to the improvisatory zeal of 
Lawrence-King and his consort that 
at no time does Missa Mexicana 
sound didactic. Instead, the disc cap- 
tures a joyous onrush of bright, 
swirling colors, visceral timbres, and 
unmistakable pleasure that have 
already proved infectious to concert 
audiences around the world. (Amer- 
ican listeners can hear the group 
perform the music live Sunday (20) 
on the public-radio program St. 
Paul Sunday.) 

Still, the sacred portion of the proj- 
ect is treated with due solemnity. 
"When we brought Missa Mexicana 
to the cathedral in Carpi. Italy, the 
bishop was initially worried that this 
music would be too secular to be 
suitable for performance in the 
cathedral itself," Lawrence-King says. 
"But he was won over by the way in 
which the composers dedicated this 
sensual music to serve the religious 
texts — and, if I might say so, by the 
way in which the Harp Consort gave 
these texts the heartfelt sincerity and 
deep seriousness they deserve, before 
romping through the dances with 
equally appropriate irreverence." 



However Unlikely f 
Kottke & Cordon 
Prove A Strong 
Pairing On 'Gone' 

BY IIM BESSMAN 

Long a revered solo artist, Leo 
Kottke surprisingly found his col- 
laboration with Mike Gordon on 
their joint Private Music release. 
Clone, to be the "easiest record I ever 
made," largely because the Phish 
bassist had much in common with 
the idiosyncratic, highly literate 
acoustic guitar virtuoso. 

"I saw him at a club in Burling- 
ton, Vermont, and he brought me 
the Mike's Comer (compilation of 
stories he wrote for the Phish 
newsletter]," Kottke says. "It had a 




lot of neologisms — made-up words 
— and 'eleemosynary,' which I knew 
from reading The French Lieu- 
tenant's Woman by John Fowles. 1 
thought I was the only other human 
being on earth who knew the word, 
which describes someone who sup- 
ports charitable causes; it meant we 
had something in common. It may 
be only one word, but that's some- 
times all 1 can hope for jbecausel 
I'm a fairly isolated character." 

That both he and Gordon could 
"retain that word in utterly useless 
retention was a good indicator " of a 
fruitful pairing, adds Kottke, who per- 
formed in tandem with Gordon at the 
Oct. 2 Jammys in New York, prior to 
embarking on a 12-city tour together 
in November. 

""I had a gut feeling we'd work well 
in the studio," Gordon notes, " though 
I never imagined it onstage, because 
he s so complete-sounding. " 

Clone, out Tuesday (22), is an 
"even split" in terms of the song- 
writing and lead vocal parts, says 
Kottke, who notes that Gordon also 
plays the skull flute and electric gui- 
tar on the album's lone cover, the 
Merle Haggard classic "I Am a Lone- 
some Fugitive. " 

RCA Victor Group senior VP of 
worldwide marketing Jeb Hart looks 
to market Clone both to Phish fans, 
via the Internet and jam-band festi- 
vals, and Kottke followers, through 
more traditional advertising. 

"lt"s a marketing dream," Hart 
says, ""because the Phish guys have 
totally embraced it and opened up 
their Web sites — ^which brings great 
grassroots marketing." 
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Yoga Centers Become Live Venues 

Chant Artists Find New Outlets For CD Sales And Performances 



BYRAYWAODEU. 

NASI IVILLE— In a classic example of 
niche marketing tmvard a target audi- 
ence, "yoga-centric" acts are taking 
their music to such nontraditional but 
logical venues as yoga centers and 
yoga retreats and conferences. 

Kirtan chant artists like Baga Van 
Daas. Krishna Das, and Dave Stringer 
have long made their recorded music 
available at yoga centers. Increasing- 
ly, the trend includes live perform- 
ances as well. 

"It works as a lifestyle event because 
yoga centers play a lot of that type of 
music anyway," sa>'s Jesse Lombardi, 
GM of Laxmi Recordings and former 
head of the Yoga Marketing Co. "Yoga 
conferences and conventions are 
another main draw for these artists. 
This is an organic thing that's blos- 
somed over the paiit few years, and it's 
absolutely growing." 

BUILDING A COmCE INDUSTRY 

Tom Frouge, GM of Triloka Rec- 
ords — the label for acts like Das and 
Daas — adds, "We have built a bit of a 
cottage industry on yoga centers. It's 
a very targeted, attentive audience, 
very interested in new music." 

KIrsten Cluthe has found her own 
niche, booking such artists as Stringer. 
Rasa, and Lumin via her Reflective 
Glow Agency in Princeton, N.J. She 
not only books acts into yoga centers 
and retreats but also art galleries, 
churches, bookstores, and holistic 
health food stores, like the Bodhi TVee 
in Los Angeles. She terms them "ex- 
perimental music spaces," and the 
trend is growing. 

"I find these places through a lot of 
market research, publications, and 
the Internet, " Cluthe says. "You go 
into a market, find out what spaces 
are available, who is presenting, and 
what It is a huge circuit and not com- 
pletely developed yet." 

Cluthe adds that the community 
itself is helping the circuit develop. 
"You find a yoga studio or a book- 
store, and then they reach out, and 
then people are offering you their 
space for a performance." 

Carlos Mcnjivar, who books the tal- 
ent for well-known yoga studio Jiva- 
mukti in New York, says the studio 
works as a venue, with capacity' for as 
many as 500-600 people. "It's almost 
like a concert hall, with a stage and a 
sound system. We don't have chairs, 
but sometimes we use blankets for 
seating anangements." 

Yoga centers can be fulfilling ven- 
ues for artists. "From the perspective 
of a musician, these places are beauti- 
ful to play because the audience is 
really focused and incredibly respect- 
ful, and when things are set up right, 
the atmosphere is conducive to great 
playing," Stringer says. 'The downside 
is these places generally don't have 
sound systems, so as a performer we 



have to haul around and set up (pro- 
duction!, which adds a few more 
hours to our setup." 

Stringer also points out that as ven- 
ues, yoga centers can lack consisten- 
cy. "They can be great acoustically, 
with wooden floors, often in historic 
buildings. Or they can be a complete 
nightmare, not designed acoustically 
for music. I have gone around the cir- 
cuit enou^ to identity the rooms that 
sound great and have what I need — 
like enough power, the ability to load- 
in. and appropriate lighting without 
columns that obstruct |thej view." 

Sometimes the concerts are fi-ee, but 
Menjivar says they typically charge. "If 
an artist like DJ Chev I. Sawah comes 
in from California, he needs to be paid," 
he says, certainly not sounding like a 
typical talent booker when he says 
Jivamukti has a different objective in 
mind than .simply turning a profit. 

"The main thing for us is not to 
bring in an artist to make a buck," 
Menjivar says. "Our major concern is 
to make sure the artist is trying to 
achieve a different state of conscious- 
ness and elevate people via their 



music. In that way, we provide a serv- 
ice to the community and uplift the 
con.sciousne.ss of the people. We want 
to promote peace and inner dialogue 
within oneself." 

Of course, making money on the 
12 to 15 concerts a year at Jivamukti 
isn't necessarily a bad thing, if each 
project stays within other stated 
goals. "Our main goal is to promote 
these artists and their music," Menji- 
var says. "But if we make money, 
that's good. At this point, we're doing 
OK; we're about to break even." 

Menjivar stresses that yoga classes 
remain the "bread and butter" of Jiva- 
mukti and concerts ancillary to the 
main attraction. "These music events 
are the icing on the cake for the 
artists and our students." 

Frouge says Das is on the road 
"more than not" and has evolved 
tmvard playing more yoga retreats. "He 
probably splits 50-50 between yoga 
centers and yoga retreats. These 
retreats or conferences can be any- 
where from three days to a week long. " 

Stringer built much of his yoga- 



center circuit by playing the retreats 
or conferences. 'The conferences tend 
to be regional, with people from a large 
area, and when I play I get invitations 
to play individual studios," he says. 
"Increasingly, we're getting yoga stu- 
dios to cooperate in co-promoting 
shows at larger venues to bring the 
entire community together. We'll get 
two or three yoga centers to come in 
together and bear the promotional and 
financial responsibility and hold the 
[concert] at a neutral venue." 

A look at Stringer's fall itinerary 
shows stops at Peachtree Yoga in 
Atlanta; Dragonfly Yoga in Destin, Fla.; 
Yoga East in Louisville, Ky ; Wild Lotus 
Yoga in New Orleans; and Center for 
Yoga in Detroit, mingled with stops at 
the Barking Legs Theater in Chat- 
tanooga, Tenn., and Musiquarium 
Banner Jlall in Jackson, Miss. 

Peachtree Yoga owner Graham 
Fowler says Stringer's fall visit was his 
third to the facility. Fowler has also 
brought in another, similar artist, 
Prem Joshua. "The No. 1 objective for 
bringing in musical artists is to have 
fun and get people from the yoga com- 
munity together in a different way 
from just the yoga mat," Fowler ex- 
plains. ' The atmosphere and cama- 
raderie are great" 

INTIMATE INTERACTION 

Stringer notes that the center can 
be an avid promoter of an artist "One 
of the benefits of playing these places 
is the crowds are intensely loyal, and 
we tend to build a grassroots follow- 
ing this way. Promotion tends to hap- 
pen on a very personal basis. If my CD 
is playing on a local — usually NPR — 
station, and there is an article in the 
local alternative weekly, that helps, 
but people more often hear my music 
in their yoga club, played by their 
yoga teacher." 

Stringer says most yoga centers .sell 
music. "They generally have a little 
boutique with 50 or 60 titles, and (play- 
ing the studio) means my CDs will get 
significantly more display and play I'm 
happy to be in Barnes & Noble and Bor- 
ders, but they have thousands of titles, 
and finding something can be difficult. 
At the wga studios. I'm visible." 

Fowler explains that the liw music 
itself generates audience involvement 
"Kirtan is a call-and-response thing, 
and Dave will sing something and then 
the audience sings it back. It starts to 
create a feeling of, instead of the audi- 
ence just receiving, actively partici- 
pating in the music." 

Fowler charges $18 per person for 
an artist like Stringer, who will draw 
80-120 people. "I've yet to make any 
money on it but I don't care," he .says. 
"If I had my druthers, I'd make money, 
but the key thing is to bring people 
together. It's good for business to give 
people the feeling that Peachtree Yoga 
is a good place to hang out " 



Nissan Gives Free Concerts 



BYSUSANfEAUU 

LOS iVNGELES— In an innovative 
"stealth" concert promotion, the Z 
tour has featured such A-list artists 
as the White Stripes, Stone Temple 
Pilots. Enrique Iglesias, No Doubt, 
Counting Cnms. Dashboard Confes- 
sional, Train, and Paulina Rubio per- 
forming fi-ee afternoon concerts dur- 
ing the past several weeks. 

Employing Coldenvoice as its tal- 
ent buyer, Nis.san is spending top dol- 
lars this fall to attract hot acts. But 
the car maker has its corporate pres- 
ence taking a back seat to the music. 

The idea behind the Z tour (the 
name "Nissan" is 
nowhere in the title) 
is to quietly hype the 
company's latest 
sports model, the 
350 Z, through sur- 
prise concerts in dif- 
ferent big-city parks 
in the U.S. "We're 
putting on a first- 
rate concert (with 
regard to) produc- 
tion, sound, and 
management" Nis- 
san senior market- 
ing manager Mike Grollman says, 
declining to reveal financial specifics 
beyond saying it is one of Nissan's 
heftiest promotional blitzes ever. "We 
wanted rock'n'roll as pure as you can 
get |to] help create an environment 
where people can interact with our 
product in a new and exciting way." 

Train began the tour Sept. 17-18 
at St Louis' Soldiers Memorial and 
Chicago's Lincoln Park, respectively. 
By the second week of October. 10 
shows of the approximately 27 total 
planned through November had 
been presented. 

With only one or t\vo 350 Zs on 
display for each date, no Nissan 
branded tents, and little signage, 
audiences pay nothing for the shows 
and primarily see nothing but the 
shows. It looks like this strategy is 
working: With only two days' notice 
via local-radio chatter (Nissan hopes 
this secretive approach will help cre- 
ate a cool buzz for its car), about 
9,000 people piled into New York's 
Union Square Oct. 1 to see the White 
Stripes. In another similarly short 
lead time. Stone Temple Pilots drew 
6,000 people Oct. 9 to Timpa, Fla.'s 
Sun Dome parking lot. 

The artists appear taken with Nis- 
san's subtle sponsorship approach. 
The White Stripes' booking agent, 
the Agency's Dave Kaplan, says his 
band only agreed to the gig after it 
was assured it "wasn't going to be a 
high-profile ad thing. It was going to 
be very low key. The band is very sen- 
sitive to that They aren't anti-cor- 
porate, but thei,' don't want to do any- 
thing in their mind that is cheesy." 

At the same time the White 
Stripes agreed to appear for Nissan, 




SlgnhKi Off. Paulina Kubio autographs 
Nissan's 350 Z sports vehicle after her 
Oct. 8 concert date in South Beach, 
Fla.. on the Nissan-sponsored Z tour. 



they turned down Nintendo, which 
wanted them to play for a private 
Hollywood party, because "that 
would have been really cheesy," 
Kaplan says. 

Grollman says, "We don't want to 
disparage traditional sponsorships, 
but we have a lot of confidence in our 
product so we don't have to hang a 
lot of banners. The experience of peo- 
ple discovering amazing music at 
lurKhtime is something you remem- 
ber. This is a really neat way to reach 
out to consumers and hopefully 
build honest relationships." 
And since the White Stripes are 
being careful 
not to overex- 
pose them- 
selves now 
that they have 
shifted from 
cult to more 
mainstream 
status with 
their break- 
out song. "Fell 
in Love With a 
Girl," Kaplan 
did not have 
any concerns 
that a free concert would weaken 
their under-the-radar allure. 'They 
have no plans to come back Ito New 
York! until next year," he explains. "If 
anything, people got a chance to see 
them that haven't been able to before. 
I don't think it le.ssened anything." 

Rubio, singing her brand of Latin 
pop Oct 8 at Miami's South Beach, 
thoroughly warmed to the tour's 
concept "We had the ocean, the sun- 
•set, and great people at my favorite 
beach, " she says. "We had a beautiful 
moment ... the perfect concert" 

To achieve effective promotion, 
Nissan hired LA-based Scoop Mar- 
keting to talk about upcoming shows 
by visiting music-themed Internet 
chat rooms, instant messaging buy- 
ers of the involved acts' work, and 
writing letters to the editors of vari- 
ous newspapers. There are also clues 
to future events on Nissan's Web site. 

"There has not been one press 
release on the whole campaign." 
Scoop owner and founder Larry 
Solters says. Even so, he adds, the 
concerts have largely exceeded Nis- 
san's initial goal of corralling 500 
people per show. 

For the most part Z tour supervi- 
sors have hired ample amounts of 
security, snagging the necessary city 
permits in the process. Despite this. 
New York police did shut off power 
during the White Stripes' boisterous 
.set. citing crowd-control concerns. 
But lead singer Jack White never 
stopped playing, strolling out into 
the middle of the audience to finish 
the song "Bollweevil Blues." 

"It was just, 'Wow,' " Grollman 
remembers. "Everything is im- 
promptu — yai just have to go with it " 
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VENUEy 


oaoss/ 


AmrtDANCC/ 




MUL McCartney 


F1«BtC0ntBr. 
Boston 

Sepl. 30-Ocl t 


H.0SO,S30 

S25n/S50 


29J)97 

two sellouts 


Clear Channel 
Entertainment 


mULMcCARINEY 


Attomic City Boardwilk 
Hall. Allontic CHv. N J. 

Sept- 28 


t2.25ajiia 

S29I1/SIO0 


12,7S2 
saNout 


ConcensWest 

Marehel1Arts.MPL 

Belly's 


MUL McCARTNir 


XctI EiMfVy Conlar, 
StPaaLMion. 

Sopt. 23 




I&793 
seNout 


Concerts West. 
Marshall Alts. MFL 


muL McCAioNer 


Gund Atom. 
ClomloMi 

Oct 4 


tUltMEO 

S2sivsa) 


lUB 

17,900 


Clear dtaanei 
Entertainment 


BILLY JOEL a ELTON JOHN 


Contioeolal Airlinos tmtm, 
EoKt Ruthoftonl. HJ. 


siTsns 


IM31 

sellout 


Cleer Channel 
Entertainmaot 


MULMcCAmNEY 


RBC ContSf, 
Raloigk. N C. 

Oct 7 


tiMUn 

$2SIVS5S 


11316 

sellout 


Coflcarts WesL 
Marshall Arts. MPt 


CHER. CYNOI LAUPER 


AlomCMMr, 

Gmd Folks. N.D. 
Sept 2B 


S6VS25 


IMtl 
seHoul 


Claar Channel 
Emertalnmant 


JIMMY aUFFSTT 


Crieksf Pavilion. 
Phoenix 

Ocl 1 


tnuK 

$S9S<VS30 


nm 

19,910 


Claar CharMial 
Emertainmanl 


AUKMMITH. 

STONE TEMPIX PILOTS 


AmSouHi AmpkMiMtro, 
Amloch. Tsnn. 
Oct 4 


l7l7Mt 


1U32 

17.923 


Claar Ckaaaal 
EirtattainmanI 


CHER. CYNDI LAUPER 


Hilton ColitoMm. 
Ames, lows 

Oct. 2 


mun 

S78.2S/S3S75 


iiLin 

IOl2U 


Claar Channal 
Enteftaimnani 


AEROSMITH, 

STONE TEMPLE PILOTS 


UMB Bnk Pavilion. 
Msryland Koiglttt. Mo. 

Oct 2 


SG301SII 

S77/S20 


turn 

20.902 


Claar Chaimal 
Efllartalimaiil 


CHER. CYNOI LAUPER 


Kansas Colisoym, 
ValloyConlai.Kan. 

Sept. 30 


CT7TO19.75 


11701 

iijoa 


Claar Channal 
Entanainmant 


SANTANA, OZOMATU 


Santa BailiBra Bowl. 
Santa Barbara. Calil 

Oct 8 9 


s«2joe 

SS4SCVS33S0 


910S3 

two sellouts 


Nadarlandar 
Oiflanlnrtien 


SANTANA. OZOMATU 


CtirORicIo Pavilion at 
Coni»rd. Concord. Calil. 

Ocl 4 


Mi2.et9 

SS425/S21.2S 


n«6 


Claar Channal 
Entaftainmani 


SANTANA. OZOMATU 


Journal Pavilion. 
AibuquoniHO. N.M. 

Oct, I 


U22SM 

SS8.HI/S30.S0 


12.241 

sellout 


Claar Channal 
Entattainmanl 


LUTHER VANDROSS. OERALD 
LEVERT, ANGIE STONE, 
MICHELLE WILUAMS 


Voriion Wirolass 
Amphitlwalre. Irvino. CalH. 

Sept. 21 


S4IIUI3 

S87.50/S45.5O 


7.946 

10.063 


Claar Channal 
EntBrtainmanl 


BOW WOW, B2K. IMX 


Cobs Anna. 
Danoit 

Sept. 13 


{306,465 

S3S/S30 


11,724 
sellout 


AdantaWttrltfMrMa 
Touring 


KENNY CHESNEY, LONESTAR. 
KELUE COFFEY. PINMONKEY 


Oak Ridge EstMa. 
Arrington. Vn. 

Sept. 14 


S3B1A0 


lUM 

21 Ml 


Ctaar Channal 
EntaftBinRMnt 


CREED, SEVENDUST, 12 STONES, 
CINDER 


Ford Cantor. 
Oklahoma Chy 

Sept 28 


tmmt 

S48M/S38.SO 


9LIIB 

13.766 


Claar Channal 
EntertainriMnl 


THE MOODY BLUES 


RadnCUyMinicHan. 
Maw York 

OctS 


onjos 

S8S/S8S/S45/S35 


StBS 
sellout 


Radio City 

Entsftaimnant. Claar 
Channal Entaitainmant 


LENNY lOIAVnZ, PINK 


Verizon Wifslees Music 
Cenla>,Nablasv«le,lnd. 

Sept 14 


t3Bt,7S2 

SS7/S22 5a 


lEJH 

24.183 


Ctaar Channal 
tiHaif iamant 


ENRIQUE IGLESIAS. PAUUNA 
RUBIO. SOUINA 


l^lfltfM ^Msodi Mtachflil 
PwKon. Th> Wosritandu 

Oct 2 


S37C.766 


isjm 


Claer Ch—nal 
Emartainmant 


ALAN JACKSON, JOE NICHOLS, 
CYNDI THOMSON 


Alhal Anoa. 

North Lhtla Rock.AriL 

Sept- 27 


S373.460 

StSISS 


MM 

9.500 


Baavac Piu<a. 


HUEY LEWIS a THE NEWS, 
THE MOTHER TRUCKERS 


HiMoric MiMiitain WImry, 
Saratof*. Calif. 

Sept 26-29 


S8S/S50 


lj14 

el976 four shows 


Claar Channal 
Eirtertammant 


ALAN JACKSON. JOE NKHOLS 


Coral Sky AmpfaHhaatrt, 
WMt Pafan Baaeh, Ha. 

Stpt 21 


(369.533 

S39 9IVS22.50 


HOI 

19,271 


Claar Channal 
Entartainnianl 


NO DOUBT OOOO CHARLOTTE, 
THE DISTILLERS 


AllMaM Arana. 
Roaanoflti III. 
Oct 11 


S35 


NLOI 

12.810 


JamPnit. 


ENRiOUE IGLESIAS. SOLUNA 


^vaMif CaMif lof Ai PtftmiiiM 
AAMeaalieklMaes. 

Sept? 


saojni 

177/S1S 


9.111 
14.400 


Claar Channal 
EMartslnmaHt 


NELLY. AMERIE. BKj TYMERS, 
UL' WAYNE. FABOLOUS 


Rr« Union Center, 
Philailelphia 

Oct 4 


S3l3,n0 


U43 

19.119 


Claar Channal 
Entartalnmant 


X^FEST: too ROCK, STONE TEMPLE 
PILOTS, UNCLE KRACKER, EARSHOT, 
TRUSTCOMPANY, CHEVELLE 


Verina Wlrelees Music 
Center. Nebleavllle, lad. 

Sept 29 


S3S1.413 


14.143 

24.271 


Claar Channal 
EntartainmaM 


LUTHER VANDROSS. GERALD 
LEVERT. ANGIE STONE, 
MICHELLE WILUAMS 


Slerlighl Tbenti*, 
Keoses City. Mo. 
Sept 14 




IM 

7.794 


Claar Channel 
Entartainmant In-hoBM 


JOHN MAYER, GUSTER, 
CHARUE HUNTER 


HiR Buys Amphithoatre, 
Adente 

Sept. 14 


1331.232 
S30 


10J72 

iijno 


Houaa of Bluas Concsrts. 
Matropolitin 
Entartainmant Group 


TOBY KEITH, RASCAL FLATTS. 
PAUL THORN 


Blossom Music Cemer. 
Cuyehoya Falls. Ohio 

Sept. 22 


fsanaje 

14111X361X33029 


lOisa 

19300 


Houaa of Bluas Coocarls 


NOW a ZEN FESTIVAL: TRAIN. THE 
WALLFLOWERS. INDIAJUUE, 
AIMEE MANN 


Oolden Gete Peril. 
Sen Freeciaco 

Sept 22 


S323.I10 
S3(VS28 


IMH 

14JO0O 


Oaar Chaanal 

Entartainmant 


ENRIOUE IGLESIAS, FAUUNA 
RUBIO, SOLUNA 


DTE Eflerny Mnsie Ceatet 
Clerkston. Mich. 

Sept 15 


S22MI 

$49.90/120 


9ini 

19,213 


Claar Channal 
Entartainmant Palaca 
Sports & EmartainnMM 


BOW WOW, B2K, IMX. TO* 


Alltel Aiene. 

North UtUa Rack. AA. 

Sept 7 


t9iun 

S32.7S/$27.75 


ltS46 

12AI0 


Artistic Control 
Managamant 



PWont^eit-aai-Sl?! fa. 6l&-321-OS7a For memtn irtenriiiMn arrt prtcr^ m" Bob Aflan. 6 




Views 



THE OTHER EMINEM: In a session 
titled "Micl<elson & Messina: No 
Holds Barred, " Jam Productions co- 
president Jerry Mickelson and 
Louis Messina — formerly of Clear 
Channel Entertainment (CCE) and 
now head of his own Houston- 
based firm the Messina Croup — 
offered an insightful and informed 
look at the modern concert busi- 
ness during the annual convention 
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of the International Entertainment 
Buyers Assn. in Nashville. Both 
were candid and realistic. 

Messina, whose start in the busi- 
ness came with the formation of 
Pace Concerts (with Allen Becker) 
in the mid-1970s, was along for the 
ride as SFX (now CCE)-acquired 
Pace as part of Bob Sillerman's 
huge turn-of-the-millennium con- 
cert promoter rollup. "Next year 
will be my 30th year in the busi- 
ness," Messina began. "I started out 
with a small company with only a 
few people working for me, and 
now 30 years later, I have a small 
company with only a few people 
working for me." 

Mickelson said that Jam was also 
on Sillerman's list as a likely can- 
didate for acquisition. "In 1997 
when consolidation started to 
occur, Bob Sillerman came after us 
early in the game and met with us 
a couple of times." he said, adding 
that he was surprised that someone 
who "didn't know anything" about 
the concert business wanted to 
make such a play. 

"When you look at Sillerman's 
model, it was a stock play, and he did 
a very good job of that," Mickelson 
said. "As far as we were concerned, 
it's not about the money — it's about 
passion for this business. I still have 
passion, I like doing what I do, and 
I knew that would disappear as soon 
as IJaml was sold." 

Messina pointed out that Pace was 
one of the first promoters to go 
national and also jump-started the 



by Ray Waddell 



amphitheater building boom. "At 
one time, we were the big bad goril- 
la that everybody said was getting 
too big," he said. "We felt like we had 
to be in the ancillary business to 
control our own destiny." 

Mickelson said his opinion of a 
consolidated concert industry is that 
"the business model doesn't work. 
You [don't] pay high multiples for a 
business with a slim margin." 

It is not difficult to become a play- 
er in the concert business, Messina 
pointed out. "As Bob Sillerman 
proved, you can jump in any time 
you want. If you have a checkbook, 
you're in the game. And if somebody 
comes along and offers you 1 1 times 
what you're earning, put me in, 
coach, I'm there. What Bob Siller- 
man did was just a play for him. and 
in less than two years he made hun- 
dreds of millions of dollars when he 
flipped it to Clear Channel. " 

Messina said he was initially 
enthusiastic when CCE bought SFX 
for $4.4 million in March 2000 
[Billboard. March 11, 2000). "I 
thought. 'What a great merger. Live 
entertainment and radio: This is 
the way to grow our business.' " he 
recalled. "I don't know what went 
wrong. I have a lot of friends at 
Clear Channel with passion, and I 
also have a lot that can't wait to hit 
the highway. " 

According to Messina, demand for 
acts to play venues has led to in- 
creased artist guarantees. "The big- 
gest obstacle we're facing is a busi- 
ness that is eroding," he said. 
"Grosses are going up, ticket prices 
are going up. Since 1998, they've in- 
creased 35%, and average attendance 
has fallen over 30%. Unless it's a die- 
hard fan, they're not going to shows, 
and we need to change that." 

Mickelson agreed. "[CCE] is 
leveraging their amphitheaters to 
get dates indoors, and that's causing 
a lack of acts for those of us who 
bring acts to play your buildings. 
The top 40 markets are all they're 
considering. The prices are so high 
with the guarantees to the acts, so 
even if we can get them, we can't 
afford to take them to (secondary 
markets). The leverage they get has 
hurt us a lot." 

Messina added, "The buildings 
need people, like Jerry and I, who 
talk the language of this business. 
We know how to sell tickets and 
make the artists comfortable." 

Messina said his staff of four 
worked 130 shows last year. "I have 
a philosophy of 'hire less people and 
pay them more. If you do your job, 
the money will be there.' " 
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POP 

JASON MRAZ 

WaHiiig for My Rocket to Conw 

PRODUCER: John Alagia 
Ekktra 62829 

His last name (pronounced mer-az) might 
prove a little tough to pronounce in the 
beginning — but no matter — the first set 
of major-label songs from Jason Mraz 
clearly conveys a catchy brand of whimsi- 
cal, guilar-driven pop. Thankfully taking 
some risks on a first big time out, the San 
Diego-based artist strings together acces- 
sible, but happily unexpected lyrics on 
such star>dout tunes as the peppy "The 
Remed>' (I Won't Worr>')." He does often 
choose the strai^t pop line over the 
fiinky. possibly more refreshing. countr>' 
vibe heard on cuts like "Curbside Prophet" 
But twisting the familiar boy-wants-girl 
theme on "Remed>' " with words like ". . . 
the comedy is that it's seri{)us: the 
tragedy is how you're going to ^nd the 
rest of your nights with the lights on." 
Mraz should fit in fine with the folks cur- 
rently mining the romantic rock catego- 
r>', like producer John Alagia's other sub- 
jects: Dave Matthews and John Mayer. — 54 

THE DONNAS 
Spend the Night 

PRODUCER: Jdson Carmer, Robert Shlmp 
Atlantic 83567 

Lawdy niama. the Donrias are back. 
The>''ve hooked up with a major-label 
and they're now sounding like the Run- 
aways gone fissile. Cherry bombs with 
extra bang: tougher axes and a vocalist 
(Brett Anderson, aka Donna A.) who can 
sing Cherie Cunrie under the bar any 
night of the week. The themes? Sex. 
booze, and partying: rock'n'roll the way 
the devil intended it to be. Right from 
the Sex Pistols-esque opener "It's on the 
Rocks," the energy doesn't dip. And 
don't bother checking for ballads. You've 
gotta love a girl band that takes the piss 
out of yuppies who wear $200 "Dirty 
Denim. " (Keep an ear out for the Johnny 
Thunders licks. Mm-mmm.) If this disc 
has a weakness, it's in the somewhat 
"samey" feel of a couple of the songs, but 
at just under 40 minutes it's no biggie. 
Manic-aggressive and cute to btwt. the 
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FOOHGHTERS 
One by One 

PRODUCER: Nick Raskulinea 
RCA 078636 

Foos f«)ntman Dave Grohl returns 
with a set that ranks among his 
band's best work. In recent years, Foo 
Fighters have emerged as a study in 
Crohl's contrasting tastes for Led 
Zeppelin -inspired arena riffs and 
sunny. Evan Dando-style altema-pop. 
One by One. in all its thunderous 
angst and desperate expressions of 
hope, represents a full-on exploration 
of the Foos '70s influences. Call it the 
antithesis of 2000's light-as-a-feather 
There Is Nothing Left to Lose. It also 
has some of Grohl's best writing. 
Thematicaliy, One by One is like 
Bruce Springsteen's Timnel of iMue, 
refashioned for a post-grunge audi- 
ence — centering on the dark ambi- 
guities of love and commitment. 
Grohl handles the topic with an 
almost confessiorial honesty, giving 
the set an emotional intimacy that 
makes it all the more satisfying. — BC 



Donnas are a blast, and Spend the Night 
is top-drawer pop-punk. — AZ 

KOTTONMOUm KINGS 

Rdtln* Stoned 

PRODUCER: Brad X. Mike Kumagal 
Capitol/Suburban Noize 34286 

With its hybrid of hip-hop, punk, and 
rock, the Kottonmouth Kings' fifth full- 
length album is a kick-back listen full 
of smooth beats and even bits of 
acoustic guitar. While the project has a 
heavy lyrical theme touting the legal- 
ization of marijuana, the songs reflect a 



FAITH HU. 

Cry 

PRODUCERS: Bynm CaRlmore 
Warner Bras. 48001 

From the opening pov.'er chords of the 
fiinky "Free." Faith Hill is making a 
soulful pop-countr\' statement with 
the emphasis overwhelmingly on the 
pop side of the equation. That said. Cry 
is a confident effort with Hill laying 
claim as queen of that segment of the 
country landscape. The set tilts heax-ily 
tovcard K&B divahood on songs like 
"One " and "Unsav^Ie." Producer 
^on Callimore delivers hits via 
synth-laden. multi-la>'ered midtempos 




and soaring, if sometimes bland, bal- 
lads. Hill also delK'ers impressK'e 
vocals on the gospel-tinged "Stronger." 
Over the course of 14 cuts, the record 
gets a tad repetitixv. with nar>' a fiddle 
or steel break within earshot, but giwn 
Hill's high profile and a big promotion- 
al push, expect platinum sales and 
megabits at radio. — /rtV 



positix'e outlook on life beyond its drug 
references. Case in point is the pop-ori- 
ented "Positive Vibes." which includes 
the chorus Ve need some positive 
vibes for these rainy days/let the sun 
come out and push these clouds away." 
The Kings offer a number of slower 
jams ("Float .Away" and "Rest of My 
Life") that stress the importance of 
relaxation and enjoying one's personal 
relationships. These ideas are also 
prevalent on many of the more hip- 
hop-oriented tracks, like the synthesiz- 
er-laden "Endless Highway." — /Pf 
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ROD STEWART 

It Had to Be YoH . . . The Great 
American Songbook 

PRODUCERS: Phil Ramow, Richard ^rry, 
Give Davis 
J 20039 

Rod Stewart joins the ranks of rockers 
v\+K> ha\'e opted later in their careers to 
momentarily shift gears and tackle the 
loft\' task of interpreting pop standards. 
Of all the performers who have tried 
their hands at such challenging mate- 
rial. Stewart is perfiaps the most ini- 
tially odd match fur songs like George 
& Ira Gershwin's "The>' Can't T^e 
That .Away From Me " and Cole Porter's 
"E\'er>'tin>e We Say CKK)db>'e.'" It's hard 
not to hear raunch- rockers like "Hot 
Legs" echo in the hack dyoux head 
while listening to him gamely croon 
amid lush strings and traditional jazz 
arrangements. But after moving past 
those first moments of seeming ar- 
tist/song incongruity, the listener will 
discover an album fijll of pleasant sur- 
prises and v(.x:als that show Stewart in 
a most flattering light. — If 



PORCUPINE TREE 
In Absentia 

PRODUCER: Steven Wilson 
Lava/Atlantic 83604 

Ten years after their auspicious 1992 
debut. On the Sunday of Life (for U.K. 
irwJie Delerium Records). Britain's post- 
prog-rock progenitors Porcupine Tree is 
poised to break the U.S. with its much- 
anticipated major-label debut. Fronted b>' 
si nger/.-wngwri ter/prtxluce r/mu Iti -i nstru- 
mentalist Ste\'en Wilson, the quintet 
(which also includes ex-Japan ke>'boardist 
Richard Barbieri) has amassed a de\'0ut 



cult following on the strength of its mes- 
merizing liw shows and extensive back- 
catalog. With hi Absentia, the group 
delivers a jarring tour-de-force, replete 
with strong songs, crj-ptic lyrical mus- 
ings, virtuoso musicianship, and lush 
orchestration (that lies somewhere 
among Radiohead. King Crim.wn, and 
Metallica). Highlights include lead single 
"Strip the Soul." industry-bashing 
anthem "Sound of Muzak," and the sub- 
lime "Lips of Ashes." With an opening 
slot secured on Yes' upcoming U.S. tour, 
steady rotation on MTVZ. and a headlin- 
ing tour to follow. Porcupine TVee is 
poised to become the next big thing 
>'ou'\'e almost never heard of.— Of 

GARAGELAND 
Scorpio Righting 
PRODUCER: Malcolm Welsford 
Foodchain 0006 

Ne\\' Zealand pop-rt^kers C>arageland 
come out swinging and stinging with its 
third full-length release. Simultaneously 
commercial and artistically legiL Scorpio 
Righting finds singer/songwriter Jeremy 
Eade in fine form. Elade knot's how to 
nail down a sing-along number, from the 
jangly opener "Life Is So Sweet" with its 
"sha-la-la" bits to the catchy-quirky 
"Been Around" ("So I burnt my heart 
down for the insurance^ But I can't get 
the petrol (if my shirt") to the "band- 
stand" beat and utilitarian hamvinies of 
"Crone." And for a touch of the harder 
stuff, love the punky "Get Some" or the 
uptempo funpack "Crazy" ("I'm going 
craz>', >'ou should come too" I. The act 
also gets the slow stuff right on such cuts 
as the acoustic "Superstars" and the 
strings-augmented (and totally irre- 
sistible) 'Carr>' Me South." Garageland 
knows how to collar-drag its "60s sensibil- 
ities into the new millenium and deliver 
the group finesh to your stereo. — AZ 



R&B/HIP-HOP 

JURASSIC 5 
Power In Numbers 

PRODUCERS: various 
Interscope 3437 

VS^o said nice guys finish last? Fun-lov- 
ing hip-hop outfit Jurassic 5 scores 
again with Power in Numbers, the fol- 
low-up to its critically acclaimed major- 
label debut. 2OO0's Quality Control. The 

(Continued on next page) 



WARREN ZEVON 
Genius: The Best of Warren Zevon 
PRODUCERS: Wanen Zevon, Gary Rrtenon 
Dcktra/Rhino 73771 

Question: 'Why is Warren Zevon 
not one of the most heralded Amer- 
ican songwriters of the last quarter 
centur>'? Discuss." And here's the 
disc for your research. Drawing 
from all of the excitable boy's studio 
albums from 1976's Warren Zefon 
to this year's fatalistically titled My 
Ride's Here, these 22 tracks consti- 
tute a 100-proof cross-section of the 
man's work. Whether you like his 
more commercial material ("Were- 
wolves of London." "Poor Poor Piti- 
ful Me"), the dark and downtrodden 



VITAL 

stuff ("Carmelita." "Reconsider 
Me"), or the outright outrageous 
ditties {"Excitable Boy" et al.). you 
won't be disappointed. Every face 
from the gallery is represented 
here — the thudding combo-punch 
beat of "Boom Boom Mancini." the 
wryer than wry "Detox Mansion," 
etc. As the 55-year-old Zevon — who 
revealed last month that he has 
been diagnosed with terminal lung 
and liver cancer and has a very 
short time left on this earth (Decla- 
ration of Independents, Sept. 21) — 
says in the song "Genius": "There's 
nothing I could do or say/1 haven't 
done or said.'* This is the chronicle 
of a sparsely saluted renegade tal- 



REISSUES 



ent, a one of a kind, and, yes, a 
genius. Ahhoooo! — AZ 

GRANT GREEN 
Retrospective 

REISSUE PRODUCER: Mldiad Cusoiiu 
Blue Note 40851 

Grant Green, who died in 1979 at 
the age of 47, was Blue Note's 
house guitarist — the man annota- 
tor Bob Blumenthal calls "the 
label's most ubiquitous performer 
at the time." This long-overdue 
four-CD compilation ably sur\'eys 
Green's 1963-69 contributions as a 
leader and sideman during what 
was arguably the label's most artis- 
tically creative and commercially 



potent era. The first two discs 
showcase Greens formidable soul- 
jazz swing in tandem with the 



imprint's nonpareil crew of Ham- 
mond B-3 organists — Baby Face 
Willette. Jack McDuff. Jimmy 
Smith. Big John Patton. and. most 
importantly, the forward-looking 
Larry Young. The other two discs 
take in Green's solid work on 
straight-ahead sessions, where he 
played alongside Hank Mobley. 
Horace Parian. Stanley Turrentine, 
Ike Quebec, and Lee Morgan, and 
shined on his own in formats rang- 
ing from tough trios to scorching 
sextets. Green's formidable sense of 
rhythm and economical, sensitive 
attack shine through in this 
thoughtfully compiled salute to one 
of jazz's best team players. — CM 
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Los Angeles-based sextet — MCs Zaakir 
(Soup), Charii 2na. Akil. Marc 7, and 
DJs/producers Nu-Mark and Cut 
Chemist — remain true to the formula 
that earned them the respect and adora- 
tion of fans and fellow artists alike. 
Devoid of the gluttonous materialism 
found in most of today's rap music. 
Power in Numbers is a feel-good trip 
back to the day when rap was just about 
creative wordplay and a great backheat. 
"Thin Line," featuring Nelly Furtado. 
explores the "thin line" between friends 
and lovers over a dramatic, string-tinged 
breakbeat courtesy of Cut Chemist. Lead 
single "What's Golden" is already receiv- 
ing attention, thanks, in part, to its 
catchy hook that barkens back to classic 
rap songs of the late '80s. Other stand- 
out tracks include "Freedom" and "A 
Day at the Races." which features Perc^ 
P and Big Daddy Kane.— «/ 

GOAPELE 
Evn Closer 

PftODUCER: various 
Skyblaze/REO/Sony 230108 

Her name, Coapele Mohlabane, is just 
as intriguing as her music. Having 
generated considerable buzz in her 
native San Francisco, this gifted sing- 
er/songwriter of South African and 
Jewish heritage is poised to break out. 
And rightfully so. This arresting set 
organically mixes R&B, hip-hop, jazz, 
and electronica in introspective, can- 
did songs that colorfully reflect this 
soulful sista's diverse range and life 
experiences. WTiether bumping down 
the neo-soul route via "Closer," get- 
ting in touch with her inner spirit on 
the compelling blues/Middle Eastern- 
flavored "Salvation," or expressing 
anti-war sentiment on "Red, White & 
Blues," Coapete's smoky, sensual voice 
is a beacon that shines on a set that 
wisely steers clear of overproduction. 
While calling to mind such Influences 
as Nina Simone and Sade, this classic 
chanteuse-in-the-making is definitely 
her own woman of substance. Con- 
tact: 510-451-1200.— <»f 



COUNTRY 

ir PINMONKEY 
PhmcMkcy 

PRODUCER: Mike Poole, Paul Worley 
SNA 67049 

One of the more exciting major-label 
Nashville experiments in recent memo- 
ry, Pinmonkey combines expert, ag- 
gressive musicianship with steriing 



PEVEN EVERETT 
Studio Coflfessloas 

PRODUCER: Peven Everett 
ABB Soul 8002 

Storied hip-hop indie ABB Records 
makes its first foray into R&B with 
the launch of its ABB Soul arm and 
debut act Peven Everett. The Har- 
vey, 111., native — who has toured 
with Betty Carter and Wynton and 
Branford Marsalis — offers his take 
on contemporary soul with the 
stellar Studio Confessions. Lead 
single "Testin' Me," which was re- 
leased last year, is a laid-back af- 
fair that seduces with its driving 
bassline. The singer/songwriter, 
who also produced the entire 



vocals and swing- for- the -fence perform- 
ances. Like Diamond Rio's backwoods 
cousins, the group melds insistent, 
grassy fare like "Slow Train Comin"." 
"Jars of Clay," and the swampy "Barbed 
Wire and Roses," with funkier country- 
rock stuff like "Every Time It Rains," 
the ramblin' cover of Sugar Ray's "Fly," 
and Eagles-esque country in "The 
Longest Road." Frontman Mike 
Reynolds is an impressive vocalist, 
owning a clear, high tenor adept at up- 
tempos and stunning on such ballads as 
the gorgeous "Augusta." If this isn't 
what country radio is looking for. then 
perhaps a new format is in order. — RW 



BLUES 

DEBORAH COLEMAN 
Soul Be It! 

PRODUCERS: Deborah Coleman, 
Edward Chmelewski 
Blind Pig 5079 

Some artists are studio creatures. Their 
recording studio work is great, while 
their live performances leave something 
to be desired. Blues guitaristAwalisl 
Deborah Coleman, on the other hand, 
has always been queen of the live set, 
eager to get onstage and light it up. It's 
appropriate, therefore, that Blind Pig has 
released a Coleman live album. Soul Be 
It! captures Coleman in overdrive, and 
that's a fine vibe. Critics have buried all 
sorts of superlatives at her guitar 
prowess. The accolades are well- 
deserved, and, as we hear on these tracks, 
she's at her most intense and fluent 
when she's working for a crowd. For a 
tasty sample, listen to the articulation 
and melodic sensibility of her picking on 
top of the rolling bass line of "Goodbye 
Misery." Coleman puts a major notch in 
her axe with Soul Be W—PW 

MAGIC SAM 

RocUn* Wild in Chicago 

PRODUCERS: Robert C. Koester, Stew Wagner 
Ddmarfc 765 

Magic Sam Maghett has been dead for 33 
years and left behind a slim body of studio 
work, so this collection of newly 
unearthed live material from 1963 to 
1968 is cause for celebration. On these 
ultra-lo-fi. yet storming sides, the 
singer/guitarist shows why he was con- 
sidered a peer of such contemporaries on 
Chicago's West Side as Buddy Guy and 
Otis Rush: as a vocalist, he was virtually 
untouchable. Heard here in the raucous 
environs of the Windy City's Copacabana, 
Alex Club, and Mother Blxjes, Sam bums 
throu^ trio and quintet takes of such 
staples of his repertoire as "I Found New 



NOT 




album, offers a little Latin flavor 
on the acoustic-guitar-tinged 
"You Are to Me." Everett's smooth 



Love," "I Don't Want No Woman," and 
"Every Night, Every Day," plus some 
crowd-pleasing covers. The sound quality 
is nothing to write home about, but the 
performances move the earth. — CM 



LATIN 

★ VARIOUS ARTISTS 
Rumba namaico 

PRODUCER: various 
Putumayo 203 

Putumayo's compilation of Latin-influ- 
enced flamenco music harks directly to 
the Cips>- Kings' breed of rumba gitana 
(or rumba flamerKO). In other words, this 
is not for flamenco purists. There's a wide 
range of material here, from the pop 
strains of Javier Ruibal's "Isla Mujeres," to 
the opening "Rankanki'n" by Malta Vende 
Ca. inspired by Tito Puente's 'Ran Kan 
Kan." Flamenco gives in to a more 
African-based. Latin jazz fusion in Wafir's 
"Lei." although the most interesting 
mbtes can be found in "Ojos de Brujo" by 
Vacileo and Ziroq's "Qu^ Pena." There's 
also some fluff here, but it never ceases to 
be entertaining. — LC 

EN ALMA. CUERPO Y CORAZbN 
Glssdle 

PRODUCER: Rey Neiro, Mariano P^rez 
BMC U.S. Latin 74321 

Puerto Rican merenguera Gisselle has 
been steadily increasing the dosage of pop 
in her last few albums in preparation of 
her latest, a full-fledged pop album that 
seeks to showcase a versatile vocalist. 
More than versatile. Gisselle can be a 
vocal powerhouse, as evidenced by 'Te 
Dire lo que Siento," a sweeping ballad 
that's evocative of Celine Dion in its fond- 
ness for big. sustained choruses. Inexplic- 
ably, only one other track — "Si La Noche 
te TVajera" — delves into Gisselle's impres- 
sive vocal possibilities. En Alma finds her 
a nwre relaxed singer who lets her low, 
powerful alto loose, but at times, the disc 
seems more preoccupied on the material 
than the singer. There's a lot of catchy, 
potential hits here — most of them dance- 
oriented — some fiill of over-dubs that 
downplay the singer's capabilities. In the 
end, even though Gisselle — who's gar- 
nered Grammy Award nominations for 
her merengue material — has taken a 
huge risk by going entirely pop, it's obvi- 
ous she can take that path. — LC 

YAIRE 

Doode Me Ueve d Vlento 

PRODUCER: Miguel Blasco, Luca Rustld 
Udms 744950 

Mucho ado has been made of the fact 
that up-and-coming Puerto Rican 



E W 0 R 

tenor glides over tracks like 
"World Love." "One More Time," 
and "1 Can Give It." With this 
flawless set, look for Peven 
Bverett to be one of 2003's break- 
out artists. For more information, 
visit abbrecords.com. — KH 

VARKXtS ARTISTS 
Red Hot + Mai 

PRODUCERS: various 
Red Hot/MCA 3075 

The Red Hot Organization once 
again combines consciousness with 
great music for its 14th benefit 
project. This time out the organiza- 
tion pays tribute to the late Fela 
Anikulapo-Kuti. Nigerian revolu- 



Yaire is more than just another female 
pop singer by virtue of the fact that 
she writes all her material in its 
entirety. But while her previous album 
sounded way too traditional to allow 
Yaire to stand out as a singer/song- 
writer, this — her third effort — high- 
lights a more mature writer and one 
with a more refined personality, both 
in delivery and in musical arrange- 
ments. The album kicks off with the 
moody rock-tinged title track, which 
is laced with acoustic piano and elec- 
tric guitar, and then follows with the 
more upbeat "Ay! Qu^ Pasi6n." whose 
bluesy piano works well against Yaire s 
strong, sometimes gritty wice. When 
Yaire opts for the rock/pop sound, 
she's at her most distinctive best. Yet 
she vacillates between this and more 
facile pop ("Dime" and "Te Amor 
"ftnto"). the kind that's more forget- 
table. But this artist needs no compro- 
mise. In tracks like "Te Veo en Mi 
Sombra" — emotive, commercial and 
convincing — she's superb. — LC 



WORLD 

YOUSSOU N'DOUR 

Nothing's In Vafai (Coono du Kikt) 

PRODUCERS: Youssou N'Dour, Hablb Faye 
Nonesuch 79654 

Senegalese singer/songwriter Youssou 
N'Dour has created a particularly beauti- 
ful and heartwarming set with Nothing's 
in Vain. One of the principal auteurs of 
the high-energy Mbalax sound, N'Dour 
operates a bit urxler that fever pitch on 
these tunes, though the rhythmic ele- 
ments of Mbalax remain ver>' much in 
play here. Every song is translated into 
English in the liner notes, providing the 
clue we need regarding the elegance and 
diversity of his lyrics. There's limited 
recourse to Western instruments on these 
tracks. The beating heart of this sound is 
Senegalese percussion, kora, tama. bala- 
fon, and xalam. The best of the best 
includes the lilting groove of "La Femme 
est I'avenir de I'amour." N'Dour's very hip 
cover of "II n'y a pas d'amour heureux." 
the graccftjl, arresting arrangement of 
"T^ Bi." and the timely, ri^teous mes- 
sage of "Africa, Dream Again." — FW 



CHRISTIAN 

PATTY CABRERA 
Lew Someone Like Me 

PRODUCERS: Patty abrera, Paul Dexter 
Patrona Productions 01 

Patty Cabrera's two previous albums 



THY 




tionary and the father of Afrobeat. 
with Red Hot + Riot. Neo-soul and 
hip-hop artists team with tradition- 



revealed a vocalist of impressive 
range and a songwriter with keen 
insight. After leaving Curb Records. 
Cabrera briefly disappeared from the 
Christian music scene, but this 
highly listenable new set was worth 
the wait. Producing with Paul Dex- 
ter. Cabrera took a more active role 
in this project, and the result is a 
buoyant offering with an overall 
life-affirming feel, particularly on 
cuts like the lively opener. "Live 
Your Life," and "Love Come Down," 
an infectious uptempo that pays 
homage to her Latin roots. "Finally" 
is a pretty ballad that could easily 
find a welcome home on main- 
stream AC radio. The first release 
from Cabrera's Patrona Productions, 
this album shows an artist in full 
control of her gift and making the 
best music, thus far, of her career. 
Distributed by Diamante. Contact: 
800-766-4364.— D£P 



DVD-VIDEO 

ANNE-SOPHIE MUTTER 

Beethoven: The Complete VMbi Sonatas/ 

A UfeWHh Beethoven 

DIRECTORS: David Stevens, Reiner L Mortiz 
Deutsctie Crammophofi 073-014-9 

Anne-Sophie Mutter is the modern 
classical record company's dream 
artist; not only is the 39-year-old 
German violinist a musician of near 
peerless virtuosity and unimpeach- 
able integrity, but she is also gor- 
geous and glamorous. With this 
two-disc DVD-Video set. Deutsche 
Grammophon offers the visual com- 
panion to Mutter's 1998 CD set of 
the complete Beethoven Violin 
Sonatas, filmed in Paris with her 
longtime recital companion, pianist 
Lambert Orkis. The performances of 
these 10 wonderful works are fiery 
and individual land for those who 
care about such things, Mutter's 
concert dresses are fantastic}. The 
second disc also features an earnest 
but entertaining hour-long film, A 
Life With Beethoven, that surveys 
Mutter's career with the composer, 
from her beginnings as a very 
young prot^g^ of Herbert von Kara- 
jan to her recent visits to the 
Beethoven house in Bonn, Ger- 
many. This nicely produced DVD 
set is the ideal complement to Mut- 
ter's newest CD release, a live 
recording of the Beethoven Violin 
Concerto with the New York Phil- 
harmonic under Kurt Masur (DC 
289-471-349).— «B 



al Afrobeat musicians to craft a set 
that would make Kuti — who died of 
AlDS-related causes in 1997 — proud. 
The combination of soul and African 
rhythms is as inspiring as it is in- 
fectious on "Water No Get Enemy," 
which features D'Angelo, Macy 
Gray. Roy Hargrove, Nile Rodgers, 
the Soultronics, Positive Force, and 
Kuti's son, Femi. Other highlights 
include a remix of Sade's "By Your 
Side." Kelis' dance-influenced "So 
Be It," and "Shakara/Lady (Part 
TV'O)," which features Cheikh L6, 
Les Nubians, Manu Dibango, and 
Chateau Flight. Proceeds from the 
disc benefit Red Hot's AIDS-related 
fundraising efforts. — KH 
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POP 

★ SPUNDER Swe R for Later (3:55) 

PRODUCER: Mark Endert 
WRITER: W. Boone 

PUBLISHERS: Tortured Angel Music/Hit 
and Run Music Publlstiing Ltd/adm. by 
EMI Music Publishing Inc, ASCAP 
J 21179 (CD promo) 

The four jjm-s of Splentler return for their 
st^homore album. To W Tiom It Mai/ 
Concern. Iwing moved on to J Records. 
With its 1999 debut album, the firoup 
found its appeal wide, cmferinfi both 
modern rocit ("Yeah, \Vh;ite\XT"l and hot 
AC ("I Think C-od Can Explain"), due 
largely to frontnian Waymon Boone's 
songwriting prowess. VVTiile the catchy 
first sinjlle from Concern. "Saw It for 
l^ter." should haw (ircat potential at 
modem AC. it may be able to cover both 
bases comfortably. The acoustic strums 
driw the wrse. with lioone's lyric waxing 
thoughtful about living in the present 
The catchy, harmonic chorus is the real 
gem. sure to stick in many ears this fall. 
The rock mix boosts the electric-to- 
ac(HJStic ratio, making the cut a little 
harder, fitting for a lighter, stmgwriting- 
driven slot at nxk. — EA 

•k TORI AMOS A Sorta Fairytale (3:58) 
PRODUCER: Tori Amos 
WRITER: T.Amos 

PUBLISHER: Sword and Stone. ASCAP 
Epic 59028 (CD pronx)) 

Tori /\mos marks her Kpic Records debut 
and seventh album. Scarlel's Hiilk. with 
the story of a joume>' taken cross-country 
with a would-he soulmate that she can't 
get out of her head. The ethereal singer/ 
.songwriter weaves her mebncholy mem- 
ory' by singing such clever lyrics as ".And 
I'm so sad/Like a good book/I can't put 
this day back ' and wisely keeping a light 
hand on the production. Amos' ever-faith- 
ful piano is used as an accent this time 
imtead of leading the .song, adding lilting 
touches to a composition that is layered 
with her sighing voice, the gentle rat-a- 
tat-tat of percussion, and a chord or two 
of guitar. For an artist who has been 
denied mainstream radio play for much 
too long, this is a song that could open 
doors at adult top 40 and modem AC. 
This is the right time for Amos, especially 
as we begin to witness the impact of her 
offspring: Vanes.sa Carlton's ivory- and 
string-.spiked "A Thousand Miles" likely 
would haw struggled for more air time 
had Amos not kicked the door open 10 
years ago with a similar brand on her 
timeless debut. Little Earthquakes. — CLT 

ROCK 

► RLTER American QlcM (3:37) 
PRODUCERS: Ben Crosse. Richard Patrick 
WRITER: R. Patrick 

PUBUSHERS: EMI April Musk/Happy Ditties 
From Paradise. ASCAP 
Reprise 1009S3 (CO promo) 

Since iLs 1995 debut. Filter has fctund 
success at a variety of volumes, from the 
dark electronic .sounds of "He>' Man Nice 
Shot" to the understated "lake a Picture." 
which managed to become a crossover 
hit Fallowing the middling success of 
this summer s "Where Do We Go From 
Here." which .stalled jast below the top 10 




TONI BRAXTON HM the Freeway (3:48) 
PRODUCERS: the Neptunes 
WRITERS: P Williams, C. Hawkins 
PUBLISHERS: Waters of Nazareth/EMI- 
Blackwood, BMI; Doncemo Music. ASCAP 
Arista 51% (CD promo) 
One 4)f pop/R&B's celebrated and 
more ver.satile female vocalists 
returns to the fold, after taking 
time to deliver her first child 
(she's expecting again, due in early 
20t):i|. with an on-the-mark con- 
temporar>' jam. courtesy of the 
ubiquitous Neptunes. Though the 
song's production signature is 
bountiful, thankfully there's still 
plenty of Braxton's gold-plated 
vocals to savor, as she hands off 
walking papers to a no-good man. 
Continuing the path she began on 
her previous album. 2000's Gram- 
my Award-winning The Heat, the 
flavor here is decidedly R&B. with 
a blend of fat, lazy bass, a jerky 
beat, and mantra-like chorus, 
along with hearty harmonies from 
the ever-sultry Braxton. The 
promo disc offers a radio edit fea- 
turing rapper Loon, as well as a 
Loon-free mix. It's hard to believe 
that Braxton has been cooking the 
hits for a decade now. given her 
continuing appeal to the younger 
end of the radio audience. Expect 
big things across the board from 
her fifth studio album. More Than 
a Woman, (due Nov. 19), which 
features songs from such other 
radar-heavy producers as Rodney 
Jerkins and Irv Gotti. — CT 



at modem and maiastream rock, this sec- 
ond single from The .Amafgamut finds a 
cranked-up industrial Filter, from the 
screeching synthesizers to the aggressive 
guitars. Reacting to the recent school vio- 



JULY FOR KINGS Normal Life (3:37) 
PRODUCERS: Ben Crosse, Blumpy, 
Ken Lewis 
WRITER: 1. Hedges 
PUBLISHER: not listed 
MU 25818 (CD track) 
It seems that the best way for a rock 
band to get signed these days is to 
readily sound like another act that has 
struck platinum for one of the major 
labeLs. July for Kings, hailing from 
Middletown. Ohio, culled the sound of 
debut MCA set Swim (Nov. 5) from a 
pair of high-profile acts: l-ead vocalist/ 
songwriter Joe Hedges' phrasing is a 
dead-on, albeit amped-up mimic of 



JENNIFER LOPEZ FEATURING 
STYLES AND lADAKlSS Jenny From 

the Block (2:52) 

PRODUCERS: Oliver. Rooney. Poke &Tone 
WRITERS: Oliwf. Mr Devo, J. Lopez. Oiivter. 
Barnes, LEA. Miro, f^rker. Sterling, Oliver 
PUBLISHERS: various 
Epic Records (CD promo) 
Jennifer Uipez deserves a large share of 
the culpabilit>' for taking today's pop 
music in a direction that centers less 
on the named artist than on a rapper 
uho.se task is to put meal on a bare- 
bones melody and sing-song>' chorus. 
Hits like "I'm Real" and "Ain't It 
Funny." both with Ja Rule, certainly 




became radio staples, but Lopez's role 
could hardly be considered co-starring. 
"Jenny from the Block." the first single 
from her forthcoming third album. 
d<)esn't mess much with the formula 
for success: As usual, there's a rapper 
du jour — in this case. tvio. with the 
domiivint services of Styles and 
Jadakiss — and a viKal from Lopez that 
is feeble at best But thankfully, this 
time, her thick team of producers has 
come up with a kicking track — clipped 
from the clas.sic "Off the B<K)ks" from 
the Bealnuts— and a h<x>k that is fun 
to sing, resulting in a song with appre- 
ciable panache. Thematically, L(^>ez 
would haw as believe that despite her 
.status as a Hollywxxxl glamour queen, 
she's .still a down-to-earth gal from the 
Bronx . . . uh. OK. "Jenny" is a long 
way from art. but does it inatter? Make 
rcxHn for yet another No. 1.— CT 



lence at Columbine and be>'orHl, front- 
man Richard Patrick s lyric explores 
teeruge bullying (the American cliche in 
question! from the perspectives of both 
the victim and the assailant, all framed in 




Matchbox T\venty lead Rob Thomas, 
while his passionate delivery conjures 
Ed Kowalczyk of Live. Certainly, one 



HIS 




CRAIG DAVD What's^Awr Ftawa? (334) 
PRODUCERS: Marshall &Trell 
WRITERS: C. David,! Henry. A. Marshall 
PUBUSHERS: Windswept Music London 
Ltd./Tirst Avenue-BMG Music International 
Wildstar/Atlantic 300946 (CD promo) 
Fresh off the success of his plat- 
inum debut. Bom to Do It. 
British singer/songwriter Craig 
David returns with a bit more 
edge for his sophomore set. Sen.'- 
ing as the lead single to the 
forthcoming -SV/c^er Than Your 
.Average, due Nov. 19. "What's 
Your Flava?" is the musical 
equivalent to an ice cream 
dream. Comparing his various 
female companions to ice cream 
flavors, David has more options 
available than Baskin-Robbins, 
singing. "Tell me. what's your 
flava. what's your fantasy?" Musi- 
cally, the funked-up track, cour- 
tesy of Marshall & Trell (of U.K. 
Re-Mix Outfit), pays homage to 
Roger & Zapp with its synthe- 
sized production and use of a 
voice box. "VS^at's Your Flava?" is 
a notable departure from David's 
two-step roots and the R&B/pop 
fusion oi Horn to Do It. but his 
boy-next-door persona should 
more than sell the single at top 
40. Look for video outlets to also 
pick up on this tasty treat, thanks 
to a delicious videoclip for the 
single that pays tribute to Willy 
Wonka and the Chocolate Facto- 
ry. No sophomore slump going 
on here. — RH 



school-bus imagery. He delivers the story 
with a vocal loaded with agony and heavy 
on the throat\' wailing: "You want a way 
to be the same." With a little luck, this 
kind of a message could help cultivate 



could be in worse company. Launch 
single "Normal Life" is a guitar-sling- 
ing track that possesses all the ele- 
ments of today's throbbing rock scene, 
and it's clear tliat the label went for a 
harder sound in an effort to attract 
radio pla>' — but it's by far not the 
strongest cut on the disc, given gems 
like "Believe" and "Girlfriend." which 
do the trick with a bit more subtlety. 
This quintet has a lot of potential, if 
only it were to develop its own unique 
signature. But therein lies the para- 
dox: If July for Kings did just that, 
would a lat>el ever be brave enough to 
sign them? — CT 



more awareness and understanding and 
diffuse some angst at high school. — £4 

JOHNNY CASH Personal Jesus (3:19) 
PRODUCER: Rick Rubin 
WRITER: M. Gore 
PUBLISHER: EMI Blackwood. BMI 
Lost HIgtiway 02369 (CD promo) 
Even before his hugely successful and 
occasionally eccentric collaborations 
with producer Rick Rubin. Johnny Cash 
was aKva)^? a fearless interpreter of oth- 
ers' material, recognizing no boundaries 
for genre arnl irrefutably stamping each 
song as his own. This treatment of the 
Depeche Mode chestnut has a similar feel 
to the artist's earlier cover of Alice in 
Chains' "Rusty Cage." Cash's worid- 
weary baritone rides a throbbing acoustic 
guitar line and subtle boogie piano into a 
treatise of understanding and faith. 
W^en Cash recognizes "flesh and bone 
by the telephone." then advises "reach 
out and touch foith." the seriousness of 
his delivery takes on truly Biblical pro- 
portions. That may or may not have been 
the song's original intention, but either 
way. Cash has taken ovmership and. as 
always, his voice can rule thte airwaves. 
Have faith.— mV 

COUhfTRY 

► LEE ANN WOMACK 

Forever Everyday (3:50) 
PRODUCERS: Wright. Womack 
WRITERS: K. Patton-lohnson, D. O'Day 
PUBLISHERS: Sony/ATV Cross Keys Music/ 
Driversed MuskTV/brley Wbrld Musk, Devon's 
Farm Music. ASCAP 
MCA 02342 (CO promo) 
The second single from Lee Ann Wom- 
ack's Something Worth luring Behind 
is a beautiful ballad with a poignant mes- 
sage about life, innocence, and what the 
passing of time does to our hearts and 
minds. Penned b>' Kim Patton-Johnson 
and Devon O'Day. the wistful lyric cap- 
tures the beauty of a child's perspective 
on the universe. The chorus will make 
you v\'ant to kick off ytmr shoes and chase 
fireflies, and the second verse will give 
you chills. It's a gorgeous, powrful lyric, 
and the song is perfectly suited to Wom- 
ack's sweet, vulnerable delivery. She tack- 
les edgier material on her album and 
handles it with aplomb, but it's on this 
kind of thoughtful, traruscendent song 
Uiat lier talent shines. — CEP 

RAP 



BUSTA RHYMES FEATURING SPUFF 
STARR Make It Gap (3:42) 
PRODUCER: Rick Rock 
WRITER: not listed 
PUBLISHER: not listed 
J Records (CD promo) 
The lead single from It Ain't Safe No 
More. Busta Rhymes' second album for 
J Records, is another club anthem. 
Produced by Rick Rock, it features 
Rhymes' hype man and FHpmode 
Squad affiliate Spliff Starr, who holds 
his own. "Make It Clap" is nothing out 
of the ordinary for Rhymes, who has 
made a career of spitting witty non 
sequiturs over kinetic beats--but that's 
what works best for him. It will be hard 
for Rhymes to repeat the success of the 
P. Diddy and Pharrell Williams-featured 
'Pass the Courvoisier Part II." which 
peaked at No. 4 on the Billboard Hot 
R&B/Hip-Hop Singles & Tracks chart, 
but "Make It Clap" will more than sat- 
isfy his fan base. — RH 
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ON THE RECORD: The fourth-quarter 
march adds new recruits: MCAs K-Ci 
& JoJo return with a fourth album, 
Emotional. Nov. 26 . . . The 504 Boyz 
step to the plate Dec. 10 with the New 
No Limit/Universal project Bailers . . . 
LU' Romeo's sophomore set, Game 
Time, is now set for Dec. 17. 

■BORN FOR THIS': Calling her new 
Independent project "a slow process 
but a good one," Stephanie Mills says 
she'd love 
to duet with 
Angela Win- 
bush and 
work with 
Tank or Ja- 
heim. She 
describes the 
album, Bo/77 
for This, as 
"an updated 
version of 
myself, not 
hip-hop-ori- 
ented. I'm trying to stay true to what 
I know my audience would like." 

With live No. 1 R&B hits and sever- 
al top 10 and top 20 singles peppering 




her '70s-into'90s catalog, the small- 
statured diva with the big voice cer- 
tainly knwvs a thing or two about that. 
Slated for a February 2003 release, the 
album (on her own, as-yet-untitled label 
with distribution still being negotiated) 
finds the Charlotte, N.C.-based Mills col- 
laborating with BeBe Winans, Gordon 
Chambers, Mtume, and others. 

Dropping out in the '90s to marry 
and now a new mom. Mills — Broad- 
way's Dorothy in The Wiz — says the 
break gave her a chance to "live, chill 
with family, record a gospel album, and 
go back to my theater roots doing 
regional shows. " 

Following a recent gig at New York's 
S.O.B.'s, Mills will join BOal, Cassan- 
dra Wilson, and event music director 
Meshell Ndegeocello at the Nov. 1 1 you 
Rock My Soul concert at New York's 
Carnegie Hall, benefiting the Cay 
Men's Health Crisis organization. (For 
more info, call 718-789-1818.) 

SAVE THE DSJE: American Urban Radio 
Networks will celebrate its 30th anniver- 
sary at the Rainbow Room in Ne^v York's 
Rockefeller Center Oct 22. Entertainers 
Include Howard Hewett and Kid Capri 



UMYD Still Top R&B Album Distributor 



BY ED CHRISTMAN 

NEW YORK— Thanks to top-selling 
albums by Eminem, Nelly, and Ashan- 
ti. Universal Music & Video Distribu- 
tion (UMVD) continues to maintain its 
lead as the top R&B album distributor, 
finishing the nine-month period with a 
39.8% share. That's up more than three 
percentage points from its 36.5% in the 
corresponding period last year, accord- 
ing to Nielsen SoundScan. 

Its total is more than twice that of 
the No. 2 distributor, Sony Music Dis- 
tribution, which garnered 17.1% for 
the nine-month period ended SepL 29. 
Sony's share slipped slightly from tlie 
18.4% it had in the same period last 
year and the 18.1% it had in the first 
six months of this year. 

BMC Distribution finished third 
with 15.5%, an improvement on the 
14.6% it had in the same period last 
year but still less than the 16.4% it had 
tallied by mid-year. And WEA finished 
fourth with a 12% piece of the pie. up 
from the 9.5% it had last year in the 
same period. 

In placing fifth, independent dis- 
tributors collectively garnered a 9% 
share, up from the 8.6% they posted 
last year Meanwhile, EMI Music Dis- 
tribution (EMD) finished last with a 
6.7% share, which is down consider- 
ably from the 12.3% it had in the first 
nine months of 2001. While EMD's 



labels have been revamping their black 
music divisions, last year's numbers 
reflect the strong showing of Priority 
before it merged into Capitol. 

Additional reporting by Gail Mitchell 
in Los Angeles. 



II.S. Market Share By 
Distributor: R&B Alliuins 
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3LW Is Stilling 'Macking' 

De^lte Member's Departure, Nine Uves/Ef^ Act Moves Ahead Witii New CD 



BY GAIL MITCHELL 

LOS ANGELES— It's no secret that 
Nine Lives/Epic trio 3LW is minus one 
member. But with several projects on 
tap, remaining members Adrienne 
Bailon ( 18) and Kiely Williams ( 16) are 
busy looking ahead — especially to 
Tuesday's (22) release of their sopho- 
more album. A Girl Can Mack. 

Sporting songs written and/or pro- 
duced by Montell Jordan, Full Force, 
P. Diddy (featured with Loon on first 
single "1 Do"), Mario Winans, and 
Beau Dozier, the set also includes a 
cameo by Lil' Wayne, who appears on 
second single "Neva Get Enuf." 

At this juncture, the duo does not 
have any plans to change its name or 
replace the absent Naturi Naughton. 
whose image and vocals appear on the 
album. Naughton recently filed a law- 
suit against the two teens — alleging 
that she was forced out of the group — 
as well as 3LW's management firm. 
Big Cat Management, which includes 
two of Williams' sisters, Michelle and 
Tse (billboard.com. Oct. 10). 

In a statement after the filing, the 
pair says it was "not surprised to see 
that Naturi has filed a lawsuit, given the 
tone she set from the outset in her 
numerous radio and television inter- 
views. We look forward to addressing 
her claims in a legitimate, profession- 
al, and non-sensational forum." 

Prior to the lawsuit, while rehears- 
ing in Los Angeles for the summer 
2003 Disney film The Cheetah Girls 
(based on the popular book series), 
Williams observes, "(Naturi] partici- 
pated on the album just as much as 
we did. So we didn't feel it would be 
right to not have her. This album is 
coming out just as it would be if she 
was sitting here vrith us." 

Lawsuit aside, it's a more grown-up 
3LW that emerges two years after the 
success of its eponymous 2000 debut, 
which has sold 1.3 million units, 
according to Nielsen SoundScan. Evi- 
dence can be heard on the ballad "Good 
Good Girl" and the uptempo "1 Need 
That (1 Want That)" with Lil' Kim. 

"This album definitely shows a lot 
of growth," Bailon says, "On the 
first album, there weren't any love 
ballads because that wasn't some- 
thing we had experienced. We're 
able now to interpret things that 
have deeper meanings." 

"The album still shows the inno- 
cence we have, that we're normal girls 
who like to hang out with our friends," 
Williams adds. "We wanted to keep 
that element but also talk about 
empowerment, that a girl can do any- 
thing a guy can. The album's original 
name was Same Game, Different 
World. But then we heard a demo of a 
song with the album's title. Although 
we didn't end up recording the song, 
we decided to use the title because it 
basically says everything this album 
says in a nutshell." 



In promoting the album. Epic is 
banking on the act's base of loyal fans 
through various online promotions, 
including one with betcom in which 
visitors have a chance to win an iMac 
or an iPod. Prior to an online listen- 




ing party, the label is posting count- 
down updates on the group's site and 
running TV spots. An enhanced CD is 
also being pressed into service. 

Filmed in L.A., the Erik White- 
directed video for '"Neva Get Enuf 



features only Bailon and Williams. 
Epic senior director of urban mar- 
keting Vanessa Levy notes, "Moving 
forward, you will begin to see just 
Kiely and Adrienne." 

Rico Brooks. Atlanta dLslrict man- 
ager for Peppermint Music, says the 
new album reflects a more seasoned 
3LW. "When Naughton decided to 
leave, that definitely brought an abun- 
dance of press coverage," Brooks 
observes. "Now all they have to do is 
deliver some great songs." 

Having notched a between-albums 
hit with Naughty by Nature ("Feels 
G<xxi"), along with scoring a No. 25 hit 
with first single "I Do" and completing 
a major summer radio promotion tour. 
Williams and Bailon will film The 
Cheetah Girls in Toronto in November. 
During that time, they'll also see their 
first holiday album — Naughty or 
Nice — arrive in stores Nov. 26. 

"I'm excited yet a little nervous 
about what our fans are going to say 
this time," Bailon says about /I Girt 
Can Mack. "But I hope people come 
away knowing Kiely, Adrienne, and 
Naturi a little better. " 



OCTOBER 26 
2002 


Billboard HOT RAP TRACKS. 








Airplay monnored by ^ Ntelsen 

Bioddcasi Data 

TITLE IMPRlNTi'PROMOTION LABEL AftiSt 




1 




NUMBER' H! W,. H 4 A t N 1, tr h li . I 

DILEMMA Nelly Featuring Kelly Rowland v 




? 




WORK IT Missy "MisdemBanor Elliott v 


5 




LUV U BETTER U Cool J v 


4 

nr 




HEY MA Cam'ron Festuring Juoli Santana. Freekey Zeliey & Toya 


GANGSTA LOVIN' Eve Featuring Alicia Keys ^ 


7 




GIMME THE LIGHT Sean Paul 


6 




MOVE B"*H Uidacris Futuring Ittyslikal & Infanwui 2.0 v 

i: '.G rwj;PEJicLt)£( jam squihiojp*; 


8 




TRADE IT ALL Fatratous Featuring P. Oidtfy & Jagged Edge v 


9 




NOTHIN- N.O.R.E. v 


r w 


'3 




WHEN THE LAST TIME aipse v 


11 


10 




PO' FOLKS Nappy Road FeabiringAiilhoiivHaniltan v 


12 


11 




CLEANIN- OUT MY CLOSET Eminwn s? 


(D 


15 




LOSE YOURSELF Eminem v 


14 


14 




1 NEED A GIRL [PART TWO] P Mtfr & Gnvwin Futumt Una. Mino Wiuns & TtaKny Rvggen 

BAD Bi> ABl^U 


<D 

16 


16 




OH YEAH 1 Big Tymers Featuring Tateaza. Boo & Gotti v 


12 




GOOD TIMES Styles v 


(8 




03 BONNIE & CLYDE Jey-Z Featuring Beyonce Knowtcs 


18 


17 




HOT IN HERRE Nally v 


<D 

20 

Q> 

22 


19 




REACT Erick Sermon Featuring Redman 


18 




IF 1 COULD GOI Angie Martinez Featuring Ul' Mo & Sacario v 


23 




CRUSH TONIGHT Fat Joe Featuring Ginuwine v 

^FHHI>I Sai^ADVArukSnc 


21 




STILL FLY Biglynms V 


23 


20 




[>0WN4U lrvGoltiPreiaitsThilDC.FHliirM9jBRalB.Jbh8nti.ClurliBaHinm v 


Si 


25 




THE STREETS WC Featuring Nale Dogg v 


@ 


WANKSTA nCM 



and tl rhytln 
audience, contpuiad 



■vhicn ar* ■lHclronK4>fv maniin' 
bV crou-telBtenc«g naci twnw of aitplav ^ 



• rip mcu Mid^ncs is comfttea from 36 mainnrsam R&l 
a 7* houri ■ day. 1 Day* a w««l> Sonoi 'inkad by numtt«r of 
1th ArtMtori bstenat data V VidniKlip availabiliTv ^ 1002. VNU 



BILLBOARD OCTOBER 26, 2002 



Billboard HOT R&B/HIP-HOP SINGLES & TRACKS 



LAST WEEK 


2WK5-AGO 




• « Nielsen iwdltnci miprMMm nMnrad tf HMttm B>e«tE»t • v Nielsen 
BraMcml (Ma Dm Sytwi. utot m compM iirlMNn SmMSchi <in„ntt<i^»n 
Sysl»«TH " x**" of wrt RUMv-Hog mm. •nd oounoacan 

TITLE Arti»t 
PRODUCER (SONGWRITER) IMPWNT & NUMBER/PROMOTION LABEL 


1 

a! £ 




1 LAST WEEK 


s 

< 

i 




TITLE ArtiM 
PRODUCER ISONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


^AK 

IPOSITiOf. 


2 


3 




::R 1/GREATEST GAINER/SALES 'a I Week At Number l 
LUV U BETTER 0 LL Cool J v 


1 




49 


49 




THE STREETS O WC Featuring Nait Dagf v 

5 s-ix:-*n\ ■:A.i-a«ssTD««,NtiAif. O ai i*MaKwr,<cuM<i 


49 


59 


70 




DON'T SAY NO, JUST SAY YES O AmH 9 
SHi.ci.MJ. oniMoot— owiuamic* 


52 


1 


1 




DILEMMA Nelly Festuring Kelly Rowlsnd f 


1 


53 

CD 


53 


57 




TONIGHTI'M GONNA LET GOO Tllim llbwui Feafriaa Baita Miywas. flliipan Tl—ft IpMShf s? 

w:!lV.^i|.' ii>- . ^ ' >-\-.i'-.UC>J^\JUjUI»WnillMCMM«i.JIM[lMriiWSl OJMwir 


53 


3 


5 




WORK IT Mlnr'MMMMaiiof*Ellioil 

' )^ALA--,J iM (UlOnTMQSlin nCMUMMeflCtlU UfiUM tJI tlG 


3 


57 


65 




ROCK THE PARTY O BaMiM V 

<H u'i.i-T uiMHAMi o sui«HiUMUininiii)r«uc 


54 


4 


4 




1 CARE 4 U Aaliyah 

iiUMuksb iMiuJLin I uasu> : w >u,wto*u<mwsj biacxshoxo iibim cui 


3 


66 


73 




1 SHOULD BE... Dm Hill v 

iWMOIUU^UDIIOWPfMnuaiOftUdaDUfUIMtHTDICJUOn^ OHfrnu^iM V ' ' 


55 


5 


11 




ulMME THE LIurfT O SMO PMI V 

IL'-fUMiLf - n-y. ■if.a.'J.ilS rnaM" ^ O OSLWSttMKWlWWOHWWMlMTlC 


5 


58 


58 




STOLE Kelly Rowland 

DHViiif".':H(T;fiW(>>i^f« nofv»imii<iS(iKl«*»«m * musc wobuj *ia.M ■: ■ j tjM=iJ 


56 


B 


9 




DONTCHANGE Mulq V 


6 


® 


61 


61 




RELAX YOUR MIND O B«yi N Man faaturing Faith Eva» 

iw ■ -■ ..: - BntM?«jw«»ivri>iFiuuaiDW£iiacwavwfiaMaJMSMS OMiSUnMr 


52 


7 


7 




nCT MA O MMlW IMIinilQ JMIZ MMMM. rfWRnUMfB liVS V 

c-^^-'- ^.vfstHcwit o woe AJHuMg jwa— r^iiw 


7 




65 


67 




UP & DOWN (IN & OUT) O Deborah Cox 

.i.-awT ■ *iVSJW"iG>rA«o«(X«i O 


58 


10 


10 




BABY iWHMi 9 


8 


S9 


54 


41 




CHING. CHING Ms. JaAaflMairiil|TMaland& Nelly Furtado V 

TMBfli.v, ■.i'Mi.-,MST,-MR5lf»:iOUNG6MOa£ri KAt!. ■■ :.\v :• : i- ,>.m 


41 


6 


2 




GANGSTA LOVIN' Em Feataring Alicia Keys v 


2 




67 






HIT THE FREEWAY O Toni Brsxton Featuring Looa 

■■(t'.^r- . ■, o 'A 


60 


11 


8 




STINGY Ginuwine 


63 


76 




GROWING PAINS >;D0 IT AGAIN) O DiMrtiB|1bPiac«FMkri^|jriKtiiklitmShi«MALil'Fali&Kaaafaet v 

1 -- ' 1 -.'"''•rii'fWMiscwnnfuii ootsTiMMerNAKAa.uijAMsauniooBrjnj'C 


61 


12 


16 




WHEN THE LAST TIME O Clipia v 

r« StruMS il :^OHVU^ j ^K)>^^rl;^,l'rt»iUMS C HUGOl O liiM- AWSt* 


11 


ft? 


71 






Lt;l lINu uU WafM fVOMSf 

'< ' - i-.: OSKBMffWSJUBUMCm 


62 


9 


6 




MOVE B***H O Ludacris Featuring Myslikal & Infamous 2.0 v ' 3 

<i;iCBRD;'ifSCt>'."J50SMT>lf»lB£««O»M'«l 90~ --■-<'•- -r-^.i: 


62 


53 




Liivc 1 Lwvc Tuu w jusiin iimoeriaKa v 

'"■•.(>■■. jUPwujamsi AO-'-^im' 


53 


13 


15 




PO' FOLKS O Nappy Roots Featuring Anthony HamillOR 1 3 

7K'HAr»p:r>;.M.ViUiWAJJIiP.TWMJ5KSBAWM0Nv. O «'j;r 1 


64 


64 




MORE THAN A WOMAN O Angie Slone & Joe 

OC<£l IiLiiM'>il ll'^^LUI.i^XTICUOITr.BWUMMWC.CMtMNDSIMI OJIZZS* 


64 


18 


25 




LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykah Badu Featuring Common v ' l J 


79 






THIS IS MY PARTY -k Faboloas v 

1.40 >tM-->.- 1 IM .1 Til GntM.1 HKti.D BAAScai 4^ Msiin sToWMuirTMrarfEG 


65 


14 


14 




TRADE rr ALL Fatwious Featuring P. Diddy & Jagged Edge v - .] 


33 72 




CONNECTED FOR LIFE O Mack 10 Featuring Ice Cuba, WCft BalBhCnsMy v 

"Av^i o o lASMMowpowiwpm— mwc 


59 


39 






w GREATEST GAINT 

'03B0NNIK ft CLYDE JayZ Feahiring Beyonca Knowles ?6 

1 «llllilWIIIIIIIWIII>Wil|ll|IHIII»llllll 1 1 lllllllllllWII ^fiLLAWMiXBI.**:,:! 




IN THE NAME OF LOVE HKoHy 


67 




69 75j 
1 


# HOT SHOT DEBUT 

PPmul TMA rHIIIIIirkl TO r^A PAt ACP Cham riAM <j 


68 


15 


13 




NOTHIN* O no R E. v 

tff -iFPriAf S IV W*TJWio,PW»;iAMS C HIJGDi O Off M* «»H'13 JWi 


2 




20 


23 




BRAID MY HAIR Mario v 

1,^ tii^ntu." . m iw wMPBtu.-* HLvi 3«D s^wn wbum cut j 


18 


Q 
€D 






MAK.C 11 LLAr dusta Khyims featuring bplifl star 


69 


21 


27 




REACT O Erick Sermon Ftaluring Hadman s> 

Jlli' BUJI '( 51 won * >*OBl£ J smtmi O j llfiJ' 


19 


74 


83 




SICK OF BEING LONELY O Field Mob V 

OWCAiwr 


70 


17 


17 




CLEANIN' OUT MY CLOSET EmtatM v 

!V. yiiSSI VVtB'«/TEMM)M JMJUU Ct/I.WTtMCOn 


11 


75 


96 




oKUnN bUOAK (cx I KA bWcBT) O MOS Uff reatunno raitn tvan 

• rt^L- ■•"%«tSMDDU»l«*«U«TCmU O' ■ •••■MTA 


71 


16 


12 




GOOD TIMES SlVltS« 

3A^!ii.i-:__f.,._.'. ■■-A.sti iiuOirrMM*UUMCW,«nMC0PI 


« 


o 


76 


78 




BABY DO THOSE THINGS Dave Hollislef ^ 

■ .V- .■./.v.ifltViuSHBMOUlSiail M(. : L.<,".UK' iW LL I -JMBO 


72 


22 


26 




WHY 1 LOVE YOU B2K 9 

' Ht CH-iAUT'ERS S miSStU )1 tWO^SW/tglLO MCTWtaMHf/M MW Enc MBUU 


22 


73 


69 


69 




THE WAY WE BALL Ul' Rip ^ 

SUOUtfMUOUD OmM OfliCa JMBI* 


69 


24 


24 




OH YEAH! O Bl| 1)pwn FMlMfM 1Mm», Bm & GaOi 9 


23 


74 


70 


71 




FEEL IT BOY Baenia Man Featuring Janal v 

riiFr.i--- ■,[ ;'.i.':mu60) ® O a*^vflGiV 


31 


19 


18 




HALFCRA2YO MMlq « 

. - .'(.CwOCHUGiNSjgMUFLAJI O OR SOUl WW vjwi 


2 


75 


73 


74 




NOTHINS FREE O Oobio Featuring Ul Jon & The East Side Beyz 

■■■ - ■. ""-i: ■ ■j.-iwftsciowt OBWBirTvT 


73 


23 


21 




TWO WRONGS O WycM Jean Featuring ClaudeUe Oitiz v 

i'. ' ■. . :;'jn£ssisi » O .-';."B'* 


11 


® 






PARADISE U Cool J FoaMnng wnane 

■■ :• I" jCDLM[iujawMSMMi«e(Ks.iauiuAmDUNJwmeKr ui iAMAiauMcurvuMc 


76 


26 


22 




BURNIN- UP Fattfi Evan Faatnriag Missy lUisiloiniaiwrEllMav 

TM) ■ . Mtt.CMUGOC>UW<[KSl,DClflUUM»M|V) BAC SOi MWMC SN&tMSIA 


19 


77 


77 


84 




ur>i M T bluv>i\ w acanaca v 

- .MawsirtwaLSTOMitfiAaiiMArKAWKcuAhN) ow j^'^" ■ = • ■ r .ug 


46 


27 


19 




HOTINHERREO HMfV 

iMi ■ . ,-,\M...'-iwa*MSCHLGOI 9 O»0 WlLUMVltSAl IJItJTWJMW 


1 1 


CD 


95 


95 




THE PLEDGE IrvGotti PrasantsTba Inc Faaturing Ashanii & CaddillacTah v 

' ' M. jSllOWWDIOlDalaADOUGLW : ...Mh 


65 


25 


20 




1 NEED A GIRL {PART TWO) O P. DM*! i OIwIm Ftatiria| Looa Mario Winans & Tamny Damn v 

V< \-,.:s.\i ■L jAIBSiU Ainans 1 combs CHaMiNSMCJ0NaHIOMN«lAS«PSHi|>£i O SAI^eai wi-.Sbra 


2 


79 


80 


85 




ROCK IT Master P Featuring Weebie & Kruy V 


72 


29 


34 




FLOETIC Fioatry v 


29 




85 


82 




ONE ON ONE KMlb Sweat Faaturing Lola Troy & Lade Bac v 


44 








t-!\ -.i^jsssTEwunowKomi-WiaiUHToiiMUuwus souAi.oit*»inwfcs*iauMcwi,iHrascopt 




Q 








A'DtWIMEl mimuBUMA^0(JNCitllACI.a/I'U6 




36 


45 




LOSE YOURSELF Eninifli V 
fv'.F 1. .4(3TDi siworsiHnoTMacutwnnscaff 


30 


88 


90 




SINGLE FOR THE REST OF MY LIFE O hysa V 


81 


43 


62 




WANKSTA SO Cam 

;'=1F:-V(A-. <.T.;f>P.OliJfnFtU*S.CJ«»SCt<l EUWT'BWarlBiaBIMff^liyanBBiaPt 


31 


82 


81 


81 




TAINTED O Slum Village Featuring Dwele V 

•.^cni';s'nA.^i.u»^iGiinifiu>'(MfflSAaARDNm O'''- -'- '^-^ 


31 


41 


60 




FABULOUS JahaiM riilwiMTfci Rmw 9 

•^'vUl t(''M.h:<GlSUB[NUUYBMJMMUCMBm?mWCMITMmNGUO«O0EN^ DWHI«m MHWOmWail hpi. 


32 


83 


84 


92 




CREW DEEP O Skllb Faadiriin Missy "Misdemeanor" Ellioti & Kandi t 


83 


33 


39 




LITTLE THINGS O IllMris 9 

^ ^j-.L'xl. AUkfiOj A':>l(^SiiAfiSt>4«|{M^mSUMlC<ISAn3aHSQH OM0TPnNDH>lt*AMn 


33 


84 


82 


86 




THE TRUTH Truth Hurts 

H»fll'*KtUri ATTfUXf.-. .. •■ ■. 1 m 


47 


55 


66 




JENNY FROM THE BLOCK Jwiilir Imu rumwiBU i»Mkt > Styles 
'-LJCawOT iM—t lllAIMWMfclUlllMajOUWII VCMKiM - 


34 1 


85 


86 


99 




GET WITH ME O 3rd Storee Featuring Joe Budden 9 

li,(*AS.f jFtir^SlDAWlSfJWWSiiiMJBimf)* 0 1 ■■■■■ '. ~' ABi 


85 


28 


28 




SOMEONE TO LOVE YOU Rlrff Endz v 

;i. .-. ■ tPiC*i*uM:in 


12 


CD 

88 






WAITIN' FOR THE DJ O Talib Kweli Featurin Bdal v 


86 


34 


33 




DON'T MESS WITH MY MAN 0 Nivaa Featuriitg Brian ft Brsndoa Casty <? 

«^<| . ;.'-i<i O O J^T«M' 


33 


92 


94 




1 DO (WANNA GET CLOSE TO YOU) O 3LW Featuring P. DitMy ft LaoB v 

MWIiWW.TMrtHH.t'. : ^ :iueS.C WIM*O.WStN0ASTU»'ARiJlil C JOStSI OMWIIWSTWW 


50 


47 


59 




GIRL TALK TIC 

■■■ :T,r 1 ;-.F'.^?ri!BU"HU».lLOft2JkMfCl0U0Tft*«WSl WSTAAIBUMCIT 


37 


87 


93 




CAN U HELP ME O UsJwr 

._U1T ■■.-RSVflUWtSl IkWBSIKHIM 


57 


60 






THUG LOVIN' Ja Rule Faaturing Bobby Brovm 


38 


Q 


96 






BLOW YOUR WHISTLE 0 PattyPablo v 


89 


31 


29 




ONE MAN Tank v 


25 


90 


90 






WHAT'S GOLDEN7 O JansaicS 9 


90 


32 


55 




CRUSH TONIGHT O Fat Joe Featuring Ginuwine v 


32 


91 


89 


79 




FOCUS Joe Budden 

r. • ...ijiMni sm.Wf JAM PRuw 


73 


46 


63 




AIR FORCE ONES Nelly Featuring St Lunatics 


41 








HEATSEEKER O Young MC 

■,1,.L'.. O.llU.l. 


V2 


51 


51 




FUNNY Garald Lavaii v 

:.lFVT!ITBBOrtlA«]|ClM»1HBCWnj.S0FB«WNIII%UCWrf*E»1 aHIM *lBUM » SOLtNCWCI CUTlf G 


42 


93 


78 


87 




IF YOU ONLY KNEW O Prymary Colorz Faaturing Rab Digga v 

HjiwAjt.' I. . ■, ii:.Awi[isi o eiivifin'ONC «" 


78 


40 


40 




MULTIPLY XiM 9 

'.farF-mnn. lojo muu cudmu— u 


40 


94 


91 


91 




I'M GONNA BE READY YolandaAdans 

jJAM'i"'. ■ ■■ -. HfWtS J WHCWT.» *CulMSi firKTIWAlBMMin/t«D 


74 


44 54 




TALKIN'TOME AMlIt V 

i; -x^f. . .: H lOWiSOM NlSt MJUMCUIXWMM 


44 




100 


97 




ncAVclvj 1 NtbU A MUu H. KaMy 

mt.l'.'^'-. JMAmjMCUT 


26 


42 


47 




BY MYSELF YinaYangTwiiisFaalMiHlfcBli V 


42 








OVER THE YEARS O Gaod Bai IMy 


91 


48 


48 




FOOLISH O Ashantl •? 

IRVT-- 'i,vt;MC<»flCtlJO(IDAKiHJl«UUS) O M .1 i' i'.'-: 




H 






HERE AND NOW (FULL CIRCLE) O Tarry SiMla 
>5i..i>F <»jnrn 


97 


52 


52 




ARE WE CUTTIN' 0 Pastor Troy Featuring Ms Jade '• 

TtwaA. i'.- ■ ;r.-_:„if;rou«ij « O WA::t: .M.i . ■ iM" , 




97 






HOLLA AT A PLAYA 0 Jim Crow Faaturing Saan Paul ft Jazze Pba v 

- Pi-Ai-:,;.', ■ '.t . - , .■«PH.«liVi1SI » O C*ICA.'5J«CB0W WWNTlWaifl 


97 


56 


56 




HE IS 0 Heather Headlay v 

.JMlf TMF PKAS-nMlJglaLtVJJMTH) O "jlMK!- 


48 


98 






BLUE JEANS O Yasawan faataring GhostlK* KUMi v 

jfytAucuLtHm- 9 OMAccjOMsanaKauCA 


53 


37 


36 




ANYTHING Jaheim Featuring Next v 


6 


100 


93 


89 




HE IS BfM«v 


72 


38 


35 




IF 1 COULD GO! 0 Angle Martinei Featuring Lil' Mo & Sacario v 

«ct =. 1, ■ >,■.. ..■ wrwMASjAustiM = - ^r^.l■ . 






Minihi 


MM 







22 



www.blllbDard.coin 



BILLBOARD OCTOeER 26. 2002 




by Rashaun Hall 



Weeds 



'HQSMAN' CANDIDATE In the business 
of rap music, it's important for game 
to recognize game. So it makes sense 
that Def Jam has added veteran MC 
WC to its roster. The Los Angeles na- 
tive makes his debut on the label Tues- 
day (22) with Ghetto Heisman. 




A staple of the West Coast rap 
scene, WC began his career with Low 
Profile before branching out on his 
own to form WC & the MAAD Circle. 
The trio released two albums. Ain 't a 
Damn Thang Changed (Priority) and 
Curb Sewin (Payday/London-Sire). In 
1996, he teamed with Ice Cube and 
Mack 10 to form West Coast super- 
group Westiide Connection. WC 
made his solo debut five years ago 
with The Shadiest One (Red Ant/Lon- 
don-Sire), which debuted at No. 2 on 
the BilUxMrd Top R&B/Hip-Hop Al- 
bums chart 

"Anybody who knows me or has fol- 
lowed my career knows that I never 
really had a label that was capable of 
getting me out there as well as Def Jam 
is capable of doing," WC says of the 
new deal, "My music has always been 
the driving force of my career, and it 
still is. But it's a lot better when you 
have someone supporting you as hard 
as Def Jam is," 

According to WC, who recently 
reteamed with Westside Connection 
for the Up in Smoke tour, fan support 
provided the fuel for Chetto Heisman. 

"Everywhere I went, even though I 
didn't have an album out, I always 
received a lot of love fi'om both cats in 
the game and fens," he recalls. "On the 
Up in Smoke tour, there was so much 
love when my name was announced 
and I went out onstage. I had to give 
that love back, and that's what Ghetto 
Heisman signifies — ghetto love." 

Although WC appreciates the 
fans' admiration, he is a little weary 
of the popularity of the C-walk, a 
dance he first introduced to the 
masses via the Westside Connection 
video for "Bow Down." 

"It's good to see that I still have a 
strong presence in the game, but it 
also hurts because a lot of people real- 
ly don't understand what the dance 
really is," WC says of the gang-inspired 



move. "That's a dance that a group of 
men have died over. It's a dance that 
could put your life at harm. Just 
because you see me do it. that doesn't 
mean that you should. " 

WC's lead single— The Streets." 
featuring Snoop Dogg and Nate 
Dogg — is currently No. 24 on the Bill- 
board Hot Rap Tracks chart. Ghetto 
Heisman also features Scarface. Ice 
Cube, and Mack 10, among others, 

I HEAR , . . Wu-IVuig Clan's Raekwon 

has severed his ties with Loud/ 
Columbia and is in negotiations with 
several other major labels. The Stat- 
en Island. N.Y.. native is also planning 
a strategic alliance with the family of 
famed TV producer Aaron Spelling 
{Melrose Place. Dynasty). This al- 
liance would not only include Raek- 
won's music career but also major 
film and TV affiliations, as well as a 
brand-new urban clothing line. Co- 
lumbia representatives could not be 
reached for comment. 

"The rumors are 100% true. I final- 
ly have all the ammo I need to show 
ya'll my true talents. " Raekwon says. 
"I now haw a very sophisticated team 
of young executives by my side with 
enough weapons that can control any 
organization in the worid. So as far as 
2003goe!i. it's on." 

Raekwon would not be the first art- 
ist to leave Loud since Columbia ab- 
sorbed the label in March. Veteran rap 
duo the Beatnuts also exited and haw 
since signed with Landspeed Records. 
M.O.P.. another former Loud act re- 
cently signed with Roc-a-Fella. I'm also 
hearing that fellow Loud act Mobb 
Deep is in talks with Jive Records. 
Sources at Jive would neither confirm 
nor deny the rumor. 

I LOVE HIP-HOP: Events celebrating 
the depth and importance of hip-hop 
culture arc popping up all over. 
Planet Hip Hop's International Hip 
Hop Festival is scheduled for Oct. 
31 -Nov. 3 at the New Jersey Per- 
forming Arts Center in Newark. NJ. 
The three-day gathering will feature 
poetry and spoken-word events; the- 
ater, music, and dance performanc- 
es: roundtable discussions: film 
screenings; and other presentations. 
Public Enemy's Chuck D will serve 
as keynote speaker. For more infor- 
mation, log on to njpac.org. 

The Universal Zulu Nation will cel- 
ebrate the official 28th anniversary of 
hip-hop culture Nov. 8-10 in New York. 
Events will take place at the National 
Black Theater in Hariem. This year's 
celebration will honor James Brown. 
Sly & the Family Stone. George Clin- 
ton. Afrika Bambaataa. DJ Kool Here, 
and Grand Master Flash. 
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Saint Etienne Brings its Brand 
Of Nostaigia On Beggar's Group 



Box. 

ADDKTIDTO BASS: Australia's Pure- 
tone has achieved international suc- 
cess with the addictive single "Addict- 
ed to Bass." Since streeting in the U.S. 
Aug. 27, the MTAA'2 single has had a 
healthy run in the top 20 of the Bill- 
board Hot Dance Music/Maxi-Singles 
Sales chart, notes a ver>' happy David 
Steel, who signed the act to the label. 
Additionally, in last week's issue, the 
track reached the summit of the Hot 
Dance Music/Club Play chart. 




"This is my first signing as an A&R 
executive for a record company," says 
V2 head of special projects Steel , who 
specializes in third-party licensing 
and music publishing at the label. 
"So, yes, I'm very excited that it's done 
well on both charts." And with radio 
support from rhythm-oriented sta- 
tions in Chicago, Seattle, San Fran- 
cisco, and Austin, "Addicted to Bass" 
could very well make that crossover 
leap into the mainstream. 

"Addicted to Bass" is a "fantastic 
track," Steel adds. "We hope to dupli- 
cate the success it's had overseas — 
where it was a top five pop hit in the 
U.K.— here in the U.S." 

With the Tuesday (22) arrival of 
Puretone's full-length debut. Stuck in 
a Grooite, MTAA'2 is well-poised to 
keep the act's momentum and profile 
growing The musically diverse album 
finds Puretone's mastermind, pro- 
ducer/bassist Josh G. Abrahams, rev- 
eling in drum'n'bass, techno, chilled- 
out ambience, and left-of-center pop. 

Stuck in a Cnxwe is also home to 
a handful of featured vocalists, in- 
cluding Amiel Daemion ("Addicted 
to Bass," ' Breakup Song, " the title 
track), Rhianna Kenny ("Keep On," 
"Lift Me Up"), and Dianne Charle- 
magne ("Echoes"). 

For those who may not be aware 
of Abrahams' history, he is a gradu- 
ate of Melbourne's rave scene. Along 
with DJ Steve Robins and producer 
David Carbone, he formed Future 
Sound of Melbourne in the mid-'90s 



and released an album (Satyricon). 

In '97, Abrahams began collabo- 
rating with film director Baz Luhr- 
mann, resulting in I998's quirky 
radio hit "Everybody's Free (To 
Wear Sunscreen)." That same year, 
Abrahams released a solo album. 
Sweet Distorted Holiday, which 
yielded the platinum Australian hit 
"Addicted to Bass." 

"This album covers the span of my 
career," Abrahams explains. "1 have 
a pretty short attention span musi- 
cally and a really broad spectrum." 

SWEPT AWA^ In the Od. 12 Beat Box, 
we reported that Victor Cakienme had 
completed remixing Madonna's "Die 
Another Day," the title track to the 
new James Bond film. When the 
Warner Bros, single streets Tuesday 
(22), in addition to the Calderone re- 
rubs, expect to find mixes by DeepsHv, 
Dirty Vegas, and Thundeipuss. 

And within the next few weeks, 
club DJs can expect promotional 12- 
inches of the new Ifylie Minogue sin- 
gle, "Come Into My World," complete 
with remixes by Robbie Rivera, Ash, 
and Fischerspooner. 

Speaking of Fischerspooner. Capi- 
tol will release the nii-electro act's 
debut album, #/, in February 2003. 
Originally, the album was scheduled 
to arrive last month via Ministry of 
Sound/MCA; that is, until the act 
jumped labels. While Ministry of 
Sound still has Fischerspooner for 
the U.K., Capitol/EMI has the act for 
the rest of the world. 

SOUNDS GOOD: Peace Bisquit Discs, 
the ne\\' label formed by Peace Bisquit 
founder BUI Coleman (who manages 
Ultra Nate, among other artists), is 
scheduled to relea.se a slew of singles 
in the coming weeks, including Arth- 
ur Baker's "Different Styles "/"Do It 
Like This, " Joily Watley's "Whenever," 
and Ultra Nat£ vs. Double Deuce's 
'"Whatchagonnado. " Further down 
the road are offerings from All Seeing 
I, Dave Warrin. Whatever Girl, and B- 
15 Project Featuring Jill Jones. 

DJ/producer Dave Ralph is also 
launching his own label, K-factor 
Recordings. Initial singles include 
Ralph's "Giggledropz," Tea Freaks' 
"Atmospheres" and "Dextrix." Ciikeyi's 
"A Fedora Carousel," and Ralph & 
Whalen's "Dancing in Hyperspace" 
and "Full Contact." 

CONGRATULATIONS: On Oct. 7, artist 
Ultra Nate tied the knot with her 
beloved, Heniy Smith. We wish the 
newlyweds only the best for a won- 
derful future together. 



BY CRAIG ROSEBERRY 

For more than a decade, U.K. 
outfit Saint Etienne has been the 
reigning progenitor of the retro- 
minded modern generation. The 
trio's melancholia-infused interna- 
tional pop hits — including "Only 
Love Can Break Your Heart," " Hug 
My Soul," and "Nothing Can Stop 
Us" — remain aural souvenirs. 

Now, 1 1 years after debuting with 
the album Foxbase Alpha, Saint 
Etienne (producers Pete Wiggs and 
Bob Stanley and chanteuse Sarah 
Cracknell) delivers its seventh stu- 
dio album. Finisterre (Mantra/the 
Beggars Group, due Tuesday |22|). 

The album, which takes its title 
from the name of a British shipping 
forecast area near the northwestern 
coast of Spain, is a return to form 
for Saint Etienne. It rekindles the 
group's fascination with bittersweet 
themes, cinematic urban land- 
scapes, and gentle countrysides 
(recalling past albums So Tough 
and Tiger Bay). 

Subtle and brash, splendorous 
and stark, nostalgic and current, 
Finisterre captures the beauty of 
living. The album is punctuated by 
an intriguing narrative (courtesy 
of British actor Michael Jayston), 
which serves as a backdrop to a 
glorious concoction reverberating 
with thumping electronic rhythms, 
late-'60s pop-exotica, bouncing 
hip-hop grooves, and sinuous 
instrumentation. 

Highlights include album open- 
er "Action," the electro-driven 
"Amateur" and "New Thing," the 
funky "Soft Like Me" (featuring 
rapper Wild Flower), and the Burt 
Bacharach-esque "Stop and Think 
It Over," 

"This is our most accomplished 



recording, lyrically and sonically," 
Cracknell reveals. "We really want- 
ed to experiment with a variety of 
musical styles while focusing on 
writing strong, timeless songs." 

She continues, "We wanted 
Finisterre to have a nostalgic feel 
but also reflect the world today. 
We've all been through a lot — the 
world has changed, and 1 recent- 
ly had a baby — which gave us a 
new perspective." 




For Cracknell, the set is a great 
mix of the political and the intro- 
spective, the tongue-in-cheek and 
the joyous. " Overall, " she says, "we 
wanted to retain a mood that was 
light-hearted and optimistic." 

In Europe — where it streeted 
Sept. 30 — Finisterre is accompa- 
nied by a film of the same name 
lensed by British directors Paul 
Kelley and Kieran Davis. "Our 
music has always had a strong visu- 
al side, and we really wanted to 
explore that with this record," 
Cracknell says. "We liked the idea 
of a film that could illustrate and 
encompass the entire album as one 
cohesive statement." 

In the U.S.. Beggars Group will 
utilize club and lifestyle-targeted 
campaigns to spread the word 
about the new album. Beggars 
Croup VP of marketing Matt Hamon 



says, "Because Finisterre appeals to 
a wide spectrum of people, our goal 
is to hit everyone, from the Brit- 
pop and indie-rock fans to college 
kids, the club community, and 
lifestyle markets." 

Together with Real Life Market- 
ing and the Karpel Group, Beggars 
Group will service boutique hotels, 
cafes, beauty salons, and trendy 
clothing stores with a four-track 
sampler. Gay bars and clubs in 
major markets will house listening 
parties, with special giveaways. 

At beggars.com/us/saintetienne. 
fans can hear exclusive tracks 
(streaming only), watch videos (via 
a fiash jukebox), and receive special 
Internet-only promotions. 

While there are not any plans to 
release the set's first U.K. single. 
"Action," in the U.S.. Beggars 
Group will service the track, with 
its DJ Tiesto remix, to club DJs. 
College and commercial specialty 
radio will also receive the track, as 
well as the album. 

"The import single of 'Action' has 
been flying off the racks since its 
release. " notes Brion Vytlacil, assis- 
tant buyer at specialty retailer 
Rebel Rebel in New York. "There's a 
strong buzz about this album, and 
people are really excited about it. " 

Managed by Martin Kelly of 
Heavenly Management and booked 
(internationally) by Alex Nightin- 
gale of ECl Music Agency (both in 
London) — Artie Diamond of New 
York-based Little Big Man handles 
U.S. booking.s — Saint Etienne has 
tentative plans to embark on a U.S. 
tour in late winter. 

The music of Stanley and Wiggs 
is published by Warner/Chappell, 
while Universal Music Publishing 
handles Cracknell's work. 



• Lemon Jelly, "Space Walk" 
(XL Recordings/the Beggars Group 
single). I.ast year, the U.K.'s l-emon 
Jelly (programmer/producer Nick 
Franglen and DJ Fred Deakin) 
compiled three previously released 
limited-edition EPs to form the 
full-length lemonjelly.ky. Now, to 
preview the release of album No. 2 
(Lost Horizons), Lemon Jelly deliv- 
ers a slightly off-kilter, wickedly 
soothing, guitar-strumming slice 
of cowboy-inspired pop. The cine- 
matic and mysterious "Return to 
Patagonia" and the deliciously lazy 
"Pushy" are superb bonus tracks. 

• T.H.E.M. (Thee Human Ego 
Maniacs), "Here We Go"/""Voices " 
(Electrovenus single). Culled from 
the West Coast duo's electro-cuted 
debut, Sin, IVJn & Grin, "Here We 



'Hot Plate] 

Go" and "Voices" are cleverly re- 
rubbed by Blow-Up and the Master, 
respectively, with the former recalling 
Berlin (by way of Bobby O) and the 
latter effortlessly paying homage to 
Kraftwerk. Don't overlook the bonus 
cut, a cover of the Prince-penned "Sex 
Shooter" (originally recorded by Apol- 
lonia 6), which sounds like a long-lost 
Dead or Alive track. 

• Madrid De Los Austrias, Amor 
(Provider/Run Recordings album). In 
the underground club scene, Vienna- 
based Madrid De Los Austrias' 
(MDLA) remixes of Zero 7's "In the 
Waiting Line" and Willie Bobo's 



'"Spanish Grease " have been well- 
received. With this debut album. 
Ml)|j\ mastermind/producers Heinz 
TVonigger and Pogo continue to 
mine a playing field of Latin- and 
jazz-inflected beats and rhythms. 
Key tracks include "Dove Estuta," 
"Ponta Rosa, " and "Bellaria. " 

• Spacefiink. Spectrum: A TV Mix 
(MTA/V2 album). Last year, British 
duo Pussy 2000 laka Andy Dravell 
and Steve Jones) scored a global 
club hit with "It's Gonna Be /Uright." 
With the Pussy 2000 moniker histo- 
ry, the twosome re-emerges under 
the guise of Spacefunk with a dazz- 
ling beat-mixed disc that brings 
together tracks by Moby, Soul 
Mekanik, and Puretone (see Beat 
Box, this page), among others. 

MICHAEL PMXmA 



BlUBOARD OCTOBER 26, 2002 



www. billboard. com 



25 



OCTOBER 26 
2002 



Billboaid HOT DANCE MUSIC 




Uaxt-Stn^ln Sat«i and S*ln Biaikoya dsu conpiM by 



Maxi-Singles Sales 



Nielsen 

SoundScan 



PRINT i >4UM0[R'DISTi|lDUTiNG lAQi 1 



ij NUMBER 1 .a 

ALIVE (THUNDERPUSS REMIX) ipicict o o 



9 Wsaks At Number 1 

Jennitei Lope/ V 



FULL MOON (DANCE MIXES) •iunuckisu <s> o 
A DIFFERENT KIND OF LOVE SONG wmmos 



Brandy 



HEAVEN NoaBmsnn; o O 



SERVE THE EGO (REMIXES) •luwricn 



DJ SaMnqr ft VtoHM Faatuirog Do 9 



REASON weexs i2> o 



U DONT HAVE TO CALL (REMIXES) uisnwB • 



SONG FOR THE LONELY vwmnins msao 



I'VE GOT YOU (CHRIS RANAGHI & ERIC KUPPER MIXES) 



DONT LET ME GET ME (REMIXES) ucun 
I DONT WANT U wi«>isid«i <b o 



THANK YOU (DEEP DISH REMIX) mMtm, an 



RAPTURE (TASTES SO SWEET) uanauinnuM « o 



THE NEED TO BE NAKED toHMtioiaKB O 



BY YOUR SIDE (REMIXES) rninuvo 



WHY DONT WE FALL IN LOVE (ERICH LEE REMIXES) 



MADAME HOUYWOOD (REMIXES) umoiMiniwiimiaio 



— WHAT IT FEELS UKE FOR A GIRL uonaimvwMRMOS <2>o 



GOTTA GET THRU THIS island uotwumc o 
YOU CANT GO HOME AGA IWI uaxm • 
ADDICTED TO BASS i 
SOMETHING mansim 




OPEN UP YOUR MIND rftmoaimmxvitmmam 
SAFE FROM HARM itisHiiosHimiHfPDisH 



Pllicalic Thnisl Featuring Yvanne John Lewit 
DANCE TO THE MUSK (PETER RAUHOFER REMIXES) smainri Lasilo Panellal 

WAKE UP WITH YOU [THE I WANNA SONG) (REMDCES) 
GENEDEFEKT nicr nrtcAJiM 



SHINY DISCO BALLS aaiua 



INSANE GKxnuQcvsaiisiKlviiHntM 
SLEEP uirwuKstM 
OBJECTION (TANGO) iKraH) 



WiM Da fmk FMturing Jssiiiui Eve 
D«lt Monks Fcalwing Mim 
Coniure Ooe 



I NEVER KNEW looice 



TROY (THE PHOENIX FROM THE FLAME) i 



Gloria Gaynor 9 
Sloeod O'Connor 



POOR LENO wwuorsouwiwBAxnuuKKs 



Royfcsopp 



MOVIN'ON jvuno 

IS YOU IS OR IS YOU AIN'T MY BABY? xiMmuo 



Uctroiuv Feitiring Sabrina Johnaton 
Rao & Chriatian Faatnring Dinah Waahtagleo 



HOT SHOT DEBUT 



MR. LONELY (DANCE MIXES) 



CRYING AT THE DISCHOTEOUE lAiAunrnawo 

SHOW ME sTui.iz. 

I'LL BE HERE prmixni 



SORROW TDrWYBOVSUVtltlASflimaMUTBCrT 



36 25 
49 1 44 
41 1 37 



IN THE UNDERGROUND ooMucinisaantKmiMiiai 



ORIGINAL SIN (JUNIOR VASOUEZ REMIX) 



KISS KISS KISS (THE SUPERCHUMBO MIX) 



BABY'S GOT A TEMPER ■i.wrtAuvinCKWMstiMawAJWiiaMS 
THEY-SAY VISION (DANCE REMIXES) vcA.nai o o 



YOU MAKE ME SICK (HQ2 REMIXES) uoaaBiiDtA e o 



u sale) 01 club gilay ^i'ttM* thu Meet fomti P>[t un Club Pfy 0 a wtii H il tot tht \at^a point locrcua inuiig n 
a nAiiDnal la-npla al inoris trom club DJi v VidcOElp avalabilltlr. Gaoleg nunttar n liH aiinl mut-am^ 
" ■ ■ ■■ " ■ • "iii*t Maaa-Slnila wrtalt Canoi. VNl 



_ _ _ _j aiaU'S 



ciopn Tilt 

At. lAC. Mt 



"ss- Billboaid HOT DANCE BREAKOUTS 




Club Play 




Maxi-Singles Sales 




DIE ANOTHER DAY 
Madonna Af.:'^ u ,m:. : 




SIX DAYS 

OJ Shadow Featuring Mos Oef uu 


1 


YOU CAN GET OVER 
Shauna Solomon ruMiQuiN 


2 


BACK 4 THE MORNING 
Nsia Ruefl'Ns 




LONG TIME 

Static Revenger Featuriag The Mallet Men uwnmoi sound 


3 


STORYREEL 

InlMflew Featuring Anna Robinsra nMutsnnvERtABB 




MURDER ON THE DANCEFLOOR 
Sophie Ellis Boxtor .iuwu<\.i_ 


4 


RUNNING 

OJ Marc Aural hwmai 




LET S RUNAWAY 

ScQtl Mtchael Fealurirtg Peppsr Mashay hkmhim 




YOU CAN GET OVER 
Shatina Solomon KftHiiaiitM 




■ rail.' 


/'JiJ Bl.m"i^51 ■ f-i[ W Nielifi SoondStin. Inc AJI riflho rttwrmJ 



OCTOBER 2 
2002 


^ Billboard TOP ELECTRONIC ALBUMS - 


I 


a 




Stict data compileil bv v 

i> Nielsen 




LAS1 




ARTIST 

IMPRINT a NUMBER/DISTRIBUTING LABEL 


rm* 








NUMBER 1 


3 Weeks At Number 1 




2 




DJ SAMMY 


Heaven 






THIEVERY CORPORATION 

■,■ . IN) 


TW RiehMt Mm In BabylM 




; 




DIRTY VEGAS • 


Dirty Vtfas 








OAKENroto^^^ 9mUm 








UNDERWORLD *llldwail|(a«l. 






THE^HAPpfBOYS 


Itase Pmv flMM Vm) 




MOBY* 


n 








VK LATINO 

ioM*nBO> i%i im 


TlwN^MBHr 








ZOEGIRL 

^»>pi;M«4«1H| 


MbOIUIa 




11 




VARtOUS ARTISTS Wta-INMCl 








AL B. RICH 


Out) Malioa Amnca Man* T«m 








VARIOUS ARTISTS 


TliabUUMlaOMcel 




10 






15 




LADYTRON 

IN) 


UfMftMa^te 




8 




SOUNOTltACK BMal 




13 




LOUIE DEVITO 


Lairit OaVita I Dmm facton 








MARYJ. BUQI 


DaaeaFarlla 




1/ 




SASHA iiidwwiaiagiw 

i*mcMJa INI 




14 




MIGUEL IWGS CataMVn 




18 




DJ ENCORE 

IHI 


DJ Encata Prasants: Utka-Daaca K 




16 




SUPREME BEINGS OF LEISURE 
MLM ml tNl 


Oiniw Oparatini SfSM 




21 




VARIOUS ARTISTS ^hurtWawtiai 

.■.".1 via>-<VC 




25 




DJ ESCAPE 

IIKOHI lOOtM WiMIKIIir MMDiM 


PMfliMMPaMQM 






DJ DAN iMdMy 




20 




DJ SHADOW 


Prmla Prev 




19 




THE RIDOL^^ 


OBwaMnKYC — VbL2 



• Albumt with tl)« griMM latn gwm Urii naak # Rtcavdlnt bldaiirv Ann- 01 AflMrtca WWIcanifelieil hr ntt ihipmem of SOO.OOO al 
" - < Hi I mmoa mia jPlrtnum). ♦HUU cm VUt M tm (or m i ftlpyaM of W ml" — 



(aDXI90unni(Uun>-Plitini>l 'Atttftsk ind^iMt LP It mHiM Most ispt P^cn. ind CO priculw BMG <m) WEA Lttwtt. «i« luggnUd Imt Iipe pnc«t m»kc4 EQ. 
tfiO Vt*9' CO pricft, in kui**^"! P"c*t. wtiich an p<a|ictid Iron w(iDt«Hl« pncti |M| mdicilii pa*I w pr«t*nl H«ilM«klr ml* CIOOZ. VNU Bumll 
M«di4. liK and Mielivn SiMndScin. Inc All righli ruvrvtd 



26 



www.blilboard.com 



BILLBOARD OOOBER 26, 2002 




ON A JOURNEY: Mountain Heart was 

one of the fastest-rising groups in 
bluegrass music even before it con- 
nected musically with Rkky Ska£gs. 
But what has happened since — the 
group signing with Skaggs' label, 
Skaggs Family Records, and having 
Skaggs produce its excellent third 
album. No Other Way — has taken 
Mountain Heart to that "next level" 
that artists are forever trying to ele- 
vate their careers to. 

The album, which was released 
SepL 17, includes a versatile mix of 
traditional and contemporary blue- 
grass, interspersed with country and 
gospel music, all made cohesive by 
the group's first-rate picking, stellar 
musicianship, and trademark vocal 
harmonies. The album debuted at No. 
1 1 on the Billboard Top Bluegrass 
Albums chart in the Oct. 12 issue. 



5 









Vocalist/guitarist Steve Gulley 
says that in making this record, the 
group sought Skaggs' input "from 
the get-go." And he says Skaggs has 
"a real good way in the studio. He 
would always be there as a motiva- 
tor. He would never let us hit a wall 
... He helped us make a bigger- 
sounding record. 

"The idea was to take more 
chances musically." Gulley contin- 
ues. 'That was the biggest thing — to 
be diverse as a group and have all five 
[band member's) personalities in- 
cluded musically." 

In addition to Skaggs, Vince Gill 
and Blue Highway dobro player Rob 
Ickes make guest appearances on No 
Other Way. 

Although the group is less than 4 
years old, the members of Mountain 
Heart are veterans of other bands. 
Gulley. vocalist/banjo player Barry 
Abemathy, and fiddler Jim Van Cteve 
all prev'iously played with Doyle Law- 
»on & Quicksilver. \'ocalist/man- 
dolin player Adam Steffey is a former 
member of Alison Krauss' Union 
Station and was part of the studio 
band that recorded Dixie Chicks' 
Home. The group's upright bass play- 
er is Jason Noore. 

Steffey says it's not that the band 
members were creatively unfulfdlcd 



in their previous groups, but they 
"wanted to have more of a group 
effort [with Mountain Heart], where 
everyone can contribute ideas. All 
of us were wanting to have a group 
where we could collectively (make 
decisions]." 

Mountain Heart previously re- 
corded two albums for Doobie Shea 
Records; one, The Journey, won the 
gospel recorded performance of the 
year award at the International 
Bluegrass Music Assn. (IBMA) 
Awards Oct. 17 in Louisville, Ky. 
(see story, this page). Steffey took 
home the IBMA Award for man- 
dolinist of the year. 

Gulley says the group switched 
to the Skaggs Family label for this 
album because it offered better 
distribution and "having Ricky's 
name on a record can't do any- 
thing but help." 

Mountain Heart has been ap- 
proached about being part of the 
Dixie Chicks' spring tour. Meanwhile, 
it has been hitting the road hard on 
the festival circuit and will tour 
through the winter with Skaggs and 
the Del McCouiy Band, a package 
booked by Bobby Cudd at Monterey 
Peninsula Artists. 

The goal for the group, Steffey says, 
is "to get up onstage and entertain the 
crowd, not in a cheesy way with jokes 
but to play the music with energy and 
fire and enjoy it while we're up there." 

"We have great chemistry, and we 
all get along so well." Gulley says. "We 
all genuinely like being around one 
another. We genuinely like to play and 
sing with one another. That's the 
biggest thing we have going for us." 

THOMSON SAYS 'I'M CONE': Capitol 
artist Cyndi Thomson says she has 
decided to walk away from her career 
as a recording artist, saying she "can't 
commit to those obligations" that go 
along with the career. In a letter to 
fans, Thomson says she plans to "con- 
tinue writing and creating music." 

Capitol Records presidenf CEO 
Mike Dungan said in a statement 
that while everyone at the label is 
"heartbroken and bewildered at this 
decision, we love her and hope she 
will find peace and happiness in the 
road ahead." 

Thomson became one of the 
country format's breakout artists 
with the success of her 2001 debut 
single, "What 1 Really Meant to Say," 
which topped the Hot Country Sin- 
gles & Tracks chart for three weeks. 
Her first album. My World, has been 
certified gold by the Recording 
Industry Assn. of America. 



Del McCoury Band Wins 6th IBMA 
Entertainer Of The Year Award 



BY DEBORAH EVANS PRICE 

LOUISVILLE, Ky.— The Del Mc- 
Coury Band took home top honors 
at the 13th Annual International 
Bluegrass Music Assn. (IBMA) 
Awards Oct. 17 at the Kentucky 
Center for the Arts in Louisville. 
The group netted three accolades, 
including its sixth entertainer of 
the year award, and the song of the 
year honor for its cover of the 
Richard Thompson-penned "1952 
Vincent Black Lightning." 

Dan Tyminski, a member of Alison 
Krauss' Union Station and lead vocal- 
ist on the 0 Brother, Where. ^ Thou? 
song "Man of Constant Sorrow," col- 
lected his second male vocalist of the 
year trophy. Rhonda Vincent netted 
her third consecutive win in the 
female vocalist of the year category. 

In another nod to the 0 Brother, 
Where Art Thou? phenomenon, the 
follow-up Doum From the Mountain 
won album of the year. Produced by 
T Bone Burnett, the album was 
recorded live at Nashville's Ryman 
Auditorium and includes perform- 
ances by the Fairfield Four, John 
Hartford, Alison Krauss -f Union Sta- 
tion. Tyminski. the Cox Family, 
Gillian Welch, David Rawlings, the 
Whites, and Emmylou Harris. It 
spawned the Down From the Moun- 
tain tour, which won the IBMA Award 
for bluegrass event of the year. 




IBMA executive director Dan Hays 
observes that the awards celebrated 
the depth and breadth of talent in 
the bluegrass community. "The 
winners are an outstanding and 
diverse bunch, reflecting everything 
from pure mountain and old-time 
music traditions to more progres- 
sive and contemporary styles of 
bluegrass," he says. "No one act or 
album dominated the evening, and 
those crystal trophies Iwent] home 
with a lot of different folks." 

Though the awards acknowl- 
edged newer musicians, veterans 
still claimed time in the spotlight. 
"Many of those acknowledged in 
2002 by their peers have been called 
to the podium before," Hays says. 
"It's sometimes more difficult to 



win the fifth or sixth time than it is 
your first, and it's great to see 
artists regain a title to point out 
they haven't been forgotten. It's 
been almost 10 years since Tom 
Adams |a member of Dale Ann 




9^ International 
Bluegrass Music 
Association 



Bradley's band] was last recognized 
as banjo player of the year and five 
years since Mike Bub, who plays 
with the Del McCoury Band, was 
bass player of the year, and here 
they are again at the forefront." 

This year's Bluegrass Hall of 
Honor inductees were pioneering 
artists the Lilly Brothers and Don 
Stover, well-known for taking 
Southern Appalachian music to the 
upper Northeastern region of the 
U.S., and respected historian/ 



record-company executive David 
Freeman, owner of Rebel Records 
and County Records. 

Following is a partial list of IBMA 
winners. For a complete list of hon- 
orees, visit billboard.com/awards. 

Vocal group of the year: Doyle 
Lawson & Quicksilver. 

Instrumental group of the yean 
Ricky Skaggs & Kentucky Thunder. 

Instrumental album of the yean 
Flame Keeper, Michael Cleveland. 

Recorded event of the yean Clinch 
Mountain Sweethearts, Ralph Stan- 
ley & Friends, Iris DeMent, Pam 
Tillis, Patty Mitchell, Gillian Welch, 
Dolly Parton. Maria Muldaur. Sara 
Evans. Joan Baez, Kristi Stanley. Gail 
Davies. Chely Wright. Melba Mont- 
gomery, Jeannie Seely, Lucinda 
Williams, and Valerie Smith. 

Gospel recorded performance of 
the year The Journey, Mountain 
Heart. 

Emerging artists of the yean the 

Chapmans. 

Distinguished achievement 
awards: Janette Carter, Pete Goble, 
the Lewis Family, Judy McCulloh, 
and Tom Riggs. 



UMVD Regains No. 1 Distributor We 



BY EO CHRISTMAN 

NEW YORK— Universal Music & Video 
Distribution (UMVD) has reclaimed the 
top spot in distributing country al- 
bums, finishing the nine-month mark 
with a 28.2% share as of Sept. 29. 
according to Nielsen SoundScan. 

At the end of the six-month period. 
UMVD had ranked second with 27.8%. 
behind BMG Distribution, which then 
had 27.9%. Toby Keith's July release. 
Unleashed, coupled with continuing 
sales of the 0 Brother, Where Art 
Thou? soundtrack, made the differ- 
ence for UMVD in the third quarter. 
The company's nine-month market 
share is also an improvement on the 
27.4% it had in the corresponding 
period last year, when it was also the 
top country distributor. 

BMG finishes the nine-month peri- 
od with 26.4%, which is down from the 
27.9% it had at the halfway mark this 
year but is a great improvement over 
the 18% it had last year in the nine- 
month period, when it ranked third. 
BMG has been fueled by Alan Jackson's 
Drive and Kenny Chesney's No Shoes, 
No Shirt, No Problems this year. 

WEA places third with a 15.8% piece 
of the pie for the nine-month period, 
which is down a whopping 10 percent- 
age points from the 25.4% it had last 
year in the corresponding time frame. 

In placing fourth, Sony Music Dis- 
tribution tallied a 15.1% market share, 
up slightly from the 14.9% it had last 



year in the corresponding period. It is 
also an improvement h-om the 11. 4% 
it had at the six-month mark, thanks 
in large part to the August release of 
Dude Chicks' Home. 

Independent distributors, collec- 
tively, garnered 7.9%, which ranked 
them fifth, while EMI Music Distribu- 
tion brought up the rear with 6.6%. 



U.S. Market Share By Dis- 
triliutor: Country Albums 
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BY LEILA COBO 

MIAMI — Following Mana's debut at 
the top of the Billboard Latin Albums 
chart in August, Latin rock is ready- 
ing for a second No. 1 debut this year 
with Jaguares' El Primer Instinto 
(The First Instinct), which streets 
1\jesday (22) on BMG U.S. Utin. 

If Jaguares climb to the top, they'll 
be on familiar territory; last year, 
their album Cuando la Sangre 
Galopa (When the Blood Gallops) 
became the only Latin rock disc to 
debut at No. 1 on the Billboard Top 
Latin Albums Chart. The veteran 
Mexican band defied the promotion 
principles that define Latin music in 
this country, becau.se it had virtually 
no airplay. Instead, it nurtures a 
broad and rock-solid fan base gleaned 
from years of constant touring. 

Looking back, lead singer Saul 
Hernandez is still amazed that on 
that occasion, the audience's taste 
overrode the industry's agenda. "It 
was really surprising," Hernandez 
says. "They said, 'Excuse me,' and 
put us up there |at No. 1 1." 

It's not far-fetched to imagine that 
barely a year later, Jaguares might 
match that success. El Primer 
Instinto is a collection of some of the 
group's signature tunes (Including 
songs recorded during its previous 
incarnation as Caifenes) redone in an 
organic, acoustic fashion. The disc is 
produced by Hernandez with drum- 
mer and longtime musical partner 
Alfonso Andre. (Guitarist Cesar 
Lopez "Vampiro" is the other core 
member of the group.) 

An acoustic album wasn't even on 
Jaguares' agenda, but the idea was 
bom after the band prepared for an 
acoustic benefit concert last year 
with the Red Hot Chili Peppers at the 
Free Sunset Clinic in Los Angeles. In 
the end, the performance was not 
acoustic, but the band kept the 
arrangements alive and started play- 
ing them as encores during its tour. 

"As the tour went along, the 



September's RIAA 
Latin Certifications 

Following are the September 
Recording Industry Assn. of 
America certifications of Latin 
album shipments: 

PUTINUM ALBUMS 
(200,000 units) 
Shakira, The Remixes, Sony 
Discos, her second. 

Grupo Control, Cumbias Sin 
Omtrnl. KMI Latin, its first. 

GOLD ALBUMS (100,000 units) 
Los Originates de San Juan, 

Perm Malaiiradecidt). KMI Litin, 
their fifth. 

Shakira. The Remixes, Sony 
Di.WiS, her second. 

Sin Bandera. Sin Bandera. 
.Sony Discos, its first. 



Jaguares 

Hope 
Instinct' 
Leads Them 
To Top 




acoustic part kept growing," HemSn- 
dez says. "When we played El Z6calo 
[in Mexico City], there were more 
than 120,000 people Itherej, and we 
decided to do a full acoustic set. It 
created something very, very special. 
And then we went to Spain and tried 
out some other acoustic things there 
and realized it really worked. That's 
when we decided to record an album. 
Instead of taking our vacations, we 
went to the studio and in 15 days, we 
recorded and arranged the whole 
thing. So if you ask us who had the 
idea |for an acoustic album|, it was 
the audience. " 

El Primer Instinto features 14 pre- 
viously recorded Jaguares or Cai- 
fancs tracks, two new songs, and a 
cover of Juan Gabriel's "Te Lo Pido 



Por Favor" (I Beg of You), which is 
the album's single in the U.S. In 
Mexico, the first single is "No Dejes 
Que . . . " (Don't Let the Devil Swal- 
low Us). Even the inclusion of that 
track was serendipitous, decided 
upon after the band played it at a 
recent homage to Juan Gabriel in 
Los Angeles. 

Hernandez says, "We hardly ever 
do covers, but the interesting thing 
about 'Te Lo Pido Por Favor' was 
[that we) preserved the drama of the 
song and the soul of the song but 
Ibrought] it to our world, to a 
Jaguares sound." 

That sound, honed over many 
years, is classic, crunching, guitar- 
based rock, made with sweeping 
melodies and anchored by Hernan- 
dez's plaintive, high tenor. But El 
Primer Instinto experiments with a 
variety of sonorities, and the album 
includes guest appearances by trop- 
ical band La Internacional Sonora 
Santanera, Mariachi Sol de Mexico, 
and a string orchestra, as well as 
such established musicians as Chu- 
cho Merchan on bass and longtime 
members l^onardo Munoz on per- 
cussion and Jimmy Zabala on har- 
monica and sax. 

Most important, the album repre- 
sents a kind of Zen moment for the 
band, which professes to be in a par- 
ticularly fertile period, touring the 
U.S. even as it plans its next studio 
album, which is due at the end of 
next year. 

For Hernandez in particular. El 
Primer Instinto serves as a new show- 
case for one of the distinctive voices 
of Latin rock — a voice that many 
feared would be silenced a couple of 
years ago, when the singer had to 
undergo surgery on his vocal chords. 

"I feel vindicated," Hernandez 
says. "Because of my operations, 
there remained this sort of stigma 
that I couldn't sing anymore. But the 
truth is I can — and better than ever. 
And the notion of reinterpreting our- 
selves is very true. This acoustic 
atmosphere brought out something 
else in me." 



AmericaLatma,,, 



in Mexico: Celia Cruz will celebrate her 50 years in the music business 
with a spectacular concert Nov. 1 at Auditorio Nacional in Mexico City. 
Tickets will range in price from $14 to $70. Cruz has a decades-long 
association with Mexico, where she has filmed movies and the soap 
opera Valentino with Veronica Castro. TERESA ACUILERA 

In Cdombla: Alt-rock band Aterciopelados is preparing to release a new 
album that's not so new. Evolucion (Evolution) is a collection of hits 
recorded by the group — whose core members are Andrea Echeverry 
and Hector Buitrago — including such classics as "Bolero Faiaz" (De- 
ceitful Bolero), 'Baracunatana," "El Estuche" (The Case), and a dance 
version of "'Florecita Rockera" (Rock'n'roll Flower). The set also fea- 
tures two new tracks with familiar motifs: "Tanto Amor" (So Much 
Love), written by Echeverry for her husband, Manolo, and ""Mi Vida 
Brilla" (My Life Shines), written in honor of Echeverry 's newborn 
daughter, Milagros. The album will be released Nov. 5 in the U.S. by 
BMG U.S. Latin. GUSTAVO GOMEZ 
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by Leila Cobo 
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MIAMI FEE15THE RHYTHM: After 13 
years of U.S. operations, Ritmo Lati- 
no is preparing to open to the pub- 
lic its first Miami-area store Oct. 31. 
with a grand opening planned for 
later in the year. The facility, which 
will be located at a strip mall, brings 
to 40 the number of Ritmo Latino 
stores nationwide. It is described by 
head buyer Alberto Uribe as one of 
the biggest in the chain. 



Ritmo's foray into Miami marks a 
new vote of confidence for the city, 
which has traditionally been slow on 
Latin music retail. But a changing 
demographic, a steady influx of new 
immigrants, and a lack of other 
major music stores in the area 
where Ritmo is setting up shop con- 
vinced the New Jersey-based chain 
to make the move. 

"It's part of an expansion into the 
East Coast," Uribe says. "It will have 
a cyber cafe, a book section, and 
obviously CDs. It's our second store 
— Las Vegas being the first — that 
we're opening with the concept of 
having no cassettes at all." 

Ritmo Latino currently has two 
stores in Chicago; two in the Wash- 
ington, D.C., area; four in Houston; 
one each in New York borough the 
Bronx, New Jersey, and Las Vegas; 
and 27 in California. 

Uribe says Ritmo is hoping to cap- 
italize on the Miami area's growing 
influx of Mexicans and Central Amer- 
icans, as well as an established Ven- 
ezuelan and Argentine population. 

"For example, rock en espanol is 
growing in Florida in an impressive 
manner, and that will be one of our 
fortes." Uribe adds. In addition to its 
standard stock of pop and regional 
Mexican, Miami's Ritmo Latino will 
have an equal focus on rock en 
espafiol. Central American, tropical, 
and Cuban music. 

Uribe continues, ""We also plan to 
have a great international section, fea- 



turing music from all the countries 
that may have a population in Miami. " 

In other Ritmo Latino news, the 
chain is in the midst of its tradi- 
tional Rocktubre promotion for 
Latin rock, which finishes at the end 
of the month with a free concert fea- 
turing local acts in front of the 
chain's Wilmington, Calif., store — 
the first Ritmo Latino store to fea- 
ture Latin rock. During October, 
80% of the music played inside the 
stores is Latin rock, and the genre is 
heavily featured in endcaps and 
other promotional material. 

BACK IN THE SADDLE: El Gran 
Combo de Puerto Rico's latest dou- 
ble-disc, 40Aniversario en Vivo, has 
returned to stores nationwide fol- 
lowing a settlement between BMG 
Music and Cartagena Publishing. 
Cartagena filed a lawsuit in the sum- 
mer alleging copyright infringe- 
ments by BMG, which led to the 
album's recall. 

"We are glad to have resolved this 
matter with our friends Ralph, Jef- 
frey, and Derek Cartagena at Carta- 
gena Publishing and look forward 
to a long and mutually beneficial 
business relationship with them in 
the years to come," BMG VP of busi- 
ness and legal affairs Leslie ioti 
Zigel said in a press release sent out 
by the label. 40 Aniversario en Vivo 
peaked at No. 7 on the Billboard Top 
Latin Albums chart and continued 
to sell briskly even after shipment 
to stores stopped. 

In other legal news, Latin Gram- 
my Award winner Vico C has been in 
custody in Orlando, Fla., since Oct. 
3. after a judge denied him bail be- 
cause the rapper missed a previous 
court appointment. Vico C's legal 
woes stem from an arrest on two 
drug-related charges. The singer is 
currently undergoing rehabilitation 
treatment while promoting his new 
album. Emboscada (Ambush), on 
EMI Latin, which this week sits at 
No. 41 on the Billboard Top Latin 
Albums chart. Vico C is also known 
as "the Philosopher of Rap" because 
of his introspective lyrics. 

A DOLLOP OF SUCCESS: "Ascreji," 
(known in English as "The Ketchup 
Song"), hits No. 1 on the U.K. and 
Australian singles charts this week. 
Stateside, the track is at No. 4 on the 
Billboard Hot Latin T)-acks chart this 
issue, while Las Ketchup's epony- 
mous album (Sony Discos) contin- 
ues to climb. It now sits at No. 2, 
behind Enrique Iglesias, on the Bill- 
board Top Latin Albums chart. 
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Indies And Sony Lead Latin Marlcet; 
UMVD Pidcs Up Disa, Malces 



BY ED CHRISTMAN 

NEW YORK— Even as Universal 
Music & Video Distribution (UMVD) 
continues to gradually take market 
share from the rest of the music 
industr>' Wllhoard. Oct. 19). in the 
Latin music sector, status quo was 
maintained in the top two spots. Inde- 
pendent distributors and Sony Music 
Distribution rank first and second for 
the nine-month period ended Sept. 
29. according to Nielsen SoundScan 
figures. Still, for the first time in the 
Latin music market, UMVD broke 
from the pack to make it a three- 
horse race with almost a lO-point 
surge in market share. 

UMVD placed third with 22.8<Hi in 
market share — up from the 13% it 
had in the corresponding time peri- 
od last year when it ranked fourth, 
according to Nielsen SoundScan. 
UMVD's surge is a result of the 
UMVD-distributed Univision Music 
Group adding the Disa label in Janu- 
ary 2002. Disa has seen a rise in sales 
thanks to its TV promotion on the 
Univision television network. 

Independent distributors collec- 
tively obtained the top spot in the 
rankings, garnering 24.5% — down 



from the 25.6% they had in the first 
nine months of last year. The indies, as 
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usual, gathered momentum with 
Fonovisa product, although Balboa 
releases also had a strong showing. 

In ranking second, Sony Music Dis- 
tribution slipped nearly two percent- 
age points to 23.3%, down from 
25.2%. Sony benefited from strong 
showings by Marc Anthony and 
Chayanne. Sony-distributed label J&N 
also had strong showings for bachata 
duo Monchy & Alexandra. On the 
other hand, WEA moved up a spot in 
the rankings to fourth place as it tal- 
lied 11 .3% for the period, up from the 
10.6% it had in the same time frame 
last year. WEA benefited from strong 
releases by superstars Luis Miguel, 
Mana, and Alejandro Sanz. 

Rounding out the rankings, EMD 
placed fifth, and BMG came in last. 
EMD was down more than five per- 
centage points from the 14.7% and 
third-place standing it had in the 
same time frame last year because of 
the loss of Disa to UMVD in January-, 
while BMG also suffered a market- 
share decline to 8.8% — down from 
the 11% it had in the first nine 
months of last year. 
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COME ON, COME OVER: Ba.ssist 
Brian Bromberg makes one thing 
clear about Jaco (A440, Tuesday 
|22|l. his tribute to the late bass 
master Jaco Pastorius: "No one can 
play like Jaco did," Bromberg says, 
"and I am in no way trying to out- 
do him." Instead, Bromberg fetes 
Pastorius by concentrating less on 
the bassist's legendary technique 
and more on his skills as a compos- 
er, arranger, and as an influence 
upon musical styles that have devel- 
oped since his death in 1987. 





Jaco features 10 compositions 
either written by or associated with 
Pastorius. perhaps the most cele- 
brated electric bassist ever, but it also 
contains textures not heard on his 
original recordings. Along with re- 
arranging the material, Bromberg 
adds significant touches that are 
exclusively his own, such as the rich 
acoustic bass lines that resonate 
throughout the project and the mul- 
tiple overdubbed basses that decorate 
such compositions as "Portrait of 
Tracy ' and "Continuum," Bromberg 
also adds dramatic piccolo bass solos 
and chords to "Teen Town" and his 
sole original composition. "Tears." 

"This was a huge undertaking, be- 
cause there is no way anyone could 
fill Jaco's shoes on these songs, so 
the question was how to do some- 
thing different while being true to 
the original music," Bromberg says. 
"Since Jaco never played upright 
bass, I used my acoustic on a lot of 
the songs, to bring in a different 
sound. That way, I added my own 
voice, without trying to overplay and 
out-Jaco Jaco." 

From the contemporary funk of 
"Come On, Come Over" to the sub- 
lime orchestrations that he adds to 
the intimate "Portrait of Tracy," 
Bromberg succeeds at invoking Pas- 
torius' inventive spirit while bring- 
ing to the fore the melodic beauty of 
his music, an attribute that is often 
overlooked in favor of his undeniably 
massive technique. "When Jaco's 
(1976 .self-titled) debut came out, 
everyone freaked out over Donna 
Lee' because it was so fast, " Brom- 
berg .says, "but I was hooked by Por- 



trait of Trac>',' which was slower but 
had an incredible abundance of 
musical ideas I had never heard a 
bass player attempt before. " 

In keeping with Pastorius' love of 
improvisation. Bromberg largely 
utilizes the playing of live musicians 
on Jaco. adding drums, horns, and 
guitar to his updated arrangements 
of the classic songs. The sole track 
to feature Bromberg's own techni- 
cal facility, a take on Pastorius' 
"Slang(ish)." was a last-minute addi- 
tion to the project and finds Brom- 
berg improvising solos on over- 
dubbed fretted and fretless bass. 

Bromberg recalls meeting Pasto- 
rius at a club in Phoenix in 1983, 
where he received the .surprise of his 
life. "I drove over 100 miles to see 
Jaco play." Bromberg says, "and a 
mutual friend who was in the band 
introduced me to him. I was amazed 
to learn that Jaco knew of me, that 
he had actually snuck into a club in 
Florida to hear me play with Monty 
Alexander. Mad I known Jaco was 
watching me. I would have never 
made it through that gig." That 
night, the two bass players jammed 
into the early hours, striking up a 
friendship in the process. 

"Jaco was purely about music, and 
he inspired me to want to play jazz 
the way it is supposed to be played, 
which means trying different things 
and taking chances," Bromberg says. 
"It will be interesting to see how peo- 
ple who love his music respond to 
this album. Everyone knows Jaco's 
playing was incredible, and hopeful- 
ly this will show them what an amaz- 
ing composer he was as well. " 

AND: Nashville may not be known as 
the home of big band, but don't tell 
that to saxophonist Jay Patten, 
whose latest date with his Swing 
Noir Orchestra. All in lilue Time 
(Maximus. Oct. 15). was recorded 
there and features guest appear- 
ances by clarinetist Buddy DeFran- 
co. the one-time leader of the Glenn 
Miller Orchestra. A fixture in Nash- 
ville, Patton (himself a Miller alum- 
nus) is the musical director for 
singer Crystal Gayle. 

On Nov. 30, contemporary jazz 
keyboard player Keiko Matsui will 
be honored in Los Angeles with 
Japan Expo's Best of Japan award, in 
recognition of her artistry and 
humanitarian efforts. Japan Expo is 
an annual exhibition aimed at ex- 
posing people in the U.S. to Japan- 
ese culture. Matsui's recent release. 
The Ring (Narada, released Oct. 1 ). 
was inspired by the classic power 
struggles found in opera and litera- 
ture and contains rhythms and 
melodic ideas from around the 
world brought together in hopes of 
uniting people of different back- 
grounds through the arts. 
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Uvin Deals With 'A Difficult 
Man' While Helping Others 




BY JIM BESSMAN 

NEW YORK— Queen of contempo- 
rary folk music Christine Lavin con- 
tinues to promote other songwriters 
and singers while moving her own 
illustrious career into new territor>'. 

In addition to her new album. / 
Was in Love With a Difficult Man — 
which is on her own Web site- 
linked christinelavin.com records 
and licensed to Redwing Music — 
Lavin has a concert DVD available. 
Girl Uninterrupted. 

She keeps "networking" on behalf 
of other artists, while at the same 
time finding fresh uses for old songs. 
For example, she's recently revised 
"The Wild Blue." a song based on a 
British documentar>' about World 
War 11 kamikaze pilots that was in- 
cluded on her 1998 album, One Wild 
i\'i</f>t in Concert, to reflect Sept. 11, 
2001. and the current world events 
surrounding it. 

GENRE-HOPPING 

"The Amoeba Hop," from her 1981 
debut disc Absolutely Uve (reissued 
in 2000 on WinthropI — which has 
been used in schools over the years — 
is soon to be a children's bwjk from 
illustrator Betsy Franco-Feency; 
demanding verisimilitude. Lavin con- 
tacted a fan at the Museum of Natur- 
al Hi.story — not to mention the Inter- 
national Protozoological Society. 

"So many different scientists 
made the most minute changes for 
one little one-celled creature," Lavin 
says. "They ensured that the cilia 
were quarter of an inch instead of a 
half-inch — so now Betsy can work 
the book into classrooms: With a 
bucket of swamp water, a teacher 
can teach science, spelling, reading, 
and music all rolled into onel" 

Meanwhile, "Good Thing He Can't 
Read My Mind," her 1988 album title 
track, has not only resurfaced on the 
DVD but is also the lead song in Sex, 
The Musical, a revue about relation- 
.ships n<»w playing in Eugene. Ore. An 
eternally tireless advocate of other 
artists. I jvin convinced the show's pro- 
ducers to include former Limeliter Red 
Crammer's "Hold Me Tonight " and is 
now pushing "Waltz of the Wallflow- 
ers" — "one of the most brilliant pieces 
of songwriting I've ever heard " — by 
Chicago folk duo Small Potatoes. 

"I really want to continue my 
unofficial kind of networking for 
other artists." says Lavin. who in 
2000 issued Tfie Stealth f^ojecl— 
musicunderlheradar, her seventh 
compilation showcasing songs by 
lesser-known arti-sts. which included 
Crammer's "Hold Me Tonight." 
"Especially for Canadian artists, 
because it's much harder for them 
to cross our border." 



Here Lavin cites two Canadian 
artists. Sue Pyper and Eileen Laver- 
ty. whose music she heard during 
her summer tour of Canada. She's 
been promoting them via the Folk 
DJ Internet network. "Every week I 
get the most wonderful e-mails from 
DJs who"ve followed through on 
them, and I just got a whole bunch of 
reviews from Sue Pyper that came 
out of my posting — and now she 
might get an Australian tour out of 
it," Lavin says. "These kinds of things 
make up for the disappointments we 
all have every day in this business." 




7 really want 
to continue my 
unofficial kind 
of networking for 
other artists. ' 

— CHRtS'HNE LAVIN 



Lavin's new DVD was filmed in 
Indianapolis by students and staffers 
of Butler University's Dept. of Tele- 
communication Arts. Her first video 
project, it will be used as a pledge 
drive premium by Boston public radio 
station WUMB and then made avail- 
able on her Web site and at her shows. 

"It's very much like the show I'm 
doing now — a combination of old stuff 
and songs from the new CD." says 
Lavin. who is booked by Rochester. 
N.Y.. firm Poetry in Motion. The new 
dLsc. she notes, is ".selling really well"" 
at her gigs and is in Borders B(X)ks & 
Music listening stations. 

THE 'DIFFICULT' 14TH ALBUM 

Her first studio album in five 
years — and 14th solo album overall — 
/ Was in iMue With a Difficult Man 
features "'Firehouse," a song honor- 
ing her Upper West Side neighbor- 
hood fire company that was included 
on Suzanne Vega's Vigil compilation 
of Sept 11-themed .songs. 



"Firehouse" features harmony 
vocals from Heather Eatman; other 
stellar album backup singers include 
Suzzy Roche, Julie Cold, and Helen 
Russell, as well as a trio of relative 
newcomers: Liz Tormes, Fiona Mc- 
Bain, and Levon Helm's daughter 
Amy Helm. "I could have done all 
the vocals myself, but I wanted to 
use people who were very special." 
Lavin says, singling out songwriter 
Ervin Drake and his wife Edith. 

DRUNKEN BEGINNINGS 

"Ervin wrote my favorite song, 'It 
Was a Very Good Year,' and 'Good 
Morning Heartache' — which Edith 
inspired," she says. "I was at a show 
where the MC pointed him out in 
the audience, and I was a little tipsy 
and told him that I mentioned "It 
Was a Very Good Year' in my song 
'Another New York Afternoon' from 
my Getting in Touch With My Inner 
Bitch album. He said. 'Get away 
from me, you drunk girl.' " 

But I.avin sent him the album aiKt 
struck up an e-mail relationship with 
Drake, who appears on the Difficult 
Man track " Sunday Breakfast With 
Christine (and Er\'in|" — which in- 
cludes a recipe. ""The food columnist 
at The Calgary Herald actually made 
it and wrote about it" Lavin says, not- 
ing that New York radio air personal- 
ity and Frank Sinatra authority 
Jonathan Schwartz is "dumbfounded" 
at the new Lavin-Drake connection. 

Lavin adds that the album is ded- 
icated to late folk legend Dave Van 
Ronk and also includes Van Ronk's 
widow Andrea Vuocolo's wind 
chimes on "Wind Chimes" and his 
protege Eve Silbcr's vocal on 
" Strangers Talk to Me." 

A master baton twirler in concert. 
Lavin has now taken up knitting and is 
asking her concert-goers to join her in 
"knitting circles" before and after her 
shows. But the multi-talented ASCAP 
songwriter has also scored in journal- 
ism: A recent article in Delta Sky hilar- 
iously recounts how an absent-mind- 
ed cabbie drov« her guitar to the airport 
after leaving her at the curb. Lavin. 
whose 1998 song " Planet X" concerned 
the scientific debate over Pluto's plan- 
etary status, also has a piece in Sky & 
Telescope about commissioning 
renowned Canadian luthier William 
"Grit"' Laskin to make her a guitar 
showing the solar system. A Washing- 
ton Post article from two weeks ago 
concerning the same issue quoted from 
the song (which was on the Girl Unin- 
lerruptednW). 

And last month. Lavin fan and Neu^ 
ibrk limes sportswTiter George Vecsey 
based a column memorializing John- 
ny Unitas on Lavin's chance encounter 
with the late, great quarterback. 
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•CROSSROADS' AT SESAC SESAC has 
secured the catalog of legendary blues- 
man Robert Johnson for exclusive 
performing-rights representation. 
While only 26 songs deep, the catalog 
is among the most prized of the genre, 
featuring such classics as "Terraplane 
Blues," "Crossroads, " "Sweet Home 
Chicago," and "Love in Vain " that have 
been covered by succeeding blues 
stars as well as the rock likes of Cream, 
Led Zeppelin, and the Rolling Stones. 

Incredibly, Johnson recorded only 
26 songs during two sessions in 1936 
and 1937 before he died in 1938 at the 
age of 27. 

"Robert Johnson's music has deeply 
affected generations of music lovers 
and will live on for generations to 
come." SESAC president/COO Bill 
Velez says. "His legacy is a testament 
to the fact that it's not about the quan- 
tity of years that we have on this good 
earth, it's what we do with them — and 
the quality that we produce within the 
time that vk have. We're talking about 
a guy who basically accomplished 
what he did in two years with 26 songs 
— and his catalog has literally been 
covered by hundreds of different art- 
ists. So we're very proud to repre.sent 
his catalog. Not only is he one of the 
key founders of blues, but a lot of peo- 
ple say he's got an equal place in the 
annals of rock history as well." 




Johnson, whose publishing is with 
the Music and Media International- 
owned I^hsem II, was formeriy repre- 
sented by BMI. 

MAKING MORE MUSIC MakeMusic!. 
the Minneapolis-based manufacturer 
of Finale music-notation software and 
the SmartMusic interactive music- 
practice system, has bolstered its rela- 
tionshipwith leading Milwaukee-based 
print-music house Hal Leonard and its 
European counterpart Music Sales. It 
has shuttered its net4music.com digi- 
tal-sheet-music operation and directed 
customers to former competitor Sheet 



Music Direct — the digital-sheet-masic 
e-commerce Web site jointly owned by 
Hal Leonard and Masic Sales. 

Sheet Music Direct will now pur- 
chase and transition selected cus- 
tomer lists and sheet-music files be- 
longing to the Net4Music operation, 
where approval of customers and pub- 
lishers has been given. 

The expanded alliance of Make 
Music! with the Sheet Music Direct 
partners will also bring about the 
integration of the MakeMusic! Finale 
Viewer technology on the Sheet 
Music Direct site. This new technolo- 
gy for viewing and downloading 
sheets joins the Sibelius technology 
already on the site and enables Sheet 
Music Direct to make available large 
archives of Finale files for the first 
time on its Web site. New songs stem- 
ming from the Net4Music site will 
further broaden the breadth of high- 
quality, licensed sheet music available 
online for musicians. 

Prior collaborations between Make- 
Music! and Hal l^nard include a re- 
cent licensing agreement permitting 
the MakeMusic! SmartMusic practice- 
system technology to support Hal 
Leonard's Essential Elements band 
"method" instructional books. 

Noting the strategic and operational 
shift of MakeMusic! to music-educa- 
tion technologies based on its Finale 
notation software and the SmartMu- 
sic practice system, company chair- 
man/CEO Sean Lafkur says, "We have 
decided not to focus on the digital- 
sheet-music business as a distributor 
ourselves and prefer to offer competi- 
tive sheet-music services to our cus- 
tomers — as well as the best long-term 
business solution to the publishers 
with whom we have contrachjal rela- 
tionships for distributing digital sheet 
music. Our customers will benefit 
from a special offer to encourage them 
to discmer Sheet Music Direct Those 
of our publishers who are not already 
under contractual license with |it| will 
benefit from an offer to distribute all 
of their Net4Music catalog if they enter 
into an agreement with Sheet Music 
Direct before Oct. 31 . 2002. Sheet Mu- 
sic Direct s leading position will be 
strengthened by its launch of the 
Finale Viewer." 

Hal Leonard president lany Morton 
calls the move "a natural evolution of 
the digital-sheet-music industry, which 
isn't large errough to support as many 
Web sites as there are vying for cus- 
tomers. The big winner is the con- 
sumer, who now will have a choice of 
many more songs to download at Sheet 
Masic Direct and his or her choice of 
Finale or Sibelius viewer technology." 
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AES, PART II: The 1 13th Audio Engi- 
neering Society (AES) Convention, 
held Oct 5-8 at the Los Angeles Con- 
vention Center, demonstrated the 
continuing evolution to hard-disk and 
software-based recording, editing, 
mixing, and mastering. While the 
music industry confronts file-sharing 
and CD-burning — forces that are dan- 
gerously undermining the recording 
arts — the professional audio industry 
continues to employ and improve 
technology in [he service of art. 




Notable at the 113th AES Con- 
vention: Several new product an- 
nouncements concerned the Sony/ 
Philips-developed Super Audio CD 
(SACDI format, from Sony and 
Philips' own demonstrations to the 
emerging infrastructure of new pro- 
duction tools for DSD (Direct 
Stream Digital) recording, editing, 
and encoding. 

Cenex, already a supporter of 
DSD with its GX8500 24-bit/96kHz 
PCM and DSD disk recorder, 
showed the CX9000 8-track and 
GX9048 48-track DSD and 196kHz 
recorders. DCS launched the 24-bit 
dCS905 analog-to-digital converter 
and dCS955 digital-to-analog con- 
verter, both covering sample rates 
up to 192kHz and supporting the 
DSD format. 

Merging Technologies demon- 
strated its Pyramix digital audio 
workstation (DAW), which runs on 
the Windows NT/2000 platform. 
Introduced with a 2-channel DSD 
option in 2000, the Pyramix DAW is 
now capable of multitrack/multi- 
channel DSD recording, editing, 
mixing, and mastering. 

One day prior to the convention's 
opening. SADiE previewed its com- 
prehensive new Series 5 worksta- 
tion product range, demonstrating 
a commitment to SACD. Series 5 
products build upon SADiE's exist- 
ing 2-channel DSD2 workstation: 
the DSD8. a multichannel editing 



and mastering system incorporat- 
ing full SACD authoring capabili- 
ties, is capable of simultaneous re- 
cording of eight tracks plus replay 
of eight edited tracks of DSD mate- 
rial. In conjunction with the Series 
5 announcement. SADiE intro- 
duced Version 5 system software as 
the operating .system for the new 
product range. 

Sonic Studio, a company founded 
this year in conjunction with Sonic 
Solutions, introduced a new DSD/ 
SACD option for the SonicStudio 
HD workstation. The DSD/SACD 
option features authoring capabili- 
ties with a DST (Direct Stream 
Transfer) encoder. Mytek Digital 
demonstrated iLs new D-Master-DSD 
recorder along with its popular 
high-resolution converters. And Tas- 
cam's DS-D98 DSD recorder has 
been available for some time, noted 
David Kawakami, director of Sony 
Corp.'s Super Audio Project. 

"We're starting to see the tools 
necessary to produce SACDs come 
into the market, " said Kawakami. 
who further illustrated the many 
signs pointing to the format's con- 
tinued growth. "There are over a 
million players in the world right 
now. We have dedicated high-end 
players, either single disc or 
carousel, which are for audio-only. 
We have combination players which 
combine SACD playback capability 
with DVD-Video — the combo play- 
ers, in unit volume, are very high. 
We also have Home Theater in a 
Box. and those have been a rocket- 
ship for Sony. We sell a lot of these, 
which are complete DVD-Video 
players and also play back multi- 
channel SACD, at very affordable 
price points. And we're starting to 
see mass-market models, which I 
define as under $200." Kawakami 
further noted that \5 of approxi- 
mately 28 licensees currently pro- 
duce SACD-compatibIc players. 

With SACD titles approaching 
1.000 worldwide (roughly half of 
those in the U.S.), and especially 
with the Aug. 20 release of 22 titles 
— the Rolling Stones Remastered — 
on hybrid SACD, replication infra- 
structure is also on the increase. 
"Sonopress. which had been our 
sole source of hybrid discs, has 
added a second line." Kawakami an- 
nounced. "Here in Hollywood, Crest 
National will begin production of 
hybrid discs; that's very good news 
to all the U.S.-based labels who have 
been getting their hybrid replica- 
tion done abroad. We see this ex- 
panding very rapidly." 



Maddocks Bows Cups Strings 

Engineer's Full-Servke Shop Focuses On Multichannel Audio, Transfer Work 



BY CHRISTOPHER WAUH 

LOS ANGELES— Just as the recent- 
ly concluded U3th Audio Engineer- 
ing Society (AES) Convention illus- 
trated the direction of pro audio in 
this time of immense technological 
change, longtime engineer Bruce 
Maddocks' new venture. Cups N 
Strings, is likewise indicative of 
trends in modern recording, post- 
production, mastering, and delivery 
of audio content. 

Located in Hans Zimmer's Media 
Ventures complex in Santa Monica, 
Cups 'N Strings is a full-service 
shop focused on multichannel 
audio and transfer work — both for- 
mat transfer and FTP transfers via 
the Internet. 

"I wanted to take all the services 
that are in demand right now." says 
Maddocks. who has worked at stu- 
dios including Capitol. Record Plant, 
and the Hit Kactory, "and be able to 
make it all accessible in one space. I 
wanted to literally become a one- 
stop shopping situation so that I can 
do mixing, transfers, stereo work, 
stereo mastering, surround mixing, 
extraction, surround mastering, sur- 
round encoding." 

Maddocks acquired the space at 
Media Ventures in January, spend- 
ing several months equipping and 
acoustically treating the space. 
"Luckily," Maddocks says, "with a 
background in studio design and 
construction, I did all the acoustical 
measurements and manufacture of 



the diffusers and absorbers myself." 

The 300-square-foot control suite 
is equipped with a combination of 
analog and digital gear, Including a 
Sony DMX-RIOO digital console, a 2- 
inch 8-track analog multitrack tape 
machine, and Maddocks' custom 
monitoring system. The DMX-RIOO 
has been configured to create eight 
channels of analog and digital out- 
puts simultaneously. 




An EDNet affiliate. Cups 'N Strings 
provides real-time audio access to 
more than 400 sites in North Amer- 
ica and an additional 200 interna- 
tionally. Through a secure KTP site, 
users can upload or download files 
of any type. "It s a dedicated FTP 
site," Maddocks says, "so we can 
send very large files — Pro Tools files, 
Nuendo files, whatever — and also 
receive them. We offer full Dolby Fax 



transmission Icommonly used for 
long-distance session supervision, 
remote overdubs. mix approvals, and 
the like], so I can connect to any- 
body with a Dolby Fax unit. I also 
have full ISDN for Layer 2. Uyer 3 
items. I'm currently testing, from a 
German company called MAYAH 
Communications, their all-in-one 
box, a sort of Swiss Army Knife' of 
ISDN that allows IP transfers from 
point to point." 

Also serving contemporary pro- 
duction needs. Cups N Strings of- 
fers conversion between all formats, 
as well as transfer to analog tape for 
archiving. The facility also offers dig- 
ital storage archives, with analog 
masters played back on a refur- 
bished Ampex ATR-104, with A/D 
conversion through Apogee PSX- 
100 converters. "I've specifically 
turned my eye toward surround and 
catalog rerelease." Maddocks ex- 
plains. "I'm doing those transfers, 
and I also just got a tape-baking 
oven as well, so I can start offering 
that, so if people have tapes that are 
suffering from sticky shed, we can 
do all that prep as well." 

Focused on these services, Mad- 
docks reports a few noteworthy finds 
at the AES Convention. "1\vo things 
I found ver>' interesting were the 
P>'ramix (Virtual Studio] from Merg- 
ing Technologies, with their SACD 
technology, and a multichannel 
mastering console by SPL, for what 
I consider to be a ver>' good price." 
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[Calendar] 

OCTOeER 
Oct. 21. 13th Annual Q Awards. 

Ex-Saatchi Gallery. London. 44-207- 
436-1515. 

Oct. 23, Spirit of Life Award 
Gala Honoring Tomis Muiioz. pre- 
sented by the Latin Music Industry 
for City of Hope, Fontainebleau 
Hilton Resort, Miami Beach. 800- 
275-1587. 

Oct. 24. MTV Video Muaic Awardi 
Latinoamerica. Jackie Gleason The- 
ater. Miami Beach. 305-535-3700. 

Oct. 24 27, World Music Expo 
(WOMEX). Zeche Zollverein, Essen, 
Germany, womex.com. 

Oct. 25. Fourth Annual Ritmo 
Latino Music Awards, Kodak The- 
atre, Los Angeles. 818-763-1501. 

Oct. 26, Gospel Music Hall of 
Fame 2002 Induction Ceremony, 
Marriott Renaissance Center, Detroit. 
313-592-0017. 

Oct. 2». The Shortlist Music Pro- 
ject Second Annual Awards Cere- 
mony. Henry Fonda Theater. Los 
Angeles. .323-465-3700. 

Oct. 30-Nov. 2. CMJ Music 
Marathon. New York Hilton. 917- 
606-1908. 

Oct. 3fl-Nov. 3. 22nd Annual 
Black Entertainment & Sports 
Lawyers Assn. (BESLA) Confer- 
ence: "Re-Defining Our Agenda: 
Strategies for the New Econo- 
my," J.W. Marriott Cancun Re- 
sort & Spa. Cancun. Mexico. 202- 
628-4700. 

Oct. 3 1 -Nov. 2, MusicWorks Music 
Convention, the Lighthou.se. Glas- 
gow, Scotland, 141-5.52-6027. 

NOVEMBER 

Nov. 2, 2002 Kora All Africa 
Music Awards. Midrand. South 
Africa. 27-11-884-84-20. 

Nov. 3. Second Annual POWER 
UP Premiere Awards, presented by 
the Professional Organization of 
Women in Entertainment Reaching 
Up (POWER DPI. Regent Beverly 
Wilshire Hotel, Los Angeles, 310- 
248-6144. 

Nov. 4, ASCAP Country Awards, 



Opryland Hotel. Nashville (by invi- 
tation only). 

Nov. 4, 11th Annual Music In- 
dustry Trusts' Dinner Honoring 
Elton John and Bernle Taupin, 
Grosvenor House Hotel, London. 44- 
207-851-4000. 

Nov. 5, BMI Country Awards, BMI 
Nashville office (by invitation only). 

Nov. 5, Christian Country Music 
Assn. Awards, Ryman Auditorium, 
Nashville. 615-742-9210. 

Nov. 5. Second Annual Country 
Radio Broadcasters Fall Forum, 
Nashville Renaissance Hotel. 615- 
.327-4487. 

Nov. 6. 36th Annual Country Mu- 
sic Assn. Awards. Grand Ole Opry 
House. Nashville. 615-244-2840. 

Nov. 7, Ninth Annual Wine and 
Music Aficionado Dinner, benefiting 
the T.J. Martell Foundation for 
Leukemia. Cancer and AIDS Re- 
search. Harold Pratt House, New 
York. 212-833-5544. 

Nov. 7. Musicians' Assistance Pro- 
gram (MAP) Awards, House of Blues, 
Los Angeles. 310-559-9334. 



Nov. 7. SESAC Country Music 
Awards. SESAC Nashville office (by 
invitation only). 

Nov. 12. Billboard Music & Money 
Symposium, SI. Regis Hotel, New 
York. 646-654-4660. 

Nov. 13. Spirit of Life Award Gala 
Honoring Phil Collins and Steven T. 
Florio, presented by the Fashion and 
Media Industry for City of Hope, 
Cipriani, New York. 212-707-2033. 

Nov. 13-17. 14th Annual Western 
Music Festival, sponsored by the 
Western Music. Assn. (WMA). Sam s 
Town Hotel & Gambling Hall. Las 
Vegas. 702-456-7777. 

Nov. 14. First Annual Club Musi- 
ca Lafina Awards. Loews Hotel, 
Miami Beach. 305-861-3.545. 

Nov. 14. MTV Europe Music 
Awards. Palau Sant Jordi Stadium, 
Barcelona. 44-207-284-7777. 

Nov. 14. Western Music. Assn. 
(WMA) Awards, Sam s Town Hotel & 
Gambling Hall, 1^ Vegas. 702456-7777. 

Nov. 14-16, Bingl: Crosby and 
American Culture, presented by and 
held at the Hofstra Cultural Center, 



Hofstra University, Hempstead, N,y,, 
516-463-5669. 

Nov. 26, Oyel Mexican National 
Awards for Recorded Music, Audi- 
torio Nacional, Mexico City, 525- 
281-6035. 

DECEMBER 

Dec. 4. International Recording 
Media Assn.'s (IRMA) Annual Mar- 
keting Summit, Roosevelt Hotel, 
New York. 609-279-1700. 

Dec. 9. 13th Annual Billboard 
Music Awards, televised live on Fox 
TV. MGM Grand Hotel, Las Vegas. 
646-6.54-4660. 

Dec. 11. NY Heroes Awards, pre- 
sented by the New York chapter of 
NARAS, Roosevelt Hotel, New York. 
212-245-5440. 

Dec. 12-14. 2002 Aspen Artist 
Development Conference. St. Regis 
Hotel. Aspen. Cnlo. 970-,544-8292. 

JANUARY 
Jan. 5-7. Future of Music Policy 
Summit. Georgetown University, 
Washington, D,C. 202-331-2958. 




Take H on Home. Elektra hip-hop artist Angie Martinez takes a break during the video shoot for "Take You Home. " the sec- 
ond single from her .sophomore album. Animal House. On the set. from left, are video director Chris Robinson, Scarface, 
Petey Pablo, WC, and Martinez. (Photo: l^du Avion) 




MUSICAL EMPOWERMENT: Stevie 
Wonder. Roberta Flack, Faith 
Evans, DMX, Hezekiah Walker, 
and Najee are scheduled for the 
kickoff performance of the Artist 
Empowerment Coalition (AEC) 
inaugural concert Oct. 28. Pro- 
ceeds from the first of a series of 
concerts to be held throughout 
2002 and 2003 will benefit the AEC 
in an effort to raise public aware- 



ness of artists' rights. The event 
will take place at the Beacon The- 
atre in New York. Contact: Lois 
Whitman at 212-355-5049. 

SIGNS OF SOLIDARITY: Hard Rock 
Cafe will join Lifetime Television 
for its "Stop Breast Cancer for 
Life " campaign by presenting an 
online auction of guitars signed by 
performers who participated in the 
third annual Women Rock.' Girls & 
Guitars show, to air Oct. 25 on 
Lifetime. Featuring signatures by 
Michelle Branch, Gloria Estefan. 
Jennifer Love Hewitt, Chaka 
Khan, the Pretenders, and Lee 
Ann Womack. the auction's pro- 



ceeds will benefit nonprofit breast 
cancer organizations, including 
the National Breast Cancer Coali- 
tion, National Alliance of Breast 
Cancer Organizations, and Breast 
Cancer Action. Beginning Oct. 25, 
the limited-edition Fender Strato- 
caster guitars will be available at 
hardrock.com. Contact: Alyssa 
Peterson at 212-827-3745. 

SPOOKY SPINNINGS: Clam-pop 
artists Tsar and DJ Medi-4 will per- 
form Oct. 30 for a Halloween 
fundraiser at the Lava Lounge in 
Los Angeles. The evening will fea- 
ture a costume contest and draw- 
ings for prizes, with proceeds going 



to UNICEF, a nonprofit organization 
aiding disadvantaged children in 
more than 160 countries. Contact: 
Dan Del Campos at 323-938-8363. 

COMMUNITY SONGS: Singer/song- 
writer Pierce Pettis will headline a 
benefit concert for public schools 
in Honduras Oct. 25 at Saint Ann's 
Episcopal Church in Nashville. The 
concert will raise money for Saint 
David's Episcopal Church — cur- 
rently unfunded for supplies, 
books, or uniforms — to distribute 
these items to the children of Hon- 
duras. Also performing will be Kent 
Agee and Tony Arata. Contact: 
Brad San Martin at 615-320-7672. 



Jan. 8-11, 30th Annual Interna- 
tional Assn. for Jazz Education Con- 
ference, Fairmont Royal York, Sher- 
aton Centre Toronto, Crowne Plaza 
Centre, and Metro Toronto Conven- 
tion Centre, Toronto. 610-667-0501. 

Jan. 9-11. Noorderslag Music 
Seminar. f)e Oosterpoort. Gronin- 
gen. Netherlands, noorderslag.nl. 

Jan. 13. American Music Awards. 
Shrine Auditorium, Los Angeles. 
323-931-8200. 

Jan. 19-23. NIDEM 2003. Palais 
Des Festivals. Cannes. 212-370-7470. 

Jan. 28-Feb. 2. Country in the 
Rockies, presented by the T.J. Martell 
Foundation, Club Med, Crested 
Butte, Colo. 615-401-2808. 

FEBRUARY 

Feb. 4-6. Digital Content Delivery 
Expo (DCD Expo), San Jose Con- 
vention Center, San Jose, Calif. 978- 
474-1900. 

Feb. 20. Brit Awards. Earls Court. 
London. 44-207-385-1200. 

Feb. 23. 45th Annual Grammy 
Awards. Madison Square Garden, 
New York. 310-392-3777. 

Submit items for Lifelines. Good 
Work;, and tCivnts Calendar to .^largo 
Wtiitmire at Billboard, ,ifti5 Wikhire 
BliHl.. Los .Angeles. Calif. 90036 or at 
mwhilmirei'! billhoard.com. 



Lines 



BIRTHS 

Son, Damian Christopher Fin- 
layson, to Christopher Lawrence 
and Sara Finlayson, Oct. 2 in Los 
Angeles. Mother is a music manag- 
er. Father is a DJ/producer. 



FOR THE RECORD 

stone Sour is managed by 
Larry Mazer of Entertainment 
Services, based in Voorhees, N.J. 
The band is booked by Dave 
Kirby out of the Agency Group's 
Los Angeles office. Incorrect 
information appeared in the OcL 
19 article, "Slipknot Members 
Unmask to Revive Roadrunner 
Recruit Stone Sour." 
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World Music Knows 
No Borders 

Fusion Brings Audiences FuH-Orde To TradMon^ Times 



BY RKHAIID HENDERSON 

I.OS ANGELES— Perhaps no genre 
allows for constant shifts in listener 
taste while maintaining the same top- 
1 0 sellers year in and out as does world 
music. Those long attuned to non- 
Western music note that there hasn't 
been a crossover star on the magni- 
tude of Cape Verde's Cesaria Evora or 
Cuba's Buena Vista Social Club recent- 
ly but are keeping their ears open to 
new directions in global pop. These 
same pundits also agree that 'fusion." 
usually with electronic staples of dance 
music, appears to be the word of the 
moment among world music fans. 

A buyer at Ameoba Records in Hol- 
lywcxnl, Viola Galloway is a veteran of 
the world music scene. Calloway notes 
an enthusiasm for "all kinds of Asian 
music. Even though the vogue for the 
'Bollywood' music of India's film 
industry has peaked already, as has the 
Qavmali devotional music of Pakistan 
associated with Nusrat Fateh Ali Khan, 
what we have now is the Six Degrees- 
style, electronica-influenced music of 
people like Karsh Kale. You've got 
Japanese artists covering Serge Gains- 
bourg, and, at the same time, cus- 
tomers are asking me for real Chinese 
music, traditional Indonesian music — 
gamelan orchestra recordings are 
becoming popular again. There's a new 
generation of world music fans who 
grew up listening to DJs and now are 
checking out roots music. I'm not sure 
if they're sampling or simply listening 
to these discs for pleasure, but it's a 
very cool phenomenon." 

CaiUUU. COOABORATHWS 

Recently part of a WOMAD festi- 
val panel discussion in Singapore, 
slide-guitar wizard Bob Brozman 
heard BBC host and author Charlie 
Gillett comment that the word 
"fusion" is poorly applied. "When you 
fuse something with something else, 
the original elements disappear. 
Charlie prefers the word 'hybrid,' 
which I do, as well," says Brozman, 
who ponders how to cut through the 
morass of new world music releases 
and make an impression with good 
work. He advocates a critical need for 
labels "to have artists with strong 
musical personalities so that, when 
they create musical hybrids, the 
color and flavor of their own work 
won't be lost in the mix." 

Continuing in this vein, Brozman 
notes, "The other emerging trend is 
non-imperialistic collaborations with 
Americans. In earlier days, world 
music collaborations between first- 
and third-world musicians involved a 
famous guy showing up with an 
entourage: this was very intimidating 



for local artists. The methods that I use 
are much friendlier. 1 show up by 
myself, and the musician whom I'm 
working with doesn't regard me as a 
meal ticket, which means that I earn 
their respect solely on a musical basis. 
So, rather than either being a first- 
world artist who uses some third- 
world flavor in my music or even 
meeting the other guy halfway, my 
opening position is to meet three- 
quarters of the way toward my collab- 
orator." He reflects on his collabora- 
tioas reflecting equality, as is evident 



music of its context. I think that's 
being done, but we avoid it. " 

BACK TO THE SOURCE 

On the positive side. Taylor allows 
that fusion discs prompt newcomers to 
discover traditional music, citing 
albums by DJ Cheb I Sabbah. "If you 
were a young person into techno and 
bought his latest. Krishna Lila, that 
could prompt fou to investigate Indian 
classical music. His first. ShriDurga. 
actually leaned more toward a classical 
sound than techno. People could hear 
our stuff and start looking for Okinawa's 
traditional music, which is well known 




in records such as Digdig (River- 
boat/World Music Network) with Rene 
Lacaille from Reunion, Ocean Blues 
with Djeli Moussa Diawara from 
Guinea, and two albums made with 
Okinawan musician Tcikashi i lirayasu. 

Based in Southern California's 
Orange County, Jon Taylor is a mem- 
ber of Ryukyu Underground, (released 
in Japan on Respect Records and 
through World Music Network in 
Europe and the U.S.). Both he and col- 
laborator Keith Gordon were fans of 
world music fusion who initiated their 
project while still living in Okinawa. 
Taylor characterizes his group's souixl 
as t)eing "somewhat affiliated" with the 
Asian underground scene, the Indian 
drum'n'bass movement and also the 
world-dance-fusion trend. 

"Globalization is going on," Tay- 
lor notes, "in the cultural — and cer- 
tainly the musical — sense of the 
word. The ease with which previous- 
ly hard-to-find music can now be 
acquired has nurtured a growing 
audience for music from around the 
globe. Also, the tools for making 
music have become democratized, 
due to the availability of inexpensive 
software and PCs in the past few 
years." When asked if electronica's 
influence could be pernicious. Tay- 
lor points out. "The danger lies 
where music is sampled, not credit- 
ed and appropriated without respect 
for the artist's identity or the musi- 
cal tradition, stripping indigenous 



in Japan but nowhere else." 

"Throughout the history of art, peo- 
ple have made new things that have 
obscured older things," observes Peter 
K. Siegel, owner of New York City's 
Heniy Street Folktore and Henry Street 
Records (distributed by Rounder) and 
the first director (and producer of 
many) of the Nonesuch Explorer 
recordings that initiated interest in 
world music during the '60s and '70s. 
"That's been going on for a long time, 
in all forms of community-based 
music. In Norway, fiddlers who grow 
up in one valley can't play for a dance 
in the next valley, because their timing 
is different. But, since the '30s, the 
advent of mass media and recordings 
has done much to homogenize music." 

"The audience is continuing to 
grow, " comments Phil Stanton, man- 
aging director of England's World 
Music Network. Latin music seems 
increasingly to be a part of the cultur- 
al mainstream in the U.S., and in 
African music — with releases such as 
Salif Keita's Mossou — the trend is 
toward singer-songwriters. Stanton 
notices a growing interest in Arabic 
music, with his own company's /fou<//i 
Guide to Arabesque compilation an 
example of the ongoing fusion of Mid- 
dle East and electronica. Of the latter. 
Stanton observes, "Like any new area, 
it's got some great things and some 
(Continued (in page 40) 



Music Of The Middle 
East Opens Ears 
And Minds 



BY RKHARD HENDERSON 

LOS ANGELES— It has long been 
predicted that the world music audi- 
ence, ever hungry for novel sounds, 
would turn its attentioas to the music 
of Egypt I>ebanon, Algeria and beyond 
as the sensuous rhythms and orna- 
mented melodies of the Middle East 
beckoned. That region did occupy the 
focus of American thought all too 
soon, though for reasons altogether 
more unsettling in the wake of Sep- 
tember 2001. Despite, or perhaps 
because of, the terrorist attacks 
against the U.S., interest in the world 
of Islam and its rich cultural heritage 
has grown in the subsequent interval. 
Certainly, the terrorist actions in 




New York and Washington seemed to 
auger against the fall 2001 release of a 
Six Degrees compilation, Arabian 
TYavels. Bob Duskis. president and co- 
founder of Six Degrees Records recalls, 
"Immediately prior to the record's 
appearance, our distributor and some 
retailers expressed concern as to the 
timing of the release. The ironic thing 
was that when the record came out, it 
wound up doing very well. I think 
there was a heightened interest in this 
subject matter and the related music 
as a result of the events of Sept II. We 
actually got a lot of press regarding the 
record due to the then-current events 
surrounding its release." While every 
effort was made to avoid exploiting the 
recent tragedy. Duskis feels the cover- 
age helped the record rather than 
hurting it 

As for sustaining interest in masic 
from the Middle East, Duskis notes 
that enthusiasm for the combination 
of Arabic music and the production 
values of electronica was definitely 
ramping up prior to 9/1 1. "'Billboard 
had just done a cover story on the 
recent interest in Middle Eastern 
music. It was a naturally building 
phenomenon. World music flavors 
seem to come in waves: There was the 
Celtic wave, and we've certainly had 
the Cuban wave. A lot of people have 



been predicting Middle Eastern music 
as the source of the next wave," he 
says. Six Degrees plans to release a 
second installment of Arabian TYav- 
els in mid-2003. 

MUSICAL EDUCATKM 

The traditional Crossroads label 
has released Turkish. Armenian and 
classical Persian music. Its founder 
and owner. Harold Hagopian. is also 
conscious of potential backlash 
against Middle Eastern music- 
makers but takes solace in a climate 
of tolerance and curiosity. "I think 
Americans, for the most part, are try- 
ing to understand this culture. I 
expect the .American public to react 
with curiosity and intelligence. Music 
is a simple and immediate means to 
investigate Middle Eastern culture. 
Most .Americans don't know the dif- 
ference between Iran. Iraq. Saudi Ara- 
bia and Tunisia: these are drastically 
different countries whose national 
sensibilities are as varied as those of 
Europe's countries, and I think Amer- 
icans will learn that." he says. 

Hagopian points to a major tour, 
beginning this month, of music from 
Iran, featuring [kamanchetilipiVe fid- 
dle virtuoso] Kayhan Kalhor and the 
Persian classical vocalist Mohammad 
Reza Shajarian. "They toured a few 
cities together a few years ago, but 
now the tour encompasses 20 con- 
certs in major wnues. I've also been 
working with ECM Records to organ- 
ize IXinisian oud player Anouar Bra- 
hem's tour, with 12 concerts across 
the U.S. There's also a Turkish Gypsy 
group, Kemani Cemal and his band 
[whose album Sukule: Rom Music of 
Istanbul is out on TVaditional Cross- 
roadsl. which is appearing in the 
Slates for the first time, in conjunc- 
tion with the Worid Masic Institute's 
festival in New York City and the 
Chicago Worid Music Festival. They 
will be travelling during a time when 
airport security is heightened: it was a 
bit harder to obtain their visas this 
time. 

"This year is also the 100th 
anniversary of the birth of the great 
blind uud player, Udi I lurant Kenku- 
lian, " Hagopian continues. '"My father, 
joud virtuoso) Richard Hagopian, 
toured a commemorative program 
throughout Europe and the U.S. He 
k)oks like an Arab sheik and was often 
.stopped and searched at airports. Peo- 
ple were polite but suspicious 
nonetheless." 

POSITIVE NOTES 

World music retail buyers invari- 
ably point to Los Angeles-based Ark 
(Continued on page 40) 
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The World Beat 

Nigel Vniliamsm, London-based editor ofBlllltoard's Global Musk Pulse column, offers 
snapshots of notable recent world music releases from around the globe. 



TONY AaEN, HOME COOKING 
(WRASSE) 

.'\s the drummer (or many years 
with the late, great Fcia Kuti in his 
legendary band Africa 70. Tony Allen 
helped invent Afrobeat. He left the 
great Nigerian bandleader's employ- 
ment in 1978. but he's still flying the 
flag for Afrobeat. On Home Cooking, 
he reinvents Kuli's basic sound with 
an entirely contemporary edge. The 
headlines over his solo album will 
probably go to guest artist Damon 
Albam. front man for Blur and Coril- 
laz. who sings on the album's open- 
ing track, "livery Season." Other 
guest vocalists include rapper Ty 
from the Ninja Tune stable and the 
sultry and soulful Eska. Allen's own 
vocals are deep and sonorous, and the 
heartbeat of his drums never lets up. 
Afrobeat has seldom sounded heavier 
or funkier. 

FL0OK,ffUeM/(FlATFISH) 

One of the hardest-working bands 
on the Anglo-Irish scene. Flook has 
taken three years to follow up its 



most recent album. Flatfish. Now the 
members have adopted that album's 
name for their own record label, and 
Rubai. their third album, is their 
most eclectic offering yet. In addition 
to the Irish and Scottish tunes, there 
are selections from Calicia. Sweden 
and Greece — all reinvented through 
their Celtic sensibility. "The album's 
not a departure from what we've 
done before. " says whistle player 
Brian Finnegan. "But it's a calmer, 
gentler, more laid-back sound. We've 
probably grown up a bit. and we're 
not quite as frantic as we were." The 
album also includes guest appear- 
ances by trombonist Rory McLeod 
and young Irish fiddler Colin Farrell. 
kn El' of dance remixes of some of 
the tunes is being planned. 

WENOO KOLOSOY, AUBA (MaODIE) 

I'rom the Buena Vista Social Club 
to Orchestra Baobab, everywhere you 
look in world music these days, the 
veterans are back on parade. So. too. 
is Congolese star Wendo Kolosoy, 
who made his first record in 1948. 




Unlike many Congolese musicians, 
he did not immigrate to Paris, and he 
was silent for many years as he fell 
out of sympathy with government 
leaders in his home country. Then, in 
1997. he recorded a comeback 
album. Marie Louise, for the French- 
based Indigo/Label Bleu. Now comes 
Amba. a joyous recording rich in 
swinging rumba rhythms and im- 
passioned vocals. Several songs, 
including the title track and "Cherie 



Kabisas." are new compositions. Oth- 
ers, including "Toko Wela Wela" and 
the sublime "Marie-Marie," are 
reworkings of songs from early in 
Kolosoy s career. The production has 
a pleasing and ringing clarity, cour- 
tesy of Christian Mousset, one of the 
leading lights of the French world 
music scene. 

MMMO POHJONEN, /CLUSTER 
(ROCKAIXaO) 

Finnish accordionist Kimmo 
Pohjonen spent 20 years playing his 
instrument in folk, avant-garde and 
classical groups before he launched 
his solo career in 1996. Since then, 
he's extended the range of the five- 
row accordion beyond anything ever 
heard. Mis latest project, Klusler. 
teams him with Finnish sampling 
wizard Samuli Kosminen. who takes 
Pohjonen's accordion and voice and 
samples them through drum pads. 
The result is a multidimensional 
surround-sound of extraordinary 
imagination and flair, rooted some- 
where in Finland's folk tradition but 
then launched into orbit. Among his 
fans is David Bowie, who curated the 
annual Meltdown festival in London 
this year and included the accor- 
dionist as part of his program. "I want 
to show people there are lots of 
things they haven't heard from the 



accordion. It's kind of an orchestra in 
one instrument." says Pohjonen. "I'm 
always trying new effects. But there's 
an acoustic soul to the music, too. " 

ORCHESTRA BAOBAB, SPECIALIST Mm 
SmfS (WORLD CIRCUIT) 

Orchestra Baobab was Senegal's 
top dance band in the 1970s and early 
1980s. But it split up 20 years ago. 
when fashions changed in West 
African music. I^t year, the mem- 
bers were persuaded to reunite by 
Nick Cold, owner of the London- 
based World Circuit label — the same 
people responsible for bringing the 
veterans of Cuba's Buena Vista Social 
Club out of retirement. 

The orchestra's lilting Afro-Cuban 
rhythms sound as joyful as ever, 
although their newly recorded album 
benefits from a greater technical 
expertise and sophistication in the 
production, courtesy of Cold and fel- 
low countryman Youssou N'Dour. 
The band was originally named for 
the Dakar nightclub where it once 
had a residency. But the name also 
refers to the huge, gnarled baobab 
tree, which dominates the Senegalese 
landscape. "Cut the baobab tree 
down, and it grows again from its 
roots." says the band's guitarist. 
Barthelemey Attisso. "Just like this 
band." 
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awful things. It s happening all over 
the world, where traditional music is 
dragged screaming into the 21st cen- 
tury' with dance beats and sampling. 
It's not being driven by record com- 
panies: it's the >i)ung musicians who 
haw grown up listening to both MTV 
and their parents' music. Being driv- 
en bv' the musicians, it's unstoppable. 
Whetlier it's good or bad. the way I see 
it Is that there's a core of traditional 
music that's growing and changing. 
Drawing upon traditioas and bringing 
them into a contemporary context 
opens up the audience. People who 
would never dream of attending an 



oud recital now hear that irLstrument 
in a contemporar\' context, .so it does 
have impact. " 

Agreeing with this viewpoint is 
world music impresario Fabian Alsul- 
tany of Uprise Management, repre- 
senting artists such as Karsh Kale and 
Has.san Hakmoun. Globesonic Enter- 
tainment is Alsultany's concert- 
promotion entity, and he has also 
recently established his Globesonic 
imprint through Triloka. By his 
measure, the ne.xt wave of world masic 
will be earmarked by modem, jwuth- 
culture-oriented sound. "I think the 
whole Asian Massive scene is happening 
around the country. " says Alsultany. 
"The sales are going nicely, and 1 see 
it in the nightclubs. You go to an 
event with Karsh Kale or DJ Cheb I 
Sabbah. and those events are filled 



with young kids. We did the Tabia Beat 
Science tour (featuring Bill l^swell, 
the Ethiopian singer Cigi and India's 
star tabla drummer, Zakir llussian], 
and the audience was equally split 
between young kids and their aunties 
and uncles." 

.Alsultany continues, "It all started 
with Talvin Singh [progenitor of 
Britain's Asian Underground! in 1997 
and has continued through Nitin 
Sawnhey and Oulcaste. Everything 
dealing with the electronic Asian move- 
ment in North America is coming off 
of my desk — and it's happening in the 
clubs. There are Asian parties happen- 
ing in clubs throughout North Ameri- 
ca. It's not just Indian kids either; 
there's a mix of Jamaican kids and Ang- 
los and people who would ordinarily 
attend a Radiohead concert who are 



into |the Asian Massive sound|. It's 
grown beyond fJJ culture to embrace 
the audience that listens to intelligent 
rock.' I lip-hop heads are into this too. 
because they can dance to it The kids 
want things with beats and grooves. " 

One of the pioneers of the interna- 
tional world music movement. 
Christoph Borkov«ky Akbar. the direc- 
tor of Piranha Records, has. since 
1999, aLso helmed WOMEX, the 
Berlin-ba.sed world music conference. 
Borkowsky sees world music as 
addressing humanity's fundamental 
need for music that is both honestly 
indigenous and suitable for export. 

Middle East 
Music 

Cortntd tnm page 37 

21 and its Mondo Melodia imprint as 
a groundbreaking and ongoing sup- 
porter of Middle Eastern musicians in 
this country. Miles Copeland. Ark 2 1 s 
founder and president, concurs with 
1 lagopian's viewpoint regarding the 
positive outlook of American audi- 
ences and explains the current surge 
of interest in the genre, saying. "More 
people are interested now. If one 
thousand people hear about it, some 
percentage will want to find out more, 
for whatever reason. Americans tend 
to be fairly positive. We, as a society, 
don't like the idea that one group in 
society is inherently bad; it's against 
our grain. 

"It's important to me," Copeland 
continues, "that the people of the 
Middle East understand that we're not 
the bad guy. By the same token, we 
need to view these people as some- 
thing more than a collection of 
extremists. There's a huge music 
business in the Middle East, one tliat's 
just as liberal as ours is. Their artists 
sing about love and having a good 
time, as ours do. It's the liberal arts 
that need to be supported in these 
countries, because they can impact 
social attitudes. I have a campaign 
called Save the Music, Saw the World. 
If anything, we should be supporting 
the music coming out of third-world 
countries because they represent the 
good side of society. Consider the Tal- 
iban: They went out of their way to 
ban music, and they forbade dancing 
because they knew these forms 
allowed new ideas to appear. I figure 
I'm helping the overall cause of soci- 
ety by helping the musical entertain- 
ers in these countries." 

Copeland equates his involvement 
with Algerian rai (he has released 
work by rai legends Khaled and Cheb 
Mami), Middle Eastern music and 
other world sounds with his work 
with I.R.S. Records during the punk- 
rock era. "We were inching along; 
most of the artists weren't selling 
records until two or three or four 
years into it. By that scale, I'm sort of 
at first base with world music. We're 



"Styles such as the Cuban son or 
Balkan Gypsy music became so suc- 
cessful because they are a perfect 
answer to this need, forever renewing 
themselves without losing their 
authenticity in the international 
arena. No one can predict the next 
trend, but it us already out there, and 
It will take us again by surprise. All 
you need is a strong musical tradition 
with musicians who understand how 
to adapt to new times and strange 
audiences, as well as record labels who 
understand how to communicate 
between the.se musicians and the 
global markets." 



seeing acceptance, the stores are 
interested, there's press for these 
artists now, and we're learning how 
to reach American expatriates from 
these cultures. We also try to draw 
Anglo listeners in with duets. Cheb 
Mami's duet with Sting on 'Desert 
Ro,se' did a lot of good; Shakira's use 
of Middle Eastern music has also 
helped; Hakim just had a No. 1 hit in 
Chile. Now. the bands haw to come 
and tour; we're bringing Cheb Mami 
and Rachid Tiiha over. " 

Relea.sed this past July, Portals of 
Grace is the new Narada World solo 
album from Azam All, lx)S Angeles- 
based singer and hammered dulcimer 
player with the group Vas. Her album, 
a study of the Arabic influences in 
medieval music h-om different regions 
of Western Europe, was in production 
prior to SepL 11. Featuring oud play- 
er Naser Musa, the disc combines Ara- 
bic and archaic European instrumen- 
tation such as hurdy-gurdy and viol. 
Says Ali. "Music is the .safest way to get 
to know a culture. Most of my own 
interest in other cultures has been 
stimulated by their music. It's so uni- 
wrsal. We owe it to ourselves as artists 
to create pasitiw awareness of the Mkl- 
dle East in contrast to the negative 
image fostered in mass media. It's 
important to foster a warmer, kinder 
portrayal of that part of the world. The 
average American has little cognizance 
of tlxKe cultures. They'w been around 
for .so long and haw influenced — in a 
good way — all of our lives." 

Ila.ssan Hakmoun's first sight, 
when first moving to New York City 
in the '80s, was the World Trade Cen- 
ter. "It feels like two parents are gone. 
As a Moslem. I've never had a prob- 
lem playing Islamic music. There's 
newr been a problem doing what I do 
in America during the 16 years I'w 
lived here," declares Hakmoun, the 
Moroccan expatriate whose new 
release, The Gifi, appeared on Triloka 
this June. Within the CD's mixed bag 
of rock, funk and other traditional 
music, Hakmoun covers a song, 
"Leyla, I.eyla" by Arabic singer 
Mohammed Abdul, first released a 
quarter-century ago. "When I was 
growing up in Morocco. I heard 
music from India and many other 
places and fell in love with it; it stim- 
ulated my curiosity. Americans just 
now .seem to be enjoying that same 
experience," he says. 
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Festivals Bring The Worid Together 
With Musical Diversity 



BYRAYWADDEU 

NASHVILLE— While artists who fall 
under the broad "world music" 
umbrella may And mainstream ven- 
ues like arenas, amphitheaters or 
even theaters out of reach, numer- 
ous niche-oriented music festivals 
provide ample performance oppor- 
tunities to build a full route around. 

And, as open-minded mega festi- 
vals like the New Orleans Jazz & 
Heritage Festival and the Montreal 
Jazz Festival have learned, world 
music artists are a welcome addition 
to an eclectic talent lineup. 

Either way, festivals provide work 
when mainstream promoters often 
don't, and that holds particularly 
true in the reggae world. "World 
music festivals accomplish so many 
things at one time," says Richard 
Smith, whose Cuzin Richard agency 
books a wide range of world music 
acts, including Bala Bala. Randy 
Armstrong, the Bavarian Hofbrau, 
Inca-Sabi, the Irish band Different 
Drum, and Native American acts 
Howard Lyons and Joseph Firecrow. 



All of these acts play festivals, says 
Smith, because "these festivals are 
very valuable. They really help break 
these artists, help teach the world 
about breaking down barriers and 
celebrate diversity." 

Basically, they put world music 
acts in front of people. "Some of 
these big reggae festivals attract 
10,000 people or more, and we just 
had King Chango play the Montreal 
Jazz Festival," notes George Michailow, 
president of Fast Lane Internation- 
al, which boasts a roster populated 
with world music artists. 

Michailow says King Chango's 
mix of "reggae, rasta, dub, kumba. 
island" music works in a broad- 
based festival environment. "There 
were over 100,000 people in Mon- 
treal, and King Chango broke all 
over Canada by playing one show," 
he says. 

Smaller festivals provide plent>' of 
work, as well. "The Reggae Festival 
Guide lists several hundred festivals." 
notes Michailow. "These festivals pay 
headliners nicely, and, for small 



bands trying to make a name for 
themselves, they are a good vehicle 
for exposure. People who may not be 
familiar with all the particular artists 
enjoy the .shows, support the festivals 
and enjoy the atmosphere." 

The king of music festivals, the 
New Orleans Jazz & Heritage Festi- 
val, which has presented acts like 
Femi Kuti. has found success blend- 
ing world music acts with contem- 
porary' pop, rap and R&B artists in 
its Congo Square area. Past pairings 
have included DJ Duck with La 
Banda Blanca from Honduras. 
Chiekh Lo from Senegal, followed 
by Wynton Mar.salis and Teddy Pen- 
dergrass. Last year, the Congo 
Square area, which can accommo- 
date some 15.000 people, hosted 
Robert Mirabal with India.Arie. the 
Mahotella Queens from South 
Africa, Cilberto Santa Kosa from 
Puerto Rico, reggae act Morgan 
I leritage and Bobby Womack. 

Another notable package featured 
Papa Wimba from Africa, with 
Casper. Reggae in Ilopi Land, the 




Whole World Sings Femi Kuti at the New Orleans Jazz & Heritage Festival 



Baha Men and Tecna Marie. They 
broke the ice with Celia Cruz and 
Mystikal, to initial doubts. 

"It s not often that you get main- 
stream African-American pop music 
with world beat and l^tin music. A 
lot of people questioned whether it 
would work, but I said it's all about 
beat, dance and culture." says Quint 
Davis, director of the New Orleans 
Jazz & Heritage Festival. "Particu- 
larly in New Orleans, we don't have 
these boundaries. This type of pair- 
ing hadn't really been done before, 
but it absolutely worked." 



While larger markets coa-st to coast 
host festivals, Michailow notes oppor- 
tunities certainly aren't limited to big 
cities. "These festivals are pretty 
much all owr the countn'." he says. "I 
used to say except Montana.' but I 
recently .sent an act to Reggae on the 
Ranch in Billings, Mont., which drew 
several thousand people. " 

Smith agrees there are plenty of 
festivals out there, but adds, "There is 
always room for more. Over the last 
30 years, I've seen people become 
more interested in world goods, food, 
clothing and now music. " 
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IFPI Seeks Italian Government Help 

Meetings Hdd la Rome To Encourage FurUier Anti-Piracy Su^orl 



BYMARKWORDEN 

Mllj\N — The International Federation 
of the Phonographic Industry (IFPI) 
has called on the Italian government, 
law-enforcement agencies, and the 
judicial system to do more in fighting 
pirac>'. which now accounts for an esti- 
mated annual 121 million euros, or 
27% of the country's record market 

Italy is the world's sixth-largest 
piracy market after China. Russia, 
Brazil. Indonesia, and Mexico: in 

Western Europe, it 

is the largest. 

IFPI chairman/ 
CEO Jay Berman. 
who was accom- 
panied by EMI 
Recorded Music 
Europe chairman/ 
CEO Emmanuel 
de Buretel and 
Italian labels body 
FIMI's president 
Alberto Pojaghi 
and director gen- 
eral Enzo Mazza, 
held a series of 
meetings Oct. 7-8 
with Italian gov- 
ernment officials 

in Rome. 

Berman tells Billboard: "I actually 
think that the Italian government is 
doing more to fight piracy than it has 
done in the past A gtxxl Copyright l^w 
was passed in 2(KKI. and law-enforce- 
ment officers are going after the 
pirates. The weak link is the judiciary. 
Judges tend to drop the piracy cases 
that are brought before them, or else 
they hand out fines instead of the 
mandator\' jail sentences. If you're run- 
ning a business as lucrative as piracy, a 
fine isn't going to be a deterrent .so 
much as a fore.seeahle prcxlurfion cost. " 

Berman adds: "Piracy in Italy is a 
home-grown phenomenon. It's not 
about a couple of guys tr>'ing to earn 
some extra cash by using their garage 
to bum CDs. It's about organized crime 
making mone\' and asing it to finance 
activities that most of the people who 
buy illegal CDs would find totally offen- 
sive if the>' only knew. Coasumers need 
to be told thi-s, and the only people who 
can tell them are the government." 

De Buretel sa>'s. "We're here to giw 
our support to a vibrant and dynamic 
market but one that is severely threat- 
ened by the piracy phenomenon. Pira- 
cy was a problem in the past in Italy 
and it went away, but it has come back 
with a vengeance in the last decade. 
The situation is incredible: This is a 
C.8 country with a prime minister who 
likes to be photographed alongside 
President Bush, and yet it tolerates an 
intolerable situation. The Italian gov- 
ernment has got to do something to 
clean up this mess." 



Although the meetings did not pro- 
duce any concrete conce.ssioas by the 
government. Italian record-industry 
representatK'es are clearly pleased with 
the IFPFs show of support. Mazza tells 
Hillhoard: " This proves that IFPI 
txlieves in Italy's legal music industry. " 
Nor has FIMI giwn up on the Italian 
government, in spite of its failure to 
maintain the promise made earlier this 
year to lower Italy's 20% sales tax on 
records by the summer. 




Mazza. who concedes that the in- 
ability to maintain that promise was 
prompted by the government's budg- 
et problems, .says: "The issue is still 
on the agenda, and next week we 
have a parliamentary hearing to dis- 
cuss the Music Bill, which includes 
a French-style export office and sim- 
ilar proposals. " 

Berman says, '"I was never entirely 
convinced that the Italian government 
would be able to lower the sales tax uni- 
laterally. We're concentrating on Pan- 
European efforts at the moment." 

Mazza s upbeat view is shared by 



Mario Limongelli, CM of indie Nar 
International and a FIMI VP. He com- 
ments. "As an indie. I'm plea-sed that 
IFPI have come to Rome. Piracy tradi- 
tionally affected major artists, but these 
days it's the little guy who's worst hit 
Dance piracy is growing, and this sum- 
mer several DJs were caught playing 
illegal copies in discos." 

For the majors, EMI Italy presi- 
dent/CEO Riccardo Clary says. "I'm 
glad that these meetings have taken 
place. I'm glad that 
they've taken place in 
Rome, which — in 
.spite of being a center 
of civilization — has 
the worst levels of 
street piracy in Italy. 
On Sunday I had 
lunch at a restaurant, 
and during the course 
of the meal, no fewer 
than 22 street vendors 
tried to sell me CDs. 
Earlier this year. I 
wrote to the city's 
mayor to complain 
about his administra- 
tion's apathy, and his 
reply was an irritating 
mixture of indiffer- 
ence and arrogance. " 

It would appear, though, that the 
local authorities have already react- 
ed to the IFPI s Rome visit. On Oct. 
9. the police arrested Luigi Sglavo. a 
supplier of illegal material to the Ital- 
ian capital's street vendors, at a house 
in nearby Cuidonia. There, officers 
uncovered seven CD burners. 10,000 
CDs, DVDs, computers, and scanners. 
Sglavo. who already had a police 
record for copyright infringement, 
was tried the next day and sentenced 
to nine months in prison: he was 
incarcerated after the trial. 




Keys loYbur Heart Alicia Keys visited the Netherlands during her current 
European tour promoting her debut album. Simc/s in A Minor (J/RMGl. Before 
her performance Sept. 26 at Amsterdam's 5.(KH)-capacily Ueincken Music Hall, 
she was presented with platinum awards marking shipmenLi of more than 
SO.tHlfl units of the album in Belgium/Luxembourg and of more than 80.000 
units in the Netherlands, where Stmgs in A Minor has now shipped in excess 
of i:i0.(K)() copies. Pictured, from left, are BMC Europe senior \T of European 
marketing Yoel Kenan. BMC Benelux CM Bart Bru.sseleers. Keys, and BMC 
senior VT of worldwide marketing Stuart Hubin. 



IFPI Figures Show King 
Has Made European Friends 



BvmuLSExnm 

I/)NDON— Far from the end of lone- 
ly street the King has made 1 millkxi 
European friends in two weeks flat 

That total soared even as you read 
that sentence, with RCA's Elvis 30 ttl 
Hits establishing itself as one of the 
lastest-selling compilations in recent 
record history. RCA puts the world- 
wide figure at 6 million units in 
three weeks, and the collection cer- 
tainly wasted no time in joining the 
latest International Federation of the 
Phonographic Industry (IFPI) Plat- 
inum Europe award-winners, for 
those albums certified with I million 
or more European 
shipments. 

BMG senior mar- 
keting manager 
Charlie Stanford 
says the company is 
hugely confident 
Oat Elvis 30 It J Mils 
will stand up to 
November's block- 
buster release 
schedule and em- 
erge as a major sell- 
er in the Christmas 
season. "We'll be up 
there with U2. Rob- 
bie IWilliamsl.Sha- 
nia ITWain] — our 
marketing spend is 
shoulder to shoul- 
der with those al- 
bums." he says, 
"We've got a massive TV campaign 
for the week after (those releases], 
and we're thinking about cutting 
another advert specially for the gift- 
giving market." 

Stanford reveals there are no 
existing plans for a follow-up to the 
worldwide hit single "A Little I^ss 
Conversation" by Elvis Presley vs. 
JXL that closes out Elvis 30 #/ ////.•; 
as a bonus 31st track. But other sales 
incentives will come from the inter- 
national broadcast in December of 
the NBC special Elvis Lives — star- 
ring Bono. Sheryl Crow. Britney 
Spears, and others — plus a Presley- 
themed Royal Variety Show the BBC 
will air in December, 

Elsewhere among the IFPI hon- 
ors, France's self-styled "politically 
incorrect, left-wing chansonnier" 
Renaud makes his first appearance 
in the Platinum Europe certifica- 
tions after career sales of some 12 
million albums, according to his 
label. Virgin. The 50-year-old singer/ 
songwriter, who won a lifetime 
achievement title at last year's Vic- 
toires de la Musique awards, gains 
the distinction with his current set 




Boucim d'Enfer, which continues 
residence in the top five of the 
French charts after debuting there 
at No. 2 following its May 28 release. 

Following a debut album that sold 
an estimated .S million copies world- 
wide is a task that U.K. modem rock 
act Coldplay has started purposeful- 
ly. A Rush of Blood to the Head, the 
Parlophone band's sequel to 2000's 
Parachutes, .swiftly gains European 
platinum status. It debuted at No. 1 
in early September in Germany. Italy. 
Denmark, NorviBy, Switzerland, Ire- 
land, and the U.K., where it is double- 
platinum for 600.000 shipments. 

September's statistics 
included multi-platinum 
rankings for two female 
superstars: Shakita. whose 
Laundry Service (Epic) 
advances to 3 million 
European shipments 
after hitting 2 million in 
May, and Spears, whose 
third Jive album, Britney. 
reaches 2 million. Al- 
though a smaller success 
'' ^ so far than her previous 
releases — her Baby . . . 
One More Time debut 
and the follow-up. Oops! 
. . . I Did It .Again, are 
both quadruple European 
platinum — Spears has 

000 ''""'''"^ '^l^*' al- 
bum's European total in 

six months, after reach- 
ing I million in March. 

TXvo of Polydor U.K.'s mainstays 
are also celebrating. Sophie Ellis 
Bextor. once of indie rock band 
theaudience. sets the seal on her 
conversion to pop-dance diva as her 
solo debut. Read My Lips, crosses 
the threshold of 1 million European 
shipments. After three consecuUve 
U.K. top three singles, the label 
releases "Music Gets the Best of Me" 
Nov. 4 there, while she makes her 
U.S. debut with one of its predeces- 
sors. " Murder on the Dancefloor" 

Labelmate Ronan Keating, once 
of boy-band favorite Boyzone. 
arrives at European platinum with 
his second album. Destination. The 
25-year-old Irishman is now in pur- 
suit of the 2 million shipments 
reached in April last year by his solo 
debut. Ronan. The new successes 
for Keating and Ellis Bextor repre- 
sent a double triumph for former 
New Radicals frontman Gregg 
Alexander, who served as a song- 
writer/producer on both newly plat- 
inum releases. 

For more Platinum Europe infor- 
mation, visit ifpi.org. 
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MAXIMUM GRAVITY: The musical 
genre known as Americana or alt- 
country is no longer exclusively an 
American plienomenon. as U.K. band 
Grand Drive proves. See the Morn- 
ing In, released Oct. 21 on BMC/ 
Gravity, is the group's major-label 
debut after two albums on Loose and 
features a delicious mix of pedal 
steels, mandolins, and potent song- 



writing, which has earned the band 
an album-of-the-week slot on nation- 
al gold/adult rock station BBC Radio 
2. The band was formed in the mid- 
'90.S around brothers Julian and 
Danny Wilson, who spent their early 
years in Australia but are now based 
in South London. The album was 
helmed by Jim Creegan, a regular in 
Rod Stewart's band, who makes his 
production debut. "Our influences 
come from a lot of American muiiic," 
Danny Wilson says. "But the songs 
are about us and our lives in South 
Ixjndon." The Gravity imprint was set 
up by BMG senior VP Nick Stewart 
as a vehicle for alt-country releases 
by both British and American acts. 

NKEL WILLIAMSON 

AFRICAN PUNKS: The South African 
punk scene is on the ri.se — and if the 
PhoelKS have their way. it will become 
mainstream faster than you can say 
"Johnny Rotten." The all-giri group — 
whose drummer. Kerry, is still in 
school — have released an eponymous 
debut EP (Matchbox Recordings), 
which is earning rave reviews for its 
penetrating lyrics and energetic songs, 
mostly penned by guitarists Jacque 
and Joanne. The band Ls completed by 
lead singer/bassist Caroline. Joanne 
says, The ethos behind punk is some- 
thing we identify with." 

DWCCOnZER 

RUFF LOVE: With its innovative and 
catchy remix of Kytie Minogue's "Love 
at First Sight" (Capitol) riding high on 
the Billboard dance charts, Belgian 
production unit Ruff & Jam has made 
a big step onto the international 
scene. Ruff & Jam is a trio of sound 
engineers and producers (Luke 
Mourinet, Jimmy Nazim, and Jean- 
Marie Moens) that operates from its 
home studio near Namur. Ruff & Jam 
was established 18 months ago, and 
since then the trio has delivered 
remixes for such artists as David 



Morales, Gabrielle, and Frou Frou. 
"Stephen Bais, who is our U,K- rep, 
was given Kylie's a cappella version of 
'Love at First Sight' by Parlophone," 
Mourinet explains. 'They must have 
liked how we worked the track, be- 
cause they decided to release our ver- 
sion as the U.S. single." Ruff & Jam's 
next project is the soundtrack to the 
Menial Pigs cartoon, which will air as 
a TV series in Belgium in 2(X)3. The 
remix of "Love at First Sight " has 
become a highly sought-after track in 
Belgium, where it is not commer- 
cially available. MARC MAES 

HEAVEN SENT: Japanese multimedia 
producer-turned-experimental jazz 
exponent United Future Organization 

is set to release its fifth album. 1'. Nov. 
1 1 in Europe \ia Exceptional Records. 
Formed in 1990 as a production team 
working on fashion, art, club, and 
radio events, its music soon brought it 
to the forefront of the acid-jazz scene. 
Having influenced the likes of Jamiro- 
quai and the Brand New Heavies, the 
two remaining members, Raphael 
Sebbag and l^dashi Yabe. have since 
extended their musical horizons. 
Blending Japanese and Spanish in- 
strumentation with a host of soulful 
vocal performances. I seamlessly 
glides among l,atin rhythms, cine- 
matic ambiance, and experimental 
elcctronica. Clearly proud of his new 
signing. Exceptional Records manag- 
ing director Bob Fisher says. "Wth 
each new album. United Future Orga- 
nization have consistently pushed 
back the musical boundaries, and the 
new album is their best yet." 

CHRISTOmER BARREn 

LET IT RAIN: Tivo .Australian country 
singers have rushed out singles about 
the drought and economic hardship 
in the country's rural areas, Tinia 
Kemaghan's piano ballad "A Far- 
mer's Prayer" (ABC/Universal) is 
written from the perspective of a 
woman facing hard times with 
despair and courage. Kernaghan 
explains, "She's having to stay strong 
for the sake of tho.se around her. and 
she's literally praying for her way of 
life to be saved. " llie singer adds that 
the song will inspire city slickers to 
donate to drought-relief charities. 
Troy Cassar-Daley's current single, 
"Bom to Survive " from his Long Way 
Home (Essence/EMI), is also getting 
strong airplay on country radio. The 
song was inspired by scenes Cas.sar- 
Daley witnessed on his last tour 
through the ravaged countryside of 
New South Wales (NSW). He says, 
"Those people are keeping their 
humor and self-worth in adversity." 
The Brisbane-based singer says the 
drought has hit home personally. 
"For the first time ever, my mum — 
who runs a farm near Grafton 
INSWI— has had to buy water." 

CHRISTIE EUEZER 
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Sony Music Co-Funds AC/DC Movie 

Label's Australian Sigaings Will Make Cameo Appearances In 'Thunderstruck' 



BY CHRISTIE EUEZER 

SYDNEY— In a first for an Aus- 
tralian multinational label. Sony 
Music Kntertainment Australia is 
co-funding a muvit with Film Fin- 
ance Corp. .Australia. 

"It's similar to making an artist 
album." Sony Australia chairman/ 
CEO Denis llandlin says about the 
size of the investment. The benefits 
for Sony Music are more than gain- 
ing the rights to the soundtrack 
album. Some of its .Australian sign- 
ings, as yet undecided, will make 
cameos in the movie, which centers 
on a group of AC/DC fans that meet 
at the band's 1991 Sydney concert. 

While agreeing that exposure in a 
movie with strong international ap- 
peal— AC/DC has sold 911 million 
records globally since the mid- 
1970s — could be a boost for Sony's 
acts abroad. Handlin insists the 
cameos will only happen "if they 
work for the movie and the artists. 
This is a music-based film which, wc 
believe, will make for a strong .sound- 
track album that the public .should 
love. There was flexibility in the way 
we could become involved, and on 
this occasion, we have become a 
minor equity contributor." 

In Thunderstruck, the AC/DC 
fans make a pact that if one of their 
number dies before he turns 40, 
they will bury his body next to orig- 
inal singer Bon Scott's grave in Fre- 
mantle. Western Australia. Ten 
years later, they journey to the West 



through the Australian outback — 
the same terrain in which box-office 
hit Priscilla: Queen of the Desert 
was based. 




'This is a music- 
based film which, 
we believe, will 
make for a strong 
soundtrack album 
that the public 
should love. ' 

— DCNIS HANDUN. 
SONY AUSTRAUA 



AC/DC does not appear in Thun- 
derstruck but has allowed three 



songs — "Thunderstruck," "TNT." 
and "It's a 1-ong Way to the Top (If 
You Wanna Rock and Roll)" — to be 
used in the movie. The .songs will 
not appear on the soundtrack. 

"That's a decision that AC/DC has 
made." confirms Fifa Riccobono. 
CEO of Sydney-based Alberts Pro- 
ductions, the band s Australian 
label that is distributed through 
Festival Mushroom Records. "We 
get a lot of requests to use AC/DC 
music on different projects, but 
very few get through. " 

AC/DC enjoys iconic status in 
Australia, where the act has sold 5.5 
million units and where it honed its 
raucous chops in the country's 
rough network of pubs and clubs. 
This year, two other local rock 
movies. Dirty Deeds and Garage 
Days, have used AC/DC material as 
easy cultural signposts. Last year, a 
13-part series on the history of Aus- 
tralian rock music by the govern- 
ment-run ABC-TV network was 
titled It's a Long \Hiy to the Top. 

Thunderstruck is produced by 
Jodi Matterson. co-written by first- 
timers Darren Ashton and Shaun 
Angus Hall, and directed by .Ashton. 
The cast is to be confirmed. It is the 
first Australian feature film by Mel 
Gibson's production company. 
Icon. Filming begins in Western 
Australia in March 200.3 and wraps 
in South Australia by mid-April. It 
is set for local release by Christmas 
of that year. 



Universal Italy Initiatives Encourage Price-Cutting 

Pre^dent/aO Calls For Ottier lafte/s To Follow His Company's Lead 



BYMARKWORDEN 

MIIAN — Universal Music Italy president/CEO Piero L.a 
Falce has called on his peers at other labels to follow his 
company's lead in cutting prices. 

Addressing a group of journalists and industry exec- 
utives Oct. 3 at a Universal-sponsored debate titled "The 
Current Crisis: Risks and Opportunities in Milan." \ji 
Falce repc>rted on the success of his company's cut-price 
campaign, which began in May. Under this initiative, a 
large number of Universal titles have been 
reduced in price to 15. 10. and 5 euros 
($14.78. $9.85, and $4.93). The scheme is 
continuing with the company's "Rocco 
Tarocco" anti-pirac7 drive. 

The campaign is a series of cartoon ads 
("tarocco" is an Italian term for "fake"i 
designed to lure youngsters away from 
cheap pirated copies and toward record 
shops. The initiative, which began in Sep- 
tember and runs through November, aims 
to create sales of 2 million copies on more 
than 600 local and international titles in 
the Universal catalog. In addition to 
endorsing the campaign, many of the acts 
involved have accepted a lower royalty 
percentage. Already. La Falce reports that September 
produced sales of 800,000 units. 

During the meeting. Universal Italy head of new me- 
dia Fabio Riveruzzi announced the launch of a "kiosk" 
system under which record buyers may. for a fee. visit 
shops and make their own legal CD compilations. 

La Falce says. "The purpose of the Rocco Tarocco 




campaign is not to sell cut-price albums but to pro- 
mote public awareness of the seriousness of the cur- 
rent situation. It seems clear that whatever promises 
the Italian government may have made, it is not going 
to help the record industry — either by lowering the 
sales lax or by enforcing the piracy laws — so it's up to 
the industry itself to solve a crisis for which it is also 
responsible. I hope that other labels will join us in 
fighting this battle." 

Other labels appear game. Mario 
Limongelli. CM of indie label Nar 
International and a VP of Italian labels 
body FIMI. says: "We welcome Univer- 
sal's move, even if we believe that 
fighting piracy isn't only a question of 
lowering prices." 

Riccardo Clary, president/CEO of EMI 
Italy, adds: "Universal have undoubted- 
ly done a good thing, even if we have 
been .selling cut-price albums for quite 
some time." 

Clary, who last year joined La Falce in 
boycotting the youngsters' section of the 
Sanremo Festival, admits that he may 
also have a new scheme regarding 
record prices. "I'm seriously thinking of releasing 
some records with a self-reduced sales tax before the 
year is out. These would be albums with booklets, and 
seeing as they would qualify as books and therefore 
cultural products, the sales tax would be 4% instead of 
20%. I'm sure that would provoke a pretty quick gov- 
ernment reaction! " 



EMI Germany's Gronemeyer 
Aims For 2M Sales Of 'Mensch' 



BY OLAF FURNISS 

LONDON — German superstar Her- 
bert Gronemeyer is in record-break- 
ing form, thanks to the remarkable 
out-of-the-blocks success of his lat- 
est EMI album, Mensch (Person), 
which shipped five-times platinum 
(1.5 million units) in his home coun- 
try within weeks of its SepL 2 release. 

EMI Germany president Udo 
I jnge says the singer/songwriter is 
well on course to reach the 2 million- 
unit mark and could even attain the 
2.6 million sales of his 1984 release. 
liochum. Mensch is already the 
faste.st-selling album ever released in 
its market. "There is no doubt it will 
reach 2 million, and it should do so 
by Christmas. " Lange says, adding 
that .Mensch has sold an additional 
120.000 and 125.000 in Austria and 
Switzerland respectively, making it 
triple-platinum in each territory. 

The success of the album follows 
close on the heels of a single by the 
same name, released .Aug. 5. which 
is approaching double-platinnni 
|600.00() units shipped) 
in Germany. Remark- 
ably, that provided the 
46-year-old singer with 
his first No. 1 single in 
a recording career dat- 
ing back to 1978. 



BUCKING THE TREND 

"Herbert is bucking 
the (downward) trend 
in the German mar- 
ket," Capitol Germany 
managing director Syl- 
via Kollek says. "The 
success of the album 
was boosted by the sin- 
gle, which really captures the Zeit- 
geist in Germany." 

Kollek suggests that the track has 
fietped Gronemeyer reach a whole 
new range of CD buyers who are both 
older and — in particular — younger 
than his traditional fan base. It is also 
the first German-language song to 
top the local airplay charts since 
1990. suggesting that its appeal even 
stretches to programmers here, who 
tend to discriminate against acts that 
sing in their own language. 

Gronemeyer. who has enjoyed a 
parallel film/TV acting career, says 
that the success of .Mensch has sur- 
passed his expectations. "We were 
confident we had a strong album." he 
says, "but this is amazing." 

HMV Germany CM Marc Mejvr has 
no doubt as to why it has taken off. 
even in the depressed German music 
market. "It shows that quality sells 
and that with good promotion, you 
can haw big succes.s. This was a prod- 
uct everybody wanted in the original 
version with the booklet and the 
lyrics." he says, alluding to the fact 
that in 2001, more CDs were burned 
than bought legitimately in the Ger- 
man market "There have been simi- 
lar sales successes with local acts — 



such as PUR, Westernhagen, and 
Xavier Naidoo — but we have never 
experienced anything like this." 

CREATIVE FACTORS 

/Mthough Gronemeyer's core mar- 
ket is the Germany/Switzerland/Aus- 
tria (C/S/A) region, he believes that 
living in London since 1998 has 
inspired his music. 

"Robbie Williams. Coldplay, and 
Travis all recorded at the studios 
where I've been working, and the good 
thing about working in London is that 
if you need a vintage amp at 2 a.m.. 
you just have to make a call and they'll 
bring it to you." he says. "This album 
is definitely influenced by [my livingl 
in Umdon for the past four years." 

.Another important factor in the 
creative mix has been Gronemeyer's 
co-producer/co-writer on the project, 
Alex Silva. They met in 1998: Grone- 
meyer says he was so immediately 
impressed by Silva's talents that he 
decided to rerecord that year's album, 
lileiht. Mies. Anders (Everything Stays 
Different), with Silva 
producing. 

The prospect of 
working with creative 
producers is clearly 
one that appeals to 
Gronemeyer. who 
says. "There are not 
really any artists I 
want to work with, 
but 1 would love to 
work with. say. Butch 
Vig or Rick Rubin." 

And although his 
prefererKe is to sing in 
German wherever he 
performs — the forth- 
coming tour includes dates in France 
and the Netherlands, where Mensch 
will also be releajicd — Gronemeyer is 
not averse to recording in English and 
even French. (In 1988 he scored a sin- 
gle hit in Canada with English-lan- 
guage track "What's All This.") Dur- 
ing the coming weeks, Gronemeyer 
aims to record a version ol Mensch for 
the U.K. market, although he con- 
cedes he has only rruxlest expectatiorK 
for that project. 

His willingness to experiment and 
embrace new ideas has long marked 
Gronemeyer as a pioneer in his 
home market. In 1993 he was the 
first German artist to release a CD- 
ROM, and the following year he 
became the first artist to record an 
A/7T Unplugged session in a lan- 
guage other than English. In 1994, 
he released an album of remixes. 
Cosmic Chaos, and his 2000 in-con- 
cert DVD, Stand Der Dinge (The Way 
Things Stand), is the best-selling 
music DVD in Germany to date, hav- 
ing shifted more than 100,000 
copies. Moreover, the Gronland label 
he launched four years ago has been 
responsible for several hits in G/S/A, 
as well as securing the CD rights to 
revered '70s "krautrock" act Neu. 




46 



www.blllboard.com 



BILLBOARD OCTOBER 26. 2002 




NEWSLIiVE... 



In Its flnal evaluation of the Czech Republic before the country's entry 
into the European Union (EU) in 2004, the European Commission said 
the Czechs should step up its efforts in the struggle against the imports, 
production, and sale of pirated musical and computer recordings. The 
document says pirated music recordings account for 48% of the market 
and calls this "a source of concern." The strengthening of cross-border 
controls to prevent the trade of pirated goods and better coordination 
between customs, police, and the judiciary remains a priority, the report 
says. But the Czech Republic was praised for making steady progress in 
aligning itself with EU law since starting the accession process in 1997. 
In October 2001, for example, the Czech Republic deposited its instru- 
ment of accession to the World Intellectual Property Organization Per- 
formance and Phonograms Treaty. MARK ANDRESS 

A former hloti-rankln(; British police officer is facing a possible jail sen- 
tence after being found guilty of charges involving music piracy. John 
Stewart, 53, a former detective superintendent with the West Yorkshire 
Police, was convicted on both counts of conspiracy to defraud the music 
and games industries. The presiding magistrate at Leeds Crown Court 
stated that he was considering a custodial sentence. Sentencing was 
adjourned until Nov. 25 to await psychiatric reports. 

CORDON MASSON 

Universal Music in GemianY has prevailed in a legal dispute concerning the 
sale of CDs of music originating before the launch of the format. The 
German Federal Court of Justice in Berlin rejected complaints against 
Universal lodged by Ringo Funk and Joachim "Eroc " Ehrig, members of 
70s German hitmakers Atlantis and Grobschnitt. respectively. The case, 
which has attracted much attention in the German industry, had lasted 
more than three years. The claimants had alleged that Univer.sal was not 
authorized to publish old records in CD form without corresponding 
amendments to the artists' contracts. Ehrig sued Universal imprint 
Motor Music in 1998 in an attempt to have his old contracts revised. In 
2000, the Regional Court of Berlin ruled in his favor, prompting Uni- 
versal to appeal to the Federal Court of Justice. WOLFGANG SFAMR 

The 2003 Brit Awards will b« held Feb. 20, 2003, at Earls Court in Lon- 
don. For the first time in 13 years, footage of the event will be edited and 
broadcast that evening via national TV network ITVl. Sister station ITV2 
is to broadcast the nominations party live Jan. 13 from London's Abbey 
Road Studios. GORDON MASSON 

Warner Music France has confirmed the launch of a joint-venture label 
with Thierry Chassagne, former head of Epic France. In a deal orches- 
trated by Warner Music International president Paul-Ren^ Albertini — 
who left Sony two years ago — the start-up will focus on signing and 
developing local artists, with distribution by Warner Music France. The 
new operation, based at the Warner offices in Paris, will have seven 
employees handling press, marketing, and A&R. LARS BRANDLI 



1 V2 Records Netherlands has agreed to a label-licensing 

^ft deal with Edel Music for the Benelux countries. The 

^^a^^ pact coincides with Edel's move to downsize its opera- 
■^^•^B tions in the region; six jobs will be affected in the 
l19CQIT[f g Netherlands and four in Belgium. Under the new agree- 

I ment, V2 will exclusively market and sell Edel product 

in the Netherlands, Belgium, and Luxembourg. The 
companies have an existing sales and distribution relationship. Nikki 
Konings, former creative manager of Edel Netherlands, will coordinate 
all activities as Edel's local representative in Hilversum. 

JENNIFER DEMPSEY 

TTie Kelh Family has signed an administration deal with Sony/ATV Music 
Publishing, marking the Irish-American band's first exclusive long-term 
deal with a music publisher. The pop/folk act, which is based in Germany 
and currently performs as a sextet, saw its latest album, Im Palata (Poly- 
dor), debut at No. 14 on the European Top 100 Albums chart in April. 
During its various incarnations during the past 27 years, the band has 
sold 15 million recordings and 2 million videos, according to Sony/ATV'. 

LARS BRANDIE 

Fund manager the Capital Croup Companies informed the London Stock 
Exchange Oct. 10 that it had increased its interest in EMI Croup to near- 
ly 32 million shares, or 4.06% of the shares in issue. This makes it one 
of the major's largest shareholders. GORDON MASSON 
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Universal Canada 's Classics And Jazz 
Builds On Strong Catalog, Current Repertoire 



BY LARRY LeBLANC 

TORONTO— By building on its im- 
mense catalog and strong current 
repertoire. Universal Music Canada's 
Classics and Jazz department main- 
tains a commanding Canadian mar- 
ket share — estimated at 56%i — in jazz. 

Working in a genre where only a 
handful of acts have significant retail 
impact in Canada, Universal Cla.ssics 
and Jazz functions as a company with- 
in a company, with its own publicity, 
promotion, and marketing personnel. 
But it does sometimes utilize the com- 
pany's pop-marketing and promotion 
clout with crossover projects. 

"This is the best of both worlds, " 
exclaims Tom Berry of Toronto-based 
Alert Music, which handles the de- 
partment's latest domestic signing: 
Montreal-based bossa nova duo Bet.e 
& Stef "It's an indie inside a major 
that is really plugged in. " 

"There's definitely a strong team 
there," .says Stewart Duncan, director 
of music and DVD-Video at the Indigo 
Books & Music chain, which operates 
89 stores nationally. "They are more 
forward-thinking [than other major 
lat)elsl with their presentations. " 

Universal Classics and Jazz is 
helmed by Toronto-ba.sed VP Rick 
Dunlop, with Montreal-based Pierre 
Dionnc as manager of marketing and 
promotion. Its jazz affiliate, the Verve 
Music Group, consists of label man- 
ager Scott Morin and press/promotion 
manager Glenda Calzado. 

The department releases jazz reper- 
toire from its Universal-affiliated Verve 
Records, GRP, Blue Thumb, and Im- 
pulse! labels, as well as distributing 
such international lines as Fantasy 
Records, Telarc, ECM, and Toronto- 
based Radioland Enterprises. Its classi- 
cal repertoire comprises Deutsche 
Grammophon, Decca, and Philips. 

Universal signed its first domestic 
jazz act — Vancouver groove-oriented 
group Metalwood — two years ago. It 
has also inked licensing deals with 
singer Denzel St. Clair and. before his 
death last year, Canadian jazz patri- 
arch Moe Koffman. 

Ross Porter, host of CBC Radio 
TXvo's After Hours national jazz pro- 
gram, says, "Universal has created 
the template for the marketing of 
jazz in Canada." 

Brad Barker, music director of 
jazz station CJRT Toronto, agrees: 
"Certainly, there's nothing like 
them in Canada. I liked what they 
did with Metalwood. The type of 
backing they put in was like what 
they would put into one of their pop 
acts. It made it sexier for people who 
might not be initially interested in 
something like that." 

Dunlop says that Universal jazz is 
doing well because "Canada has the 
highest baby-tx)omer population in 
the Western Hemisphere, with 50% 
of the population 38 years of age or 
older. Also, our company has grown 
the core business by signing crossover 



acts that appeal to this older demo- 
graphic, which doesn't have time to 
download or to burn |music|." 

Universal is having success with 
recent Verve releases by Diana Krall, 




Natalie Cole, Kenny Rankin, Cassandra 
Wilson, John Scofield, and Dee Dee 
Bridgewater: albums by Al Di Meola 
(Telarcl and DaPhazz (Universal Jazz 
Germany/Motor Music); the compila- 
tion Ven<e Remixed; and Bete & Stef 

In the week ended Oct. 6, Krall's 
Live in Paris scanned 15,500 units 
and debuted at No. 3 on Nielsen 
SoundScan's Canadian album chart; 
her album The iMok of Love, which 
has sold 553,300 units in Canada to 
date, was at No. 40 after 13 months of 
release. At the same time, Bet.e & 
Stef s Day by Day album on Bet.e & 
Stef Records/Universal Music debuted 
at No. 14, scanning 5,500 units. 

"BeLe & Stef was the No. 1 seller in 
our Montreal store last week, " Dun- 
can reports. "It outsold Elvis." 

Universal signed BeLe & Stef after 
the duo's self-distributed 1999 album. 



JazzlBossa A'm'a. chalked up sales of 
50,000 units, primarily in Quebec. 
"Bet.e & Stef is an exciting project," 
Dunlop says. " It's going to be nice see- 
ing their record grow nationally to 
platinum (100.000 unitsj-plus. We 
believe they are .superstars. " 

Universal Classics and Jazz first got 
involved with Krall with When I Look 
in Your Eyes, her first album for Verve 
in 1999. Her previous 1997 album, 
LoveScer\es (lmpulse!/GRP), had then 
reached Canadian sales of 134,000 
units — a staggering number for a jazz 
release: Ubels see 3,000-5,000 uniU 
as a good target for a jazz album in 
Canada. With higher expectations for 
When I Look in Your Eyes. Universal 
mounted a pop-st>'led national mar- 
keting and media campaign previous- 
ly unheard-of for a jazz act here. 

"We used some of the marketing 
strategies that we had applied to such 
classical music crossovers as Andrea 
Bocelli and Luciano Pavarotti and 
applied it to Diana Krall," Dunlop 
explains, noting the album has since 
reached triple-platinum in Canada. 

Krall's Vancouver-based manager, 
Steve Macklam of Mind Over Manage- 
ment says that support for Krall, con- 
sidering her lack of commercial radio 
and video airplay, was crucial. "Nor- 
mally, when you get shut out from 
both radio and video in the early devel- 
opment stage of a career, the record 
company throws their hands up and 
surrenders, " he observes. "But Uni- 
versal didn't, and they continue to do 
the Imarketingj spend and work hand 
in hand with us. That's rare, and they 
deserve the results they are getting." 



Chou Wins Three aSH Awards 



BY CLARENCE TSUI 

HONG KONG— Taiwanese singer/ 
songwTiter Jay Chou (BMG) emerged 
as the biggest winner at one of Hong 
Kong's major annual music awards 
Oct. 4 by capturing three of the cere- 
mony's most prestigious titles. 

At this year's Composers and 
Authors Society of Hong Kong (CASH ) 
Golden Sail Music Awards. Chou's 
Fantasy gained him the best album 
award, while the song "Kai Bu Liao 
Kou" (Cannot Say It) (BMG Music 
Publishing Hong Kong, Kingdom 
International, Peermusic Southeast 
Asia) earned him both best vocal per- 
formance by a male artist and most- 
performed work in Mandarin. 

The ceremony — the second or- 
ganized by CASH — also produced a 
surprise winner in newcomer Denise 
Ho Wan-sze (Capital Artists), who 
pipped established stars Sammi 
Cheng Sau-man (Warner) and Miri- 
am Yeung Chin-wah (Cinepoly) for 
the best vocal performance by a 
female artist award with the song 
"Tian Shi Lan" (Angelic Blue). 

Songwriter Keith Chan Fai-young 



and lyricist Wyman Wong Wai-man 
reaped two prizes each. Chan snapped 
up the best melod)' award with "Zhong 
Shen Mei Lia " (Beaut>' for Life) (EMI 
Music Publishing Hong Kong, Wam- 
er/Chappell Music HK) and the most- 
performed work in Cantonese with 
"Shall We Talk " (co-written by Lin Xi) 
(EEG Music Publishing Limited, EMI 
Music Publishing Hong Kong). Wy- 
man Wong s "Van Wei Die " (Swallow- 
tail Butterfly) (Mew Mew Ltd.. EMI 
Music Publishing, Warner/Chappell 
Music HK) won him the best lyric 
prize, while " Bu I luan Er San " (Break- 
ing Up) (EMI Music Publi.shing Hong 
Kong. Warner/Chappell Music HK, 
Touch Music), which Wong co-wrote 
with Lin Yu Zhong, was named best 
alternative composition. 

"Un Ni" (Slacker) (EMI Music Pub- 
lishing Hong Kong), written by Joe Lei 
and sung by Andy llui Chi on (Go 
East), was crowned best song. Mean- 
while, wteran Canto-pop lyricist Cheng 
Kok-kong was honored with the 2001 
Hall of Fame Award. 

The awards were voted on by mem- 
bers of CASH. 
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Musidlet Exec Says Content 
Wfa/ To Subscription Success 



Ellie Hirschhom has joined MusicNet — the dig- 
ital-music subscription service from Warner 
MusicGroup, BMC Entertainment. EMI Record- 
ed Music, and Real Networks — as GM/executive 
VP. Prior to joining MusicNet, Hirschhom was 
GMIseniorVPofmtv.com. Billboard's flnanCar- 
rity recently discussed with her the denelopment 
of the digital-music market. 



What's your take on the current state of the 
subscriptian market? 

We're |in its] early days. 
[What] we're doing right now 
is laying the foundations tor 
the industry as a wholt ;ind 
MusicNet's place within it. 11 
requires a lot of patience, hut I 
believe there is a long-lerm 
payoff. I think it will take two 
years or so to really see dit!ital 
music become a mass-con- 
sumer form. Right now we re 
sort of getting the proass in 
place and figuring out wlial 
the consumer wants and how- 
to make the market go. 

Do you think the average 
consumer is aware that consumer subscription 
services are available? 

I think the average consumer is aware but not 
to the degree necessary to make this the long- 
term mass-consumer business that we want it to 
be. I think the good news is that we've seen there 
is a demand for digital music, and 1 think what's 
also interesting is that Odyssey research told us 
that 63% of adult Americans have never down- 
loaded a track from the Internet That points to a 
large, untapped pie that we can dig into. So aware- 
ness is gradual, but I think we'll get there. 

How does MusicNet stand out from other dig- 
ital-subscription businesses? 

We're ail at the same starting point, and ulti- 
mately, the basic content we all get will be similar, 
but MusicNet has some sbxxig and exciting points 
of differentiatioa What will differentiate MusicNet is 
its relatnnship with its distribution partners. We are 
taJdng a business-to-business approach and deeply 
integrating with our partners and customizing our 



6 Questions 



solutions for them. What will also differentiate 
MusicNet is its user interface and the vay v.v enable 
users to discover and find the music the>' love. 

What is going to drive greater consumer adop- 
tion of subscription services in general, be it 
MusicNet or any of the others that exist? 

The first thing consumers want is a full and 
attractive offering from the content side. We're 
very excited about building toward iiaving all five 
labels signed by the end of 
the year and having 200.000 
tracks, which will make us a 
robust offering. I think users 
are also looking for an easy 
user interface that is secure 
and fast and augments the 
process of music discovery. 

Thus far, traditional mu- 
sic retail — such as Tower, 
Best Buy, Sam Goody, and 
FYE — has not been part of 
the story when it comes to 
the discussion of the devel- 
opment of subscription plat- 
forms. How important is it 
to have music retailers as 
part of the subscription equation? 

We're exploring a variety of opportunities vsnth 
retailers, and we're in discussions with them now. 
Both for a sutjscription serviceandforan^la carte 
downbad experience, we think they are an impor- 
tant and interesting piece of the distribution ctiaia 

What's the biggest hurdle to furthering the de- 
vekipnient of subscription services: clearing con- 
tent from labels, artists, and publishers; peer-to- 
peer piraQi; or proof of the subscriptkm concept? 

The main challenge to the industry as a whole 
is actually building the industry — taking a patient 
appnHch and remembering that it's not going to 
be a slam dunk tomorrow. On the content side, in 
terms of getting music and rights, we re v/vW on 
our way. As for consumer adoption, that will come 
with time. As for the piracy issue, I don't consider 
it a hurdle to the industry. While it's certainly hard 
to compete with fi'ee at &ie moment, we're putting 
together the foundation for an industry that has a 
long-term economic business model to support it. 




ConnecteD: A Key To Web Extras 

CDs By Tori JUnos And Otiiers link To Bonus Online Content 



BY MATTHEW S. ROBINSON 

In the latest sign of labels using Web extras to 
reward consumers who purchase CDs, Epic 
Records is leveraging Sony Music's proprietary 
enhanced-CD technology ConnecteD to offer spe- 
cial exdusives to buyers of upcoming releases 
from Tori Amos and Grand The/} Auto videogame 
soundtracks, among others. 

ConnecteD allows users to unlock special sec- 
tions of the artist's Web sites, revealing addi- 
tional content that, since it is not on the CD, can 
be changed at will, encouraging repeated visits 
and repeated album spins. 

"This adds a whole new 
phase to our online marketing 
plans." says Cory Llewellyn. 
Epic VP of new-media mar- 
keting. "We now want to 
expose the fact that these 
CDs have these keys that 
allow access to completely 
new material." 

The technology is gaining 
the attention of other Sony 
labels as well, including Col- 
umbia Records. "You never 
know what is going to be 
there," Columbia senior VP of 
online and emerging technology Mark Ghuncim 
says, "and that is very exciting." 

While ConnecteD is not new — its first appli- 
cations date back to the mid-'90s — the technol- 
ogy is just coming into its own now. While the 
format was originally hampered by the challenge 
of accessing Web extras via dial-up Internet con- 
nections. ConnecteD's potential and applications 
have grown with the proliferation of broadband 
users. It can now offer richer content, including 
streaming and bonus tracks. 

Sony executives say that ConnecteD offers 
both a better user experience and an added 
value, because it allows for new material to 
always be available. 

Ghuneim is especially excited about Connect- 
eD's potential for new artists. "It's a great way to 
introduce new artists and to get the buzz going by 
giving listeners the live experience and other spe- 
cial access. " he says, mentioning forthcoming Con- 
necteD releases from Kelly Rowland and Vivian 
Green. "It gives a new dimemion to the artist." 

ConnecteD also confirms that the CD being 
played is an original and not a copy. Ghuneim 




says, "You don't get the key if the CD is ripped. " 

Meanwhile, Amos fans will be able to use her 
upcoming album. Scarlet 's Walk, to access a spe- 
cial series of ConnecteD maps with special audio 
arvd visual content, including live concert footage 
arxl commentary by Amos {Billboard. Oct. 19). 

"The maps will lead listeners through the story 
of the album." Llewellyn says. "We are also releas- 
ing song snippets to Apple QuickTime and Win- 
dows Media that will lead listeners to the Con- 
necteD site and to the album." 
Other albums that have been given the Con- 
necteD treatment are new 
releases by Chevelle, Incubus, 
Good Charlotte, and the 
soundtrack to the popular 
PlayStation 2 game Grand 
Theft Auto: Vice City. "We are 
offering seven soundtrack 
albums, each of which will 
offer a unique ConnecteD sec- 
lion," Llewelljn .sa>'s. ""For the 
^ame enthusiast, it"s a great 
new way to get into the game, 
l or us, it's great marketing. " 

According to Wong, Con- 
necteD was created in 1995 
during development of 
the enhanced-CD format. "Through developing 
that technology." he explains, ""we came up with 
the idea and technology for linking CDs to 
online elemenUs." 

Among the earliest ConnecteD albums were 
Miles Davis' Kind of Blue and a reissue of Billy 
Joel's catalog. "Each release was coupled with 
videos from that album s period," Ghuneim 
recalls. '"At that time, the videos sat on the disc. 
Now, it is much more flexible and exciting." 

As the material is now housed on the Internet 
instead of the disc it is unlimited in scope and flex- 
ibility. '"It's backwards compatible," Llewellyn 
explains. "lt"s all imbedded and built into the site 
so you don't have to buy new albums." 

Therefore. Wong note.s, ConnecteD can be con- 
nected to any album, not just new releases. ""We 
decide per release, depending on what content is 
available," he says, citing about 40 titles that have 
been ConnecteD-enabled so far. "We want to make 
sure that it is compelling and well-timed." 

As the ConnecteD CD catalog grows, Sony is 
working on bringing the technology to DVDs and 
other formats. 
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ATiTUslag 
WMGMusk 

BY BRIAN GARRTIY 

NEWYORK— Warner Music Group 
(WMG) is launching a promotion and 
commerce service for users of AT&T 
wireless phones. 

The offering is part of a larger 
AT&T music-entertainment plat- 
form for mobile-phone users that 
will also feature editorial and meta- 
data from listervcom's Khapsody and 
Upoc Music, a specialist in hip-hop- 
related programming: recommen- 
dations from amazon.com; and info 
on live radio playlists from more 
than 1.000 stations across the coun- 
try via a service known as Now Play- 
ing On YES, 

As the centerpiece of the plat- 
form, WMG will enable consumers 
to buy ring tones (some of them 
higher sound quality, "polyphonic ' 
ring tones), stream free song clips 
and artist audio messages, down- 
load artist images, send music links 
to other AT&T users via text mes- 
saging, and connect to amazuaram 
to buy CDs. Ring tones vary in cost 
from 99 cents to $1.99. 

WMG executives and the other 
companies involved in the initiative 
say that in the short term, they view 
the AT&T wireless offering largely 
as an information and promotional 
channel. But they note that the deal 
helps lay the groundwork for future 
mobile-commerce opportunities. 




Virgin Pacts 
With DMOD 

Virgin Records America has 
entered into a deal with Boston- 
based DMOD to license a secure 
Internet technology, known as 
Workspace, that enables label 
executives to create private net- 
works to keep tabs on albums in 
development. 

Instead of mailing physical 
copies of works-in-progress to exec- 
utives in other cities or having 
executives on-site at a .studio, .songs 
tracked and mixed in one liKation 
can be digitally uploaded to the 
DMOD network and securely 
downloaded for instant review by 
executives in other locations. Addi- 
tionally, content can be DRM- 
wrapped to prevent Internet leaks. 

DMOD also has a deal in place 
with Sterling Sound, a mastering 
studio, and RCA Records, which 
used the technology in connec- 
tion with the production of both 
the Kelly Clarkson single "A 
Moment Uke This" and the 
soundtrack album American Idol: 
Greatest Moments. 

BRIAN CARRmr 
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Of Independents. 



RED TAKES CANADA: RED Distrib- 
ution is expanding north of the 
border with the formation of RED 
Distribution Canada. The New 
York-based firm will join the ranks 
of other U.S. national indies like 
Koch and Navarre, which have 
established successful operations 
in that country. 

The new company is being styled 
as a cooperative venture between 
RED and its parent, Sony Music. It 
will be based in Toronto and utilize 
Sony's Canadian sales force. 

RED Distribution Canada will be 
headed by CM Nigel Newton, who 
will report to RED VP of interna- 
tional marketing Maria Shatz. 
Newton has had a long career in 
both the U.K. and Canada: most 
recently with Quebec's D-Noy 
Muzik, he previously served as GM 
of One Little Indian Records in 
Britain and took executive roles at 
Quality Records. Attic Music, and 
the Song Corp. in Canada. 

LABELS WANTED: Barry Koven 

of Tommy Boy Records in New 
York contacted Declarations oi 
Independents to let it be known 
that the company is actively 
seeking labels and/or artists for 
distribution. 

As most readers will recall. Tom- 
my Boy ended its long-running 
association with Warner Bros, ear- 
lier this year. Now operating as a 
stand-alone all-indie entity and 
moving its product directly to ac- 
counts, the well-established hip- 
hop/R&B/dance label has a roster 
that includes Amber, Vic Latino, 
Faith Trent, and Biz Marlcie. But 
it has also picked up some outside 
labels — including 75 Ark, Rasa, 
and Ledisi — for distribution. 

"We're looking to step that |side 
of our business! up a little," says 
Koven, who encourages companies 
and acts to contact him via e-mail 
at barry.kovenCn'tommyboy.com. 

YES, RASTA: Ryko Distribution has 
re-established its exclusive relation- 
ship with the U.K.'s Blood & Fire 
Records, perhaps the premier reg- 
gae reissue label in the world. Ryko 
handled Blood & Fire during the late 
'90s. until the company departed for 
DNA. After the latter association 
ended with the collapse of Valley 
Media late last year, Ryko and Blood 
& Fire renewed discussions, and a 
fresh pact took effect SepL 30. 

Blood & Fire — which has Issued 
deflnitive collections by the Congos, 
Hoiace Andy, iOng IXibby. and Yabby 
You, among others — is currently 
resoliciting its Niney the Observer 
package Microphone Attack. 



FLAG WAVING: Don Nix. one of the 

greatest Southern soul and blues 
songwriters, has returned after a 
long absence with the star-stud- 
ded Going Down: The Songs of 
Don Nix on Conshohocken, Pa.- 
based Evidence Music. 

Nix — who has seven albums to 
his credit — hasn't cut a record in 
nine years. He has been living qui- 
etly on a farm near Mount Pleas- 
ant, Tenn.. and he has been work- 
ing quietly in the studio with 
Memphis band Terry Wail & the 
Wailbangers. A few years ago. he 
published a book. Road Stories 
and Recipes, comprising just what 
the title suggests. 

Nix says the current album just 
kind of happened. "It's a miracle 
it ever got out," he says. "(Pro- 




ducer! -Ion Tiven called me up 
and asked me if I wanted to do it 
... He kept on. and finally he got 
a company interested." 

The collection draws on Nix's 
rich song catalog, which includes 
tune-s first recorded by Jeff Beclc. 
John Lee Hooker. Albert King, 
and Freddie King. 

Nix says of Going Down's glit- 
tering cast. "All but two of 'em are 
friends of mine." These pals 
include Steve Cropper. John Nay- 
all. Leslie West. Tony Joe White. 
Billy Lee Riley, and Bonnie 
Bramlett (who turns in an espe- 
cially bright performance). Tiven 
recruited Brian May of Queen and 
Audley Freed of the Black 
Crowes, both of whom burn up 
the track on a freewheeling ver- 
sion of the classic title tune. 

It's a nifty retrospective/trib- 
ute, but don't expect Nix to be 
hitting the road anytime soon. He 
says he's very content on the 
farm. And, in spite of his long 
career as a recording artist, he's 
not In a big hurry to re-establish 
himself on a label. 

"1 hate my voice, I hate my sin- 
gin', but I like the songs." he says. 
"I do the records just to get songs 
out there. That's where you get 
the money." 
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AT LAST: As the industry prepares for 
the holiday selling season. Tower 
Records finally completed a financial 
restructuring that had most music 
suppliers sitting on the edge of their 
seats with their hearts in their mouths. 

The process has unfolded during 
the past six months, with the April 15 
announcement of a deal to sell the 
company's Japanese operation to 
Nikko Principal Investments Japan 
that was then expected to close by 
May 21. In June it announced a new 
$125 million revolver from a CIT 
Business Credit-led consortium of 
banks, and in July it announced a $26 
million term loan from a JP Morgan 
Chase-led bank group. 

But sources say that the complex 
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deal to refinance Tower almost cap- 
sized because the CIT Croup had 
trouble syndicating the loan to 
other banks because of a combina- 
tion of the music industry's mount- 
ing piracy problem and the bad 
press that it is receiving. 

According to sources, the sale of the 
Japanese operation was delayed be- 
cause new owner Nikko Principal 
Investments Japan did not want to 
close until it was sure that the banks 
would sign off on the new revolving 
facility. If Tower hadn't received the 
new facility, it could have faced a 
Chapter 1 1 filing — a move that almost 
certainly would have hurt the value of 
the Tower Japan name. 

The status of the banking deal and 
the reluctance of Nikko to sign on the 
dotted line until the revolver was set- 
tled "created a revolving door-type log- 
jam," in the words of one source, 
becau.se initially the new revolver and 
the term loan were both contingent 
on the closing of the Tower Japan sale 
for 16 billion yen ($128.8 billion) (see 
story, page 6). 

Tower treasurer Jim Bain dis- 
putes this version of events. He says 
the delays were due to the complex- 
ity of the deal in negotiating with 
four major groups: JP Morgan 
Chase, CIT Nikko, and JP Morgan 
Chase Japan. "Any time we made any 
of the slightest changes in the doc- 
uments, it meant all the parties had 
to be negotiated with to make 
adjustments to their deals," he says. 
"It was a huge juggling act, and 
every delay was caused by the need 
to get all of the numerous parties on 



board with the specifics of the deal." 

Moreover, he says that CIT had 
always committed to underwriting 
the entire new revolving credit facil- 
ity on its own, with the plan of even- 
tually syndicating the loan to other 
banks. "Would we have liked to have 
the syndication done already? Sure," 
Bain says. "But was it realistic with all 
of these other pieces that needed to 
get done? No." 

But something appears to have 
happened along the way, because the 
revolver was initially for $125 million 
and is now for "up to" $110 million. 

However it happened, the signing 
of the deal is good news for music sup- 
pliers, who previously were faced with 
the prospect of trying to decide if they 
would ship holiday goods to Tower 
while the refinancing appeared to be 
in limbo. While they applaud the refi- 
nancing's completion, financial exec- 
utives at suppliers say they want to 
scrutinize the terms of the new 
revolver to see how much breathing 
room it gives Tower. Typically, such 
loan agreements are filed with the 
Securities and Exchange Commission. 

CHANGING OF THE GUARD: At the 

same time that the sale and the refi- 
nancing was completed. Tower an- 
nounced a management upheaval that 
saw Stan Goman — who. other than 
founder Russ Solomon, has been 
most closely identified with the 
chain — leave the company. His res- 
ponsibilities are taken over by Kevin 
Cassidy, who has been appointed sen 
ior VP of retail operations. 

Goman 's ""in-your-face" style gave 
Tower a swagger unmatched by other 
chains in the industry. Wherehouse 
executive VP/chief marketing officer 
Lew Garrett called Goman 's retire- 
ment " the end of an era, " while anoth- 
er executive describes him as an 
industry "icon." 

Pete Jones, president of BMC Dis- 
tribution and associated labels, says, 
"'The industry is losing some of our 
unique individuals. That flavor will be 
missed. " EMI Recorded Music North 
America executive VP Phil Quartararo 
says he, too, is saddened by Coman's 
departure. "I have never been in a 
record business that doesn't have Russ 
and Stan in it. I understand it I don't 
have to necessarily like it." 

But another observer familiar with 
Tower says that while Goman's depar- 
ture may represent ""radical surgery, 
in the end it could be good for "the 
patient's overall health." But another 
executive says that while the changes 
at Tower arc necessary to help save the 
company, they wonder if, after all is 
said and done. Tower "will still be the 
company you fought to help save." 



'YihChOh!' Series Sees Its First Spinoff 



BY MOIRA MkCORMICK 

Red-hot children's fi^chise Yu-Gi- 
Oh.', which has inherited the crown 
from Pokemon as the top-rated ani- 
mated TV seriesAiideogame/trading- 
card game of the moment will see its 
first spinoff release later this month on 
DreamWorks Records. Yu-Gi-Oh! 
Music to Duel By streets Oct 29, bring- 
ing DreamWorks into toy, comic book, 
and card stores, as well as traditional 
record retail and mass merchants. 

A music-rights and -administration 
agreement has been signed between 
New York-based 4Kids Entertainment 
Music and Cherry Lane Music Pub- 
lishing, covering music releases spim 
off from Yu-Gi-Oh! and other 4Kids 
Entertainment (parent company of 
4Kids Entertainment Music) animated 
TV programs that constitute Fox Kids' 
Saturday-morning programming 
block. Fox Box. They include Cubix, 
Tama & Friends, Ultruman Uga, Ulti- 
mate Muscle: The Kirmikuman Lega- 
cy, Kirby: Right Back at Ya!, Fighting 
Foodons, and Teenage Mutant Ninja 
tbrtles. Cherry Lane Music Publishing 
also has exclusive rights to administer 
related compositions and masters. 

4Kids Entertainment chairman Al 
Kahn says Cherry Lane Music Publish- 
ing has been working with 4Kids Enter- 
tainment since the first Pok^on al- 
bums were released several years ago. 



He recalls, "We didn't have much music 
content prior to working with them." 

Kahn, who says that two Pokemon 
albums went platinum (both were 
released on Koch Records imprint 
Koch Kids), notes that while the prop- 
erty's immense popularity has waned, 
it is still viable. He says. "Another 




Pokemon is out, and there will be 
aiwther soundtrack album." 

Each of the new Fox shows will see 
audio spinoffs, Kahn says, "and there 
will be a Fox Box compilation album 
as well. Strategies for each property 
are devised and predicated on TV rat- 
ing!;, toy sales, etc. We'll let them seed 
in and make a determination on how 
best to exploit them." 

Yu-Gi-Oh! Music to Duel By viiW 
include the show's theme songs, 



orchestral passages, other songs from 
the series, and music from future 
episodes. Kahn observes, "Music 
becomes an inherent part of what 
makes things enjoyable with Yu-Gi- 
Oh! and the other properties." 

DreamWorks marketing executive 
Steve Rosenblatt emphasizes that the 
Yu-Gi-Oh! album stays true to the 
show's musical content. "We're not 
asing the album as an opportunity to 
break some of our new artists," he says, 
referring to an oft-employed sound- 
track strate^ that labels use. 

But DreamWorks is employing a 
time-tested marketing strategy aimed 
at kids — the label is including six free 
stickers in each audio package. A star 
burst on the front of each piece of 
product announces, "Includes free 
sticker sheet." Rosenblatt says, 
"Knowing how collectible Yu-Gi-Oh! 
is, the stickers were a natural. 

""We don't normally place our music 
in Toys "R" Us or Zany Brainy or 
comic book and card stores," he notes. 
""We will place it in traditional outlets 
as well, like Musicland and Best Buy. 
We're also being positioned with other 
Ku-Cf-OA.' products, including Mattel 
action figures, Sony Games, DVD and 
VHS product Smart retailers see an 
opportunity to create [multi-product) 
Yu-Gi-Oh' endcaps, and we'll be part 
of these sections." 
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DVD Growth Contributes To 
Optimism At East Coast Video Sliow 



BY ANNE SHERBER 

ATLANTIC CITY, N.J.— With the 
continuing strength of DVD sales, 
independent video retailers 
attending the East Coast Video 
Show (ECVS) Oct. 8-10 at the 
Atlantic City Convention Center 
here expressed substantially more 
optimism about their own busi- 
nesses and the video industry as a 
whole than they have at the event 
in the past several years. Former- 
ly beleaguered store owners who 
are continually competing with 
big mass-merchant chains were 
also offered several new ways to 
further their reach. 




Notable independent opportuni- 
ties were presented by online auc- 
tion site eBay, which hosted four, 
hour-long seminars demonstrating 
to retailers how to sell videos on its 
site. According to Mike Mansk, a 
trade-show manager for eBay. DVD 
and VHS products sell at the rate 
of one every five seconds on eBay. 
He said many of the sellers are 
retail outlets interested in access- 
ing what the company claims are 
49 million users of the site. 

Mansk also noted that even video 
retailers with their own Web sites 
cannot attract the sheer volume of 
users that visit eBay. Sellers range 
from a single consumer selling one 
used tape to large retailers, includ- 
ing Best Buy. that use the site to 
sell videos and DVDs that have 
been returned. He noted that re- 
tailers can link their own Web sites 
to auction pages on eBay, use its 
credit card and fraud-protection 
services, and research which buy- 
ers and sellers are using eBay's 
extensive feedback forums. 

Another company hoping to 
work with independent retailers, 
Had to Be Made Films (HTBMFI, 
used the ECVS as an opportunity 
to announce a new virtual pro- 
gram aimed at video specialists. 
The company is readying the 
November launch of the HTBMF 
Festival, a virtual event that will 
take place inside independent 
video retailers' stores. 



The concept of the HTBMF Fes- 
tival, according to company co- 
founder Richard Green, is that 
each participating retailer will dis- 
play signage that will solicit films 
for inclu.sion in the festival. A jury 
will select 10 films, which HTBMF 
will then release on VHS/DVD. 
Those films will be available at par- 
ticipating video retailers across the 
country, and customers who rent 
the titles "attend" the festival. 
There are Web sites where con- 
sumers may file reviews, attend 
virtual press conferences, and vote 
for their favorites. 

DVD-ONLY AN ANOMALY 

Even though the overwhelming 
consensus at the show was that 
DVD has given many independent 
video retailers a new lease on life, 
most retailers and studio execu- 
tives believe that it will be a long 
time before VHS disappears. Al- 
though New Line Home Entertain- 
ment announced what will be its 
first DVD-only new release — 
Human Nature (Dec. 10| — most 
studios do not have any plans to 
follow suit. 

According to Artisan Home 
Entertainment president Steve 
Beeks. "VHS still has a life. DVD- 
only new releases are not in the 
near future for Artisan." 

One retailer that appears to dis- 
agree with Artisan's strategy of 
continuing to embrace both for- 
mats is Wal-Mart. Fueling rumors 
at the show that the country's 
largest retailer will eliminate VHS 
from its stores sooner rather than 
later, First Look Features senior VP 
of sales and distribution Bill 
Bromiley noted that Wal-Mart only 
ordered DVDs of the most recent 
First Look Features title it bought. 
Dead Awake, a project that origi- 
nally streeted in January. Bromi- 
ley also reported that when Wal- 
Mart now reorders catalog titles 
originally ordered in both formats 
from his company, it now only 
orders them on DVD. 

DVD RENTAL PROGRAMS 

During the conference's opening 
session. Video Software Dealers 
Assn. (VSDA) president Bo Ander- 
sen noted that DVD rental turns 
(meaning a single rental of one 
DVD) in the first half of 2002 
increased 164% over all of 2001. 
This figure is particularly mean- 
ingful to video specialty stores that 
emphasize rentals over sales. 

Andersen suggested that one 
way for video specialists to dis- 
tinguish themselves from their 
larger, more heavily marketed 
competition would be to create a 
DVD rental campaign. He added 



that single-location and small- 
chain stores have a difficult time 
competing with the sales prices 
of mass merchants and larger 
chains that have staked claim on 
a big chunk of consumers' DVD 
sales dollars. Andersen said, "I am 
surprised by how often con- 
sumers buy product that they can 
only reasonably be expected to 
view once." 

Consumers are not fully explor- 
ing DVD rental options yet, he 
further explained. He called on 
independent video retailers to en- 
courage their customers to rent 
titles first in "something along 
the lines of |a| buy it if you like 
it' Iprogram)." 

This encouragement comes at a 
potentially lucrative time for inde- 
pendent retailers. Andersen noted 
that in the next three months. 20 
feature films with a collective box- 
office value of a record $3.1 billion 
will become available on VHS/DVD, 
putting the industry on track to 
exceed last year's fourth-quarter 




sales (Billboard, Oct. 5). (While 
Andersen did not attribute this fig- 
ure to a particular source, Nielsen 
EDI reports that this summer's 
box-office receipts totaled $3.03 
billion. Most of the fourth quarter's 
video releases were released the- 
atrically this summer.) 

Additionally, Andersen noted 
that DVD penetration is on track 
to exceed 35 million homes by 
year-end and that analysts esti- 
mate that the number will exceed 
50 million households by the end 
of 2003. He also pointed out that 
VHS players are selling at a rate of 
250,000 per week. 

Although the ECVS' attendance 
figures were not available at pre.ss 
time, VSDA VP of public affairs 
Sean Bersell said the VSDA esti- 
mates that final figures would be 
"a little below 4,000." He said 
that there were 107 exhibitors 
compared with last year's 110 and 
that "bearing any unforeseen 
events," the show would be back 
next fall. 
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FLEXIBLE TECHNOLOGY: Flexplay 
Technologies will launch the Flexplay 
DVD— a special type of DVD that is 
playable only for a predetermined, 
limited time period — at the Oct. 24 
MTV Video Music Awards I.atino- 
america show taking place at Miami 
Beach's Jackie Gleason Theater. The 
DVD is playable in all DVD machines 
or gaming systems ttiat play standard 
DVDs and will be distributed to atten- 
dees along with the evening's pro- 
gram. It will contain music videos and 
other content from nominated artists 
Kinky, Celso Pina. Ely Guerra, Manu 
Chao. and Enrique Bunbuiy. 

Flexplay CEO Alan Blaustein says 
the concept, in development since 
early last year, is particularly applica- 
ble to the music industry, which is 
"trying to properly migrate their con- 
sumer base from the CD to the DVD. 
There are also opportunities in the 
videogame space, maybe a try before 
you buy.' We can set it to play from 
eight to 60 hours, depending on its 
different uses." 

Blaustein adds that Flexplay is cur- 
rently working on a promotion with 
Atlantic Records. The plan will be to 
offer a Flexplay DVD featuring an At- 
lantic recording artist for free with the 
purchase of one of the company's CDs 
at a major retailer. 

DEEP-POCKnCOMPtrrrOR: Netflix 
has long been the dominant online 
DVD rental portal, and consumer in- 
terest is still rising: Subscribers 
increased 122% in the third quarter 
compared with the same period last 
year, and the company recently an- 
nounced its customer base stands at 
742.000. Now it is facing its first 
major competitor, with a new pro- 
gram from Wal-Mart. 

This month, the ma.ss merchant is 
launching a test of its Wal-Mart DVD 
Rentals online program. For an 
$18.86 monthly fee, customers may 
rent up to three DVD titles at a time, 
Wal-Mart spokeswoman Cynthia Un 
says. (Netflbc's $19.95 fee also covers 
three DVD rentals at a time.) Like Net- 
flix, customers create a list of movies 
they would like to view online, and 
they receive three of these films in the 
mail. When one is returned via special 
prepaid packaging, a new DVD from 
their list is sent ouL Based on feedback 
from the test customers. Wal-Mart will 
ready a full-scale launch for 2003. 

In other retail news. Best Buy. Cir- 
cuit City, and Sears are now .selling 
JVC's D-VHS players. The $1,300 
machines may be found at 60O Sears 
locations nationwide and at all Best 
Buy and Circuit City stores. 



UP TO THE PLATE: As the baseball sea- 
.son draws to a close, fans will have a 
chance to revisit classic moments 
from the sport with Q Video/Major 
League Baseball (MLB) Productions' 
Major league Baseball Memorable 
Moments: The 30 Most Memorable 
Moments in Baseball History, avail- 
able Tuesday (22) on VHS ($14.95) 
and DVD ($19.95). 

The project features .such key clips as 
Roger Maris breaking Babe Ruth's sin- 
gle-season home-run record and Lou 
Gehrig's farewell speech. The moments 
were chosen by a panel of historians, 
writers. MLB executives, and celebrities. 
The DVD has 50 minutes of extras, 
including newsreels and extended 
footage of other historic moments. 

Marketing efforts for the title will 
include a cross-promotion with the 
banking institution MBNA that will 
see special inserts placed in more than 
1 million credit card bills. The allergy 
medication Clarinex has also created 
Ucket lanyards with a discount coupon 
for the title to be distributed at game 
three of the World Series. 

On Nov. 26, Q Video*1LB Produc- 
tions will also release The Official 2002 
World Series Home Video on VI IS/DVD 
($19.95 each). The annually produced 
highlight video was No. 1 on the Bill- 
hixmi year-end Top Recreational Sports 
Videos chart in 2001. The project fea- 
tures more than an hour of World 
Series footage and related interviews. 



cry 



Q Video director of sales and mar- 
keting Don Spielvogel says promo- 
tions "will be market-driven, " depend- 
ing on the series winner. A premiere 
party for the video will be held in the 
winning team's city, and retail promo- 
tions will gear toward Uiis location. 

DIESa DVD: The Vin Diesel film AXV 
will reach stores Dec. 31 as a special- 
edition DVD (Columbia TriStar. 
$27.96). Available in widescreen or 
full screen, it will include such extras 
as behind-the-scenes documentaries 
and Gavin Rossdale's "Adrenaline" 
music video. 
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Panelists, speakers, attendees and sponsors tor a superb event! 




PANELISTS & 

Dallas Austin, Executive Music Producer, "Drumline' 

Bill Bernstein. Music Editor, "In the Bedroom" 

Jeff Brabec, The Chrysalis Music Group 

Todd Brabec, ASCAP 

Ron Broitman, BMG Music Publishing 

Glen Brunman, Sony Music 

T-fione Burnett, Recording Artist/ProducerAI/riter 

Danielle Diego, Fox Music 

Todd Held, Director, "In tlie Bedroom' 

Doug Frank, Warner Broi 

Randy Gerston, Seehear Music Supervision 

Elliot Goldenttial, Composer, "Frida" 

Lew Goldstein, The W6 

Thomas Golubic, Super Music Vision 

Evan M. Greenspan, EMG Inc. 

Jotin Houlihan. Soundb'acic Music Associates 



ASCAP 



SPEAKERS 

Patricia Joseph. TVT Soundtrax 
Robert Kelley. Warner Bros. Television 
John Kirkpatrick. EleMra Entertainment 
Mike KnoMoch. Fox Music 
Robert Kraft. Fox Music 

Glen LajeskL Buena Vista Motion Pictures Group 

Pit Lucas, EMI Music Publishing 

Jonathan McHugh, Jive Records 

Ron Mendelsohn, Megab-ax Production Music, Inc. 

Vibiana Molina. Greenberg Traurig 

Thomas Newman, Composer. "In the Bedroom' 

John Powell. Composer. "Drumline' 

Jennlter Pyken. Daisy Music 

Tom Rowland. Universal Music Enterprises 

Charles Stone. Director. "Drumline" 

Julie Tsymor. Director. "Frida" 
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7 full C0» in uoder 

3 minutes 

ir^^^^ Up to 14 DVDb 

\ por hour 



DUPLICATION/REPLICATION 



COMPACT DISCS - 60<; EACH 



MUSIC MERCHANDISE 



SERVICES 



ITS A BETTER DEAL! 
■ADD IT UP " 



1.000 CDs 
1.000 Jnel/Wrap 
1.000 2-?t Book/Tray 



60000 
2S0.00 
2^0.00 
S 1.090.00 

from your CO-Aeady Matter 
& Print ftcody FUm 



NATIONAL TAPE DISC 

CORPORATION 

1 1 10 4Blh ht. North - Naihvilk. TH mm 

1-800-874-4174 



Dupkotion ■ Computei Graphia 



SAME DAY SERVICE! 

(on short run CD & Cassette copies) 



vrwmr.ntdc.com 



WITH OVER 60 YEARS OF EXPERIENCE 1 IN-HOUSE rACILITIES, WE'LL PRODUCE 
TOUR CD, VINYL t, CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



CD PACKAGE: 



1 1000 NEW PRICE! 
CD PACKAGE: ^^099^ 



IIKIIIDES: Olil6IIUI10« • I COLOI I MGE lOOKlfl 
UD mi CAUD' • I (OLOl CD Mli IMPtlllTINe' 

• JEMI lox ( SHiiiu wur > Quict lunuiouaD 



0 



IHCUiMS: OIIGIIUIIOH • lUU (010> IftG! DOOUn' 
IIHSID! UW) onl ( COIOI TtH U)0' • 
I (OlM UIH umiHtlHG' • 

iimi 101 s suiKiiwur • ouici lutiuiouiiD 

' frwn r*ut praMi'MdV Aim (.« lonMi ipnil 

' M }M OW «H MOCimC 



Ralnbo Records and Cassettes 

1718 Berkeley St. • Sjint« Monio.CA 90404 -<1I0) 829-3476 



BUY DIRECT AND SAVEI 

While other people are raising their pncos. wo 
are slashing oun Major label CD's, CMMlte* 
arvJ LP* as low as 50C. Your chotco from ttw 
rnoM extorvsive irstir^gs avaiUbtO 

For frB« catalog call (809) 890-6000. 
Fm (fi09) 890-0247 or WTlta 
towvio MmsIc, Inc. 
P.O.Box A Tr«nton. N,J, 08891-0030 
•mM: soofptoinui0»al.oom 



Analogue Media Technologies Inc. 

CD/DVDA/HS Repliclion, CD/DVDrom 
Authonng, Prinling. 
Graphics/Design. Mailing. 
Warehousing Distribution 
1-800-777-1927 on-llne-quoles 
www.duplication.ca 



•BROWSER DISPLAY SYSTEMS' 



320 DVD/VIDEO TITLES in 2 SQ. FT.! 

complete line of count er, wall, and floor displa ys. 

M^B^^mi^^niiHL can or write today for FREE sample Pak 




Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 




REAL ESTATE 



PUBLICATIONS 



www.veritysystems.com 



V 



VERITY 



Providing solutions for your 
In-house CD & DVD production 



800 642-5151 



500 CDs = $ 969 
1000 CDs = $1069 

IIETAIl HEADY CD PACKAGES 
FROM irOO* DlSien on DISC 



>00 FULL COLOR 11x17 POSTERS 

ONLY $99 ^ 

' with Vour CO/OVD Poctiag* 



(800) WAVE CD-I 

www "HIHIJ'A'A'./Eiv'EClA COM 
CJ ~ •« 
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BILLBOARD 
CLASSIFIEDS 

r.billboard.eom 
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BILLBOARD CLASSIFIEDS MOVE LUXURY 
REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD 
OF MUSIC & ENTERTAINMENT 
Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard@musician.org 
1-800-223-7524 

Reach all the movers S shakers every week through the pages ot 
Billlioard - a force in the music/erftertamment industry for over 100 years 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE J^^f^ 

Musician's Guide to^jjfff 
Touring and Promotion 

Includes: 

• City by city club directory 

• Tape/disc services 
' A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our vi/ebsite 
www.musiciansguide.com 

Mention code TGBB when ordering! 




REAL ESTATE 



HEAVY DUTY POSTER TUBES 

• End Pliigt t UPS ln<li>d«j 

• Factoty Direct maiat/t 
•4A Sim In Slock 




Avid or Protools 
Studios lor Ront 

Witti plenty oflice & storage space. 20 
minutes Irom Mid-town in No. KJ. 

201-981-0499 
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PUBLICATIONS 




PUBUCITY PHOTOS 



FREE Guide to 
Master Tape Preparation 
Saues You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info " discmakers.com 



LtTHOaHAPMEO n 



0 



Baw 

8x1 0's 

500 ■ "90 
1000 -'120 



H«I«M In C«nui«lal U S 



COMPUTER/ 
SOFTWARE 



ll.'.irl.'n^jlli.:! 



SERVICES 




Invuntory «»njfl«m«/il 
For Record Stotts 



800-942-3008 



n:\w;^;RO(lS TREES 

SKETCH COMEDY 
LISTEN AT 
www.dangeitMistrees.coin 



HELP WANTED 



Music Buyer 

Hastings Enterummctii is seeking a dciiiil oncnicd individual to become the 
neweii Music Buyer for the Music Team As one iif »nir inteKral music 
buyers, you will be rcspoiisitilc for imptovmy «p«<:irii: calcgiTry ptrrfurmance 
Through cflTcciivc buying and selcciion manaKcmcnt. maintaining budgd goals, 
negotiating and maintninin^i vendor relations, and suying current with industry 
trends The xiiccessrul candidate must possess excellent proven organisational 
and communication skills, present oneself and pmvc to be a great neuutiatuf, 
be oonvcrsanl with computers and today's technology and Love Music 



RequiremenU 

•High School Dip1oma/GI--I> prefeired minimum of two yean college 
•Documentablc sense of urgency 
•Musi be willing and able to travel 
• Previous buying experience is considered a plus 
■Time management and organizational skills. 



Qualified applicants send resumes to: 
Hastings Enlcrtainmcni. Inc. ATTN: Jonie Toscano, 
Recruitment & Development Specialist 
3601 Plains IJIvd. Aniarillo, I X 79102 
(806)353-8033 

■WW gohaslings com Ftgual (Opportunity ltmpIoye» 

"Uaslinci promnlrs a ilrug free workpUre" 



STORE 
SUPPUES 



PLASTICZ 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

AU UMM CREDfl 0«05 ACCtPTEO 



Looking for a 
record deal ?? 

Gciung signed is veiy ti-jtd lo do But we wi 
get Ihe recoid (Jea! you are looking kti* Guar* 
anieed Service Call now to recene yotjr 
FREE information 



Talent 2000 M 

800-493-639S 'xl^ 
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Seattle Sound Returns To Radio 

Wnil Young Rock Audience Give It Same Acceptance As Their Elders? 



BYBRAMTEITELMAN 

Airplaii Monitor 

NEW YORK— In 1993, grunge began 
to split rock radio's audience, becom- 
ing a line of demarcation between its 
brand of new rock and everything that 
came before it. Almost a decade later, 
with the rock audience threatening to 
divide again, milhoard sister publica- 
tion Kock Airplai/ Monitor's charts are 
suddenly sporting music from Pearl 
Jam. Soundgarden's Chris Cornell 
(via the Rage Against the Machine 
collaboration Audioslave), and the 
first new Nirvana song in six years. 
While some rock PDs believe this 
sound will appeal to young and old 
audiences alike, not all think the two 
can be reunited. 

PDs are certainly happy to have 
new music from the acts that 
spurred their format's boom 10 years 
ago. "On a song-by-song basis, I 
think that it's great. " WJJO Madison, 
Wis., PD Randy Hawke .says. "In the 
mid- to late '90$, we lost the original 
bands because they died or disap- 
peared. Then you started getting a 
lot of one-hit wonders and imitators, 
and the innovators were gone. I'm 




SOMETHING HAPPENS WHEN YOU 
DON'T ADVERTISE ...NOTHING!! 



CALL BILLH(MKI) AT Hi-tH-Wtl 



glad they're back, and I'll gladly play 
Dave Grohl. Jerry Cantrell, Chris 
Cornell, and Eddie Vedder " 

"The Nirvana and Audioslave are 
awesome, " WTU (Planet Radio) Jack- 
sonville, Kla„ PI) Scott Petibone adds. 
"If Ni A^ana came out with a crappy B- 
side that sounded like it was recorded 
in a tin can, it wouldn't have the same 
impact, but it's a giK)d song. " 

PDs are pleased about the timing 
for several reasons. One is familiari- 
t>'. WGIR Manchester, N.H.. PD Valo- 
rie Knight says, "'l.ately, there has 
been an influx of new bands — ^which 
is wonderful for the format — but 
there hasn't been that familiar-artist 
side of the formal. Here we are get- 
ting ready to go to war, and we just 
had the Sept. 1 1 anniversary, so peo- 
ple are in that comfort zone," 

The return of the .Seattle .sound aLso 
dowtails nicely with such new bands 
as Nickelback and Puddle of Mudd, 
which wear Seattle influences on their 
(flannel) sleeves. "Music is cyclical, and 
there's no way that today's rock artists 
can't be influenced by what the>' heard 
on the radio when they were growing 



up," KTBZ/K1,()1, Houston operations 
manager Vince Richards says, " Nir- 
vana, Pearl Jam, Soundgarden, and 
Rage have a definite impact on the 
types of music we're hearing now, just 
the same way Soundgarden .sounded 
like Led Zeppelin at times." 

GUrrARS=REUEF 

Despite the SoundgarderVZeppelin 
connection, older listeners drifted to 
classic rock stations in the '90s, and 
today's rock radio is grappling witli the 
threat of another generational split 
spurred by several years' worth of rap/ 
rock. For many PDs, it's a relief to 
have guitar-based hits that both gen- 
erations like this year. ;\nd some PDs 
have dug into their libraries for more 
from the first wave of grunge. 

So are the demos together again? 
Well, even Edison Media Research 
consultant Jayne Charneski, one of 
the .strongest proponents of the demo- 
.split concept, sees .some unit)'. " Kids, 
especially white suburban kids, like 
hip-hop as much as rock, so they'll 
continue to like hip-hop, but I think 
they'll embrace this stuff as well, " she 
says, "There's much more of a chance 
with this music |to hit both demos | 
than masic from the pa.st two or three 
years. The upper end of the demo grew 
up with the grunge sound." 

Charneski likens it to when today's 
25- to 34-year-olds "would listen to 
their older brothers' Led Zeppelin and 
Pink Floyd records. So |today's| kids are 
getting to hear new Nirvana and say- 
ing, "Oh, this is Nirvana: it's pretty cool," 
and then they're rediscovering them 
and claiming them as their (nvn." 

"When you have something that 
takes the sound of Rage Against the 
Machine and the sound of Sound- 
garden, you're connecting two differ- 
ent types of listeners, " Richards says. 
"There was a lot of anticipation for 
Audioslave, and they really came up 
with something that was pretty damn 
good . . . The listeners are pleased 
with the collaboration." 

KQRC (98.9 the Rock) Kansas City, 
Kan., PD Neal Mirsky says that when 
younger listeners hear new music 
from grunge's flag-bearers, " it puts a 
lot of the other new bands today in 
perspective. It reminds you why Nir- 
vana was the watershed band that 
they were . . . Pearl Jam as well. 
When you hear this music from these 
bands, it really drives home why 
these bands got as big as they are." 

Mirsky also believes that younger 
demos are OK with the older grunge 
that was becoming an issue for some, 
but not all PDs, in recent years. " If tou 
look at the test .scores for "Smells Like 
Teen Spirit' or "Jeremy" or "V'asoline.' 
the younger end is strong on those. 
They're just great songs, and great 
songs test with every demo." 

THE FORMAT'S ALREADY SPUT 

Petibone believes that "there has 
been a format split already, and a 



couple of songs aren't going to bring 
it back together. The calls that I've 
gotten [about Nirvana) have all been 
|from| adults saying, "It's so great to 
hear this' , . . The lower demo is like, 
"Who cares?,' even though we're 
playing these bands in gold," Peti- 
bone says some young listeners are 
saying, "This sucks," 

Active WXTB (98 Rock) Tampa. 
Fla., PD Rick Schmidt recalls a con- 
versation about Kurt Cobain with an 
18-year-old, who asked, "" "Who does 
he play for?' He knew who Nir\'ana 
was but had no idea who Kurt Cobain 
was," Schmidt recalls, "If you're a 19- 
year-old college kid, you may not care 
about these records, but blue-collar 




guys, for example, are surrounded by 
older guys working, and they're used 
to hearing those artists, " 

"I don't think it has the relevance of 
a Slipknot or Disturbed [with younger 
listeners], but there's still an intercsL " 
Knight .sa>'s. "Pa.ssion is probably a lit- 
tle lower. If the>' had a choice between 
going to bu>' a Nirvana album or a new 
Disturbed album, they're probably 
going to buy the new Disturbed album 
if they're 18 or 19. But they're not go- 
ing to tune this stuff out, either." 

•"I believe the upper demo is going 
to want to hear this music, and the 
younger people will probably rate it 
on individual merit. " Hawke says, 
"IThe.se bands) have to win younger 
listeners over the same way they w>on 
the people in the '25-34 end when they 
were in the 18-24 end, I have a 21- 
year-old night )female DJ), and my 
passion level and understanding of 
that music is completely different 
than hers. She doesn't dismiss it. but 
she's definitely more passionate about 
the more aggressive, rhythmic stufL" 

" Does it beat having a baby band on 
the air? Damn right," Schmidt says. 
"What it really comes down to is. are 
the songs going to cut through? I 
think the songs are strong enough to 
work. Unless these artists put out a 
good song, it doesn't mean anything. 
If )my younger end] doesn't know 
who these bands are. and they're good 
songs, it's not going to matter. It's like 
having Theory of a Dead Man. Chev- 
elle. or TRUSTcompany. They didn't 
know who those bands were and just 
took the songs at face value. " 
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FILM & TV MUSIC CONFAB: The Hrst 
Hollywood Reporter/Billboard Film & 
TV Music Conference— held Oct. 10- 
1 1 at the Renaissance Hollywood Hotel 
in Los Angeles — was a resounding suc- 
cess, featuring informative panels and 
insightful conversations among many 
of the top people in the business. 

Several of the attendees we spoke to 
considered guest speaker T Bone Bur- 
nett one of the highlights of the con- 
ference. In an Oct. 1 1 question-and- 
answer session, Burnett did not shy 
away from delivering his outspoken 
views on the business of film music. The 
Grammy Award-winning producer of 
the multi-platinum OBro//ier, Where 



Art Thou? soundtrack said, "I think the 
movie business is really demeaning. 
Music is the bastard child of the movie 
business. I like art and 1 like movies, but 
the business is very corrupt." 

Despite his criticisms of the in- 
dustry, Burnett said that his experi- 
ence in working on 0 Brother was 
nothing but "pure joy." He also cred- 
ited 0 Brother directors Joel and 
Ethan Cocn for giving him artistic 
freedom on the project 



Burnett commented, "That's the first 
thing I look for in deciding to work on 
a film — whether the director is strong 
and if we sec eye to eye." Burnett will 
reunite with the Coen brothers on the 
film Pie Ladykillers, which vrill feature 
hip-hop and gospel music. His musical 
projects due next year include Civil War 
movie drama Cold Mountain and pro- 
ducing the next album by his wife, 
singer/songwriter Sam ItiiOiiM. 

Attendees liked the mix of broad 
panel discussions Isee story, page 8) 
and more intimate conversations fo- 
cusing on three or fewer filmmakers. 

In one of those discussions, direc- 
tor Julie l^ymor and composer Elliot 
Coldentlial talked about their work on 
such films as the Anthony Hopkins 
movie Titus, and Frida, starring Salma 
Hayek as the famed artist Frida Kahlo. 

ColdenthaJ said during the Oct. 10 
session that unlike some heavily 
orchestrated scores he has composed 
in the past, the music oiPrida is "more 
organic and based mostly on guitars." 
Because of the intimate nature of the 
Frida story, "feymor added, "It wasn't 
appropriate to do a large orchestral 
score for this movie." Hayek does her 
owTi singing in the film (which opens 
Oct. 25 in limited release), as well as 
on the soundtrack, due TXiesday (22) 
on Universal Classics. 

"Less is more" also applied to the 
music for In the Bedroom. In a free- 
wheeling conversation. In the Bedroom 
composer Thomas Newman, screen- 
writer/director Todd FieU, and music 
editor Bill Bernstein discussed the use 
of music in the film, which lasted more 
than two hours but used only 25 min- 
utes' worth of music Newman said, "The 
thing you want to sell most as a com- 
poser is your delight in what you do." 



NEWSLWF- 

Clear Channel Radio (CCR) has made several executive changes. Five 
new regional VPs of programming have been appointed: Ken Charles for 
the Houston/New Orleans area, Phil Hunt for the western Texas area, 
Jim Richards for the San Diego area, L.J. Smith for the Oklahoma/ 
Arkansas area, and Jeff Wyatt for the Washington, D.CVBaltimore area. 
Meanwhile. Jim Ryan — currently PD/operations manager of CCR AC out- 
let WLTW New York— adds duties as CCR VP of AC programming. At 
CCR mainstream top 40 station WKQI Detroit, Dom Theodore is upped 
from PD to operations manager. 
Compiled by Carta Hay. 
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mHOlLVWOOD REPORTER/BILLBOARD FILILOUUISlGfONFEREN^ 



Hundreds of industry professionals gathered for the first Holly- 
wood Reporter/Billboard Film & TV Music Conference, held Oct. 
10-11 at the Renaissance Hollywood Hotel in Los Angeles. The 
confab featured noted guest speakers from the film, TV, and music 
industries. Intriguing panel discussions and cocktail parties high- 
lighted the event (see story, page 8). (Photos: Heather Harris) 




"The Composer/Director Relationship" discussion, presented Oct. 10 by ASCAP. 
focused on composer Rtliot Goldenthal and director Julie l^ymor. Pictured, from 
left, are Goldenthal. ASC.^P's Nancy Knutsen. Taymor, and The Hollywood 
Reporter's Robert J. Dowling. who moderated the session. 





The Oct. 1 1 "O Soundtrack, Where Art Thou?" panel examined the state of the 
nim-sounJtracl( business. Pictured, from left, are Doug Frank of Warner Bros, 
Pictures. John Houlihan of Soundtrack Music Associates, Glen Brunman of Sony 
Music Soundtrax, Patricia Joseph of TVT Soundtrax, Glen Lajeski of Bueiu Vista 
Motion Pictures Group, Pal Lucas of EMI Music Publishing, moderator Randy 
Gerston of Seehear Music Supervision, and Ken Schlager of Billboard. 



The Oct. 1 1 panel "Primelime TV: The New Radio" spotlighted ways in which 
artists can break through on network T\' shows. Pictured, from left, are Elektra's 
John Kirkpatrick, the WB net\\'ork"s Lew Goldstein. Daisy Music's Jennifer Pyken. 
panel moderator Carla Hay of Billtward, Six Feet Under music super\'isor Thomas 
Golubi^ of SuperMusicVision, and EMG Inc.'s Evan M. Greenspan. 
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The Oct. 1 1 discussion "A Cut Above" focused on the music from the Academy 
Award-nominated film In the Bedroom. Pictured, from left, are the film's composer 
Thomas Newman, screenwriter/director Todd Field, and music editor Bill Bernstein. 



Billboard Los Angeles bureau chief Melinda Newman, left, leads an Oct. 1 1 ques- 
lion-and -answer session with T Bone Burnett, the Grammy Award-winning pro- 
ducer of the O Brother Where Art Thou? soundtrack. 



Bob Knight of Music Sales West and 
Terry O'Neal of the Screen Actors Guild 
take in one of the conference s parties. 



Film composer Elliot Goldenthal. left, and director Julie Taymor discuss their fre- 
quent collaborations, including the movies Titus and Fridti. 
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The Oct. 10 "Anatomy of a Film" discussion spotlighted the 
upcominfj 20th Century Fox movie Drumline and its com- 
panion soundtrack. Seated, from left, are Drumline com- 
poser John Powell and director Charles Stone. Standing, 
from left, are Jive Records' Jon McHugh and Fox Music's 
Danielle Diego, Robert Kraft, and Mike Knobloch. 




American Urban Radio Networks' Tanya Hart, left, and E.J. 
"Jay" Williams Jr.. center, pose for the camera with The Hol- 
lywood Reporter's Judi Pulver. 




The Oct. 1 1 Gettinti in Sync" panel discussed music licens- 
ing in film and TV. Seated, from left, are David Helfant of 
Paramount Pictures, Robert Kelley of Warner Bros. Televi- 
sion, and Tom Rowland of Universal Music Knterprises. 
Standing, from left, are Ron Broitman of BMC Music Pub- 
lishing, panel moderator Vibiana Molina of Greenberg Trau- 
rig. and Ron Mendelsohn of Megatrax Production Music. 




Chr\'salis Music Group's Jeff Brabec. left, and ASCAP's Todd 
Brabec spearheaded the Oct. 10 how-to session "ASCAP Pre- 
sents Music, Money, Success and the Movies: The Basics of 
Music in Film Deals." 




All smiles at one of the conference's cocktail parlies are. from left, Michael Rogers 
of Universal Pictures, Woodie Stevenson of Pilot Music Business Services, and 
Andrew Robbins of Megatrax Production Music. 




BMI's Doreen Ringer-Ross and composer Ralph Grierson of 
Music & Health converse at the conference. 



Gathered at the poolside cocktail party are, from left. Marc Wood of Sony/ATV/Tree 
Publishing, Robin Kaye of SynchroniCity. and Brian Higgins of OK Management. 



Composer Valerie Nager. left, enjoys the poolside reception 
with producer Kim Fowley of Sabers and Roses. 
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BDSCertified Spin Awards September 2002 Recipients: 

800,000 SPINS 

Smooil ana Feal. Rob Thomas /ARISTA 

500,000 SPINfl 

Give Me One Reason/ Tracy Chapman /ELEKTRA 

400,000 SPINAS 

Blurry/ Puddle Ot Mudd /FLAWIESS/GEFFEN 
Fonnily Affoir/ Mory J. Bilge /MCA 

300,000 SPINS 

The Middle/ Jimmy Eat World /DREAMWORKS 
Wosling My Time/ Default /TVT 
Foolish/ Ashanti /MURDER INC. 
One More Day/ Diamond Rio /ARISTA 
Music/ Madonno /MAVERICK/WARNER BROS. 
Whot I Got/ Sublime /MCA 
Lesson In Leavin'/ Jo Dee Messina /CURB 
Out Of My Hcud/ Fo-.fbnII /HOLLYWOOD 

200,000 SPIN 

Sook Up The Si.M .1 Crow /A&M 

Withoul Me/ Eminem /INTERSCOPE 
Slonding Slill/ Jewel /ATLANTIC 
Don'i Let Me Get Me/ Pink /ARISTA 
I Do (Cherish You)/ Mark Wills /MERCURY 

I'll Think Of A Reason Later/ Lee Ann Womock /MCA NASHVILLE 



100,000 SPINj 



Gongsto Lovin/ Eve feul. Alicia Keys /INTERSCOPE/RUFF RYDERS j 
Just Like o Pill/ Pink /ARISTA 

Heoven/ DJ Sammy & Yanou Feat. Do /ROBBINS 
Somewhere Out Ihere/ Our Lady Peace /COLUMBIA 
By The Way/ Red Hot Chili Peppers /WARNER BROS. 
Running Away/ Hoobastonk /ISLAND/IDJMG 
The Good Stuff/ Kenny Chesney /BNA 
I Miss My Friend/ Darryl Worley /DREAMWORKS 

Down 4 You/ Irv Gotfi Presents The Inc. /MURDER INC./DEF J/kM/IDJMG . 
Hoppy/ Ashanti /MURDER INC. 
Drift & Die/ Puddle Of Mudd /FLAWLESS/GEFFEN 
Cleanin' Out My Closet/ Eminem /INTERSCOPE 
Holfcrojy/ Musiq /DEF SOUL/DEF JAM 

Around The World (Lo Lo lo la la)/ ATC /REPUBIIC/UNIVERSAI 
Fiesta/ R. Kelly /JIVE 
I Wish/ Carl Thomas /BAD BOY 

50,000 SPINS^ 

Aenols, byiieni Oi A Down /COLUMBIA 
If I Could Co/ Angle Martinez /ELEKTRA 
Sweetness/ Jimmy Eat World /DREAMWORKS 
OI Red/ Blake Shelton /WARNER BROS. 
Where Would You Be/ Martina McBride /RCA 
American Child/ Phil Vasser /ARISTA 
Downfall/ Trust Company /GEFFEN 
Somebody Like You/ Keith Urban /CAPITOL 
Feel It Boy/ Beenie Man /VIRGIN 
Po' Folks/ Nappy Roots /ATLANTIC 
Thats Just Jesse/ Kevin Denncy /LYRIC STREET 
Foiling For The First Time/ Barenoked Lodies /REPRISE 
Stillness Of Heort/ Lenny Kraviti /VIRGIN 
I Wont Love/ Elton John /UNIVERSAL 
The Greotest/ Kenny Rogers /DREAMCATCHER 
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TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 
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MORE BOUNCTTOTHE OUNCE: Etvis Presley 

still crowns The Billboard 200, but this week the 
prince is 18- 
year chart vet- 
eran Jon Bon 
Jovi. With its 
best sales w'eek 
in the Nielsen 
SoundScan 
era. the band 
that bears his 
name enters 
at No. 2 with 
Bounce — Bon 
Jovi's highest rank since 1988. when itsAfeit' 
Jersey clocked four weeks at No. 1. 

The opening flurry of 160,000 units con- 
tinues a clear trend we've seen this year, in 
which acts that appeal to mature consumers — 
including Dixie Chicks, Bruce Springsteen, 
Ibby Keith, Sheryl Crow. James 1>yior. Wilco, 
and current chart-topper Presley — have 
racked up their biggest SoundScan weeks. 
Four of Bon Jovi's last five albums had at least 
one lOO.OOO-plus week. 

The band has been in high-visibility mode 
since Sept. 5. when it played season-opening 
festivities for the National Football League in 
New York. Press clippings since then include 
USA Today, Wall Street Journal, and New 
York Times articles. During release week, the 
group hit iMte Show With David l^tterman. 
Tbday, Late Night With Conan O 'Brien, and 
Live With Regis and Kelly. 

Another veteran, Tom Petty, picks up where 
he left off. opening at No. 9. which means that 
each of his three Warner Bros, releases have 
reached the top 10. But this opener of 74.000 
uniU falls shy of the 81,000 that started 1999's 
Echo at No. 10. 

CIAMT STEPS: Huge career growth is signaled 
by the Billboard 200 bows of new albums from 
country sophomore Keith Urban (No. 1 1 ), hard- 
rock band Chevelle (No. 14), hip-hop group 
Jurassic 5 (No. 15), and actress Jennifer Love 
Hewitt (No. 37). Australian Urban, whose first 
set peaked last year at No. 145 on the big chart 
and No. 1 7 on Top Country Albums, invades the 
country list at No. 3. Jurassic 5. which opens at 
No. 13 on Top R&B/Hip-Hop Albums, saw its 
first full-length title peak at No. 33 on that chart 
and at No. 43 on The Billbixard 200. 

A 1999 Squint album by Chevelle and two 
earlier Atlantic titles by Hewitt failed to reach 
either Heatseekers or the big chart, although 
Hewitt did take a Warner Bros, single to No. 
59 on The Billboard Hot 100 in 1999. Anoth- 
er actress. Broadway siren Heather Headley, 
sees her rookie album bow at No. 38 on The 
Billboard 200 and No. 14 on R&B/Hip-Hop, 
which dwarfs cast albums from her Broadway 




by Geoff Mayfield 



resume. The Lion King cast set peaked at No. 
162 in 1997. while those oiAida and Ragtime 
never sold enough to chart. 

THE KING AND THE CHAIRMAN: In August, on 
the 25th anniversary of Elvis Presley's death, 
I consulted Nielsen SoundScan's artist chart, 
which ranks acts according to accumulated 
sales from all 
albums avail- 
able since the 
tracking ser- 
vice's 1991 
launch. 1 was al- 
most stunned 
to find Presley 
ranked No. 32 
at that point, 
because his 
albums had 
seen meager 

chart success in the SoundScan era. 

Prior to F.lvis .30 ttl Hits— which is No. 1 
for a third week on The Billboard 200— eight 
different titles had spent a total of 28 weeks 
on the big chart during that time, while only 
eight, five of them Christmas sets, had spent 
time on Top Pop Catalog Albums. 

Despite those meager chart showings, the 
sheer breadth of Presley's catalog — he has 152 
different album titles that have been tracked 
since 1991 — had yielded 18.4 million units by 
the week ending Aug. 18. At that point, the only 
artist with an even longer career who ranked 
higher was Frank Sinatra, by a margin of less 
than half a million units. Sinatra's higher stand- 
ing made sense, given that SoundScan's era 
includes two of his top 10 albums ( 1993's Duets 
and the following year's Duets II). a 1992 mini- 
series about the singer on CBS, the presenta- 
tion of the 1994 Grammy Legend award, and 
the catalog swell that followed his death in 1998. 

Tables turned with the arrival o! Elvis 30 Itl 
Hits, which has sold 1.04 million copies to date. 
Presley has since ascended to 29th place on the 
list with combined sales of 19.7 million units, 
while Sinatra is at No. 32 on 19.07 million. The 
only acts whose careers began before the '80s 
that rank above Presley at Sound.Scan are the 
Beatles. Pink Floyd. Aerosmith. Eric Clapton. 
Eagles, and Elton John, with the Fab Four at 
No. 2 on 43.5 million uniLs. 

AND: An Oprah Wmfrey rerun accounts for Josh 
Groban's Greatest Gainer award (48- 19, up 1 16% ) 
. . . FUth Hffl. with at least 400.000 units, will have 
The Billboard 200's next No. 1 ... A mass-mer- 
chant's sales on George Winston's latest weren't 
properly reported. There will be no adjustment 
to the charts, but those missing units would have 
made it No. 1 . rather than No. 3. on Top New Age 
Albums and No. 140 on the big chart 
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DONT CAII IT A COMEBACK Fifteen years after 
his need for love gave him his first No. 1 on the 
Hot R&B/Hip-Hop Singles & Tracks chart, LL 
Cool J, aka James Todd Smith, earns his sec- 
ond with "Luv U Better." It also nabs the Great- 
est Gainer/Sales designation along the way, as 
sales of the 12-inch rise more than 70% at core 
stores, moving it 11-4 on the Hot R&B/Hip- 
Hop Singles Sales chart. But the sales increase 
is just pad- 
ding, because 
"Luv U Better" 
would take the 
crown solely 
based on air- 
play. It adds 4 
million addi- 
tional audi- 
ence impres- 
sions this issue, 
taking LL to 
the top of the 
Hot R&B/Hip-Hop Airplay chart with a total 
reach of 61 million listeners. In the Sept. 26. 
1987. issue. LL's "I Need Love. " his fifth single, 
was at the pinnacle of the Hot R&B/Hip-Hop 
Singles & Tracks chart. Now, 28 charting sin- 
gles later — eight of which hit the top 10 — 
Smith gets his due with "Better." 

GETCHA AGAIN: Taking the chart's biggest 
increase of 1.260 detections, Shania TVvaln's 
Tm Gonna Getcha Good!" shoots 24-15, the 
biggest second-week jump into the top 15 on 
Hot Country Singles & TVacks since Alan Jack- 
son's "Where Were You (When the World 
Stopped Turning)" leapt 25-12 in the Dec. 1. 
2001, issue. TVvain is one of only six artists (and 
the only female soloist) in the Nielsen Broadcast 
Data Systems era to make such a breathtaking 
move on thus chart and it is her second title to 
do so. "Love Gets Me Every Time" shot 29-15 in 
its second chart week in the Oct. 1 1 . 1997, issue. 
Others wtw have accomplished this feat include 
Garth Brooks with five titles, Tm McCraw with 
two (one with wife Faith Hill), and one title each 
by Jackson and Brooks & Dunn. 

The 1,260-spin increase is also the largest 
the chart has seen since "Where Were You 
(V\'hen the World Stopped Turning)" gained 
1,905 plays in the previously mentioned Dec. 
1 issue. This is 'lVvain"s largest one-week spin 
gain and the fourth-highest for a female solo 
artist on the chart. Reba McEntire surpassed 
that total twice, with her "The Fear of Being 
Alone" holding the female record with an 
increase of 1,447 in the Oct. 12, 1996, issue. 
Patty Loveless also posted a higher gain with 
"She Drew a Broken Heart" (up 1,276) in the 
Jan. 25. 1997, issue. 

Elsewhere on the country radio chart. 
American Idol winner Kelly Clarkson's "A 




by Silvio Pletroluongo. Mliul Paid. Wide lessen 



Moment Like This" bows at No. 58 with spins 
detected at 38 monitored stations. WUSN 
Chicago is the weekly airplay leader with 15 
detections, followed by WGGY Wilkes-Barre/ 
Scranton, Pa., with 13 plays. 

1AM SHOT: Peari Jam debuts at No. 2 on Hot 

100 Singles Sales with "1 Am Mine." the initial 
track from its upcoming Nov. 12 release. Riot 
Act. The debut of ""I Am Mine" on that chart 
matches the highest entry of the band's career, 
as "Last Kiss" 
also entered at 
that position 
in the June 26. 
1999, issue. "I 
Am Mine" scans 
11.000 units, 
however, com- 
pared with the 
140,500 for 
"Last Kiss" 
in its initial 
week. On The 

Billboard Hot 100, the sales impetus pushes 
"1 Am Mine" 74-43. 
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HIM AND HIS GIRLFRIEND? Rumored to be a 
couple in real life. Jay-Z and Beyonce Knowles 

get "gangsta " with "03 Bonnie & Clyde. " which 
mows 39-16 on the Hot R&B/Hip-Hop Singles 
& Tracks ctiart. It more tiian doubles in airplay, 
easily earning Greatest Gainer Airplay honors 
with an increase of 13 million audience impres- 
sions. That is the ninth-largest increase on the 
chart since airplay-only tracks were allowed to 
chart in 1999. Occupying spaces No. 6 and 7 
on the list of biggest gainers is Jay-Z with "Izzo 
(H.O.VA)" and "1 Just Wanna Love You (Give 
It to Me)." respectively. And right above "Bon- 
nie " in the No. 8 slot is Knowles" trio. Destiny's 
Child, with "Sur\'ivor."" The biggest improve- 
ment belongs to Janet Jackson's "All for You," 
which grew 22 million more impressions in the 
March 17, 2001, issue. 

On the Hot 100, "Bonnie" is the Hot Shot 
Debut, entering at No. 56, while it also bows on 
Hot Rap Tracks at No. 17. "Bonnie" is the first 
single from Jay-Z's upcoming The Blueprint 
II: The Gill & the Curse, due Nov. 12. 

FOR THE RECORD: Because of a production 
error, two tracks (Chad Kroeger Featuring 
Josey Scott's "Hero " and "Just a Friend 2002" 
by Mario), which were moved to the Hot 100 
recurrent chart last issue, were inadvertently 
left on the Hot 100 Airplay chart. The "last 
week" column for this Lssue's Hot 100 Airplay 
chart has been adjusted to reflect the removal 
of these tracks. Last tssue's No. 75 should have 
been Danyl Woriey's "I Miss My Friend. " which 
falls off the list this i.s.sue. 
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»t%:3(.-'.'jL,! IKn-.'-APItiuBBDS 




GoldanS 


amliefs: A Fatlter's Lullaby 






MICHAEL MANSON 






Bottom Line 
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ARTIST IMPIBNT L NUMBEA-DISTDISUTING LAKL 


Title 
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■ NUMBER 

CECILIA BARTOU 

,-iiK-i,v.i«iiLClWCS5"iOUP IH] 


The An Of Cecilia Banoli 




1 




GLENN GOULD 

ifAV cmis.:^! tiraj 


State 0( Wonder 








DALLAS SYMPHONY ORCHESTRA 


Mihler Sympboiiy Afo.tO 




3 




RENEE FLEMING 


Bel Canto 




4 




CARRERAS-DOMINGO-PAVAROm 


The Best Ot The 3 Tenors 






, 


PLACIDO DOMINGO 


Sacred Songs 








YO YO MA 


CItSStC TO -TO 








PHILIP GLASS 


Naqoyqitsi 






ANNE SOPHIE MUTTER 


Ptiyi BeMkoven Violin Concert 




1 1 




JUAN DIEGO PLOREZ 


Sings Rossini Aries 














7 




CECILIA BARTOLl 


Dreenn & Fables 




8 




SALVITORE LICITRA 


The Debut 




12 




MURRAY PERAHIA 


Chopia- Eludes Op. 1Q/ZS 




U 




RICHARD JOO 


BiHy Joel: Fantasies & Delusions 




9 




TONU KAUUSTE 


Part Orient & Occident 





8 

! 
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ARTIST IMPRINT & NUMBER-DISTRIBUTING LABtL Title 




1 




RUSSELL WATSON 


Encore 




2 




ANDREA BOCELLI A 


CMiOiTawau 




3 




MARIO FRANGOULIS 


Sometimes t Dream 




5 




CHARLOTTE CHURCH* 


Enchantment 














4 




DANIEL RODRIGUEZ 


Tile Spirit Of America 












6 




SARAH BRIGHTMAN* 


Classics 




8 




YO YO MA & THE SILK ROAD ENSEMBLE Silk Resil Jeameis: When Stringers Meet 




7 




BOND 


Bom 

r-jr iHl 




10 




RUSSELL WATSON 


The Voice 

ml 




9 




SARAH BRIGHTMAN 


Encore 

jwnBAioAssoimiiiir 




13 




JAMES GALWAY 


Song Ot Home 




11 




LONDON SYMPHONY OliCHesnU (WILLIAMS)* Sai Wn Epoadt It Audi 01 Dit OosM 






ASELIN DEBISON 


Sweet Is The Melody 




12 1 


JAMES GALWAY 

I"! 


The Veiy Best Of James Galirvav 






ANDREA BOCELLI 


Cieli Di Toscana (With Spanish Tracks) 
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ARTIST MPRINTft NUMe£R;D(STRIBiniNG LABEL 


Title 








VARIOUS ARTISTS 


Pure Moods IV 




2 




ENYA A 


A Dey Without Rain 






GEORGE WINSTON 


NifiM Divides The Day 




3 




J\M BRICKIMAN 


Utve Songs & Lullabies 




7 




1\M JANIS 

■■ i-..Vvii:-|Hl 


A Thousand Summers 




4 




JIIVI BRICKKIAN 


Simple Things 




5 




JOHN TESH 


The Power 01 Love 




9 




20O2 


Sacred Well 




12 




SECRET GARDEN 


Once In A Red Moon 






LESIEfM 


Mystic Spirit Voices 








DIANE ARKENSTONE 


Jewel In The Sun 




6 




VARIOUS ARTISTS 


Pure Moods III 




11 




ROLAND HANNEMAN 

i.'A.!.-.. ■ ib:-.(i . j.'s riiSiuUMCV 


Healing Garden Music-Relaxation 




13 




GOVI 


Mosaico 






MEDIAEVAL BABES 


The Rose 



Nielsen 
SounijScan 




nmut mmn 



twaousMrnin 



Uj^SSlUiWutSTBMlU&CUUaCSFORIBMmN ■ 



ClASSKAi.MASTamC£e&SMM9tGunNI « 



GERSMWIN AN AMERICAN M nUHS WUHUtWrmTI 



CUUVCALMAITtRPIKUIIOMANnCnANO W 



MOZART SVhWHOrrNOS.«)C4 
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MAJESTY Of AMBKA IHIHI 



WYMM 1MMWWWT you 141 U 



WCHELMlCANONtOTHSRUROOUimS WKMWnm 



50 GREATIST CLASS)CS 



IM tppevr on DiHical ButfpK 







KI02 OOP KIDS 


uuaof 1 


WALT nswravM 


lOTiiMMf* naiMc 


VAIBOUtAimSTS 
WAlTOtSNfVMm 








MtBOr 


JMBMCKMAN 
w«WMMi Mu mnec* 


UMSMGCAiOUUn 


VARIOUS AWmn -moiammm 
Minic KM unu mnuno mm nUMM 


VEGGIE TUNES aWAMt 

n-G iMAwoM wmnKi nuon 


lANirSDMMWtCMOOl 

1 


VARIOUS AimSTS 

BMC IPfiUl moOUCISMn 


MStUWONUtn 


VfCO<*llhEi KCIilliamBHUI 

BICIMAMID 




VEOGie TUNES jmUMS eiBIBIMM WMLOW 
»*} ID4AWnR0 MMtnBCtE fnMOt 


TODOUWTUNIS a CUMC MMI MM INKJn 
BIMONMH 


THE wkjOICS ramn'nmmn 
LVKiCK truensM* 


VAMOUSAimSTl IMNno 
VuUTnSNfYWM 


BUNDriMMinumLi 


VARIOUS AimSTS 

maiicijmct motti 


MMnouninvBLi 


Hn:]|.JIVI tBUIDMU 


VEOCtETUNB 
Btb IDIA MB 


nMRC ecMniMa or KM 


VARIOUS Mran MR 

VHMtDOMnMM 


moMximMnvoLi 


VARIOUS AimSTS 
>SA1I MlMni MM 


osNcrt smnsT' WL 1 


VARIOUS AmiSTS 


IMLIII HUMUS 


WAIT NSMfT BDW 




READ-ALONG nsMrtiustmai 


ftEAO ALONG 


MNSimnt 


VARIOUS AirnSTS runouH Man 


VARIOUS ARTISTS fMttll UUAVi UWM 

WAIT OitNfir MOM 


VEGGIE TUNES JMnrSROTMSONGt 
BK IDCAWM) WArMCK STUMS 


VARIOUS ARTISTS MM 
vvAii DisMT mmm 


FrtnttNauaxitcnoN 



BAIbuini iwth tn« sraauu tU*i gxni ffiis Mek. • Rtcording Induitry Asm. Ot Amtncs iRIAA) CBntfkition \ot nn ihi^tnl ot SOO.OOO ittium uniu (Gold) i 
fvnlut MiiteatBi tRiuin'i mutii-pleDntiRi Mvfl For tKucatf sect, snd doutiJa albumi with i riatning tint* ol lOO minuias or mors, ttia RIAA ntulnpl'ti ihiptntnts 
10.000 uniU - - 



) ARIAActnificaMnfo' nn thipmani ol I millwn uiwii IPlattnuml #R1AA cvrtificmoo For n«i ihipnttiiial 10niillio<i untu (Di*mond| Ni^mivral tolloMtng PlMitiuni oi Ownond 

. ^ ... ... . .. _ _ _ .- -- -- -- , -.- , ■ m by [ha numb«r gf Unci if d ^qr U fnt RIAA Latin awntd*. :■ C>'^l^c^llon tot n«i inmrn^in of 10111300 umti IQrol Cartrticawin ot 200JX)0oniti IPlaiinol A' Cariiticaiion o( 

400.000 uniU IMuW-Plannol. 'Aatariik mdicatai LP u aviilabla Haatsaakar Impact ttiowii albumi lamond <rom Haalia«k«n ttiii M«ik [H] mdicalat pastw ptmnt HaiUB*k«rMle 0)02. VNU Buf^ats Uedn. Inc . and Nialiat SoutidSon. Inc AJIngMi ttMrvad 
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ARTIST SoundScan litle 

IMPRINT & NUMBER/DtSTRieUTING LABEL 
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i 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


Tiria 










NUMBER l/GREATEST GAinlER E i week At Numbcn 








HOT WATER MUSIC 


Caution 






10 




LAS KETCHUP Las Ketchup 

inNYpllCOS'CClDMBWMiSIC.tfill lllBlCttil 




11 


1 




RHETT MILLER 


The Instigator 










^ HOT SHOT DtBUI 




25 


25 





FINCH 


What Is It To Burn 










GOV'T MULE The Deep End Volume 2 




27 


37 




BREAKING BENJAMIN 


Stturat* 








PINMONKEY Pinmonkey 










VIC LATINO 


The tO's Now 


4 


1 






THIEVERY CORPORATION The Rich*ft Man In Babylon 




31 


24 




JENNIFER PENA 


Libre 


S 


3 


2 




NICHOLE NORDEMAN Woven & Spun 


d 


26 


26 




BEBO NORMAN 


MyseK Whan 1 Am Real 


6 


4 


5 




JUANES Un DIa Normal 

-. '.n .ii»a» 


1 


16 


13 




30 SECONDS TO MARS 


30 Seconds To Mars 


7 


7 


11 




JOE NICHOLS Man With A Memory 

■ .-.V> m WDIB 




49 


- 




SOMETHING CORPORATE 


Leaving Through The Window 


a 


6 


12 




THE USED The Used 

: = BR1K lit « CO) 










JOY WILLIAMS 


by surprise 


O 






ALLISTER Last Stop Suburbia 

A ll7«C0t 








KEIKO MATSUI 


The Ring 


<D 






SUPERCHICK Last One Picked 




23 




PROJECT 86 


Tmthless Heros 


11 


10 


17 




SUGARCULT Start Static 




29 


Is 




ZOEGIRL 


Mix Of Life 


12 


13 


7 




INTERPOL Turn On The Bright Lights 




27 


3 




THE LES CLAYPOOL FROG BRIGADE 

= -.',.■.■. M '...DMB lifSiCOl 


Purple Onion 


13 


14 


15 




HEZEKIAH WALKER A THE LOVE FELLOWSHIP CRUSADE O40H) Famly Afbir II: Livt At Radio Oty Mtnic HaO 




41 






50 CENT 


Guess Who's Back? 


(D 


17 


16 




DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 

i .1 ■■ .,.= 




24 


14 




JANE MONHEIT 


In The Sun 


15 


9 


8 




OK GO Ok Go 




39 






CHRIS TOMLIN 


Not To Us 


16 


12 


9 




CONJUNTO PRIMAVERA Pardoname Mi Amor 




8 






WOMEN OF FATTH^ 


Sensational Ofe 


11 


18 


20 




LIBERACION Htstoria Musical 




36 


30 




THE BLIND BOYS OF ALABAMA 




20 


40 




THALIA Thalia 

!Mi i*Ti-. mm'! » 




21 


21 




AUDIOVENT 


Dirty Saxy Knights In Paris 




15 


19 




12 STONES 12 Stones 








SIMPLE PUkN 


No Pads, No Helm*tt..Jutt Bait 




5 


6 




LUPILLO RIVERA Amordto Corazon 




34 


39 




TOBYMAC 


Momentum 






__ 


LARGE PROFESSOR 1st Class 




38 


28 




KIM WATERS 


Someone To Love You 


19 18 




THE HAPPY BOYS Tranc* Party (Volume Two] 




28 


23 




NAAM BRIGADE 


Early In The Game 








DREDG El Cleio 




35 


33 




PILLAR 


Fireproof 






LOS ANGELES DE CHARLY Bonita Mujer 








PASTOR KIRBY JON CALOWEU AND THE WINDSOR VtUkSE UMC MASS CHOIR Wckom To TIm Villagel 
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ARTIST SoundScan thip 










ARTIST 


Title 
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IMPRINT & NUMBER7T>I5TRIBUT1NG LABEL 










IMPRIN^ & NUMBER/DISTRIBUTING LABEL 












NUMBER 1 -r'^' 4 Weeks At NumtiHt 1 




IB 


16 




DOLLY PARTON 


Halos & Horns 




1 


2 




NICKEL CREEK This Side 




I 


19 




JOAN OSBORNE 


How Sw*et It Is 


1 3 


7 




KHIA FEATURING DSD • Thug Misses 


% 




11 




THE LES CLAYPOOL FROG BRIGADE 

.., m 


Purple Onion 




7 


4 




DELBERT MCCLINTON Room To Breathe 




26 


38 




50 CENT 

' |H«C5I(III 


OuMS Who's Back? 




4 


5 




EVA CASSIDY Imagine 




20 


17 




JANE MONHEIT 


In The Sun 


I 5 ' 8 




VARIOUS ARTISTS Reggae Gold 2002 


A 




25 




VARIOUS ARTIST? 


Vans Warped Tour 2002 Compilation 






\ 


- HOT SHOT DEBUT 




25 


23 




KIM WATERS 

.. - ^-^ -li (HI 


Someone To Love You 








SINEAD O CONNOR Sean-Nos Nua 










S GREATEST GAINER S 





6 


6 




B-IEGIT Hard 2 B-Legit 




41 






VARIOUS ARTISTS 


Ultra.Trance:1 




8 


9 




AIMEE MANN Lost In Space 

■ r,'-^t,H^ itmcDt 




23 


27 




VARIOUS ARTISTS 


Punk -0- Rama 7 








THIEVERY CORPORATION Tlw RldtMt Man In Babylon 

■ - ■ ■ . -. . ■ --Br-,".f 'fMCDiIHl 










APPLES IN STEREO 


Velocity Of Sound 




1 




STEVE EARLE Jerusalem 




36 


41 




THURSDAY 

IMI 


Ful Collapse 








SAMMY HAGAR AND THE WABORITAS Not 4 Sale 




"21'" 






VARIOUS ARTISTS Alll 

■ 'tSMCD 


M 0 97.3: This It Alica Mwic Vbluma 6 




12 


15 




YING YANG TWINS AUey: The Return Off The YIng Yang Twins 








KRUMB SNATCHA 


Racpect A> Fear Nona 




10 


3 




TECH N9NE AlMoluto Pow«r 




39 


35 




CAMOFLAUGE 


Keepln It Real 




11 


10 




ANI DIFRANCO So Mudi Shoutina/So Much Laughtw 

■ .^9»aii 


© 


3S 


32 




MACK 10 PRESENTS DA HOOD 


Mack 10 Presents Da Hood 




14 


21 




SUGARCULT Start Static 


CD 


40 


46 




FLOGGING MOLLY 

i"l 


Drunken Lullabies 


16 


13 


14 




DEFAULT • The Fallout 

|H1 




27 


26^ 




LOS TEMERARIOS 


Una Lagrima No Basta 








BOOT CAMP CUK The Chosen Few 








ROZELLY PRESENTS DA FAM 


A Day N A Life... 


I 


16 


12 




INTERPOL Turn On The Bright Lights 




28 22 




DROPKICK MURPHYS Uva On St Patrick'! Day F 

ml 


ram Bocton, MA At The Avalon Ballroom 




17 


18 




DASHBOARD CONFESSIONAL THe Ptaces You Have Come To Fear The Most 

' l"! 










SHEKINAH GLORY MINISTRY 

.li»i,'«llMl 


Praise Is What 1 Do 


IS 


13 




CONJUNTO PRIMAVERA Perdoname Mi Amor 

- -. . |M| 


46] 







TIGER ARMY 

Hill trni;-t»tT»PM «»cOi 


Eariy Years EP 








LARGE PROFESSOR 1st Class 

IMI 








VARIOUS ARTISTS 


WoFfman Jack's Halloween Special 


m 








LOS ANGELES DE CHARLY Bonita Mujer 

IH) ' 








VARIOUS ARTISTS 


More Sounds Of Halloween 




HOT WATER MUSIC Caution 

INI 








DISTILLERS 


Sing Sing Death House 








GEORGE DUKE F*ce The Music 






42 




TAKING BACK SUNDAY 


Tell All Your Friends 


i 






VIC LATINO The 80's Now 

■ Hi 







Tht HiMiMkwi Chan lim ih« bttl-MHiflg iiMt bv nm and dmlepingaiMU.d>rinB(9»lhoMwttoliavtnav*(app*a(«<l m tha top 100 ol The BabMrd 700 chart SMhan inaltiivn raacht Itm tn»t. th« afcuw and Itw artiTi aufcaa^iieW albuwt ata mmadiatelv inaliOiCIt to appear onilia Haatsaekart chart Top IndeperyJem Albixm 
ar«cwTanmisaMBriioUwialndipandaflld«nbutMain0tadlnotlHlWWt^ • B i c wifcl In^wByAwn » Amafna fWAAl cartilicatwn tor rw thipmani ot 500,000 afcut" t*"t» IGokIt A RI*A cerDhcnon 

lwfMitfiVn«rii(rilinAanum(PMrwiil*nAAcMtati«m F^r bond m and douUaalbiMHili«iwid||lM(rf 100 miruietw mors. ihaRiA^ RfAA 

LMinMardcoCanfecBvitariWihemMol WUOOunMitOmL A CarWcMon of 200000 unn (Ptanrwl A'Cmlcjb)]nol«0,aaOtnu|MdD-naDnol 'AiMriikindKaiaivrfv«LPBa«*riabl« Won lapa pnca* ara auagaatad Iw. ft»HllCM leeitod CO and moat CD pncw tt aquinatant pncw, *it*c>i ata proitctKltroinwnaleulepi'Kav [H]odi- 
cam past or praaam Haataaakar tMa C lOtC; VNU Buaawtt Madia. Inc. Md IWsen SoundSCfln. \nc. Al nghtl r m rw A 
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;l WEEK 




Nl6lS6n 

SoundScan 
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$«l«t data comptl«d bv 

Nielsen 

SoundScan 








ARTIST UMlNtaMJMBUMTMUTtNQLASEl 


Titl« 








s 




TITIE '-■ itslkr^uMKCIlDlsmautlNOLAWL 










2 Wt^ek-S At Ni'rr^tiifr 1 












NUMBER 1 I WMktAiNutnl>ii> 1 




2 




ELVIS PRESLEY ncAwn- 


EMs: 30 #1 Hits 


1 










AMERICAN IDOL: GREATEST MOMENTS cit<ai4i 






OKJPI JUVI l AAUL <X3mi HH>Mi 


Bouncs 








2 




BROWN SUGAR ro< Iixa-AICA 




' 1 




Fotly Udcs 












SWEET HOME ALABAMA HOunvoao lUlM 






GOVT MULE Mu;t»aHI 


Tin DMp End Volinw 2 






4 


4 




O BROTHER, WHERE ART THOU? A* msmaMWAnuniurrinwniMC 




3 




PETER GABRIEL bia '.vi:*in.ctHEN«KnnNnitscon 


Up 


32 




5 


3 




BARBERSHOP tnCKn- 


6 


7 




MARK KNOPFLER .v^^MHans «m 


The Ragpicker's Drawn 






6 


6 




XXX* uwvnsAi ista*\MiG 






TOM PETTY AND THE HEARTBREAKERS mRwiiNosine 


The Last DJ 


— ^ 




7 


7 




LIZZIE MCGUIRE BUENAViSTAwm.'WuroiSMv 




8 




NORAHJONESA eiufNottimcAPnoilMl 


Come Away With Me 


12 




o 


11 




MOULIN ROUGE 4 imascoronm 




6 




DIXIE CHICKS A'' MDvjMiNT.tniuuBUMHr-cK Home 


6 




9 


8 




BUFFY THE VAMPIRE SLAYER: "ONCE MORE, WITH FEEUNG" MinuiENan/niiniiacwluniaiiinmaMiu 


■ 


4 




DIANA KRALL ■.immmvi 


Live In Paris 


24 




10 


y$ 




A WALK TO REMEMBER* mLWM 


■ 


11 




JAMES TAYLOR* cotuMBiAusMCHG 


Octobef Roid 


31 




CD 


17 




BIG IDEA S JONAH - A VEGGIETALES MOVIE aislKABU 


m 


9 




BECK Ill,r.^.(^TI^ tom^Tf rscopt 


Sea Change 


26 




12 


9 




THE SCORPION KING* uimtBAi omwium 


13 


5 




SOUNDTRACK wi-jMrtMwrMNrcTHavnimioi^inMxMHii BuflrTbiVHBfiriSliiw^'^eMote.WithFecling'' 


140_ 




13 


12 




COYOTE UGLY A' cuanm 




13 




BRUCE SPRINGSTEEN a' coiuMiMMoriw 


TheRtsieg 


33 




14 


11, 




DISNEY'S LILO& STITCH* maveximnn 


■ 




BEN FOLDS fPicM&i 


Ben Folds Live 






15 


14 




SHREK A MDUJWOKSUKiaiNnRSCan 


■ 




COLOPLAY« .^ i .-^- 


A Rush 01 Blood To The Heid 


34 




16 


15 




QUEEN OF THE DAMNED MWflMRSUMsnmmsEWHMumfiiBKS 
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LEO KOTTKE / MIKE GORDON nWATE MUSIC IKWKA 


Clone 






17 


JA 




SPIDER-MAN A muoRUNMEivcoLUMSi* ■m/njHO^ 


m 


,o| 


SOUNDTRACK icauik 


American Idol: Greatest Monienis 


10 




18 


18 




1 AM SAM • V7r7i» 






CHEVELLE fpchi^t 


Wonder What's Next 


14 




(D 




SCOOBY-OOO LAVJVAILANTICSB4VA6 


20 




INDIA.ARIE woTi)Wsiwiu.ijM«e 


Vayige To India 


17 






20 




GREASE A^ rainKHVUPflVHtsAt BBaVUHHO 


21 




SINEAD O'CONNOR vMGiMwnm 


Sean-Nos Nua 


139 




21 


19 




THE LORD OF THE RINGS: THE FEUOWSHIP OF THE RING* nniisianimmiieRos 


22 

23 




JOHN MAYER A .t/Mnt rrxuiMiAium-icin 


Room Fof Squarw 


28 




€3 

23 


22^ 




SAVE THE LAST DANCE A' HixiiwDOD lUM 


}6_ 




AVRIL LAVIGNE A r^uw 

STEVE EARLE . ^luw* wHi^wnms 


LmGo 
Jtrusalen 


4 

172 




21 

25 




LIKE MIKE SOSOOCMOLUUIUAMn'jCM 

MOULIN ROUGE 2 maaeantm 


■ 


18 




JACKSON BROWNE tiKiiucT^ae 


The Naked Ride Home 


100 
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PROVIDENCE MCAN*SHVH1E1?BM2 



To() Inler nut Album Sales ittf-ocls pny^cjl albums ordered though InlBfnet mere ha nU, based on data collected by Nielsen Si>undSi:dii Unlike masl Bil'boaid album charts, cjim In r tl> <u )- :i k ,X\m% •AlHiiniwIltilhegrealcn sales iiainthifWMlLSntCOrdIng Indusiry Assn Of 

Amei tea (RIAA) co'iihcalKin tor n«t shipment i>l500jOOOoltiumurM(s(Gokl). A FDAA certif icabon lor n«t shipment pit 1 million units (Plali'iuml ^ RIAAceillAeattonloriwtsli ;ir < ,i -Lxuvviiiy Plabnum or Diamond symbol indicates aftium's mulb-platinuin level. For boxad sets, end 

doublo tMumi vMh • runrMig time o( 100 nunuies or more. Ifie RtAA muftiples shpments by Aa rwmber ot docs and/or tapes RIU laim iwitds: > > CwMcatol (or not tl>'i ' of ?OO.OaO umis iPlntmol /. ' CamhcalrDn ol 400,000 units (MuA> hatinol 'Aflanik nbcitt* 
amiable- [HI ndtcates past or present Heatseeker tde ® 20Q2. VNU Business Media, Inc. and Nwtsen SoundScan. Inc. Al nghts reserved. 
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Trtle 










S NUMBER 1 Wert Al Number 1 




31 


42 




FLEETWOOD MAC A* 


QrMtoctHlto 
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2 




RASCAL FLATTS A Rascal Flam 

.illllCT iMKIMQUVWiaD inWMWPII 


i6 


30 


31 




SHANIA TWAIN ♦ 

M' ■ ■ ..X . : 


CWM On Ovor 




2 


1 




DISTURBED A' The Sickness 

II'.- i: ;.\M,iii-F«BI«W IllWIEjalMI 


27 


24 


28 




PHIL COUINS A' „Hits 

i-Ki vAi'ji AiiAriiitumiifi iioaniMi 




J 


3 




DIXIE CHICKS # ' WId* Open Spaces 

...... .V..l,,».l»,.«|lt| 


28 


26 


29 




EMINEM A' 

. il'l IIISS1IW 


Tlw Slim Shady LP 




6 


5 




JAMES TAYLOR ♦ ' Greatest HHs 


29 


1 


41 




GOOD CHARLOTTE 

.lU'lal 


Good Charlotte 




7 


7 




EMINEM A' The Marshall Mathers LP 

.■ m i-i!-v= M(Mir wToiscOPt inmflim 




41 


27 




TOBY KEITH A 

--inSI IIIMIIBI 


Greatest Hits Volume One 




25 






■ GREATEST GAINER " 




42 






NELLY A 

fu MH,l-V.lRiJW iMlCUMee IIIM1IW 


Country Grammar 




33 




BON JOVI A' Cross Road 




27 


30 




2PAC A' 

.VM^nii^t ji.i nrvj tKTTi- srrmicoei (l««7t«l 


GrMtest Hits 








BON JOVI 4>' ^ Slippery When Wet 




36 


36 




ELTON JOHN « 

nil* 


Ore ate It Hits 




8 


8 




BOB 5EGER 8, THE SILVER BULLET BAND A' Greatest Hits 


34 


32 


32 




CAROLE KING ♦ 


Tapostry 


5 


6 




CREED 4 Human Clay 


3S, 


40 






WILLIE NELSON • 

■-'ii.'rs«NTiiwsw«Lfi nvfattie 


16 Biggest Hits 


■ 


10 


10 




DEF LEPPARD A VauH - Graatest HHs 1980-1995 

VI. - --.ii» 


36 


29 


26 




CREED A 


My Own Prison 




9 


9 




DIXIE CHICKS ^ Fly 

MllM.MlM l*''.;J-,i .r,i|.H',iuD lllia[(Vl|« 


„'7 


45 






VARIOUS ARTISTS 


Monster Mash And Othor Songs Of Horror 


I 


13 


16 




PINKJELOYD ^ ' Dark Sid* Of The Moon 


38 






FAITH HILL A 


Breath* 


I 


14 


12 




KENNY CHESNEY A' Greatest Hits 


V") 


49 


44 




SANTANA ^ ' 


Supamatural 


■ 


11 


11 




SOUNDTRACK A Coyote Ugly 


— 
23 






TRAVIS TRITT A 

i:->V<fliAAA^>..XLEIUI8SS0>niMU>fVllin [ll»EEln7W 


Down The Road 1 Go 




12 


13 




BOB MARLEY AND THE WAILERS Ugend 


41 


38 


35 




EAGLES A' 

I-1IM?<I7M'JI1A«0M I1I9SI1MI 


Han Fraazas Over 




23 


24 




TOM PETTY AND THE HEARTBREAKERS A' Greatest Hits 








SUBLIME A 

t 'WCA |II«IIW 


Sublima 


■ 


16 


14 




KID ROCK « " Devil Withoiit A Cause 

-IK' :ii?:iAj:.A&iiAViiCEinr '«fi iir»iiiai|K| 




39 


34 




JIMI HENDRIX A' 

1 -i.Hii-. 1 1-.-.. -ii> i-nH'.MCA piijacoi 


Smash Hits 


I 


17 


15 




ABBA A° Gold - Greatest Hits 

i-iii <iKj<i'\'S7,i nuL sinorinMC iij 








THE BEATLES 

A I HAAI- 1 Alllill OSB-nP 


Abbey Road 




18 


17 




ENYA A ' Paint The Sky With Stan - The Best Of Enya 
ill I'm'.! ii.i.-v.A'iuRsaas lUainiMi 






39 




MADONNA ♦ 

. .1 Jl-il. . - 1 Ml 


The Immaculat* Collection 




19 


18 




METALLICA ^" Metallica 

i.t,:.u-. tir.E[; m wwhi 


i 




25 




LEE ANN WOMACK a' 


1 Hope You Dance 




20 


23 




LYNYRD SKYNYRD All Tim* Gmtxt Hltsl 






22 




NICKEL CREEK 0^ 


Nidcol Crook 




IS 


4 




EVA CASSIDY * Songbird 










JOHNNY CASH • 


16 Biggest Hits 










Bill imc icm^ Mwiiei 










.A:iviliii (IMEailW 


I 


21 


19 




AC/DC Back In Black 

M^iAt:! 3.'ii»'iio III wiitai 




44 


37 




THE BEACH BOYS 


The Greatest Hits Volume 1: 20 Good Vibrations 


I 


22 


21 




CELINE DION A* All The Way...A Decade Of Song 

i.,nAj^ii;i:i«:iPiC lUMIti-iiwi 








JOHN MELLENCAMP A' 


The Best That 1 Could Do 1978-1988 
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BUXBOARO OCIOBER 26, 2002 



Billboad ARTIST INDEX 



Chan Codes: 
-ALBUMS- 

The Billboard zoo (B200) 
Bluegrass (BG) 
Blues (BU 
Classical (CD 
Classical Cmssover (CXJ 
Contemporary Christian (CO 
Country (CA) 
Country Catalog (CCA) 
Electronic (CA) 
Gospel (GAJ 
Healseekers (HS) 
Independent (IND) 
Internet (INT) 
laaOD 

Contemporary taiz (Q) 

Latin Albums (LA) 

latin: latin Pop (LPA) 

Latin: Regional Mexican (RMA) 

Latin: Tropicol/Solso (TSA) 

NenAge(NA) 

Pop Catalog (PCAI 

MBJHIp Hop IR8A) 

MB/Hip Hop Catalog (RBQ 

Ueggae (RE) 

World Music (WM) 

-SINGLES- 

Hot too (H100) 

Hal too Airplay (HA) 

Hot too Singles Sales (HSS) 

Adult Contemporary (AC) 

Adult Top 40 (A40) 

Country (CS) 

DanceXlub Play (DC) 

Dance/Sales (OS) 

Hal latin Tiaclis (IT) 

Latin: latin Pop (IPS) 

Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (T5S) 

RSB Hip Hop (RBH) 

RSB Hip Hop Airplay (RA) 

MB Hip-Hop Singles Sales (US) 

Rap Tracks (RP) 

Mainstream Rock (RO) 

Modem Rock (MO) 

Top 40 Tracks (T40) 

Rankings from biweekly charts are listed in 
Italics during a chart's unpublished week. 



S3 Stones: CC34;HSi9 
1001: NA8 

aPac: PCA 32: RBC 1. 2. 3. 5 
3 Doors Down: MO 16: RO 7 
30 Seconds To Mars: HS32;R039 
iVM: Hioo 79: R8H 87; RS 45 
3rd Storee: B200 166; RBA 28: RBH 85 
SO Cent: HS 39: IND 29: RBA 71; RA 29: RBH 31: 
RP25 

-A- 

Aaliyih: B300161: RBA40; Hioo 16: HA 15: RA^: 

RBH 4 
Abba:KA 18 

Abow The Law: HSS 2s: RS u 

AC/DC: PCA 23 

Los Acosta: LA 20: RMA 10 

Acoustk Alchemy: C| 23 

Bryan Adams: AC 17 

Ryan Adams: B200 128 

Yolanda Adams: CC 33; GA 6; RBA 73: RBH 94 

Trace Adkins: CA 48; CS 35 

Aerosmith: B200 67: HSS 48 

Christina AKuilara: Hioo 65; HA 69; HSS 57: T40 2$ 

AIB. Rkh:EAll 

Alberto Y Roberto: LT 29; RMS 18 
Alcaur; 1X44 

Gary Allan: CA 29. CCA 23: CS 33 
Alllster HS 9 
Bernard Allison: BL 11 
Kairin Allyson: IZ5 
Amber OS 14 

Amerie: B200 94; RBA 26: OS 16; RA 43, 74; RBH 

44. 76 
Tori Amos: A40 31 
Los Angeles Azules: LA s8 
Los Angvles Dc Chariy: HS 24; IND 22: LA io. 

RWA4; RMS 39 
Marc Anthony: LA 39: TSA 41 OS 9: LT 20: TSS 4 
Apples In Stereo: IND 35 
Area 305: TSS 36 
Diane Artcenstone: NA 11 
Aroma: RMS 40 

Ashanti: B200 22; RBA 16; Hioo is. 32, 77; HA 14. 

3$; RA 8. 46: RBH 8. 46. 78; RP 23: T40 22 
Rodney Atkins: CS 43 
AudlosUve: MO 10; RO9 
Audkwent: HS44 
Automaglc: DC 46 

Avant: B200 173; RBA 30; RA 52; RBH 52 
Rarrwn Ayala Y Sus Brmos Del Norte: LT 28; RMS 

10, 12 
Steve Azan CS 36 

-B- 

BaK: B200 189: RBA 69; HSS 62: RA 22; RBH 22 
Badlos: LPS 23;LT33: TSS 32 



Erykah Badu: Hioo ^s; HA S4: HSS 42: RA 13: 

RBH 14: RS 18 
BahaMen:WMio 
Anita Baker: RBA 77 
Bob Baldwin: C| 10 

ChaftI 'Xhuck" Baltimore: Hioo 77: RP 23: RS 69 

Banda El Umon: RMS 24 

Banda El Recodo: LA 22: RMA ii; LT 16: RMS 4 

Banda Machos: LA 33 

Banda Ttarra BlaiKa: RMS 28 

Patricia Barber |Z 9 

Gato Barbierl: C| 22 

Luther Barnes: GA 21 

CedUa Baitod: CL 1.11 

BBMak:AC27iHSS 29 

The BMCh B«iys: PCA 49 

Beanie Sigel: RS 70 

The Beatles: B200 lu; PCA 44 

Beck:B200 26: INT 12 

Daniel BedingfiHd: B200 lOl; DC 2; DS 19: Hioo 

20;HA25;T40 12 
Bienie Man: B200 157; RBA 44: RE 2; HSS 21: 

RBH 74; RS 15 
Tab Bcnott: BL 10 

Benzino: Hioo 95; HSS 59; RA 53; RBH 54; RS 35 
Beto Y Sus Canarios: LA 70; LT 49: RMS 20 
Big Boy: Hioo 92; RS 37 
Big Tray Deee: RBA 72 

Big Tymers: B200 Bo; RBA 3%: Hioo 46; HA 47; 

HSS 60; RA 23: RBH 23; RP 15. 22; RS 31 
BiUI: HSS 47: RBH 86; RS 36 
Ruben Blades: LA 50: TSA 7 
B-Legh: B200 1^3; INO 7. RBA 27 
Mary |. Bilge: EA 16; RBC 18: DC i; 
BUndside: B200 183; MO 37: RO 22 
The Blind Boys Of Alabama: GA 8; HS 43 
Artdrva Bocetli: CX 2, is 
Michael Bolton: AC 24 
foe Bonamassa: 8L4 

Bonjovl: B200 2;INT 2; PCA 6. 7:A40 40; RO 31 
Bond:CX8 

Bone Thugs-N-Harmony: RBC 8 

Boo: Hioo 46: HA 47: HSS 60; RA 23: RBH 23: RP 

15: RS 31 

Boot Camp aik: IND 17; RBA 34; RS 74 

Bom Pre<tators: HS 40: RS 17 

BoK Car Racen MO 40 

Boyz II Men: RBA 62; RA $6; RBH 57 

Mkhelle Branch: B300 53; A40 4. )7: AC ts: Hioo 

12. 21; HA 12. 26; T40 11. 13 
Brwtdy: RBA 94; DS 2. HSS 36; RBH lOO; RS 30 
Toni Braxton: HSS 74: RA61: RBH 60; RS 27 
Braaking Benjamin: HS 28: RO 23 
Michael Brvcki^r: |Z 6 
Jim Brickman: NA 4. 6: AC 14 
t>ee Dee BrUgewaten jZ 18 
Sarah Brlghtman: CX 6. 10 
Brooks & Dunn: CA 33, 40; CCA 14: CS 21 
Garth Brooks: CA 31 
Bobby Bfwvn: RA 36; RBH 38 
fames Brown: RBA 78 
Norman Brown: CJ 9 

fackson Browne: B200 loo; INT 25; AC 28 
Keon Bryce: RA 62: RBH 61; RS ^1 
|oeBudden:RBH8s.9i 
Los Bukis: LA 72 

BusU Rhymes: HSS S3: RA 5$. 68; RBH $3. 69: 

RS23 
hianita Bynunu GA 1$ 
Tracy Byrd: CA 36: CS 10: Hioo 73; HA 67 

-c- 

CaddHlK Tall K.KA. Ttfi Murdah: RBH 78 
Los Cadetes de Unaras: LA 75 
Chris Cagle:CAs8 

Pas! Of Klitiyjon Caldwell And The Windsor 
Village UMC Mass Choir. GA 9; HS ;o 

Calhouns: RBA 88 

The Calling: A40 14; HSS 33 

Los Camlnantes: LA 45. 73 

Camoftauge: IND 39; RBA 64 

Camton: B200 65: RBA 31: Hioo 4: HA 3; HSS 31: 
RA7;RBH7;RP4: RS20:T408 

Los Canelos Oe Durango: LT 41; RMS 15 

The Canton Spirituals: GA 28 

Cafdenales De Nucvo Leon: RMS 22 

MariahCarey:AC2i 

Vanessa Cariton: B200 57; A40 s, 34; AC 1; Hioo 

31. 35; HA 29, 41;T40l8 
lose Carreras: CL i 
Aaron Carter; B200 122 
Deana Caitet: CS S4 

Siandon Casey: Hioo 58; HA 74: HSS 3: RA 50: 

RBH 36; RS 1 
Brian Casey: Hl0058:HA74;HSS3:RA50:RBH 

36: RS 1 
lohnny Cash: CCA 13: PCA 48 
Butdi Cassidy: RA 6%: RBH 66 
Eva Cassidy: B200 13s; IND 4; PCA 22 
Rlcardo Castillon: LPS 31; LT 45 
Cee-Lo:Hioo92;RS37 
Chamlllionaire: RBA 97 
Manu Chao: LA 36: LPA 14: WM 6 
Steven Curtis Chapman: CC 39 
Ray Charles: RS55 

Chayanne: U 15: LPA 8: LPS 6, 40: LT 8: TSS 9 

Cher:DS 3. 8; HSS 39. 68 

Kenny Chesney: B2Q0 39; CA 6; CCA 4; PCA 13; 

CS 17. 24 
Marii Chesnutt: CA 74: CS 13 
Chevelle: B200 14: INT 19; MO 13; RO 11 
Chicago: B200 105 
The Chieftains: B200 168; WM 2, 15 
Charlie Christian: IZ is 
Charlotte Church: a 4 
Mauiette Brown Oariu GA iS 
Terri Qarlr: CS 23 



DoiMaClail<-Cole:GAi3 

Karen Qarit-Sheard: CC 31; GA 7 

Kelly Claiiison: A40 30; AC 10: CS J8: Hioo 3: HA 

9: HSS 1; T40 9 
Twinkle Oarii'Terrell: GA 29 
The Classical lazz Quartet: IZ 25 
The Les daypool Frog Brigade: HS 38: IND 28 
aipse: 8200 27; RBA 9; Hioo 34; HA 32; HSS 23. 

32; RA 12: RBH 1); RPio; RS 11. 13 
Tunmy Cochran: CS 20 
Kellle Coffey: CA 45: AC 16: CS 32: Hioo 100 
Coldplay: B200 34, 185; INT 16; A40 25; MO 39 
NaUlle Cole: 8200 98: |Z 2: RBA S4 
Phil Collins: PCA 27; AC 3 
lohn Coltrane: IZ 13 

Common: Hioo 55; HA 54: HSS 42; RA 13; RBH 
14; RS 18 

Conjunto Primaveia: HS 16; IND 20; LA 6; RMA 1: 

LT 7: RMS 1 
Con|ure One: DC 36 
Control: LT 40; RMS 16 
Coo Coo Cat: RS 50 
Counting Crows: 6200 147 
Deborah Cox: DC 43; RA 59; RBH 58; RS 49 
El Coyote Y So Banda riina Santa: LT 38: RMS 

14, 21 

Creed: B200 46; PCA 9, 36; A40 2; Hioo 9; HA 8; 
T405 

Elvl5Ciespo:TSAl2;TSSl6 

Crijtian: U 18; LPA 9; LPS 7. 19; LT 13. 39; TSS 29 

Sheryl Crow: 6200 48; A40 8, 20; AC 7; CS 50: DC 

23: Hioo 42; HA 42 
CelU Cnil: LA 5 1; TSA 8: LI 35; TSS 6 
CuMUos De Aitiiro IMaclas: RMS 32 

-D- 

Paqiito Dliivera: IZ 22 

Da Fam: IND 43: RBA 55 
Oa Hood: IND 40; RBA 47 
Dallas Symphriny Orchestra: CL 3 
Darii Monks: DC 35 

DashboanI Confessional: HS IND 19 

Miles Davis: RBC 21 

1kylorDayne:0C6 

AieUnDeUsan:CXi3 

Deep Forest DC 2 2 

Default: IND 16 

De(Le|ipanl:PCAio 

Kevin Denney: CS 6c 

lohn Denver: CCA 20 

Devin: B200 184; RBA 29 

Louie DeVllo:EA IS 

Diamond Rio: B200 92: CA 11. 63: CS 2: Hioo 37; 

HA 34 
Dido: DS 12 
Ani01Franco:INDi4 
DIUtcd Peoples: RS 62 
Celine Dion: B200 86: PCA 24: AC 9. 11 
The Diplomats; RS 41 
Dirty Vegas: B200 192; EA 3 
DistHlets: IND 49 

Disturbed: B200 13: PCA 2: Kioo 68: HA 71: MO 
5;R03 

owe Chicks: B200 6: CA 2; CCA 2, 3: INT 9: PCA 

3. 11: CS 8; Hioc 41, 87; HA 40: HSS 11 
D|Dan:EA23 
Of Encore: EA 19 
D| Escape: EA 22 

Of Sammy: B200 159; EA 1: AC a6: DSa: Hioo 36; 

HA 38; HSS44;T4019 
D| Shadow: EA 24; DS 20 
Do: AC 26; DS 4; Hioo 36; HA 38: HSS 4« T40 19 
Dolce: DC 47 
Dominic: TSS 2s 
Ptacldo Domingo: CL s. 6 
Don Won: HSS 28:RS24 
Do Or Die: RBA 9S 
WW Downing: CI 8 
Dr. Die; RBC 19. 22 
Dred^ HS 23 

Dnipiuck Murphys; IND 44 

DrtJ Hill: RA ^4; RBH ss 
DSD;B200 133;IND2; RBA 57 
George Duke: CI 4; IND 24 
jermaine Dupri; RS 61 
Dwele; RBH 82 

-i- 

E-40: RBA 81 
Eagles: PCA 41 

Steve Earle: B200 172; CA 22; IND 10: INT 24 
Earshot RO 26 

Eastern Michigan Gospel Chdr: OA 30 
Eazy-E: RBC 20 
Duke Ellington; |Z 12 

Missy "Misdemeanor" ElUott: Hioo s. 83: HA 4; 

RA 3. 26; RBH 3. 26. 83; RP 2: RS 44; T40 21 
El-P: RS 56 
Qir^s Emerson: AC 21 
Emerson Drtve: CA 43; CS 22 
Emirwm: B200 7: PCA s. 28; RBA s; RBC 4. 6; 

Hioo 6, 24; HA s. 24; MO 28; RA 20. 28; RBH 

20. 30; RP 12. 13; T40 6. 28 
The Emmanuels: GA 2^ 
Enemlgo: LA 74 
Bill EngvaU:CA37 
Enya: B200 171; NA 2; PCA 19 
Faith Evans: Hioo 83: HSS 66; RA 26, 56. 73; RBH 

26,5?, 71; RS 39 
Sara Evans: CCA 13; Hioo 84 
Evt: B200 S2; RBA 21; Hioo 2; HA 2; RA9; RBH 9; 

RP5; T404 
lasslca Eve: DC 34 
Evolution: DC 24 
Cesaria Evora: WM 4 
^ffs Cream: DC 29 



-F- 

Ura Fabian: LPS 37 

Molous: Hioo 22: HA 20: HSS 30; RA is. 7i: 

RBH 15. 65; RP 8; RS 19; T40 32 
Fat foe: Htoo 82; HSS so: RA 411 RBH 40; RP 21: 

RS42 

CheoFeliciano:LT3s:TSS6 

Felbt Da Housecat: DS 17 

Vicente Fenwndez: LA 24, 28; RMA 12, 15 

Field Mob:RA69; RBH 70 

lose Manuel Flpieroa: RMS 36 

Finch: HS 27 

Five For Fighting: AC s 

The FUHanders: CA 70 

neetwoodMac:PCA2s 

Renee Fleming: CL 4 

Floetry: B200 30; RBA 6; RA 34: RBH 29 

Flogging MoUy: INO 41 

|uan Diego Florez: CL 10 

Nko nor«s Y Su Banda Puro Mazatlan: RMS 26 

Ben Folds: B200 60; INT 15 

foseph Fonseca: TSS 30 

Luis Fbnsi; LPS 16; LT 30; TSS 38 

Foo Fighters: MO 4: RO 10 

Mia Fordham: DC 32 

Radrwy Foster CS 44 

Fourptay: C| s 

MarioFrangouUs:CX3 

Kirit FtafOdln: B200 1^4: CC u; GA 3: RBA $1 

Freekey Zekey: Hioo 4: HA 3; HSS 31; RA 7; RBH 

7;RP4; RS20; T408 
Russ Freeman: C| 21 
NeUy Furtado: RA 58; RBH S9 

-G- 

Kenny G: B200 4i;Cj 2; RBA49; AC 2o 

Peter GabrM: B200 32;INTs 

Bill & Gloria Gaither And TTwir Homecoming 

Friefids: CC 21, 25 
fames Gal way: CX 11. 14 
UUanGarda: HSS 69 
Gloria Gayimn AC 30; DC 38 
Ghostfaca KHIah: HSS 9: RBH 99; RS 9 
Glnuvrine: Hioo 23, 40. 82; HA 21, 39; HSS so; RA 

10. 27. 41; RBH 10. 28. 40: RP 14. 21; RS 42. 

S4: T40 20 
PhHip Glass: CL8 
Dana Gtoven A40 29 
Godsmack: RO 16 

Good Charlotte: B200 16; PCA 29; MO 14 
Good Bad Ugly: HSS 8; RBH 96: RS 6 
Goo Goo Dolls: A40 21 
Mike Gordon: INT 17 

Gotti: Hioo 46: HA 47: HSS 60: RA 23: RBH 23; RP 

15: RS 31 
Glenn GouU: CL2 
Govt: NA14 

Go/t Mule: B200 117: HS 2; INT 4 

Amy Grant CC 18 

Al Green: RBC 10 

Green Velvet- DC 33 

Lee Greenwood: HSS 46 

Pat Green: CA 65 

Nand Grimth:CA6o 

Andy Griggs: CS 38 

fosh Groban: B200 19: AC 8 

Grupo Bryndls: LA S9. 62 

Grupo Exterminador: LA 61 

Grupo Mania: LA 43; TSA 6; LPS 39: LT 32: TSS 7 

Grupo Montez De Durango: LA 66 

GTS: DC 18 

Guardianes Del Amon LA 52 

GusGus: DC 20 

-H- 

Dettrick Haddon:GA24 
Charlie Haden: |Z6 

Sammy Hagar And The Wtaboritas: B200 i8t; I N D 

11; RO 40 
DarylHall |ohn Oates:AC4 
Anthony Hamilton: Hioo 29; HA 28; RA 14: RBH 

l3;RPii;RS 58 
Fred HammofKl: B200 131: CC 9: GA 2: RBA S3 
fayn Hartna: DC 34 
Roland Hanr>eman: NA 13 
fenniffrr Hanson: CS 37 
The Happy Boys: EA 6; HS 22 
Dr. Charles G. Hayes & The Cosniopolitan 

Warriors: GA 23 
Hayseed Dbde: BG is 
Haystak: RBA 91 

Heather Headtey: B200 38; RBA 14; Htoo 98; RA 

47; RBH 48 
Erk Heatherty: CS S7 
)imi Hendrix: PCA 43 
jennifer Love HewftL- B200 37 
Faith Hill: CCA 9: PCA 38; A40 33: AC 2; CS 16; 

Hioo 33; HA 33 
The Hh(«; B200 ig6; MO 31 
Dave Holland Big Band: 12 8 
Dave Holllster: RA 70; RBH 72 
Steve Holy: CS 34 
Hometown News: CS 47 

Hoobastank: B200 130: A40 35: Hioo so: HA $3; 

MO 19, 32; RO 30. 33; T40 37 
fohn Lee Hooker: BL 9 
Hot Water Music: HS 2S; IND 23 
Whitney Houston: DC 9: HSS 22; RS 53 
Rebecca Lynn Howard: B200 125; CA 16; CS 14 
Los Huracanes Dei Norte: LA 67 
Norman Hutchins: GA 19 

-I- 

lceCube;RA65:RBH66 

Entlqiie Iglesias: B200 90, 96: LA 1: LM 1: AC 6: 

LPS 2;LT3;RMS 30; TSS 12 
«o;DSl3 



negates: TSS 21 

Illicit Blnznez; RS so 

Iman; RMS 33 

Incubus: B200 79; MO 2] 

IndlLArie; B200 17, 174; INT 20; RBA 8, 79; Hioo 

90; RA 35; RBH 33; RS 71 
Infamous 2.0: Hioo 19; HA 18; HSS 45; RA 11; 

RBH 12; RP 7; RS 34 
Interpol: HS 12: IND 18 

IntocaMe: LA 3s. S4: RMA 20: LT 34: RMS 9, 

13 

Los Invasores de Nuevo Leon; LA 31: RMA 18 

lrvGo«l:Hioo77: RP^S 

Isyss; B200 68: RBA u: Hioo 97; HSS 16; RBH 

8l;R5 33 

-J- 

Alan Jackson: B2oo 83; CA 10; CCA 19; CS 4: Hioo 

44; HA 43 
lanet Jackson: HSS 21; RBH 74: RS is 
JadaUss: Hioo 17; HA 17: HSS 16: RA 33: RBH 34; 

RS 33: T40 17 
Jagged Edge: Hioo 22; HA 20; RA is; RBH is; RP 

8; T40 32 

Jahelm: RBA 76; RA 32, 4S; RBH 32, 49 
Bishop T.O.Jakas:GA 31 
Bob fames: CJ is 
Boney fames: CJ 13 
EtU fames: BL s 

Etta fames a The Roots Band: 81 8 

Timfants: NAs 

Alfancau:Cj 3; RBA 61 

)a Rule: Hioo 77: RA 36: RBH 38; RP 23 

fayZ: RBC ly. Hioo 56: HA ^2; RA 16: RBH 16; RP 

17; RS70 
Jazze Pha: RBH 98 

Wydef fean: RBA 82; Hioo Bo: HSS 20; RA 25: 

RBH 25: RS 7S 
Waylon fertnlngs: CA ss 
Jewel: DC 4; DSs;HSS ss 
Jim Crow: RBH 98 
JoseAlfredoJImener LA 66 
Jimmy Eat World: B200 123: A40 6; HiOO 49. 94: 

HA 48; MO15.35 
J-Mizz:HSS 40; RS 17 
Joded: RBC 23 
Joe: RA 64: RBH 64 
Elton John: PCA 33; AC 25; DC 49 
Carolyn Dawn Johnson: CA S7; CS 28 
lack johnson: 6200 58; A40 16; Hioo 81 
Keith "Wonderboy" Johnson & The Spiritual 

Voices: GA 34 
Sabrina Johnston: DC 41 
Syleena Johnson: HSS S3; RA S5; RBH 33; RS 33 
Brent Jones + T.P. Mobb: GA 3S 
Donell tor>es: 8200 193; RBA 36; RS $7 
George Jones: CCA 24 

Norah Jones: B200 12: C| 1; I NT 8; A40 10: AC 18; 

Hioo 72;HA73;T40 38 
Sir Charles Jones: RBA 83 
Richard Joo: CL 14 
fordi:LPS20;lT43 

juanes: B200 178; HS 6; LA 4; Lf% 4; LPS 12. 18; 

LT 12. 36; TSS 14. 15 
Qedus T. Judd: CA 59 
Thejudds: CCA 16 
Jumps: B200 191: CC is 

Jurassic $: B200 13: RBA 13: HSS 43: RBH 90: RS 67 
JXL HSS 37 

-K- 

Kabah;LPS3S 

1bnuKBliuste;CLis 

Israel Kamai(awiwot>le: WM 3 

KandLRBH 83;RS44 
Anthony Keams; WM 14 
SallfKelta:WMs 

Ibby Keith: B200 20: CA 4. 26: CCA 7: PCA 30; CS 

12; Hioo 67; HA 63 
R. Kelly: RBC 16; HSS 64: RA 63; RBH 67. 9S: RS S9 
KemI: RS 68 

Las Ketchup: B200 109; HS 1: LA 2: LRiV 2; Hioo 

61; HA 57; LPS 1: LT 4; T40 39; TSS 5 
AUcU Keys; B200 186: Hioo 2; HA 2: RA 9: RBH 9: 

RP$;T404 
Khla: B200 133; INO 2: RBA 57 
Kid Rock: B200 85; PCA 17; CS 50 
KldzBopKlds:B2oo62 
Carole King: PCA 34 
Kingpin Sidnny Pimp: RBA 67 
Marir Knopfler: B200 67; INT 6 
Beyonce Knowtes; Hioos6;HA52;RAi6;RBH 

16: RP17 
Kom: B200 91: MO 25; RO IS 
LecKottlie:INTi7 
Kottonmouth Kings; B200 51 
lane Kraiiowsid: AC 14 
Diana Kiall: B20Q 24; I NT 10; IZ 1, 3 
AllsonKiauss:BG4:CA33 
Kim: RBH 79 

Chad KiMftr; A40 1$; T40 31 

n)SOne:ReAS4 

Knimb Snalcha: IND 38; RBA 6; 

Kya-P1; RE 3; HSS 34; RS 22 

-L- 

Lade Bac RBH 80 

Lady Saw: A40 18; Hioo 7: HA 7; HSS 72; T40 2 

Ladytron: EA 13 

U Ley: LA 60: LPA 20 

Holly Lamar CS 51 

La Muska A DeUa MaAa: WM 13 

Lamya: DC 11 

Marie Lane: HSS 27: RS 26 

Large Professor; HS 21; IND 21: RBA S2 

Lasgo: DS 22 

The Last Ml. Bigg: RBC 24 
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VkUtinttEAB: HS29; INDzs 

Amfl Lavigm: B200 4; INT 23; A40 1, 77; AC 19; Hioo 

10. 11; HA 10, n; HSS 58; ^Q 3, 7; TSS 39 
Donald Lawrence & The Trt-Oty Sliigcrs: GA 20 
Layo & Bushwadcal: DC 10 
Lectretuv: DC41 
Lcsiem: NA 10 

Gerald Levart: RA 40; RBH 42 

YVonne John Lewts: DC 30 

Uberadon: HS 17; LA 7; RMA 2: RMS 38 

SaMtoreLtdtra: CL12 

Ufehouse: B200 70: CC 2; A40 26 

U' fate: RA 621 RBH 61: RS si 

Ul" Flfp: B200 36: RBA 10; RA 72: RBH 73 

Ul Genius: HSS 34; RS 23 

Ul fon & The East Skle Boyr RA 7$; RBH 7s: RS 48 

Ul' Mo: Hioo t8; HA 19: RA 48: RBH 50: RP 20; RS 

64: T40 16 
U'lykes: HSS 28: RS 24 
Ut Wtaynt: B200 163: RBA 39 
Aaron Unes: CS 30 
Unldn Pariu B200 43, 99 
UtlteMRton: 6L12 

German UzarTagB: LA 44: LT 18: RMS 6 

LL Cooll: Hioo 8; HA 6; HSS 14; RA 1. 74: RBH 1, 

76; RP3; RS4 
London Symphony Ontiestra: CX 12 
Lonestwi CA 31; CS 27 

Loon: Hioo 23. 79; HA 21: HSS 7A; RA 27, 61: RBH 
38, 60, 67; RP 141 RS 27. 45, 54: T40 20 

Angel Lopez: LPS 21; LT 31; TSS 10 

Jennifer Lopez: DS i; Hioo 17: HA 17: HSS 15: RA 
33: RBH 34; RS43;T40 17 

Patty Lmelcss: BG 10 

Ludacris: B200 97; RBA ^8; Hioo 19; HA 18; HSS 

45: RA n. 62; RBH 12, 6i: RP 7; RS 34, 51 
Lynyrd Skynyrd: PCA 21 

-M- 

lfo-YoMa:CL7:CX7 
Madt 10: IND 40: RBA 47; RA65: RBH 66 
MadUon:HSSsi;RS 21 
Madonna: PCA 4$: A40 32: DS 18; Hioo 28: HA 
30; T40 14 

Mana: B200 124; LA 3: LPA 3; LPS 51 LT 11: TSS 20 

Aimee Mvin: B3oo 158; IND 8 

Manny Manuel: TSA 16: TSS 40 

Michael Manson: C| 2s 

Victor Manuelle: TSS 19 

Mario: B300 71: RBA 24: Hioo 7$: HA 68; RA 18: 

RBH 18; RS 46. 65 
BobMariey: PCAis;RBC9 
Bob Marley And The Wallers: RE 7 
Damian "Jr. Gong" Marley: RE 10 
Branford Marsalis Quartet: \2 23 
Brad Martin: CS $2 

Angie Martinez: 8200 146; RBA 46; Hioo 18: HA 
19; RA 48; RBH 50; RP 20; RS 64; T40 16 

Mary Mary: B200 129: CC 8; GA 1: RBA 48 

Masque: C| 18 

Master P:RBH 79; RS41 

matchbox twenty: A40 13: Hioo 57: HA $9; T40 26 

Keiko Matsui: C| 6; HS 35 

Dave Matthews Band: B200 59; A40 3: Hioo 64; 
HA 62; T40 29 

>ohn Mayall and the Bluesbraakers: BL 6 

Kthn Mayer: B200 28, 121: INT 22; A40 7, 9: AC 
12; Hioo 38: HA 36: T40 23. 34 

Maysa:C| 17 

M*flJscJc DC 36 

Maitlna McBitdK B2oo 72: CA 8: CS 3, }S: Hioo 

Delbcrt McQInton: B:oo l]4: BL 1. 7; CA iS: IND ] 

Nko(e|.Mcaoud:DCl4 

Donnie McGurkin: RBC 7 

NmI McCoy: CS 49 

lohn McDcrmoU; WM 14 

teba McEiMre: CA s6 

Jim McGrsw: B700 130, 300; CA 1$. 25; CCA 3y, 

CS 13: Hioo 70, 85; HA 66 
Marion MMdom: CI 16 
MidiamI Bains: NA 15 
B(adM«M<Uu:IZ7 
lohn Mdlcncamp: PCA so 
Roy D. Mercer; CA 69 
MercyMe: B300 73. 152; CC 3, 10 
MealUca:PCA2o 
Hk-ftaor. DC 12 
MMlii<kld:RBA4i 
MliMy Oouds Of |oy: GA 37 
Mliuel Mlp: EA 18 
Rh<«Miller:HS26 
Mln: DC 35 

Kytte Minogue: B200 164 
lsmM4 Miranda; LT 35; TSS 6 
Mlsslsslpfil Mass Choin GA 33 
Moby: EA 7; DC 16 

Monchy & Alexandra: LA 40: TSA s; TSS n 
lane IWonhelt: HS 40: IND 30: |2 4 
Monka:RS6i 

Alejandro Montancr; LPS 22; LT 44 
Ricardo Montaner; LPS 13, 17; LT 17. 26; TSS 8 
Pilar Montenegro; LA 38; LPA 15; WM 7; LT 47 
lotin MIcKael Montgomery: B300 110; CA 13; CS 35 
Montgomery Gentry: B300 113; CA 14, 53; CS 6: 

Hioo 47; HA 45 
Allison Mooren CA 73 
Chante Moore: AC 30 
Mordweba:DC7 
Craig Morgan: CS S5 
Mos Def: HSS 66: RA 73; RBH 71; RS 39 
Lou Mosley: HSS 41; RS 40 
Brandy Moss- Scott: HSS 19; RS 5 
Mr.Ball;RA44;liBH 4; 
Mr. Cheeks: HSS 34: RS 28 
Ma. Jade: Hioo 96; HSS 75: RA 49. 38: RBH 47. 

59;RS38 



Mudvayna: RO 32 

Muslq: B300 95; RBA 23; Hioo 25; HA 22; RA 6, 

34; RBH 6. 34 
Anne-Sofihle Mutter CL 9 
MyldllaU RSA 99; Hioo 19: HA 18: HSS 4j; RA u; 

RBH 13; RP7:RS34 

-N- 

Naam Bilgide: HS 48; RBA 38 

Nappy Roots: 8200 44; RBA 20; Hioo 29; HA 28; 

RAl4;RBHl3; RPll;RSs8 
Narcotk Thrust; DC 30 
Nashom; DC 46 

Nas: B20Q 40; RBA 11; DS I: HSS 15: RS 43 
Nate Dogg: Hioo 89; RA si; RBH Ji; RP 34 
Natures PtoMem: RBA 89 
Ednlta Na2>rio: U 42: LPA 17: LPS 37: TSS 23 
Ndly: B200 $; PCA 31; RBA 4; RBC 13: Hioo 1. 39; 

HA 1. 37; HSS 49. 56; RA 2, 30. 39: RBH 2. 

27. 41; RP 1. 18; RS 39; T40 1, 30 
WllUe Nelson; CA 44; CCA 8; PCA 35 
N«E*R*D»; 8300 142; RBA 90 
New Found (jlory: B2oo 102; MO 23 
Newsboys: CC 27, 29 
Next RA 4;; RBH 49 
|oe Nkhots; CA 27; HS 7; CS 7 
Nld(elbadcB20o89;R0 2 
Nickel Creek: B200 104: BG 2: CA 12: CCA 12; IND 

i;PCA47:CS56 
TltoNlc«es:LT3;;TSS6 
Nine Days: A40 38 
Nirvana: Hioo si: HA so; MO 1; RO 4 
The NMy Gritty Dirt Band: B200 is6; BG 3; CA 21 
Wvea; Hioo s8: HA 74; HSS 3; RA 50; RBH 36; RS 1 
No Doubt: 8300 so; A40 18; Hioo 7: HA 7: HSS 

73: T40 3 
Hon PMxIon: RS 60 

Nkhole Nordeman: B200 176; CC 13: HS s 
N.O.R.E.: B200 194: RBA 80; Hioo 30; HA 27; HSS 

54; RA 17; RBH 17; RP9; RS 32: T40 36 
Smokle Norful; GA 14 
Bebo Norman: CC 28; HS 31 
No Secrets: HSS 35 

The Notorious B.L<3j R6Cli.l2:RS47.s2 
■H Sync: HSS 49 
Nueva Era: TSS 34 

-o- 

Paul Oakenfold: EA4:OC2a:Hu>o6j:HA6s; 

T4027 
EUadesOclioa:TSAi3 

Skiaad O'Connor; B200 139: IND 6; INT 21; WM 1; 

DC 39 
OkGo:HS is; MO 26 
Old k In The Gray; BG 9: CA 72 
UOnda;LT42;RMSl9 
yokoOllo:DC50 
Oolile;RA7SiRBH 7S:RS48 
Los Origlnales De San Juan: LA 39, SS: RMA 16 
daudetle Orth: Hioo So; HSS 30; RA 2S; RBH 2$; 

RS75 
loan Osborne: IND 27 
Kelly Osboume: HSS 13 
Our Lady Peace: B200 ss: A40 12; Hioo S4: HA 

S8;M0 2o;R0 38;T40 24 

-P- 

PeteyPablo:RBH 89: RS66 

|oe Pace: GA 16 

Brad Paisley: CA 28: CS 26 

Suzanne Palmer: DC 45 

Palomo: RMS 3s 

laszio Panaflex: DC 31 

Papa Roach: MO 34; RO 29, 34 

Dolly Parton: BG CA 38; I N D 26 

Pastor Troy: B200 33; RBA 3; Hioo 96; HSS 75; 

RA 49; RBH 47: RS 38 
Sean PauL Hioo 13; HA 13; HSS s; RA 5; RBH 5. 

98; RP6;RS8 
Luciano Pavarotti: CL 5 

P. Diddy: Hioo 22, 23, 79: HA 20, 3i: RA i^ 27; RBH 
15. 28, 87; RP8. 14; RS 4S. SA; T40 20. 32 

Peart }affl: Hioo 43; HSS 2; MO 6: RO 8 

Jennifer Pena: HS 30: LA 12; RMA 6; LPS 10: LT 2; 
RMS 5: TSS 22 

Dottle Peoples: GA ii; RBA 86 

Murray Perahla: CL 13 

Pesado: RMS 34 

Tom Petty And The Heartbreakers: B200 9: INT 7: 

PCA i6:R0 25 
Pieces Of A Dream: C| 14 
Pillar: CC 40; HS 49 

Pink: B200 23; A40 22; DS 10, 2s; Hioo 27; HA 31: 

T40 13, 40 
Pinknoyd:PCAi2 
Pinmonkcy: B200 126: CA 17: HS 3 
Alexandre Piies: lA ^6: LPA 19; LPS ly. LT 24; TSS 37 
Playero: LA71 
Play: B200 106; HSS 38 
P.O.D.: B200 84; CC 5; RO 28 
El Poder Del Norte: RMS 31 
Point Of Grace: B200 175; CC 12 
The Police: B200 77 
Carios Ponce: LPS 36 

Elvts Presley: B200 1; CA i; IfiTr i: HSS 37. 73 

Prince: B200 isi 

Prodigy: DS 23 

Project 86: CC33; HS36 

Project Pat B200 150; RBA 33 

Proof: HSS 61 

Prymary Colorz: RBA 70; HSS 13; RBH 93: RS 3 
Psycho Radio: DC 48 

PucMle or Mudd: B200 42; Hioo 53: HA 51; MO 2; 

RO 1. 17 
PurataMW: DC 5: DS 21 

-Q- 



Qacens Of The stone Ace: B200 69; MO 24; RO 

35 

MillyQuezBda:TSAi4 

Domingo Quinortes; TSS 27, 28 

A.B. QuManlla Y Los Kumbia Kings: LA 23; LPA 

11; LPS 33 

-R- 

Rabanes: TSS 18 

Racket Oty: HSS 67; RS 16 

Rae&ChristlarKDC42 

Rah Dtsga: HSS 13: RBH 93; RS 3 

Rampage: HSS 53; RA 53; RBH 53; RS 23 

Kenny Rankin: ]Z 19 

RA:RO 36 

Rascal Hatts: CCA i; PCA l; CS 9; Hioo 52; HA 49 

RayvDn:REi2 

LosRazos:LA47 

Otis Redding: RBC 25 

foshua Redman: |Z it 

Redman: Hioo 65, 74; HA 69, 72; HSS 7, 57: RA 
19; RBH 19; RP 19: RS 10; T40 25 

Red Hot ChlU Peppen: B200 49; Hioo 76; HA 75: 
MO 8. 9: RO 13, 24 

Reina: DC 21 

Rene: LPS 38 

Res:DS 24 

ThcRiddl«nEA2s 

Los Rietcns Del Noita: LA65; LT 23; RMS 8 
LaAnn Rimes: B200 2$; CA s, 50; A40 28: AC 13: 

HSS 52 
Lee RHenouR C| ti 

leny Rivera: W 34: TSA 2; LPS 8; LT 6; TSS 2 

Uipillo Rivera: HS 20; LA 9: RMA 3; LT 14: RMS 2 

Daniel Rodriguez: CX 5 

Kenny Rogers: CA 64 

The Rolling Stones: B200 3: INT 3; RO 21 

Unda Ronstadt: B200 195; CA 23 

Kalty ItowUnd: Hioo 1. 62: HA 1, 61: RA 2, ^7: 

RBH 2. 56; RPl;T40l, 35 
Royfcsopp: DC 40 
Rozelly:IND43;RBAss 
Paulina RuWo: Hioo 99; LPS 4. 30; LT 9; TSS 13 
Ruff Endz: R BA 98; RA 31; RBH 3s 
Tammy Ruggeri: Hioo 23: HA21; RA 27: RBH 28; 

RPl4;R5 54; T4020 
Jack Russell: AC 29 
John RzeznHc A40 36 

-s- 

Sacario: Hioo 18; HA 19; RA 48: RBH jo; RP 20; 

RS 64:14016 
SadeDSis 
SaU«:M0l2;R0u 
Kte Sample: CI 19 

Gllberto Santa Rosa: LA 19; TSA 1: LPS 11; LT s. 

35; TSS 1.6 

|uel2 Santana: Hl00 4;HA3;HSS3l;RA7;RBH 

7;RP4;RS20;T40 8 
Santana: PCA 39: A40 4; AC 15: Hioo 12; HA 12; 

T4011 
Antony Santos: TSA 19 
Alejandro San2; LA 37; LM 12 
Marvin Sapp; GA 33 
Voskar Samite: TSS 31 
Saslia:EAi7 
Sasscy:RS73 

Scaifaca: B200 7s; RBA is; RA62; RBH 61. 77; RS 

51.70 

losey Scott: A40 is: T40 31 

loan Sebastian: LA 69; LPS 32: LT 46 

Secret Garden; NA 9 

Seethen B200 167: MO 17: RO 19 

Bob Seger & The Sliver BuUel Band: PCA 8 

Seiko: DC 19 

Selena: B200 188; LA s: LFA s 

Erkk Sernion: Hioo 74; HA 72; HSS 7; RA 19; RBH 

19; RP 19; RS 10 
Shaggy: RE8 

ShaUra: 8200 63; DC 371 Hioo 8«; LPS 28; LT 48 

Sham: HSS S3: RA ss: RBH s3; RS 23 

Shawnna: RA 63: RBH 61; RS 51 

SheDalsy: CA 41 

Duncan Stielk: A40 23 

Shekinah Glory Ministiy: GA icr, IND 4s 

Blake Shelton: CA 34 

Shemekia Copeland: BL 3 

Shifty Shellshock; DC 28; Hioo 63; HA 65; T40 27 

The Silk Road Ensemble: a 7 

Simple Pten: HS4S 

Sin Bandera: U 21: LM 10: LPS 9. 26; LT 10: RMS 

27: TSS 17 
Daryle Slngletary: CS 4s 
Sixpence None The Rkhen A40 24; HSS 70 

Slz2la:RE6 

Skillz; RBH 83; RS 44 

Slum Village: RBA 50; RBH 82 

Smilez & Southstar: RBA S9 

Anthony Smitli; CA 62; CS 42 

Michael W. Smith; B200 103; CC 6 

Pastor Ketth Smith: GA 26 

Snoop Dogg; RA 66; RBH 68 

Sock» Del Ritmo: LT 27; RMS 11 

Marco Antonk) Soils: LA 48; LPA 18; LPS 14: LT 21: 

TSS 26 
Soluna: HSS 18 
Something Corporate: HS 33 
Spanish Harlem Orchestra: LA 64; TSA 9 
Britney Spears: B200 179 
Splllf Stan HSS S3: RA ss. 68; RBH S3. 69; RS 23 
Brtice Springsteen: B200 33; INT 14; HSS 17 
SR-71; MO 37 
Ralph Stanley; BG 14 
Terry Steele: HSS 10; RBH 97; RS 7 
Tommy Shane Stelner: CS 48 
Rod Stewart B200 144 
SWng; B200 77 



Rabecta St lames: CC 30 

St Lunatics: RA 39; RBH 41 

Angle Stone: RBA 4s; RA 64; RBH 64 

Stone Sour: B3oo66;M0 7;R06 

George StraK: B300 148; CA30,32;CCAl7;CSit; 

Hioo 60; HA s6 
The Strokes: B200 108: MO 18 
Styles: B200 127; RBA 42; Hioo 17, 66: HA 17, 60; 

RA 21. 33; RBH 21, 3A; RP 16; T40 17 
Sublime: PCA 42 
Sugamilt: HS 11; IND is; MO 33 
SllpaNat:HSS7l:RS2s 
SiipeKMck:CCi9;HSio 
Superrhumbo: DC 17 
Supreme Beings Of Leisure; EA 30; DC 37 
Keith Sweat; B200 14s: RBA 32; RBC 14; RBH 80 
System Of A Down: 8200 47; Hioo 69; HA 64; MO 

3:R05 

-T- 

Taking Back Sunday: INO 30 
TaUb Kwdi: HSS 47: RBH 86; RS 36 
Tknk: RA 38; RBH 39 
liiproot: MO 30; RO 20 

Tkteeze: Hioo 46; HA 47; HSS 60; RA 23; RBH 23; 

RPi5;RS3i 
TAT.U.:DCi3; HSS 4 
Corey Taylor; MO 7; RO 6 
lames Taylor: B200 31; INT 11; PCA 4; AC 22 
TediN9ne:INDi3; RBA 93 
Tela: B200 116; RBA 18 

Los Temerarios: IND 42; LA 17, 26; RfMA 9. 14; LPS 

29; LT22; RMS 25 
Terrell a.k.a Ghetto Romeo: RS 73 
Los TerriUes Del Norte: LA 49 
tohnTesh: CC 37; NA7 
jimmy Thackery: BL 10 

ThaUa: HS 18: LA 8; LPA 6; LPS 3; LT l; RMS 17; 
TSS 3 

Tha Rayne: RA 32; RBH 32 

Theory OTA Deadman: B200 187; RO 12 

TNck Dkk DC 8 

Thievery Corporation: B200 169: EA 2; HS 4; IND 9 

Third Day: CC 26 

Thursday: INO 36 

Tiger Army: IND 46 

Los Tlgres Del Norte: LT 19; RMS 7 

PamTlUfe: CA68 

Timbaland: RA 36; RBH 59 

Justin Tlmbertake: Hioo 14: HA 16; HSS 26: RA 

67; RBH 63; RS 14; T40 10 
Aaron Tippin: CA 39: CS 40 
TlX: Hioo 71; HA 70: RA 37; RBH 37 
tobyMac: CC 38; HS 46 
Chris TkwiUniCC 35:HS4i 
'l6nex:GA38 
toria A40 37 
Total: HSS si: RS 21 

i;oya: Hioo 4; HA 3; HSS 31: RA 7: RBH 7; RP 4: RS 

20; T40 8 
Trapt: RO 37 
Faith Trent: DC 2S 
Obie Trice: RS 72 

Trkk Daddy: B200 54; RBA 17; Hioo 92; RS 37 

Trick Pony: CA47;CS 31 

Trina: B20088; RBA 19 

Trin-Uee 5.7: CC 16; GA 4; RBA 43 

Travis Trttt: B200 81; CA 9; CCA 10. 22; PCA 40; CS 19 

LolaTray:RBH8o 

Truck Turner: RBA 68 

TRUSTcompany: B200 83; Hioo 91; MO 11; RO 18 

Truth Hurts: RBA 73; RBH 84 

Los Tucanes De Tijuana: LA 33; RMA 19; LT 1$: 

RMS 3. 37 
Tanya T^Kker: CA 49; CS 39 
|osh Tumen CS 46 

Shanla TWain: CCA 6; PCA 26; CS is: Hioo 59: HA 

TWeet-RBA74 
TWista:RBCi7 
Ron an Tynan: WM 14 
Steve IVrell: |Z 10 

-u- 

U2: A40 19: Hioo 88; MO 36; RO 27 
UB40:RE4 

UGK: 8200155; RBA 3S 
Uncle Kracker. B200 78; A40 11; T40 33 
Underwortd: EA 5; DC 3 
Unkm Statkin; BG 4; CA 33 
KeKh Urban: B300 ti; CA 3; CCA 21; CS 1; Hioo 
26; HA 23 

Adolfo Urias Y Su Lobo Noiteno: RMS 39 
Polo UrIas YSu Maquina Nortena: RMS 23 
The Used: HS 8; MO 29 
Usher; DS 7; HSS 65; RBH 88; RS 63 

-V- 

ChuchoValdes:l2 2i 
lanVinDahl;0S6; HSS 63 
Luther Vandross; RBA 8s; Hioo 93 
Luis Vargas; TSA 19 

Phil Vassan CA 42; CS s; Hioo 48; HA 46 
Sarah Vaughan;|Z 34 

Stevie Ray Vaugtun And Double Trouble: B200 

197; BL 2. 13 
VlcoCLA41iLP«l6 
AUdaVillam>al:LA57 
Fernando Vlllalona: TSS 33 
Rhonda Vincent: BG 12 
The Vines: B200 56; MO 38 
Vlta:Hl00 77;RP23 

Carlos Vives: LA 37; TSA 3; LPS 24; a 37; TSS 34 

-w- 

TheWallers:PCAis: RBC 9 

Heieklah Walker & The Love Fellowship Ciusade 



Onir: CC 20, GA s: HS 13: RBA 87 
TheWaUJtowers: A40 39 
Paul WMI: RBA 97 
Dkiah Washington: DC 42 
Kim Waters: q7:HS47:IND32;RBA92 
LManiaWSBtefS:DC8 
Muddy WMers:BL9 
Russell Watson; B200 114; CX 1. 9 
WC:Hioo89;RAsi.6s:RBHsi.66:RP24 
WeeWe: RBH 79 
Karyn White: DC 18 
The White Stripes: B200 113; MO 2a 
Who Da Funk: DC 34 
WkteUfe:OCi;0S u 
DougWIUIafflS:GA27 
HankWnilanis:CA6l 
HankWllllams|i::CCAi8 
|ohnWIUIanis:CXi2 
|oyWlllianis;CC33: HS34 
KellyWillls:CAs3 

Lee WMIams And The Spiritual QCV GA 39 

AMvIn Williams: GA 37 

MI<helleWlllianis:GAi7 

Mark Wills; CS 39 

Cassandra Wilson; |Z 16, 30 

Bridgette Wilson- Sampras: CS 48 

CeCe Winans; GA 32 

Mark) Winans: Hioo 23: HA 21: RA 27: RBH 28; 

RPL4; RS54;T40 20 
The Winans: GA 36 
George Winston; NA 3 

Lee Ann Womack: B200 138; CA 19; CCA n: PCA 

46; CS 59 
Women Of Faith; CC 36; HS 42 
Wayne Wonder. RA60; RBH 62 
Danyt Worlcy: B200 199; CA 34: CS 18. 41: Hum 78 

-X- 

Xzlblk B200 8; RBA 1: RA 42: RBH 43 

-Y- 

Yilre: LPS 35;LT50; TSS 35 

Yanou; AC 36; DS 4; Hioo 36; HA 38; HSS 44; T40 19 

Yasmeen: HSS 9; RBH 99; RS 9 

YIng Ytng TMns: IND 13; RBA 56; RA 44; RBH 4S 

Ybung MO HSS 6: RBH 92; RS 2 

-z- 

aiartlaZaa:LPS34 

Zoeglri:CC34:EA9;HS37 



-SOUNDTRACKS- 

Amelie: WM 9 

American Idol: Greatest Moments: B200 10: 

INT 18; STX 1 
Barbershop: 6200 74; RBA 22: STX 5 
Big ldea\)onah - A Veggietates Movie: 

B200 162; STX 11 
Blade 3: EA 14 

Blown Sugar: B200 18; RBA 2; STX 2 

Buffy The Empire Slayer "Once More, With 

Feeling": B200 140: 1 NT 13; STX 9 
El aon:LA32; LPA 13 
Coyote Ugly: CCA 5; PCA 14; STX 13 
Disney^ Ulo & Stitch: B200 177; STX 14 
Down From The Mountain: BG 8; CA 71 
Finding Forrester: )Z 17 
Grease: STX 20 
I Am Sam: STX 18 
Uke Mike: STX 23 
Lizzie McGuire: B200 107; STX 7 
The Lord Of The Rings: The FeUowsHp or The 

Ring: STX 21 
Monsoon Wedding: WM 8 
Moulin Rouge: B200 136; STX 8 
Moulin Rouge 2: STX 24 
My Big Fat Gr«ek Wedding: WM u 
0 Brathei; Where Art Thou?: B200 64; BG i; 

CA7; STX4 
Providence: STX 25 
Queen Of The Damned: STX 16 
Save The Last Dance: STX 22 
Sco<^-Do0: STX 19 
The Scorpion King: B200 170; STX 12 
Shrek: B200 198; STX 15 
Songcatcher: BG 13 
SpiderMan:STXi7 
Sweet Home Alabama: B200 6t: STX 3 
AVMkTo Rememben B200 141; STX 10 
XXX: 8200 93: RBA 96; STX 6 

-VARIOUS ARnSTS- 

offi Th* ai WbumJ 3 00 
Disneymania: Superstar Artists Sing Dtoiwy 

-Their Way!: 112 
Irv Gotti Presents The Inc: 180 
i¥fotship: ATotal Worahip Experience: 76 
Ludaots Presents DIsturttlngTha Peace: 

Golden Grain: 21 
Mortsta |amz: 160 
Now 10: 29 
Now 9: 143 

P. Diddy & Bad Boy Records Presents We 

Invented The Remix: 119 
Pure Moods IV: 149 
Radio Disney jams: Vol. ;: 165 
Reggae Gold 2002: 137 
Snoop Dogg Presents... Doggy Style Allstars, 

W elc om e To Tha House, Vol. 1: 190 
Songs Rtr A Purpose Driven LJfe: 182 
Totally Hits 3002: 132 
WOW Christmas: iiB 
WOW HRs 2003: 45 
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Billboard MODERN ROCKTRACKS. 



Airplay manitoted bv fl* . 

*> Nielsen 

TITLE IMPfllNT.'MOMOrilMi LABtl 



<«i NUMBER 1 'IS- 
YOU KNOW YOU'RE IMOHT eeoamnvrmcon 



SHE HATES ME • 



PMMie Of Mudd V 



System Of A Down . 



ALLMYUFE i 



Foo Fighters ■ 



PRAYER mmii 



BOTHER wwwTOJMC 



Stone Sour FcalXMlnfl Corey Taylor . 



THE ZEPHYR SONG . 
BY THE WAY 



Rofl Hot Chill Peppers •.■ 
Red Hoi Cfiilr Peppcfs ■.. 



COCHISE 
DOWNFALL 



AIRPOWER ^ 



TRUSTcompany . 



LIFESTYLES OF THE RI CH AND FAMOUS 
SWEETNESS 



Chcvelle < 
Good Cfiarlotte 



WHEN I M GONE 
FINE AGAIN . 



^ AIRPOWER ^ 



RUNNING AW AY luxiu-a. 
INNOCENT <jriA 



Our Lady Peace ■ 



DEAD LEAVES AND THE DIRTY GROUND ;xrow 

MY FRIENDS OVER YOU 

NO ONE KNOWS 



The While Siripes 
New Fourtd Glory y 



Queens 01 Ttie Stone Age y 



THOUGHTLESS 
GET OVER IT 
TOIWORROW J. 



LOSE YOURSEL F 
THE TASTE OF INK 
POEM . 



gfninem y 



HATE TO SAY I TOLD Y OU SO r>-wva«fc«wicit 
REMEMBER ME 



PRETTY GIRL JHE WAY| AiMK«M*snimi 
TJME AND TIME AGAIN ui 
A PRAISE CHORUS 
ELECTRICAL STORM 



Sugafcull ■ 



31": 


t GET FREE ; .ni-.-.»ciM*w^a. 


The Vines v 


31 


IN MY PLACE iJi'Tc, 


Cok^lay V 



Box Car Racer 



OCIOBtR 26 
2002 


Bllboaid ADULT CONTEMPORARY,. 


i 


i 




Airplay monilo'ed bv Ji^ 


Nielsen 


c 


3 




TITLE IMPRINT iVROMOTiDN ULBEt 


Artist 








NUMBER 1 '" 6' '.v««k, Ai NL-Titei 1 


1 


1 




A THOUSAND MILES mim , 


Vartessa Carlton v 




2 




CRY .■.^.■.i-.^.. 


Faitn Hill 




4 




CAN'T STOP LOVING YOU ".wtr 


Pfiil Collins 




5 




DO IT FOR LOVE uis-xkawc HtMuu 


DarylHall JohnO^ 








SUPERMAN (ITS NOT EASY) mauoamm 


Five For Fighting v 


6 


7 




HERO »iftma3»( 


EnrtqiMlgtoslas v 


7 


6 




SOAK UP THE SUN UMAiuncon 


SherylCrow v 


a 


8 




TO WHERE YOU ARE 'U^xia 


JoshGroban v 






A NEW DAY HAS COME "<: 


CelirK DMn v 


«S 


12 




A MOMENT LIKE THIS 


KeHy Ctarkson v 




9 




I'M AUVE('>- 


Celine Dion v 


C9 


14 




NO SUCH THING wun.r.u,jUBi* 


JiriHi Mayer ■? 


<D 




i 


UFE GOES ON cm 


LeAiui Rimes v 




11 




YOU M^DMMIWURU 


Jm Bridunan Featuring Jwie Kraitowstti 


fO 


18 




THE GAME Of LOVE 


Santana Featuring Micttelle Branch v 


o 


16 




WHEN YOU UE NEXT TO ME 


Kellle Coftey v 




13 




HERE 1 AM i^Misiouow 


Bryan Adams v 




17 




DONT KNOW WHY «ijiwev«« 


Morah Jones «? 


<o 


W 




COMPLICATED m.iu 


AwliLavtgne v 




2\: 




ONE MORE TIME mim 


Kenny G F«atiirlng Chants Moore 


6» 


7-' 




THROUGH THE RAIN MMuctUMMOMO 


Marlah Carey 




2b 




WHENEVER YOU'RE READY okumm 


James Taylor 




?^ 




ALL BECAUSE OF YOU v.>kiiHn 


Chris Emorson 


-•J 


2'~ 




DANCE WITHMEr.i 


Mldiael Botlon 




22 




ORIGINAL SIN 'rr.nii<.r,i«^«. .M-i. 


Elton John v 






HEAVEN > ■ ,1 


DJ Sammy & Yanou Featuring Do v 




25 




OUT OF MY HEART (INTO YOUR HEJW 


mju-vviKo BBMak V 




27 




THE NIGHT INSIDE ME mimos 


Jackson Bnnvite 






FOR YOU . ■. 


Jack RusseH 






1 NEVER KNEW I .' 


Gloria Gayrwr v 



oaoeEii26 

2002 


BiillDoad V^^.. 


1 

J! 


ST WEEK j 




Airplav monitored bv ., , 
^ Nielsen 
BroaOcMl 




£ 


3 




TITLE iMPRl'iTi'PROMOTION LABEL 






i. 




'tt NUMBER 1 ■O'- 
SHE HATES ME rui]WiiiW.H Wi'l HHtUW. 


1 Ac Mumhcf 1 

Puddle Of Mudd v 




1 






Nickelbadi v 


O 


3 




PRAYER -i>-i:f 


Disturtied v 


o 






YOU KNOW YOU'RE RIGHT cnQiitPfNihT-sitopf 


Nirvaiu V 


5 


2 




AERIALS i-.T.Li.i.wii 


System Of A Down v 


o 






BOTHER i ■ -/.fKia^m 


Stone Sour Featuring Corey Taylor v 


a 


6 




WHEN I'M GONE nfvn\X\»r**iM.vtH, 


3 Doors Down 


o 


K 




1 AM MINE - 


Pearl Jam 


o 


13 




COCHISE . \\.\tt. 


Audioslave v 


«D 


10 




ALL MY LIFE n 'v/iiL«ri 


Foo Fighters 




12 






Chevelle v 


1? 








A-iuM^ Tfieory Of A D&adman 




9 




BV THE WAY 'iiMBfO! 


Red Hot Chili Peppers v 


<D 


18 




ALWAYS ^^1; 


Saliva — 


15 


14 




THOUGHTLESS mumii.ij'c 


Kom V 


16 


17 




1 STAND ALONE -n- -i <. .rs;,fniAi.i.M«. 


Godsmack v 


17 


~t5~ 




DRIFiaDIE ![•■■. M-ssciiH 


Puddle Of Mudd v 


IB 






DOWNFALL ■ ■ ■ ■ i s ^ n.i 


TRUSTcompany v 


19 


19 




FINE AGAIN f.-^^.^v 


Seefher 


G> 


24 




POEM .n.t >-4uutnx-wrc 


Tapfoot ^ 


CD 


21 




DONT STOP 


The RolMng Slones 








PITIFUL 


Blinds^de V 


2i 


23 




POLYAMOROUS tKunNOOO 


Breakir>g Ben)amm v 


e> 






THE ZEPHYR SONG wuntoaiDS 


Red Hot Chill Peppers ^ 


€9 


29 




THE LAST DJ ..uiHtnBma 


Tom Petty And The Heartbreakers 


€9 


26 




NOT AFRAID 'Amfufttni 


^^'^ 


27 


TT 




ELECTRICAL STORM lVl«^con 


LB 9 


28 


?0 




SATELLITE 


— — ^ 


G> 


3^1 " 




TIME AND TIME AGAIN chemmcms 


Papa floach t 




32 




RUNNING AWAY -r 


Hoohastanit *t 


CD 


33 




EVERYDAY 


Bon Jovi V 








•JI^T e A 1 1 IIU^ 

r#U 1 rMLLlPiu ■ 


Mudvayne 


CD 


"IT 




REMEMBER ME 


Hoobastank 


l-l 


30 




SHE LOVES ME NOT i tviv^tf j 


Papa Roach v 


CD 


3S 




NO ONE KNOWS ■ . ek;c p; 


Queens Of The Stone Age *s 


CD 




DO YOU CALL MY NAME '<.'i>K».iiMLit'j./.M«-. 


RA 


CD 




HEADSTRONG , f'. 


Trapt 




37 




INNOCENT 


Our Lady Peace 


■ 5 


34 




CAPRICORN |A BRAND NEW NAME] um v-r.s 


30 Seconds To Mars 


CD 




THINGS'VE CHANGED - 


Sammy Kaftar And The Wat»ritas 



-^'^ Billboard ADULT TOP 40 TRACKS. 



Compiled from b nalionsl sample of sinrtay supplied by Nietstn Brudcest Data Systems' Radio Track service. 106 main- 
susam rock stations. 87 modeni rock stations. 86 adult comemporary stations and Bl adutl Top 40 statioru are elftctroni- 
caily monitored 24 hours a dey. 7 days a week. Top 40 Tiacks is compiled from a national sample of Mainsiream Top 40 . 
Rhythmic Top 40 and AduM Top 40 stations. The 2S2 Top 40 Tracks stsDons are efftcironicalfv monitored 24 hours a day, 7 
days ■ week. Top 40 Tracks Mnrds IwleU based on incresse tn audience impitstions On il>o remmrung detection -based 
charts, tracks wid) inCfMW in dW Kfl o ni OWr At prtvious w««k are bulleted regardless of chart movement. A record 
which hn been on Itw dint lor fflort than 20 meka will generally not receive a bullet, even regislers an increase Records below th« top 20 Itop 15 for AC and Adult Toe 40) are removed from the chartaher 26 weeks Airpower awarded to sar>gs 
appearinginlhetopSOonlKNhthaNialsanBDSAirptaY and Audience chartstof the first time willi increases in bolti detections and audience (Top 40 Tracks excluded! v Videochp availability ^2002, VNU Busirtess Media, Inc. All nghts reserved 



i 


>TWEEK j 




Airplay monriofed by ^ 


Nielsen 








TITLE iMPR^STiTROMQTlDH lAML 




Artist 


1 


1 




^ NUMBER 1 

COMPLICATED ^-jsu 




f] VVenkt At NurT>b«< 1 

Avnl Lavigne s> 


2 


? 




ONE LAST BREATH -vr^ lf 




Creed v 








WHERE ARE YOU GOING ka 




Dave Matthews Band v 




7 




THE GAME OF LOVE . . 


San 


tana Featuflns Michella BrarKh -v 


5 


5 




A THOUSAND MILES <.^v rrtxstxoi 




Vanessa Cartlon v 


6 


4 




THE MIDDLE ^■v.^-*^..f>L 




Jimmy Eat World v 


7 


6 




NO SUCH THING - r. msa 




John Mayer v 


! 


9 




SOAK UP THE SUN ■ -, 




ShcrylCrow %> 


o 


1C 




YOUR BODY IS A WONDERLAND JUu*M.a»;M 




John Mayer 




6 




DON T KNOW WHY : tlvik^n 




Narah Jones v 








IN A LITTLE WHILE 




Uncle Kracker « 




1? 




SOMEWHERE OUT THERE cdl.hw« 




Our Lady Peace v 


CD 


1/ 




DISEASE 




matchbox twenty 




15 




WHEREVER YOU WILL GO 




The Calling v 


iS 


11 




HERO -.LrniFiiaJur. 


Chad Xroeger Featuring Josey Scott v 


16 






FLAKE -^'juBT. 




Jad( Johnson 9 








GOODBYE TO YOU •..i.!M,..-,w*tMftDs 




MichHIa Branch v 








UNDERNEATH IT ALL ■. i,.t AIRPOWER ^ 


No Doubt Featuring Lady Saw 


i 


1 




CLCV^ 1 niK_nL 3i\jntTi .-i 

STEVE MCQUEEN t^'X^i 




U2 V 
SherylCrow v 








BIG MACHINE .vunuBKS 




(Wm Goo Dolls V 


24 


23 
21 




JUST UKE A PILL msu 
ON A HIGH -. . 




Pink V 




BREATHE YOUR NAME souorcuaiOMt 




Duncan Sheik 
Sixpence None The Richer 




2t 




IN MY PLACE :A.-rai 




Coldplay V 




2% 
~3C" 




SPIN i-~wwj>»s 




Litehouse v 




SK8ER eOl *n'^'.> 




Avrll Uvlgne s/ 








LIFE GOES ON ui'^b 




LeAfin Rimes v 




35 




THINKING OVER :i=r..iA»D»E 




Dana Qover 


_10 


36 




A MOMENT LIKE THIS 10 




Kelly Clarksofl v 


\j 


37 
•IC 




A SORTA FAIRYTALE h-l 




Tori Amos V 




DIE ANOTHER DAY svmmoiios 




Madonna v 


1 


J3 




CRY , -v^F- 




Faith Hill v 


e> 


34" 




ORDINARY DAY uMWBVOin 




Vannsa Cartlon v 




31 




RUNNING AWAY laAWOAW 




Hoobestanh v 






I'M STILL HERE (JIM'S THEME) Hiun^mia 




John Rzeznik v 






TAKE ME AS 1 AM v^i.mk 




Tonic 


3. 


n\ 


GOOD FRIEND in 




Nine Days 






WHEN YOU-RE ON TOP rswr-f 




The Wallflowers w 






EVERYDAY .. v. 




Bofi Jovi V 



Billbcxird 



I TOP 40 TRACKS,- 



OCTOBER 26 
2002 









•"9*»» K Nietsen 

ARTIST 

IMPRINT/ PROMOTION LABEL 




i 




1 






.■j , I ■ ■ r 1 
DILEMMA 
(D Mf LIMIMHJU lUHK 


0 






UNDERNEATH ft ALL 


1 


6 




SK8GR BOI 

AVRIL UW1GHE 




2 




GANGSTA LOVIN- 


» 


4 




ONC LAST BMATH 


0 


10 




LOSE YOURSELF 


7 






COMPUCATED 

AvniL LAVICAf 


0 


1 1 




HEY MA „^ i~i 








A MOMENT LIKE THIS 










10 






LIKE 1 LOVE VOU 


11 


;r 




THE GAME OF LOVE 

SAKtASA Ff AruRBtG MCHtUf SHANCM 












/ 




OOTTA GET THRU THIS 

[!u^MCL Df CflHijf lELD 




53 




COOOSVE TO VOU 
MIOCLU BRAMX 


Q> 


19 




DIE ANOTHER OAV 


15 


12 




JUST UKE A PILL 


14 






tF 1 COULO GOI 

AHGIt MAflTlNt^ FlATunMG UL MO & SACAIOO 


17 


22 




JENNY FROM THE BLOCK 

JIMNIFCII X-t^tZ rtJITUniMi MOAKJSS A STYLES 










IS 


17 




ORDINARY DAY 

VAMESSA CAftLTOft 


19 


IB 




HEAVEN 

D.J ^UVt it YJWOU FFATinUNC 00 


20 


14 




1 NEED A GIRL [PART TWO] 
■wain MHu 


«x» 


26 




WORK rr 

MISSY "MiSDtHEAMOn' ELUOTT 
IM can MHMUKIM lUC 


22 


20 




HAWV 

HMW HUM 


23 


23 




NO SUCH THING 

MMMmUMU 


24 


25 




SOMEWHERE OUT THERE 


25 


24 




HRRTY 

^ptffTaw afiiB lunMHG redmin 


& 


31 




DtSCASe 

wuwnc 


6> 


79 




STARRY EYED SURPRISE 

CIAKFNICII r aTi.lRiNr. ^IFTY SHELLSHDCX 


21 


71 




CltANIN OUTMYClOSiT 

MawnMMn ■maHon 


2» 


30 




WHERE ARE YOU OOIHO 


30 






HOT IM HERRE 


31 


2! 




HERO 

D1AD KIU~llG£R fCATUnaiG JOSEV SCOTT 
cciiwwAwuuauNMa njMt 


32 


33 




TRADE rr ALL 

FABdLOlS riATURBK P DIDOt & J4£G£D EDGE 
IWC 








IN A LFTTLE WHILE 
UNCIE KHACKIR 




39 




YOUR BODY IS A WONDERLAND 




36 




STOLE 


M 


32 




NOTHIN' 


& 


40 




RUNNING AWAY 


e> 




DON'T KNOW WHY 

Ni:«UUl XINtS 






THE KETCHUP SONG (HEY HAHI 

LASHfTCMLP 


G) 




FAMILY PORTRArr 
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A one-stonM 
reference for 

anyone who buys 

talent or touiing^ 







Billbcxar 



















OVER 17.000 INTERNATIONAL LISTINGS: 
Artists • Concert Promoters • Agents i AAonogers 

Sound & Lighting Services • Venues 'Clubs 
Equipment Rentals • Staging & Special Effects 
Security Services • Charter Transportation 
Merchandisers • Insurance Companies 



OaOBER 26 
2002 



Billboad HOT 100 AIRPLAY 



THIS WEEK 


LAST WEEK 1 




THLE 


THIS WEEK 


LAST WEEK 1 


1 


TTTU 

GoodbvL- To You 


THIS WEEK 


I 
3 


■ 

n 


TITll 

AiTTiST ^IMPHNT/PROMOnON LASCL] 


■ 


1 




Dilsmnii 


26 


29 




CD 


63 




She Hates Me 


2 

FT 




Gangsia Lovin' 

■ ■ •> iFfs WjRfrraRS'Wtnistofli 


27 


Ta 

28 




Nothin' 








03 Bonnie & Clyde 


O 


Hey Ma 

■■■ ifHlAOfFjJWSUMJl 


28 


Po' Folks 




55 




Running Away 


o 


Work II 


29 


27 
42" 

26" 
40 
32 




A Thousand Miles 




;? 

62 
61 
64 




Lowe 01 My Lile (An Odv To Hip Hop) 
I'm Gonna Gelcha Good' 


o 


7 




Lose Yourself 


Q> 


Die Another Day 

•i: r '.'.i ■.'..•,:-.i?B-IKI 


© 


o 


nr 




Luv U Belter 


31 


Just Like A Pill 




She'll Leave You Wilh A Smilo 


o 


9 




Undorneath II All 


® 




When The Last Time 


© 


The Ketchup Song 1 Hey Hah) 

■ ■■ " 1 '/MAI 


• 


(, 




One Last Breath 


33 




Cry 

■■i-v-ii..! vsMliiWWWWKPWIS. 


58 


49 




Somewhere Out There 


o 


[To" 




A Moment Like This 


34 


IT 




Beautiful Me» 


© 


68 
39 




Disease 


10 






Compliciiled 

.. ■ ■. ■ m-iiK 


35 


2i 




Happy 


60 




Good Times 

■IV .'Miraconj 


(D 


U 




SkSor Boi 


3« 


IT 




No Such ThiiHi 


© 


67 




Stole 

• ■ ' WwrKOlUMBUlt 


(9 


"22" 
TT 




The Game Of Love 


37 


33" 


r 


Hot In Herre ] 


62 


60 




Where Are You Going 


<D 


Gimme The Lighl 


38 


37" 




Heaven 


© 


"65 




Who's Your Odddy^ 


<D 


23 




Bahy 


39 


3', 




Stingy 


64 


g 11 


Aerials 


(D 


16 
15 
36 

Ti 




1 Care 4 U i 

li" .BtACi jHlXJSiJi 


<D 


46 




Landslide 


© 


71 




Starry Eyed Surprise 


16 




L)k< 1 Low You 


41 


38" 
41 




Ordin^iry D<iy 


© 


66 




Red Rag Top 


(D 


Jenny From TTie Block 


42 


SOBk Ufi The Sun 


67 


50 




Ten Rounds With Jose Cuervo 

■ - i '^-.fviuili 


11 

i» 


MovuB*"h 


CD 


48" 




Work In Progrusi. 


© 


70 




Braid My Heir 


19 




It 1 Could Gol 


O 


45 

TT 




Whoro Would You Be 


69 


57 
1i 




Dirrty 

- \A ACMOw rut «DUw aCA> 


20 


21 




Trade It All 


© 


My Town 


o 




Girl Talli 


21 


12 

lo 




1 Need A Girl (Part Two) 

'.■ '.'ilfJi 1RM) BO' AHISM, 1 


4« 


4/ 




Americiin Child 






Prirtr 


© 


Ooiilchaiigfl 

■ ■■ ■ 




53 




Oh Yeah' 


© 






React 

.... 


23 
24 


"25" 

TT 
20 




Somebody Like You 
ClBiiiiin' Out My Ctosol 


48 


43 

58 
52 




The Middle 
These Days 


© 
© 






Don'l Know Why 

Don't Mess With My Man 


2S 


nmia GpI Thfii This 




You Know You're Right 








By The Way 






, ■ ■ . ■ ■ — .1 C 2002 VNU tlL(vne« 






- - ■! . iiii'.. 11' iiL Aii rights feservea 








' inji uniM ol aiiplcn vjppted Crii Nwlwn 


erawsc 


Ml QaU 


■1 Kj : , "r.i.. ■- ■. . , 'H i.i iWicra .11 Tup 40, Pop, RAB H 










-iTinitoi*!) i* noun 1 day, 7 (t«yt i ivMii. Sonp 


anhM 






tn« H(X lOQ 







OCTOBER 
26 



Billboard HOT 100 SINGLES SALES 









[last we 




ririE 

ART.ST (IMPRINT/PROMOTION LABI l I | 


1 




■S' NUMBER 1 -tr 
A Moment Like This • » 






1 Am Mine 


2 




Oon'lMess With My Man 


~3" 




All The Things She Ssid 


~7~ 




Gimme The Light 

! ■• ' .-. • 1.-.^ ■■■■ : ■liU'QWAnANIlD 1 


13 




Healscckor 


56 




React 

:;fiMf.f[*TI«(DMAN U) 1 




g LAST WEEK 




■I'LE 

■■•-'1 . 51 :IM««INT/WIOMOT>ON L,\BEl.i 


^ 

© 

52 


3£ 
U) 

t 

< 




TITLE 

iiwpfiim/pfiowoTioNLAacu 


Like 1 Love You 


63 

"so" 




Give It To Me 


16 




Run 4 Us 


Can'i Fight The Moofiltght 


34 
30 




WhoURollinWit^ 


© 


66 




Tonight I'm Gonna Let Go 


Out 01 My Heart (Into Your Haad| 


54 


"48 
45 




Nothin' 


36 




This Is My Paity 

■ M- ;'aMtUKtlw,UGi 


SS 


n StfrvaTlMEBO 

H lATlANTIlII 


Hoy Ma 

■■■■» ■■ ii: ft.LMKFJMMttJMG- 


56 


ly 




HollnHvrre lYitiyl) 

1'. .fRSAUJMKt 


29" 




Grindin' 


© 


70 




Dirrty 

'..I.'. .,i-.i>UIICDMWI MM 


28 

22 
25 




Wherever You Will Go 


58 


38 


8 


Complicated 




Me U Want 


59 


46 




Rock The Party 

. ■.■■l=.S;[in«Mr4l 


Thai's What Girls Do 


60 


"51" 




Oh Yeahi 

'.- tMVAMVIIQJU.VMUi 


2/ 




Full Moon 


© 






Remedy 


35 




A Little Less Convcfsatian 


62 


52 




Gols Ta Be 


Us Against The World 


63 


58 




Reason 


31 




A Different Kind Of Love Song 


64 


65 




Soldier's Heart 






Product Of Our Environment 


65 


61 




U Don't Have To Call 


39 

40 




Slow Dunce 1 
Love 01 My Life lAn Ode To Hip HopI 


© 






Brown Sugar (Extra Siwaet) 


© 


■J 


Throw Up 

FWOf ZT< UllAtCSfffitl 


71 




What's Golden' 

-, ■ : :JI-[. 


68 


59 




Song For The Loiaty 


41 

37" 
42 




Heaven 

" .■.1."'. ■, . -■ : ■- ■ --iflHjUSt 


© 






Shout 


MoveB—hlVinyll 

- ■ " .iVJUlI^CuMGi 


© 






Broaihc Your Name 


God Bless The USA 

i(F ■ ... J 


© 






Kick'n Ass 

1 ■ "I'Ai 


62 Wailin For The DJ 1 


72 


68 




Underneath It All 

■. .1 - 






I Don't Want To Miss A Thing 


73 


tJ 




America The Beautiful 


43 




Girlfriend 


© 


72 




Hit The Freeway 


32 




Crush Tonight 


75 


Are We Cuttin' IVinyM 
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TITLE Artirt 
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PEAK 
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THIS WEEK ; 


j LAST WEEK | 


|2 WKS. AGO 1 




TITLE Artiil 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTlON LABEL 


PEAK 
POSITION 




i"^^ NUMBER 1 i"^^ 9 WeciksAtNumberl 
DILEMMA Nelly Ftaturing Kelly Rowfand v 


1 1 




55 






YOU KNOW YOU'RE RIGHT Nirvana v 

, , |.-,/,,>,i OOCCOnMUjlM CUI iVEftSClIiPf 


51 


2 






59 


63 




THESE DAYS Raical FIMB v 

t I'-..'. AM.FuV^MElAnSUSItElLOWEll&SaaeSIM 


52 


3 


3 




GANG5TA COVIN' E«c Featuring Alicia Keys / 

i' n- ICMJllUSJ ■ - 1 ■ ■ ■" ■ ■ 


2 1 


® 


66 


71 




SHE HATES ME Puildic 01 Miidd V 

. » ' .",V1 i'.. '-'1 11 JAIL£N> flJWWf5S'SjF--r , ■''r 


53 


2 


1 




A MOMENT LIKE THIS 0 Kelly Clartison s 


^ 1 


54 


44 


44 




SOMEWHERE OUT THERE Our lady Peace v 


44 


4 


5 




HEY MA O Can'ron Fasturins Juelz Santana, Freehey Zekey & Toya s 


4 1 


Q 


73 


8? 




LOVE OF MY UFE (AN ODE TO HIP HOP) O Erf hall Badu Featuring Common s> 

M . . i ' ' 1 . 'UUDhU UOUJ f^l^NJt C<VLnA^(t SrAMI)nftlGfJU l!HII/«VA>t J> L liS^i O 


55 


5 


6 




WORK IT Missy "Misdeiiioancir- Ellioll ■. 




® 






HOT SHOT DEBUT ' 

'03 BONNIE & CLYDE Jay-Z Featuring BeyoiiCD Knowlos 

• ,' ' ' .1' i ■ '^T PflPkCf nMmiUtHIXISl.tSHMaAt«Wli:i) \.. •,!.-,-- \ ■■^ 


56 


9 


18 




GREATEST GAINER/AIRPLAY . j 

LOSE YOURSELF Eminom V 


6 1 


& 


71 






DISEASE mntchbox twenty 


57 


8 


12 




UNDERNEATHITAUO No Doubl Fealunng Laily Saw . 


7 1 


® 


60 


60 




DON'T MESS WITH MY MAN O Hiv«a Featuring Brian & Brandon Casey . 


58 


10 


•4 




LUV U BETTER 0 UCoolJ V 

' -^'iXS C HUOOl (11 ' JJM OBJM'IU^^ 




& 


65 







I'M GONNA GETCHA GOOD! Shania Twain v 


59 








ONE LAST BREATH Cteid •> 

WPO 1# ALBUM CU1 


6 1 


& 


64 


65 




SHE'LL LEAVE YOU WITH A SMILE George Slrail v 

■ ■.jiMiSi OMi^ '■'■'■"■■'III .1 -ii M ; ■( 


60 








COMPLICATED O ^^^^^^^^^^^^ AvrilU«T9M V 




a> 


67 


76 




THE KETCHUP SONG (HEY HAH) Us Keichup v 


61 


1 1 






SK8ER BOI AvrilLavigne °.' 


11 1 


& 


62 


ft? 




STOLE Kelly Rowland / 62 

. ■VKiOSMlStlNUItWn O'.- 


?1 


35 




THE GAME OF LOVE Santana Featuring Michelle Branch . 




& 


63 






STARRY EYED SURPRISE Oskenfold Fealunnq Shifty Shelhhock . 


63 


Id 







GIMME THE LIGHT 0 ScmPimI V 


13 1 


64 


56 


49 




WHERE ARE YOU GOING Dave Miinhews Band v 


39 


l-I 
2A 
'■ 9 


■ 1 




LIKE 1 LOVE YOU 0 JwlinTinilwrialn'V 


11 1 


65 


50 
40 


24 




DIRRTY 0 Chmtina Aguiltra Fealunng Redman si 

itAUMUHUMMJOUMMWOOMDUUtSnHOMNOaaaMUHMMOJCAM^^ O 


48 




BABY Aihinli V 

1 .1 n IWUDUBLASAMflllJllUMIUaSJUICUUSJilDtMiajOKHM MUnDtRtCAM AlBUM Ct/I 'KUMB 


15 1 


66 


GOOD TIMES Styles V 

■■, 'i\'«fMi Miiwmi .^liuw ..1, 


22 




1 CARE 4 u Aalifah 


16 1 


& 


69 


64 




WHO'S YOUR DADDY? TobyKtMi v 

■'i-Hi ODMMMWKSINWiMraUIAlBUMCin 


64 








JENNY FROM THE BLOCK jMiiHar Lopnt FeMwing Jadafciss & Styles 


^7 1 


& 


68 


69 




PRAYER Disturbed v 

■ '.■ ' 1 -■■ n^nmaED) i--- 


68 


I ,.' 


■ t 




IF 1 COULD GO! O Angia Marttnaz Featuring Lil' Mo & Sacano 


15 1 


69 


58 


56 




AERIALS Sy&lcni Of A Down 

■*NKUNlSIJWQ*«DWAlMl«ll *Ml«..A'. .1. ■, W ,r".,ryu-(. 


55 








MOVE B-"H 0 IjirtierilFMluringMystikal 8. Infamous 2 0 


10 1 


& 


70 


70 




RED RAG TOP rm McGraw 

' 1'.' .Lf..'.DSM[iMLiAINntl ClMBJUauMCUl 


70 
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GOTTA GET THRU THIS O Daniel Bcdingliold 




& 








GIRL TALK UC 
1 !;niMicnouo,iwwwisi 


71 
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GOODBYE TO YOU Michelle Blanch . 




& 


72 


7? 




DON'T KNOW WHY Norsh Jones v 72 












73 












TRADE IT ALL Fabolous Featuring P. Diddy & Jagged Edge v 




51 


43 




TEN ROUNDS WITH JOSE CUERVO Tincy Byfil 


26 


1 _1 






















1 NEED A GIRL (PART TWO) O P DMit)S GilmneeFeauriegLMo.MiiieW'nielt lanny bind v 

' '^*^OASMNOI*£WIRI) 4ft Mfi &Ct nlUA' lAntStJ^ 


4 1 


79 






$ GREATEST GAINER/SALES S 

REACT o Ericli Sermon Featuring Redman 

■.^ K «*)m« J SMTH. O' 


74 








CLEANIN' OUT MY CLOSET EniMB V 

MftMTHMUH AlBUUCUIJWMSCQ't 


4 1 








DONTCHANCE Muiq f 

■'•'^1 nFMwiauMctflwjuc 


25 1 


& 


75 






BRAID MY HAIR Mano v 

. ..\ AMrafii.Hiniii I- . . M 


75 








SOMEBODY LIKE YOU XtiHl UrilH V 

■'J5.' UntOlMUMmOMBUMCUI 


26 1 


76 


76 


59 




BY THE WAY O Red Hot Chili Peppers -. 
.vjiwsoamucjMme «d .v-.i.-. n .. 


34 


25 


22 




JUST LIKE A PILL 0 PM V 


8 1 


77 


61 


46 




DOWN 4 U In GMti hnenu Tlie Inc. Featuring Ja Rule, Astianti. Charli Baltimore S Vita 

A..«tU.n.lLaCNIDADOU(UASTL^«iU.r«nKfni 1 1 


6 


41 






DIE ANOTHER DAY IMoailB V 




78 


77 


61 




1 MISS MY FRIEND Daliyl Worley V 

■. .1 •■hi',..wtf.r. o ■ 'IT 


28 


29 


32 




PO FOLKS O Nip|>y Reels Feauriag iMkoae HiniHoii V 

ONlWMjeHUJUHIIWl OUUNtlCCSIZI* 


29 1 


79 


78 


73 




1 DO (WANNA GET CLOSE TO YOU) O 31W Fealunng P Diddy S Loon v 

Ml. <MWMM.SCIMB£UWMUWLWSMLAS1tMJnJHCjateA O 


58 


20 


21 




NOTHIN' O u„„™„ HOAt « 




80 


80 


66 




TWO WRONGS O WIcMJean Featuring Claudelte Onir % 

... ■'■ .'. r!', <^\ISS1S| (* O 


2B 


28 


25 




A THOUSAND MILES O Veoeiia Cailloe v 

(1 " , ' A', r 9 AAM «>i>M*»U^riTH 


5 1 


81 

m 


81 


81 




FLAKE Jack Johnson 


73 


23 


17 




HAPPY O Aihanti v 


8 1 


89 






CRUSH TONIGHT O Fat Joe Featuring Ginuwine v 


82 


33 
39 


33 
50 




CRY F>i«lHillv 

MM 1 HI! iajiPjUWI ^WMNMaWtaiMMVILiBaiBUMCUtllMaiWlWMWBaOS 


33 1 


83 


84 


80 




BURNIN' UP Faith Evans Featuring Missy "Misdemoaiior" Ellion 


60 




WHEN THE LAST TIME O aipia V 




84 


82 


77 




1 KEEP LOOKING Snia Evans 
.■.i'«3iM«rni 


35 


30 


37 




ORDINARY DAY o Vaimsa Caillog v 

nr.; - : ■. ® ■■ '.M!r - vri^-rc^f 


30 1 


85 


85 


79 




UNBROKEN Tim McGraw 

'.ijuUMmaom .riiti-hi'vii.t 


26 


34 


31 




HEAVEN O DJ Saiemf & Vanau Feaniiing De V 




86 


86 


68 




OBJECTION fTANGO) Stakira 1 


55 












87 








■i> * . [pii:a:buucut 




32 


28 




BEAUTIFUL MESS Diamond Rie V 


28 1 


90 


86 




LONG TIME GONE 0 Dixie Ctiidia v 

O O uouiMiM ivmrMri 


7 




30 




NO SUCH THING John Mayer v 


13 1 


88 


87 


85 




ELECTRICAL STORM U2 si 


77 








HOT IN HERRE O Nelly . 

'Hi', . ■ .'.'.', 1 n vAiiiiwccnnoi OO' 


^ 


m 


93 


93 


THE STREETS O WC Featuring Nate Dogg s> 


89 


47 
42 

M 


— 

41 

'.1 




STINGY Ginuwine 


33 1 


& 


91 


91 




LITTLE THINGS O India Arie 

11 ; iWaASKIAIBOCIUIWrsrMSIAMXHSAKnDQOW OMQI i...'. 


90 


LANDSLIDE Dixie Chicks v 

i-^iMltSKNUi O M<WMT4T AlBiIMCUIIMh 


41 1 


& 


92 






DOWNFALL O TRUSTcompany ■. 

■■■■^ *»«.......:.,,, ■. 


91 





SOAK UP THE SUN Slieiyl Ciow 1 

,'' 1 ' I 1 1 CnDWJ TWri) UMMBUMCUIIMTEKSCOPf 


17 1 


92 


94 


84 




IN DA WIND O Trick Daddy Featuring Oe Lo S Big Boi t 


70 




1 AM MINE O PABftJam 


43 1 


93 


95 


B8 




I'D RATHER O Ulther Vandross 

. ..'..-.iiydi Q» o 1 .1.'.^ 


83 


WORK IN PROGRESS Alan Jackson 


44 1 


94 


88 


83 




SWEETNESS Jimmy Eat World 

•..:-,:'..('. iii.'i." lAT wmUPUiMMViAllMHIlCV. liH! AW,i MP' 'M Cur 


75 


WHERE WOULD YOU BE MaitiH McBrid* ■<? 


45 1 


& 


98 


99 




ROCK THE PARTY O Beniino i 

r-MVViVtVL. O SUaHMIflllir^^PAtTW tf n 


95 


OH YEAH! O Big IVnwn Featuring Taleeie, Bdo & Golli v 

.:;UfK(JMI«TO<lU O ■■"'.■ ■ - -'.iMWi 


46 1 


& 


96 


97 




ARE WE CUTTIN' O PaHoi Tray Fealurim Ma. Jade i 

■■<• A OMW)osaciny,\j<A(iisMtitirt,UMnG 


96 








MY TOWN Montgomery Getmy 

i , r, O.I .1.1111,1 ',"..(,i 1 .f.ir iMCUl 


47 1 


® 






SINGLE FOR THE REST OF MY UFE O Isyn V 

..... i.'i i I 1' IH^.I'.'. |.. OUI(SIAI«IH* 


97 








AMERICAN CHILD PliilVassw V 

.'.-nrWISrUAMl AiUSUHAU'Vlllf lUftMMClIt 


48 1 








HE IS 0 Heather Headley v 

1 r^.f Till rnuiwijMrvjjMiiM. 


98 




40 




THE MIDDLE Jimniy Eal WorM 

'1' -'i . i.MiMruiwgnp) (MAMwyH-:fu»iwcui 


5 1 


& 






THE ONE YOU lOVE O Paulina Rubio v 

■ . ...11.. 9.KW11JMIVI 


99 






























RUNNING AWAY HoobaitBiik v 

ISLMO MJUU OJI'iaiUC 


44 1 


100 


,7 


98 




WHEN YOU LIE NEXT TO ME Kellie Collef V 


54 
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Billboard SINGLES AND T 



SONG I 




I Chart Codes: Hot too Singles (Htoo): Hot RSB Hip/Hop Singles OtBH): Hot Country Singles (CS) and Hot Latin Tracks (LT). 
I TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart. Position. 



-03 BONNIE & aVDE (Cartpr Boy^, ASCAP/Ye Worid. 
ASCAP/ Universal. ASCAP/ContruvwsM ASCAP/WB. 
ASCAP/Suge. ASCAP/Sonjs Ot Universal. 8MI/loshiM"s 
Dream. BMI/Ut Lu Lu. BMI/EMI Blackwood. BMI). 
Hl/WBM, Hioo S6; RBH 16 

19 SOMETHIH- (EMI April. ASCAP/Sea Gayle. 
ASCAP/CMcers-BMG. BMI]. HU CS 29 



-A- 



AERUU5 (Sonv/ATV Tunes, ASCAP/Ddevil. A&CAI>}. 
Hl.H»oo69 

AIR FORCE ONES (BMC Songs. ASCAP/lackie Frost, 
ASCAPi Universal. ASCAP/De BesS. ASCAP/0) Pro. 
ASCAP/Youns Dude. ASCAPySam Swap, ASCAP/Tarpo. 
ASCAP) RBH 41 

ALGUIEN QUE UNA VEZAME(RubeI. ASCAP/Univer- 
sal Musica. ASCAP) IT ^7 

ALMOST HOME (Tfiple Shoes, BMI/Magic MusUng. 
BMI' Suffefin' Suf cot asK. ASCAP) CS 55 

AMERICAN CHILD {EMI April. ASCAP /Vassarsonss. 
ASCAP,'BMGS<Migs.ASCAP/Mrv Lumpkins Poodle. 
ASCAP), ML C5s; "100 ii8 

AMOR Oi IHTEHHn (IM Muslt) LT 27 

ANGEL DE AMOR (Wdrncr T«ner1ane. BMI/EMI Bl«k- 
wood. BMI.'BigCoiones. BMI) LTii 

ANYTHING iDrvine Mill. ASCAP/Loflte. ASCAP/Uh Oti. 
BMI tnsjgTi.BUI;'WB.ASCAP;EMIApf^,ASCAP). 
Hl/WBM, RBH i,9 

ARBOLES OE LA BARRANCA (San Anlonio. BMI) LT 38 

ARE WE CUTTIN' (PasiM Troy; BMI/V^rginia Bexh. 
ASCAPyWB, ASCAP/Whose(s«1gonB, ASCAP]. WBM. 
H10096; RBH<,7 

ASEREJE (Sony,' ATV Discos. ASCAP) LT 43 

ASCREJE (Sony/ATV Lalin, BMt/Shaketown. BMQ LT 4 

AT THE END OF THE DAY (WB, ASCAP/ KelodiK, 
ASCAP/Sorry/ATV Cross Keys. ASCAP,'Onat>i ASCAf^, 
HL/WBM. CS 3! 



-B- 



BABV (Pookieloois. ASCAP/SoUietz Touch. ASCAP/D] 
In. BMI/N-The Water. ASCAP/Still N-The Water. 
BMI/B«K«, ASCAP/UniverMt. ASCAP). HL. Hioo 15; RBH 
8 

BABT DO THOSE THINGS (Big Ben. BMI/Songs Of 
Windsw*p( Pacific. BMIi'E.D. Dwit. BMI/RoyiSon. 
BMI.'Grsj Cham, BMl/Btoken English. BMI/Prodlgal Son, 
BMi ' Drano's. BMI 'Univervil PotyGrsm International, 
ASCAPi'Otif God. ASCAP) RBH 72 

BEAUTIFUL GOODBYE (Acufl Rose, BMI/Sony/ATV 
Tunes. ASCAP/Sorry/ATV Cross Keys. ASCAP/Drivers Ed. 
ASCAP/WofleyWorld, ASCAP), HI, CS i? 

BEAUTIFUL MESS (Songs Of API. BMI/Monkey C, 
BMI/Songs or Nashrville DreamWorks. BMI/AfTilialed. 
BMI /Chrysalis. ASCAP/ Creative Artist Agencyi ASCAP/EMI 
BUchwood. BMl/Shane Minor, BMI). HL/WBM. CS i: 
H»oo 37 

BLOW YOUR WHISTU (/omba.ASCAP/Kumbaya. 
ASCAP/Mor»ey Ua(k. BMI), WBM, RBH 89 

BLUEIEAKS (Noontime South, SESAC/HIUo. 
BMI /Christopher Mathew. BMI/Songs 01 Windswept 
Pacific. BWI/Bubba Gee. BMI/WarreerTamerisne. BMI), 
WBM. RBH 99 

BRAID MY HAIR (Nyrraw, ASCAP/EMI April. 
ASCAP.'Uncle Bobby. SMI/EMI Blackwood. BMI). HL 
Hioo 75; RBH tB 

BROWN SUGAR (EXTRA SWEET] (Janice Combs. 
BMl.'Chynj Baby, BMI/Mnlina Sound. BMI/Emptre Mer- 
national. BMI/EMI Bld<kwood, BMI). HL. RBH 71 

BURNIN* UP (Chyna Baby, BMI/|anlce Combs. 
BMI; EMI Blackwood, OMl.'The WMets Of Na/areth. 
BMI/Chase Ct%ad. ASCAP/EMI Apnl, ASCAP/ Donceno, 
ASCAP/Dwief. BMI/Songs 01 Universal. BMi). HL. Hioo 
83: RBH 36 

BY MYSELF (ColliParV. BMI/Da CHppler. BMI/EWC, 
BMI) RSHas 

aYTHEWAY{MoebeloWanw.BMO. HU Hioo 76 



CAM OIA MAS [Not Listed) LT 41 
CAULIAC TEARS (Sony/ATV Cross Keyv 

ASCAP/Satcher Songs. ASCAP/WB, ASCAP], HL/WBM. CS 

60 

CAN U HELP ME (UR. IV. ASCAP/EMI April, 
ASCAP /nyie Tyme, ASCAP), HU RBH 88 

CAPRKHO MALDfTO (Arpa. BMI) IT 23 

CARAIUNA IWamei-Tameriane. BMQ LT 33 

CARfTO (OONTTEa ME NO) (EMI April, ASCAP/Gaira 
Bav. ASCAP) IT 37 

CHINC. CHIHG (Nelstar, SOCAN/Mawja Dawg, 
SOCAN/Sory.'ATV Canada. SOCAN/WisrUhwJe West. 
SOCAN /Virginia Beach. ASCAP/WB. ASCAP/Whothe- 
hcllrtleiisgonb, ASCAP/7^7, ASCAP), Hl/WBM. RBH 59 

CHROME (Songs Of WindsvMi>l Pacific, BMt/Vellow 
Df M-tt, BMI ,' My I (fe^ WoiV. BMI/Almo, ASCAP). 
HI WBM.CS)S 

CLEANIN' OUT lilY CLOSET (En&ijti. BMI/Eight MjIc 
Style, BMI). HU Hioo it,; RBH 20 

COMPUCATEO (Warner-Tamerlane. BMI/Hollylodge. 
BMI,' R.iinbow f 'ih. BMI/ Mr. Spock. BMI/W8. ASCAP/Tlx. 
ASCAP .'ferry H,ll. ASCAP/Avril lavigne. ASCAP/Alrw, 
ASCAP). HU' WBM. Hioo 10 

COW ELU IF I PP, BMI/Famous, ASCAP/Cleai Mind. 
ASCAP) LT 39 

CONNECTED FOR LIFE (Money Mack, BMI/lester Bud, 
BMl/Gflns«a Bws*. ASCAP/WB. ASCAP/Papet Route. 
ASCAP/EMI April. ASCAP/Un<versal, ASCAP). HI /WBM. 
RBH 66 

CREW DEEP (Dl Hi -Tek. BMI/Uas$ Confusion, 
ASCAP/WB, ASCAP/ Bernard's Other, BMI /Warner- Tamer- 
lane, BMI'Sony/ATV Tunes. ASCAP /Virgtrtia Beach. 
ASCAP/Bridgeporl. BMI .'Unrvprsal- Songs Of PolyGram, 
BMI .' Rubber Band. BMI Pubhowyalike. BMI I'Zomba. 
BMl Vomba. ASCAP- BDP, ASCAP). Hl/WBM. RBH 83 

CRUSH TONIGHT (Joseph Cartagena. ASCAP 'jelly's 
Jams. ASCAP/Shelly-s House. SESAC/Gold Daddy, 
ASCAP/EMI April, ASCAP/ Ma fveloiis Things Of Music. 
ASCAP/Po Folk. BMI / Hand In My Pockef. ASCAP/Mus« Of 
Windswept. ASCAP). HU Hioo Bj; RBH 40 

CRY fWafnei-Tameflane, BMI.'Potly Mo*Jth. 
BMI.'Tound Tower. BMI). WBM. CS 16; Hioo 33 

OJANDO ME MIRAS ASI [CAP Musica Songs. ASCAf^ 
LT.3 

CUAHDOTEACUEROESOE M( (Crisma, SESAO LT 11 

-D- 

DIE ANOTHER DKt (WB. ASCAP/Webo Girl. 
ASCAP/ 100O UsMs, BMI /Warner- Tamerlane, BMI), WBM. 
Hioo 28 

DILEMMA (Warner Tamerlane. BMI/BMG Songs, 
ASCAP/lackie FrosL ASCAP I'Suga Shack, ASCAP/Phjt 
Njily ASCAP). Hl/WBM. Hioo 1; RBH j 

A OlOS IE PtDO (Peermusic III. BMI/Camaleon. BMQ 
LT12 

OIRRTY CXiina. BMI/Dayna'S Day, BMI /Warner -Tamer- 
lane, BMI/Funky NoWe, ASCAP/WB, ASCAP/|ahqae 
Joints. SESAC/Ut>iversal. SESAC/Ostaf. BMI/jasper 



CarT>cfon. BMI), WBM. Hioo 6^ 

DISEASE (EMI Blackwood. BMI/Bkjnis. BMI/tagged 
Edge, BMI), HU Hioo V 

EL DOLOR DE TU PRESENCIA Q KMC ASCAP/ Universal 
Musica, ASCAP) LT i 

DONTCHANGE {EMI ApnX ASCAP/Touched Sy |au. 
ASCAP/Nivrac Tyte. ASCAP/ Universal. ASCAP/ Sookhild. 
ASCAP/Tetra Gtammaton, ASCAP/)ess«(aye.ASCAR. 
HL/WBM. Hioo 25; RBH 6 

DON'T KNOW WHY (Beanly, BMI/Sony/ATV Songs. 
BMl).HUHioo73 

DONT MESS WITH MY MAN (Babyboy^ Utile, 
SESAC 'Noontime South, SESAC/EMI April. ASCAP/Them 
Damn Iwms, ASCAP,' Ai Cotiliol, ASCAP/WBM, SESAC). 
HL,'WBM.Hioo ^B;RBH )6 

DONT SAY NO, jUST SAY YES (Tud Huff. BMI/Zomba. 
BMI.i'Grindtine, BMII, WBM. RBH ^2 

DOWN 4 U ISIavery. BMI/Aurelius. ASCAP/D] \tv. 
BUI.'PookietDoIs, ASCAPyinlty-SiSi. BMI/SoMierz Touch. 
ASCAP,' Songs Of Universal BMI /Warner- Tamerlane. 
BMI).HL,''WBM, Hioo 77 

DOWNFAU [EMI April. ASCAP/fiarety Breathing. 
ASCAP/BrtghtGraK ASCAP), HU Hioo 91 



-E- 



ELECTRICAl STORM (U2.ASCAP/UniverialPotyGram 
International. ASCAP), WBM. Hioo 88 

ENTRA EN Ml VIDA (Sony/ATV Discos. ASCAF^ LT 10 

ENTRE EL AMOR Y EL 0010 (Ventura. 
ASCAP/ Sony/ATV Tunes. ASCAP) LT 31 

ESCLAVO DC TU P1EL (Fersal. BMl/Fot»omusic 
BMI/ No Umitatk>ns. BMI) LT 4S 

ES POR AMOR (Worid Deep. BMI/Sony/ATV Latin. 
BMI/ PSO Ud., ASCAP) LT 24 

ES POR n (Peermusic III. BMI/Camaleon. BMI] LT 36 

ESTQV SUFRIENDO ai'. ASCAP/ Edimonsa. ASCAP) LT 

iB 

EVERYDMT ANGEL (Universal-PolyGram International. 
ASCAP/St- julien. ASCAP). WBM, CS M 

EVERY RfVER (Mighty Nice. BMI/Wait No More. 
BMI/Bluewater.BMI/Unrversal PolyGram International. 
ASCAP/Green Wagon, ASCAP/ Universal-Songs Ot Poiy- 
Gram Interruiional. BMI/Door Number One. BMI], 
HL/WBM. CS 21 



-F- 



FABULOUS (Divine Mill, ASCAP/WB. ASCAP/Hngaz 
Goal. ASCAP/Jahqae [oints. SESAC/Universal, 
SESAC/Hiss Marv^. BMI/Wamer-Tamerlane. 8M0. WBM, 
RBH 32 

FAR INTO ME (Unrversal-HCA. ASCAP/Halhana. 
ASCAP/WB. ASCAP/Ptatinum Plow. ASCAP). WBM, CSzz 

FAMILY TREE (Chuck Wagon Gounrifl. 
ASCAP/Fanwos. ASCAP), HL CS 41 

FEEL IT BOY (EMI Blackwood. BMI/The Waters « 
Na/areth. 8MI; EMI Apnl. ASCAP/Chase Chad. ASCAP). 
HU RBH 74 

FLAKE (Bubble Toes. ASCAP/ Universal. ASCAP). CLM, 
Hioo 81 

FIOETK: OewfL ASCAP/ Wells. ASCAP/Unrwrsal, 
ASCAP/|atr-«, ASCAP/EMI April. ASCAP/Touched By Jan. 
ASCAP/ jay Qui, ASCAP/No Gravity. BMi). HU RBH 29 

FOCUS (CopyriKht Control) RBH 91 

FOOLISH (Desmone. BMI/D) Irv, BMi/EMI April, 
ASCAP/lobete, ASCAP/Aurelws. ASCAP/f amous. 
ASCAP/Bae/a, ASCAP/ UntversaL ASCAP/ Pookieloots. 
ASCAP), HU RBH 46 

FOREVER EVERYMY (Sony/ATV Cross Keys. 
ASCAP/Drivers Ed. ASCAP/Worley Worid. ASCAP/Devon-s 
Farm, ASCAP), WBM, CSs9 

FORGIVE (EMI April, ASCAP/Tennessee ColoneL 
ASCAP/ICG. ASCAP/Big Tractor. ASCAP/ke Trey, ASCAP], 
HUCS14 

FROM THA CHUUUCH TO OA PALAa (My Own Chit. 
BMI/EMI Btackwood. BMI/The Waters Of Nazareth, 
BMI/Chase Chad. ASCAP/EMI April, ASCAP). HU RBH 68 

FUNNY (DMded. BMI/Untversal. BMI/Snuobie. 
ASCAP/ Leumelf. ASCAf^ RBH 42 



-G- 



THE GAME Of LOVE (Keepin' n Real How 'Bout You, 
BMI /Warner- Tamerlane, BMI/Future Furniture. 
ASCAP/EMI April. ASCAP). HLyWBM, Hioo 12 

GANGSTA UMWr aakin' Care Of Busii>ess, BMI) Hioo 
2; RBH 9 

GET WFTH ME (Rodney jerkins, BMI/EMI Btackwood, 
BMI/Fredlerkins III. BMI/Famous Monster. BMI/LaShawn 
Daniel*. ASCAP/EMt April. ASCAP/Music Of Windswept. 
ASCAP/Nfuwd. ASCAP/Mischkemusic. ASCAP). HU RBH 

8S 

GIMME THE UGHT (Dutly Rock. ASCAP/Blxk Shad- 
ow. BMl/TWR. BMI) Hioo 13; RBH 5 

GIRLTALK [Butlprman's Land. BMI/Gucci/m. 
ASCAP I'Urr^efsal. ASCAP; Kandaty, ASCAP/ Air Control. 
ASCAP/EMI April. ASCAP/ U.N.I,. ASCAP/Max-HilL 
ASCAP/ B Smooth. BMI. 'Songs Of Windswept Pacific, 
BMl/Grunge Giri, ASCAP). HU Hioo 71; RBH 37 

GOODBYE TO YOU (I'm Wflh The Band. ASCAP/WB, 
ASCAP). WBM. Hioo II 

THE GOOD STUFF (BMG Songs. ASCAP/Mn. Ujmp- 
kins Poodle, ASCAP /Warner Tamerlane, BMI /Makeshift. 
BMI), HL/WBM. CS 17 

GOOD TIMES (Jobeie. ASCAP/EMI April. ASCAP). HU 
Hioo 66; RBH 21 

GOTTA GET THRU THIS (Reverie, BMI/UniversaL BMI) 
Hioo 20 

GROWING PAINS <D0 IT AGAIN) (EMI April. 
ASCAP/Ludacris. ASCAP/P King. ASCAP/ Copyright Con- 
trol /Warrw-TarTierlane. BMO. HL/WBM. RBH 61 

-H- 

HALFCRA7V [Soulthild. ASCAP/UnrwrsaL 
ASCAP/Nivrac Tyke. ASCAP/Tetra Grammaton. 
ASCAP/EMI Unart CalaloK. BMI/EMI April. 
ASCAP,' Touched By Ja/^. ASCAP). HL/WBM, RBH 24 

HAPPY (Takin- Care Of Bu^m-ss, BMI/Pooklelools. 
ASCAP/ Soldier/ Touch. ASCAP/0) Irv. BMI/famous. 
ASCAP/ B.1CM. ASCAP/ UnrweisJl. ASCAP), HI, Hloo 32 

HEATSEEKER (Voung M,»n Mfwrig. ASCAP) RBH 92 

HEAVEN (Irving. BMI /Adams Cornmunications. 
BMI/Almo, ASCAP/ lestalynw. ASCAP). HU Hioo 36 

HUVEN I NEED A HUG (R.Kelty. BMI/Zomba. BM)). 
WBM. RBH 95 

HE tS (Nynaw. ASCAP/ EMI April. ASCAP/Uncle Bobby: 
BMI/EMI Blackwood, BMI/ Bran- Bran. BMI). HU RBH 100 

HE tS (Spiders & Rice. ASCAP/]am Carver, ASCAP) 
H10C9S: RBH4B 

HERE AND HOW (FUUCKCLE) (Pearlgate. 
ASCAP/Steele Going Strong. ASCAP/EM) April. 
ASCAP/Brown Sugar. BMI/DIE. ASCAP/WB. ASCAP). 
HL/WBM. RBH 97 

HEY MA (Killa Cam. BMI/NexI LmH Groove. 
ASCAP/lobele. ASCAP/EMI April. ASCAP/Ubten. ASCAP). 
HI. Hioo 4; RBH 7 

HIT THE FREEWAY (The Waters Of Nazareth. BMI/EMI 
Blackwood. BMl/Donceno. ASCAP). HU RBH 60 



htOUA AT A PIAYA (Bubba Gee. BMI/Noonlime Tunes, 
BMI/WamerTametlane. BMI /Showdy Plmp^ 
ASCAP/ BwWy Ro. SESAC /Brown Liquor Party. 
ASCAPi'Orugstore, ASCAP), WBM. RBH 98 

HOT IN HERRE Oackte Frost. ASCAP/ BMG Songs. 
ASCAP/Thc Waters Of Na/areth, BMI/EMI Blackwood, 
BMI/Chjse Chad, ASCAP/EMI April. ASCAP/Sv«ng T. 
ASCAP/Ascent. BMl/Hotrveau, BMI). HU Hioo 39: RBH 27 



-I- 



I AM MINE Onnocent Bystander. ASCAP) Hioo 43 
I CARE 4 U (Virginia BeacK ASCAP/Mass Confusion. 

ASCAP/WB. ASCAP/Mng, BMI), HL/WBM. Hioo 16; RBH 

4 

PD LOVE TO LAY YOU DOWN (Music City Mus< 
ASCAP/EMI April. ASCAP). HU CS 45 

I DO rWANHA GET CLOSE TO YOU) (Marsky: BMI / EM I 
Blackwood. BMI/)uslin Combs. ASCAP/EMI April. 
ASCAP/Donceno. ASCAP/ D'mello's Diamond Cut, 
ASCAP/ WB. ASCAP/Dee^ Melodic Dream, ASCAP/Univer- 
sal. ASCAP; Hot Heat. ASCAP/lanice Combs, BMI). 
HL/WBM. Hioo 79. R8H B7 

FD RATHER (Stwp 'n Shep. ASCAP/Almo. ASCAP/Uni* 
WfSjI. ASCAP). HI. H1009J 

IF HER LOVIN' DONT KlU ME (EMI Full Keel. 
ASCAP/Big Grape. ASCAP/WB, ASCAP /Warner-Tamer- 
lane, BMI). HL/WBM, CS 40 

IF I COULD G01 (Media Noche, ASCAP/Wo Loving, 
ASCAP/Cypherdeff. ASCAP/EMI April ASCAP/U 
Masielfs. BMI), HU Hioo 18; RBH jo 

IF YOU ONLY KNEW (Rodnpy ferkins. BMI/EMI Black- 
wood. BMI/Fred lerkins Ml. BMI/UShawn Daniels. 
ASCAP/EMI April. ASCAP). HU RBH 93 

I lUST WANNA BE MAD |EMI April. ASCAP/Didn't Have 
To Be, ASCAP/Mosaic, BMI/Hold Jack. BMO, HUCS 23 

I KEEP LOOKING (Sony/ATV Tree. BMI/Wenonga. 
BMI/Mosatc, BMI). HU Htoo 84 

I'M GONNA BE READY aMt April. ASCAP/f>yte Tyme. 
ASCAP/MinneapolisGuys, ASCAP/)i Branda. 
ASCAP/Jamyo. BMl), WBM. RBH 94 

I'M GONNA GETCHA GOOD* (Universal- Son Of Poly- 
Gram International, BMI/Lwin Echo. BMI/Oul Of Pocket. 
ASCAP/Zomba. ASCAP). WBM. CS is: Hioo 59 

I MISS MY FRIEND (Buna Boy, BMI/GI(t1erfish. 
BMI/Mosaic, BMI/Sony/ATV Trw. BMI/ Wenonga, BMI), 
HUCS 18; Hioo 78 

rM NOT BREAKWiCDB. BMI/Wooley Swamp. 
BMI/Careers-BMG. BMI/Ungle. BMI). HU CS 34 

THE IMPOSSIBLE (EMI Apnl. ASCAP/DMn'I Have To 
Be. ASCAP/Mosaic. BMl/Love Rancti. ASCAP). HU CS 7 

M CM WIND (First N' Gold, BMI/Tnck N' Rick. BMI/God 
Given. BMI/Gnat Booty. ASCAP/Chrysalis. ASCAP/Bubba 
Gee. BMI /Warner- Tameriane, BM(), WBM. Hioo 93 

I NEED A GIRL (PART TWO] (Marsky. BMI/^n^e 
Combs. BMI / EMI Blackwood, BMf/|ustin Combs, 
ASCAP/ EMI April. ASCAP/Donceno, ASCAP/Hot Heat. 
ASCAP/Jesse jaye. ASCAP/Harmony Smurf. BMI), HU 
Hioo 13: RBH 28 

m THE NAME Of UML (Zomba, BMI/R.Kell>^ BMI). 
WBM. RBH 67 

I SHOULD BL- (AOS Music Writers. ASCAP) RBH 55 

I WANT MY BABY BACK (Sony/ATV Tree. BMI/Gold 
Watch, BMI/Wenooga, SMI;N£2, BMO. HU CS 53 

I WISH YOU'D STAY (EMI April. ASCAP/Sea Gayle. 
ASCAP), HI, CS 26 



-J- 



lENNY FROM THE BUKX (Chocolate Faclor>i 
ASCAP/Tunesmilh, BMI/Jaedon Chrtstophei. 
ASCAP/Sony/ATV Tunes. ASCAP/ Nuyoric an. 
BMI/Sony/ATV Sorvjs. BMI/BMG Songs. ASCAP/Zomba, 
ASCAP/EMI Unrted Parlnership), Hl/WBM. Hioo 17; RBH 
34 

lOHH I. BLANCHARO (Alrrto. ASCAP/ Musk Of 
Windswept. ASCAP/Sonjs Of Bud Dog. ASCAP). 
HL/WBM. CS4J 

|UST UKE A Pill [Rnk Publishing Designee. 
ASCAP/EMI April, ASCAP/Cyptron. BMI/EMI Blackwood. 
BMI/Pink Panther. ASCAP). HU Htoo 27 



-K- 



THE KETCHUP SONG (HEY HAH) (Sony/ATV LMfn, 
BMI/Shaketown, BMI) Hioo 61 



-L- 



lACHKA SEXY (Raminn). BMI) LT ij 

LANDSUOe (Welsh Witch. BMI/Sony/ATV Tree. BMO. 
HUCS 8; Hioo 41 

LA REIHA Da SUR (TN Ediciones. BMI) LT 19 

LA SALSA VTVE (PHoto, ASCAP/ Universal Musica. 
ASCAP/Sir George. ASCAP/WB, ASCAP) LT 35 

THE LAST MAN COMMFTTED (Psychobilt^ ASCAP) CS 

57 

UFE HAPPENED (EMI April ASCAP/Zomba. 
ASCAP/ Suflcrin' SotCOtash. ASCAP). Hl/WBM. CS 20 

LIKE I LOVE YOU (Tennman Tunes, ASCAP/Zomba. 
ASCAP/ E Ml April. ASCAP/Chad Chase. ASCAP/Tho 
Waters Of Nazareth, BMI/EMI Blackwood, BMO. 
HL/WBM, Hioo 14;RBH63 

LFTTIE THINGS (Universal MCA. ASCAP/UniversaL 
ASCAP/Bn: [Ik, ASCAP/Don Williams. BMI/Gold S Iron. 
ASCAP/Warner Tamerlane, BMI/Wang Out. 
BMI/Sony/ATV Songs. BMI/Key J My Heart. BMI/WB. 
ASCAP). HL/WBM. Hioo 90; RBH 33 

LONG TIME GONE (Chuck Wagon Gourmet. 
ASCAP/Famous. ASCAP), HU H10087 

LOSE VOURSEU (Eight Mile Styte. BMI/Emign, BMI). 
HU Hioo6;RBH30 

A LOT OF THINGS DffFERENT (Sony/ATV Tree. 
BMI/Mr Bubba. BMI/Aculf Rose, BMO, HU CS 34 

LOVE OF MY UFE (AN DDE TO HIP HOP) (Ugmoe. 
ASCAP,''Universal PolyGram International, ASCAP/BMG 
Songs. ASCAP/ Divine Pimp. ASCAP/Tribes 01 Kedat 
ASCAP/lake & The PTiatman. ASCAP/ Universal. 
ASCAP/lajapo. ASCAP/Songs Of Universal BMI/Sense- 
less. BMI/Fqx Film. BMI/TCF. ASCAP). HL/WBM. Hioo <iy. 
RBH 14 

THE LUCKIEST MAN IN THE WORLD (Chrysalis. 
ASCAP/Sitver 703, ASCAP/UnrversalASCAP/Lanark Vil- 
lage Tunes. ASCAP). WBM, CS 49 

LUV U BETTER (11 Cool J, ASCAP/ Sony /ATV Tunes. 
ASCAP/Chase Chad, ASCAP/EMI April. ASCAP/T)ie 
Waters Of NiiaretK BMI/EMI Blackwood. BMQ. HU Hioo 
S;RBHi 



-M- 



MAKE ITCLAPaViah's. BMI/Dulty Nigga. 
ASCAP/Cyphercleff. ASCAP/EMI April ASCAP). HU RBH 
69 

MAN TO MAN (Sony/ATV Tree. BMI/Mwc Knee. 

BMI). HUCS 33 

MAS OEBILQUE T\J (Ser-Ca. BMI) LT 34 

A MEMORY UKE I'M GONNA BE (Cousin Mice. 

BMI/Murrah. BMI). W8M. CS 39 

MENTIROSO (EMI April. ASCAP/Enrique Igtesias. 

ASCAP/Hey Chubbn ASCAP) LT 3 



THE MIDCUaurkev0nRye,ASCAn,ClM.Hi(»49 

Ml DERROTA (Edimortsa, ASCAl^ LT 49 

A MOMENT UKE THIS (BMG Scandinavia. 
STIM/SorYy/ ATV Timber. S£SAC/Sony/ATVTree. BMI). HU 
CS s&. Mioo 3 

MORE THAN A WOMAN (Eddie F. ASCAP/Sharay\ 
ASCAP/WB. ASCAP,' I Want My Daddy's Records, 
ASCAP/lahqae Joints. SESAC/Soulhem Boyi ASCAP). 
WBM. RBH 64 

MOVE B"*H (ludacris. ASCAP/EMI April 
ASCAP/Block Off Broad. BMI/The Braids. ASCAP/Zomba. 
ASCAP/Copyr-ght ControO. Hl/WBM. Hioo 19; RBH 12 

MULTIPLY (Hennessey Fix Everyone. BMI/VOCO. 
BMI/Alfxra. BMI/EMt Blackwood. BMI/EMI April 
ASCAP), HU RBH 43 

MY OLD MAN (Mike Curtu BMI/Diamond Storm, 
BMi;Cuib. ASCAP). WBM. CS 43 

MY TOWN (Single Track. BMI/Goltahaveabte, 
BMI/Songs Ot Windswept Pacific. BMO. WBM. CS 6; Hioo 
47 

-N- 

NO LETTING GO (Greensleeves. PRS) RBH 6i 

NO ME ENSENA5TE (WorM Deep. BMI/Sony/ATV 
Latin. BMI/Blueplatinum.ASCAP/Sony/ATV Discos. 
ASCAP) IT 1 

NO ME SE RA(AR (EMI April ASCAP] LT 16 

NO QUE NO (RodaU. BMO LT 40 

NO SUCH THING (Specifk Harm, ASCAP/ Me Hold You. 
ASCAP), CLM. Hioo 38 

NOTHIH- (Off Da Yelzabulb. BMt/The Waters Of 
Nazarelli. BMI/EMI Blackwood, BMI/Chase Chad. 
ASCAP.'EMI April. ASCAP/Squish Moth. BMI/Wamer- 
Tameriane, 8MI). HL/WBM, Hioo 30; RBH 17 

NOTHINS FREE fIVT. ASCAP) RBH 75 



-O- 



OB|ECTK)N (TANGO) (Aniwi. BMI/Sony/ATV LatLn, 
BMI/EMI Blackwood. BMI). HU Hioo 86 

OH YEAM (Money Mack. BMI) Hioo 46: RBH 33 

ON A MISSION (WB. ASCAP/ Ma|0 Dean, 
ASCAP/ Beethtree, ASCAP/Oid Desperados, ASCAP/NzD. 
ASCAP). WBM. CS 31 

ONE DAY CLOSER TO YOU (EMI Full Keel 
ASCAP/Blackmore Avenue. ASCAP/April Blue. 
ASCAP/Dannasongs. BMI/EiKign, BMI). HU CS 38 

ONE LAST BREATH arpnwtti, BMI/Stapp. 
BMI/Dwight Frye, BMI) Hioo 9 

ONE MAN flank 1176. ASCAP/Black Fountain. 
ASCAP/EMI Apra. ASCAP). HU RBH 39 

ONE ON ONE (Twisted. ASCAP/EMI Apnl, ASCAP/Hit 
Mecca. ASCAP/0 Ron Dub. BMO. HU RBH 80 

THE ONE YOU LOVE (Songs Of Universal 
BMI/Macadoo. BMt/Sony/ATVTree. BMI /Songs Of Tere- 
cel. BMI). HU Hioo 99 

ON MY BLOCK (B. B. Skee The Chump. ASCAP/Nash 
Mack. ASCAP/ Ihre«FrveTenn. ASCAP/WB. ASCAP/BMG 
Songs. ASCAP). WBM, RBH 77 

ORDnURY DAY (Songs Of Universal. BMl/Rosasharn, 
BMO. WBM. Hioo 3S 

OVER T>1E YEARS (Raybow. ASCAP) R BH 96 
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PARAOtSE (LL Cool I. ASCAP/Sony/ATV Tunes. 
ASCAP/ENOT.ASCAP/EKOP.BMI/Soiry/ATV Songs, 
BMI/Mi Suk. ASCAP/Third Palm. BMI/|obur, BMI/Top 
Bound, BMI), HL, RBH 76 

PCRDONAME Ml AMOR (Seg Son. BMO LT 7 

PICTURE (T>i>rty TwD Mile, BMI /Warner- Tamertoie, 
BMII.WBMCS^o 

THE PLEDGE (AureUus. ASCAP/ 0| Irv, BMI/Blunts. 
Guns And Funs, ASCAP/ PookJetoots. ASCAP) RBH 78 

PO' FOLKS [Nappy Ratts. BMI/Tarpo. ASCAP) Hioo 
29; RBH 13 

POR MAS OUE INTENTO (Kike Sanlander. BMI] LT s 
PRACna UFE (Sony/ATV Tree. BMl/Mo Fuzzy Dice. 

ASCAP/Famous, ASCAP/Almo, BMI). HL. CS 38 

PRAYER (Mother Culture. ASCAP/WB, ASCAP). WBM. 

Hioo 68 
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QUE BONITA PAREIA (Vlndet. ASCAP/ Edimusa. 
ASCAP) LT 46 

QUEDOTRISTE EL|ACAl(Uarfre, BMO IT 38 



-R- 



REACT (Dick Sermon. ASCAP/Zomba. ASCAP/Funliy 
Noble. ASCAP/WB. ASCAP/F.O.B, ASCAP), WBM, Hioo 
74; RBH 19 

RED RAG TOP (AcuR-Rose. BMI/Sony/ATV Songs. 
BMO, HUCS 13; Hioo 70 

RELAX YOUR MIND (Q<wn Lace. BMI/HitCQ. 
BMI/Songs Of Windswept Pacific. BMI/Penn. Stale. 
BMI/Urban Lpwndz. BMI ,'Wo*td Of Howers, ASCAP/Hitco 
South. ASCAP/Music Of Windswept. ASCAP/Pinnacle 
Songs. ASCAP/Famous. ASCAP/Jobele, ASCAP/EMI April 
ASCAP). HUfiBH57 

ROCK IT lOrw Up. BMO RBH 79 

ROCK THE PARTY (Big T Rock. BMI/MansJty. BMI/lan- 
ice Combs. BMI/EMI Bliclcwood, BMI/EMI April 
ASCAP/lustm Combs, ASCAP/Hot Heat. ASCAP). HU Hioo 
95; RBH 54 

RUB HE THE RIGHT WAY (Curb. ASCAP/Blue Tattoo. 
ASCAP'SiMeen Stars. 8MI/)ohn Rameyt BMI), Hl/WBM. 

CS52 

RUNNING AWAY (Spread Vkwr Cheeks And Pusfi Out 
The Music ASCAP/WB. ASCAP). WBM. Hioo ^o 



-S- 



SHE HATES ME (WB. ASCAP/Puddle Of Music. 
ASCAP/Stereo Supersonic. ASCAP). WBM, Hioo 53 

SHrU. GO ON YOU (Sony/ATV Tree. BMI/Cake Taker. 
BMI/March Family, BMIJ. HU CS 46 

SHE'U LEAVE YOU WITH A SMILE (Cal IV. 
ASCAP/Larga Vrsta, ASCAP, Sony/ATVTree. BMI/BigYH- 
low Dog. BMI). HI. CS IK Hioo 60 

SKK OF BEING UMELY (Kuntry Slim, BMI/TwoFouf 
riltepn, BMl/BubbaGee, BMI/ Noontwne Tunes, 
BMl/Piide And loy. BMl/Blaik Toney Montana's, 
BMI /Warner Toniertare. BMI). WBM, HBH 70 

SINGU FOR THE REST Of MY UFE (State Of Mind 
Muzik. ASCAP/Hitco South. ASCAP/Musk Of Windswept. 
ASCAP/Kandac^ ASCAP/Air Control. ASCAP/EMI April 
ASCAP/Pooh Bear. ASCAP/I, Boyd. ASCAP). HU Htoo97; 
RBH 81 

SI TUVIERA QUE ELfGIR (Hecho A Mano, ASCAP/EMI 
April. ASCAP/Songs Of Castllto, BMI/Universal- Musica 
LFnica. BMIl LTi? 

SKSER BOI (Almo. ASCAP/Avril Lavigne. 
ASCAP/Wamcr TarTH-rlane, BMI/Hollytodge. BMI/Raln- 
txjw nsh, BMt/Mr. Spock, BMI/WB. ASCAP/Tw, 
ASCAP/ferry HilL ASCAP), HL/WSM. Hioo 11 

SOAK UPTHE SUN (Warner- Tamerlane. BMI/OW 
Crow, BMI/Trottsky, BMI/Wixen. BMO. HL/WBM, Hioo 42 

SOMEBODY UKE YOU (Cobum. BMI/Ten Ten, 
BMI/WB. ASCAP/Dylan Jackson, ASCAF^, WBM, CS 1; 
Hioo 26 

SOMEONE TO LOVE YOU (Cori TlRanl BMI /Sony/ATV 
Songs, BMI). HUfiBH 35 

SOMEWHERE OUTTHERE (Under Zenith. 



SOCAN/Sony/ATV Canada. SOCAN). HU HtOOS4 
STARRY EYED SURPRISE (Mute, BMI/Unhwfui UK, 

ASCAP/Stiifly Shell. ASCAP/EMI April ASCAP/Carlin, 
ASCAP). HU Hioo 63 

STINGY (W_B.M. Music, 5ESAC/Babybo/s Utile. 
SESAC/Noontime Sooth, SESAC'Black BatJvt 
SESAC/lason's Lyrics. SESAC/Chrysalis. ASCAP/Naked 
Under My Ck>thes. ASCAP). WBM, Hioo 40; RBH 10 

STOLE (BMG Songs. ASCAP/Little Engine. ASCAP/BIg 
Caboose. ASCAP/ EMI April. ASCAP/SoniC Graffiti. ASCAP). 
HU Hioo 62: RBH 56 

THE STREETS (Base Pipe. ASCAP/Scott Storth. 
ASCAP/TVT. ASCAP/Nae DoK. BMI] Hioo 89; RBH 51 

STRONG ENOUGH TO BE YOUR MAN (Post Oak. BMI] 
CS 19 

SUEHA (Ser-Ca. BMI) IT 3S 

SWEETNESS (Turkey On Rye. ASCAP]. CLM, Hioo 94 
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TAINTED (Donut Boy^ ASCAP/EMI April, ASCAP/Priest- 
lyhood, ASCAP/Zifi. ASCAP /Andwete. ASCAP/ Karieem 
Riggins. ASCAP), HU RBH 82 

TALKIH- TO ME (Vice Game, BMQ RBH 44 

TE AMO TANTO (Lideres. ASCAP) IT so 

TE AVISO. TE ANUNOO (TANGO) (AnM. 
BMI/Sony/ATV Utin. BMI/EMI BlKkwDod, BMO LT48 

TEN ROUNDS WITH |OSE CUERVO (Acufl-ftOM, 
BM I Sor»y .' ATV Cross Keys. ASCAP/ Big Purple Oog, 
ASCAP), HU CS 10; Hioo 73 

TE SOITE LA RIENOA (BMG. BMO LT 14 

TE VAS (Rubet, ASCAP/ Universal Muska, 
ASCAP/roooAmof.ASCAP/Unfversal-PotyGram Ljtin, 
ASCAP) LT 30 

THERE'S NO UMU (DesnaUn^, ASCAP/PB). 
ASCAP/Wamer-Tamerlane. BMO. WBM. CS 54 

THESE ARE THE DAYS (WB, ASCAP /Platinum Plow. 
ASCAP/hollydaisy. ASCAP/ Univ«rsal- Songs Of PotyGram 
International BMI/ HopeChesl BMI). WBM. CS $1 

THESE DAYS (Gotlahaveabie, BMI/Songs 04 
Windswept Pacific. BMI/Sony/ATV Tree. BMI/Songs Of 
Terecel BMI/Rondor. PRS/lnmg. BMI). HL/WBM. CS 9; 
Hioo SI 

THIS IS MY PARTY dOcsefX Storm, BMI) RBH 6s 

THIS SIDE {Queen'% Counsel ASCAP) CS s6 

A THOUSAND HUES (Songs Of Unrversal 
BMl/ftosasham. BMO. WBM, Hioo 31 

THUG LOVIN' (Slavery, BMI / Scrips Of Universal 
BMt/Dt Irv. BMI/SoWierz Touch. ASCAP/Black Bull 
ASCAP/lobete, ASCAP/ EMI April ASCAP). HU «BH 38 

TIL NOTHING COMES BETWEEN US (Curb Congrega- 
tion. SESAC i'Monkids. SESAC /Lil-Stratlon, SESAC/ Hope- 
N-Cal. BMI/fiebecca Marv>alt, ASCAPl. HU CS 25 

TOOO Ml AMOR [THE ONE YOU UWE) (Songs Of Uni- 
vers.ll BMI/Ma(.i<k>o. BMI/Sony/ATV Songs. BMI/Songs 
Oneretel BMI) LT9 

TONIGHT I'M GONNA LET GO (Zomba, 
ASCAP/Nikeeya, ASCAP/Dunn RuffMuiique, 
ASCAP/Atufl-Rose. BMI/Wamer-T»merl»ne. BMI/TRahV 
BMI/Ramp. BMI/Killa 4, ASCAP/Dutty Nigga. ASCAf^ RBH 
S3 

TRADE IT AU (EMI April ASCAP/Them Damn Twins. 

ASCAP/D. Brasco, ASCAP/Desert Storm. BMt/Mr. Manal- 

li. BMI/EMI Btackwood. BMI/Duro, BMI/Air Control 

ASCAP). HU Hioo 22: RBH 15 

THE TRUTH (Zomba. BMI/ R.Kelty BMO. WBM. RBH 84 
TU FORMA DE SER CUMBW (Copyright ControO LT 39 
TU HO 50SPECHAS (Ventura, ASCAP) LT 43 
TWO WRONGS (Hubs Zrt .ngii. ASCAP; Sony/ATV 

Tunes. ASCAP/EMI Blackwood, BMI/T«e-Bas&. BMO, HU 

HiooBo^RBH 35 



-U- 



UNA LAGRIMA NO BA5TA (ADG. SESAO IT 22 
UN BESO IQue Loco, ASCAP) IT 32 
UNBROKEN (WB. ASCAP /Platinum Plow. 

ASCAP/AJmo. ASCAP Anwa, ASCAP). HL/WBM. HwoBs 
UNDERNEATH IT AU CWorld Of The Dolphtrv. 

ASCAP /Universal ASCAP,' Eligible. ASCAP/BMG SongS. 

ASCAP), HL,'WBM. Hioo? 

UNUSUAUY UNUSUAL fWB. ASCAP). WBM, CS 37 
UP a DOWN (IN ■> OUT) (Deborah Coi. BMI/EMI 

Blackwood. BMI/EMI April ASCAP/F)y1« Tyme. 

ASCAP/Minneapolis Guys, ASCAP/Ji Brar>d«. ASCAP/Who 

Knows. BMO, HU RBH $8 



-V- 



VIVIEHDO (Wamer-Tamertane. BMI/Femando Osorio. 
BMI/Mart Anthony, ASCAP/Sony/ATV Tunes. ASCAP) LT 

20 

VOY A VOIVERTE LOCA (Ventura. ASCAP) LT 44 
VUEU MUY AITO (World Deep, BMI/Sony/ATV LHln. 
BMI) LI 6 



-W- 



WAITIH' FOR THE D) (Pen Skills, BMI/Iazzmen. 
BMI/WamerTameriane. BMI/Houdah. BMl/Zomba. BMQ. 
WBM. RBH 86 

WAITIH' ON JOE (MAS Venture, BMI/ Mist erui()(>l, 
BMI) CS 36 

WANKSTA I2 2 1. ASCAP/ Hidden Scrolls. ASCAP/JO 

Cent. ASCAP) RBH 31 

THE WAYWE BAU (lucky, BMO RBH 73 

WHArS G0L0EN7 (Inshatlah. ASCAP/Dj Nu-Mark. 
BMl/Manphibian, ASCAP'Najla. ASCAP/Upper Cul 
ASCAP. Macari & Me. ASCAP .Teriodo me. BMI/Reach 
Global, BMI/Songs Of Universal BMI) RBH 90 

WHAT WE'RE GONNA DO ABOUT FT (Moswc BMI/EMI 
April. ASCAP,' Sea G.iyle, ASCAP). HU CS 48 

WHEELS iSeefl house, BMIJ CS 47 

WHEN THE LAST TIME [Terradome. ASCAP /GenMarc. 
ASCAP/ The Waters Of Nazareth. BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI April ASCAP). HU HlOO 3A: 
RBH 11 

WHEN YOU UE NEXT TO ME IWB. ASCAP/KHIIe ColT- 
(ey; ASCAP/Platinum Plow. ASCAP/ IjllywiRit 
ASCAP/ Kelodies. ASCAP). WBM. Hioo 100 

WHERE ARE YOU GOING (Cotden Grett ASCAP). CLM. 

Hioo 64 

WHERE WOULD YOU BE (Castle Street. ASCAP/Mr. 
Norse. BMI/We Make Musk. BMI /Warner- Tanwtane. 
BMI).W6M.CS3;Hi00 45 

WHO'S YOUR DADDY? (Tokeco Tunes. BMO CS 12^ 
Hioo 67 

WHY I LOVE YOU (Kharalroy; ASCAP/Nine Houses. 
ASCAP/Slrange Motel ASCAP /David McPhersongs. BMI] 
RBH 22 

WORK IN PROGRESS (EMI April ASCAP/ Tr I -angels. 
ASCAP).HUCS4;Hi00 44 

WORK IT (Mass Contusion. ASCAP/Virginia Beach, 
ASCAP/WB. ASCAP). WBM. HlOO S; RBH 3 



-Y- 



YO PUEDO HACER (Hecho A Mano. ASCAP/Latin Best. 

ASCAP/EMI April. ASCAP) IT 26 

YOU CANT HIDE BEAUTIFUL (UgtuiS Of Denver. 
ASCAP/Famous, ASCAP/Music OfWindswept. 
ASCAP/Songs 0( Bud Dog. ASCAP). HL/WBM. CS JO 

YOU KNOW YOU'RE RIGHT (End 01 Musk. BMI/EMI 
Virgin Songs. BMI). HU Hioo 

Y TU TE VAS (WB. ASCAP) LT 8 
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TImberlake In Sync 
With '60s Sounds 
On His Soio Debut 

Continued from paae 1 

Hathaway. I think about how 100% present he was in his 
songs. He seemed to be living each word, each syllable as he 
sang it. That's the energy I'm reaching for when I sing." 

Regardless of his point of stylistic origin, Timberlake's 
first musical effort without his 'N Sync cohorts has struck 
a resoundingly positive chord. Since its release to radio Aug. 
20. the hip-hop-hued pop track has built a solid audience at 
top 40 formats, where it is currently getting airplay on 125 
stations (with total detections of 5.284 for the week ending 
Oct. 11), according to Nielsen Broadcast Data Systems. In 
fact, based mostly on airplay (with a small contribution 
from 12-inch vinyl sales), the track has climbed to No. 14 
on The Billboard Hot 100. 

" This single is just the tip of the iceberg for this project. " 
Jive president Barry Weiss notes. This is a groundbreak- 
ing record that perfectly merges great artistry and com- 
mercial viability. The fact that people are so receptive to 
'Like 1 Love You' indicates that they're ready to embrace 
Justin in a new light. We believe that people will be blown 
away when they experience the rest of the album." 

A CREATIVE SPURT 

Justified was written and recorded in a six-week creative 
spurt that Timberlake says was reminiscent of "that period 
of time back in the '60s and '70s when musicians got 
together and just jammed and worked out of in.spiration. 
There was no heavy calculation or belaboring songs and 
mixes. Everything flowed pretty easily and naturally." 

The artist — whose songs are published by Tennman/ 
Zomba/EMI-April (BMI) — divided his time between collab- 
orating with hip-hop luminaries Timbaland and the Nep- 
tunes. The latter team helmed the recent top 10 hit "Girl- 
friend" from 'N Sync's 2001 opus. Celebrity. The end result 
is a collection of well-drawn. R&B-leaning songs that are 
notable for their decidedly earthy, often retro tone — a sharp, 
mature shift from 'N Sync's more glossy teen-pop output. 

"I wasn't consciously trying to make a non - N Sync 
record." he says. "I was trying to make a multi-dimension- 
al record: a record that captured the vibe of my favorite 
time in music, the '60s. For the six weeks that we worked 
on these songs. I got to live in my own musical dream world 
and play a little hip-hop. a little old-school R&B. a little 
classic rock. It was so much fun — and 1 learned a lot about 
making music in a totally different way than I was used to." 

Mostly, he learned 
to calm his instinct to 
sound as technically 
perfect as possible. 

"That was tough for 
me, at first," he ad- 
mits. "But I've learnid 
that a track will .some 
times benefit from 
leaving the rough and 
dirty bits right wheiu 
they are and letting 
the vibe speak. I love 
the fact these song.'i 
sound like we wen 
just hanging out to- 
gether and having a 
good time. Every- 
thing sounds loose 
and relaxed." 

One of the more striking aspects of Justified is that it 
shows Timberlake successfully exploring previously 
untapped regions of his vocal range. On tracks like the 
Latin-spiced "Seiiorita" and the bittersweet, funk-fortified 
"Cry Me a River." his familiar tenor belting is tempered with 
a palpably soulful falsetto and a convincingly aggressive, 
rock-spiked baritone rasp. 

"None of this was premeditated," he insists. "I didn't sit 
down and decide, 'OK, I'm going to save this and this for 
my solo record.' I just climbed inside the songs, and I let 
them dictate how I would perform them. It was as organic 



as you could possibly get. 

"For me, one of the cooler parts of this project, since we 
finished recording, has been gauging the surprise of people 
after they hear it, " he continues. "Even after the single came 
out and people were drawing all kinds of conclusions and 
saying, 'Check him, he's doing the Michael Jackson thing,' 
I thought. Just wait until you hear the rest of what we've 
got going on.' " 





He points at the sultry, groove-laden ballad "Take It From 
Me" as proof of his versatility. 

"It's an R&B song, but I sang it like a rock track." he says. 
"I was thinking about Thom Yorke |of Radiohead] and 
Mazzy Star as I was singing that song. It's totally fresh and 
different. It's also completely me — and that's what counts 
most of all. There's a lot more to me than people have pre- 
viously believed." 

CONNECTING ONE ON ONE 

Revealing new elements of Timberlake's musical per- 
sonality is the focal point of the marketing strategy 
for Justified. 

"Justin has established himself as a prominent force 
in the songwriting and production of 'N Sync, so it's not 
that we're introducing him as a creative figure. But we 
are in a position to unveil him in an extraordinary new 
light, and that's already proving to be a strong point from 
which to launch this project." Jive senior VI' of market- 
ing Janet Kleinbaum says. "People hear 'Like I Love You.' 
and they're intrigued. They want to know what else 
Justin has up his sleeve." 

The project was set in motion when Timberlake intro- 
duced "Like 1 Love You" on MTV's Video .Music .Awards 
(VMAs) Aug. 29. "It was a great opportunity to do some- 
thing that MTV rarely does during its award shows, which 
is introduce brand-new material," Kleinbaum says. "They 
tend to be geared toward artists performing familiar .songs 
on those occasions." 

MTV is supporting Timberlake beyond his VMA showcase. 
In addition to airing the videoclip for "Like I Love You." a 
Trital Request Lire staple directed by Diane Martel. the net- 
work has produced the 9()-minute special iMunih with the 
artist. Slated to air the weekend of Nov. 9. the program 
includes footage of Timberlake in the studio. 

"We've actually had cameras following Justin for nearly 
six months now," Kleinbaum says. " The show is about the 
making of a record and all that goes into it, right up to the 
day of in-store release." 

Overall. TV will be a primary area of exposure for Justi- 



fied. Appearances on The Tonight Show With Jay Leno. Last 
Call With Carson Oaly. and Saturday Night Lire have been 
confirmed for early November, with a handful of other 
shows likely to be locked in shortly. The artist will aLso be 
highly visible in the consumer press, with Rolling Stone. 
Details. Teen I'eople, Seventeen, and Vihe all committed to 
cover stories in the coming months. 

INTERNATIONALLY SPEAKING 

Jive also plans to work Timberlake in the international 
market — an area that has not always been a high priority 
for N Sync. 

"The last N Sync record didn't include too many visits 
to Europe," notes JoAnn Kaeding, VP of international at the 
label, "They've been more of a U.S. -focused act. We're 
pleased that Justin is making himself available for a lot of 
time overseas for this project." 

The artist will spend a portion of October traveling 
through Europe doing a series of TV and radio appearances, 
WMth future trips under consideration. The label recently 
hosted a European press junket in Los Angeles, where it 
introduced the album. 

""The reaction was truly amazing," Kaeding says. "Peo- 
ple were falling over themselves to get near Justin. It was 
exciting to have such an immediate and positive response 
to the music." 

'"Like I Love You " was released Aug. 20 to radio and retail 
throughout Europe, where the label reports it has been 
receiving widespread airplay. According to Kaeding. BBC 
Radio 1 and Kiss FM in the U.K. have been particularly sup- 
portive of the track. 

THE END OF N SYNC? 

As Timberlake builds momentum as a solo artist, the 
unavoidable question arises regarding his future with 'N 
Sync. Can he happily return to the fold of five after enjoy- 
ing time as a solo figure? 

".Absolutely." says Timberlake, who is managed by Lynn 
Harless and Paul Harless for JustinTime Management and 
Johnny Wright for the Wright Entertainment Group. "To 
me. we're talking about two totally different things. I enjoy 
being with the guys. We're not just a recording group. We're 
friends. We just like to hang out and he together. That's not 
going to change just because I've made a record on my own. 
If anything. I'm going to be more fresh when I go back to 
'N Sync after having done this project." 

But can N Sync — or Timberlake as a solo act. for that 
matter — survive in a post-teen-pop world? He is optimistic 
that both can and will thrive. 

"I get tired of people waiting for us to go away. " he says. 
"We re not going away, man. We're growing and changing 
and making music that is real and honest. We're not a 
machine. We're artists. As long as we continue to remain 
true to who we are. we have a fair shot at being heard. That's 
all we've ever really wanted: to be heard. 

"1 don't get overly 
caught up in the whole 
numbers game." he 
continues. "I've never 
expected or predicted 
success. I've just been 
happy that people 
have embraced what 
we do. And I'm happy 
that people are em- 
bracing this new proj- 
ect, so far." 

.As lor the teen-pop 
tag, Timberlake, 21, 
shrugs it off, choosing 
instead to view his 
work as " pop music 
that doesn't adhere to 
one specific genre or 
demographic. 

" I believe that peo- 
ple my age like my music, and they're the same people 
who are into John Mayer and Coldplay and Eve. Real con- 
sumers don't care about genres. They care about individ- 
ual records and individual songs. That's what they're 
responding to. It's critics who are quick to narrowcast 
you — and that's not cool. Personally. I don't see the point. 
In the end. it's music, not brain surgery. It's supposed to 
be a form of expression. That's what matters to me most — 
expressing myself in this manner. I don't really care too 
much about the rest of the game. " 
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At 50, U.K. 
Singles 
Chart Inspires 
Debate 

Continued from luge 1 

Industry (BPI) on organizing TV pro- 
gramming around the chart's 50th 
anniversary. He insists. "The U.K. — 
alongside the U.S.. with the Bill- 
ftoarc/ZSoundScan setup there — has 
the most well-researched charts in 
the world. " But Webster is equally 
convinced that the U.K. singles chart 
"has got to be slowed down." 




Noting that a stead>' climb to the top 
slot in the U.K. is more (if a rarity now 
than a debut at the chart apex. Web- 
ster acknowledges, "M\ those records 
go in at No. 1 . because that many peo- 
ple go out and buy them." But, he 
adds, 'of course, what happens is that 
they bu\' them all in the first week; and 
generally, the records then die. " 

HMV Europe managing director 
David Pryde. who declares himself "a 
huge chart fan," suggests, "If you want 
to build sales steadily, you'd be better 
off not playing singles so far upfront. 
We find a lot of people come in wanting 
to buy records becaase they've heard 
them on the radio and then can't |bu>' 
them), because they' re not relea.sed yet 
And do they go back to the store later 
for it? The answer's no. Radio just 
seems to be dictating so much." 

Webster agrees that the U.K. 
media — and broadcasters in particu- 
lar — have to admit culpability for the 
current situation. "Everyone wants to 
have an exclusive Iplayl and wants to 
be early," he comments, "so ever\'thing 
gets played upfront more. Then record 
companies say. "Oh, let's just build up 
demand and then let it crash in at No. 
1.' And that has devalued the chart. 
The fact that |S/BMG boy band) West- 
life have had eight No. Is with their 
first eight singles is a record — hut it's 
not a real record, because the charts 
have all changed. It's much easier to 
get a debut No. 1 than it used to be. " 

Writer/radio producer/chart his- 
torian Phil Swern is another who 
believes that the credibility of the 
U.K. singles survey has been under- 
mined by mass-marketing. "The 
charts always were a great tool for 
the music fan and the industry 



alike," he says. "That tool has been 
slowly destroyed by the very people 
who helped create it." 

Webster adds, "Half of the U.K. 
retailers don't use the chart in-store; 
they just make their own up. So you 
have got to slow it down and get 
Iretail) people back on board and get 
them to use it. 

"Otherwise." he continues, "the 
BPI — or whoever — will be saying, 
'Why are we spending all this money 
when no one uses the chart?' (Week- 
ly BBC TV chart show] Top ofthe 
Pops already gets frustrated because 
they can't get a decent show out of it, 
so you can see them saying, 'Sod it, 
we might as well make our own up' 
on predicted performances — like, say 
(retail chain] Woolworths' chart, 
where records chart on the day of 
release, because Woolworths has put 
it in there. If you lose the chart, you 
lose all the research that goes with it. 
which is tremendously valuable to 
labels. But I can .see the situation that 
the chart will cease to exist. " 

Pryde insists consumers "do still 
care" about the chart. "It's still an 
incredible focus for kids — and also 
for adults — in record stores." he 
says. "And singles are vital to ensur- 
ing that we remain the healthiest 
music market in the world. " 

THOSE WERE THE DAYS 

The original NME listing was the 
brainchild of the magazine's then- 
owner. Maurice Kinn, and its adver- 
tising director, Percy Dickins, an 
NME co-founder. Dickins was res- 
ponsible for compiling the chart 
from sales reports provided by 
slightly more than 50 record outlets; 
today's chart samples .5,600. 

Having passed through several 
incarnations and compilers, since 
1998 the music business-sanctioned 
chart has been the property of the 
U.K. record industry, administered 
and exploited by the Official U.K. 
Charts Co. The latter is jointly 
owned by the BPI and the British 
Assn. of Record Dealers. 

Market research company Mill- 



ward Brown has been the chart's 
compiler since 1994, when it took 
over from Gallup. In 1997, the chart 
was converted from a "panel sales " 
system of retail reports to what the 
Official U.K. Charts Co. calls "divine 
universal sales," utilizing point-of- 
sale technology in much the same 
way that Nielsen SoundScan gathers 
U.S. data. Haynes says the system ac- 
counts for 99% of the U.K. singles 
market and includes such e-tailers as 
hmv.co.uk and mvc.co.uk. 

Following the conversion in 1997, 
the chart also became more up to 
date, introducing a Sunday-Satur- 
day sampling period that reflects 
sales up to 16 hours before the chart 
is published. 

According to BPI director general 
iVndrew Yeates, "From the point of 
view of a member of the Official U.K. 
Chart Co.. what the company has tried 




to do is provide the most accurate sales 
chart in the world. That provides an 
interest historically to people, because 
the announcement of whichever 
record is the No. 1 seller in any week 
has. historically, been of interest to 
people. It created an "event" at the end 
of the week, when it was announced 
on the Radio 1 countdown." 

The weekly countdown has been 
a cornerstone of Radio 1 since the 
pop/top 40 station was launched by 
public broadcaster the BBC in 1967. 



(The BBC began airing a singles 
chart program in 1955.1 The count- 
down remains a high-profile ele- 
ment in Radio I s mix today, and the 
BBC retains first broadcasting rights 
to the chart, which it airs each Sun- 
day on the Radio 1 U.K. top 40 show. 

U.K. chart fans of a certain vin- 
tage remember the days when the 
first announcement of the new 
numbers was a significant cultural 
event and the talk of many a school 
playground. During the 1970s, 
Radio 1 would give the top 30 list- 
ing a debut airing on the Tuesday 
lunchtime shows of presenters 
Johnnie Walker and Paul Burnett. 

In latter years, Radio I has offi- 
cially unveiled the new chart on its 
flagship Sunday afternoon show, 
hosted by Mark Goodier. whose im- 
minent departure from the station 
will herald a revamp of its presenta- 
tion. But many sense that the 
"event" feel of the program has been 
seriously diluted by the practice in 
recent times of "mid-week" sales 
data being leaked to the national 
media, .so that industryHtes and con- 
sumers alike are almost always 
aware of which song will be No. 1 — 
and other notable new entries — well 
before Iheir Sunday confirmation. 

CAN WE FIX IT? 

"During the '90s. " Swern says, 
"there was a move by the industry to 
speed up the movement of the chart 
through more aggressive marketing, 
which has created a far le.ss credible 
and certainly le,ss interesting chart. " 
With each week's top 40 typically fea- 
turing some 15 new entries and often 
no climbers at all. the chart may be 
technically accurate but much less 
fun. Swern says. "No more can the fen 
watch the progress of their favorite 
single, as it will enter on its week of 
release at its highe.st obtainable posi- 
tion, then tumble very quickly out of 
the chart within a few weeks." 

Haynes accepts that point-of-sale 
data collection has enabled record 
companies to target in.stant No. 1 
entries for their new singles more 



Single-Minded For 50 Years: A Cliart Chronicie 



The following shows "landmark" 
singles (lirst. 100th. 200th. etc.) to 
reach No. 1 in the U.K. chart, also 
demonstrating the fluctuating speed of 
the survey and the trans-Atlantic influ- 
ence of home-bred chart-toppers. 

First No. 1; Al Martino.' Hcrc in My 
Heart" (Capitol). Nov. 14, 1952. 

Weeks to reach No. 1: one. Total 
weeks on chart: 18. U.S. peak: No. 1. 

100th No. 1: Anthony Newlcy.'Do 
You Mind"(Decca), April 28, 1960. 

Weeks to reach No. 1: five. Total 
weeks on chart: 15. U.S. peak: No. 91. 

200lh No. 1; the Beatles, "Help!" 
(Parlophonc), Aug. 5, 1965. 

Weeks to reach No. 1: two. Total 
weeks on chart: 14. U.S. peak: No. 1. 

300th No. 1: Dawn, "Knock Three 
Times" (Bell), May 15, 1971. 



Weeks to reach No. 1: five. Total 
weeks on chart: 27. U.S. peak: No. 1. 

400th No. 1: lulie Covington. 
"Don't Cry for Me Argentina" (MCA), 
Feb. 12. 1977. 

Weeks to reach No. 1: eight. Total 
weeks on chart: 15. U.S. peak: did 
not chart. 

500th No. 1: Nicole. "A Little Peace" 
(CBS), May 15, 1982. 

Weeks to reach No. 1: nine. Total 
weeks on chart: nine. U.S. peak: did 
not chart. 

600th No. l:rPau. "China in Your 
Hand" (Siren). Nov. 14. 1987. 

Weeks to reach No. 1: four Total 
weeks on chart: 15. U.S. peak: did 
not chart. 

700th No. 1: Chaka Demus & Pliers 
With lack Radios & Taxi Gang. "Twist 



and Shout" (Mango). Ian. 8. 1994. 

Weeks to reach No. 1: four Total 
weeks on chart: 13. U.S. peak: did 
not chart. 

800th No. 1: All Saints, "Bootle 
Call" (London), Sept. 12, 1998. 

Weeks to reach No. 1: one. Total 
weeks on chart: 11. U.S. peak: did 
not chart. 

900th No. 1: Christina Agullera, 
Lil' Kim, Mya S Pink, "Lady Marma- 
lade" (Interscope/Polydor), lune 
30, 2001. 

Weeks to reach No. 1: one. Total 
weeks on chart: 16. U.S. peak: No. 1. 

938th No. 1: Will Young & Gareth 
Gates. "The Long and Winding Road"/ 
"Suspicious Minds" (S/BMC). Oct. 5. 
20O2. 

Weeks to reach No. 1: one (still 
charting). U.S. peak: not yet released. 



than ever before but does not see 
that as detrimental. 

" Records may go in and drop out," 
he says, "but they stay in the top 10 
longer than they used to. The way 
we compile the data is much more 
sophisticated now, and (the speed of 
the chart) is a reflection of market- 
ing. If kids didn't like it, they 
wouldn't buy it. Gone are the days 
of hyping." 

One way of extending the chart life 
of singles might be to add monitored 
airplay data, as used by Nielsen 
Broadcast Data Systems for the Bill- 
board charts. Although describing 
airplay monitoring as "a fantastic 
way for record companies to be able 
to measure their promotion, " Pryde 
dismisses the suggestion that it 
could be added to the U.K. singles 
chart as "a completely ridiculous 
concept." He says it would fatally 




damage the survey's sanctity as a 
sales-only index. 

Webster adds that such a move 
would introduce the danger of air- 
play being solicited dishonestly for 
chart gain. "I'm not a great sup- 
porter of putting airplay in it, 
because that puts a different level of 
potential corruption' in there. 
You're at the mercy of a small num- 
ber of people jat radio]." 

(The adherence to sales data comes 
with the U.K. singles market, like 
many others around the word, in a 
sharp downturn. Shipments during 
second-quarter 2002 continued their 
downward .spiral [BilllxMnl, Aug. 24), 
dropping 1 1.9% in unit terms to 12.9 
million units. In value terms, singles 
fell 13.8% in the period to £23 mil- 
lion |$35.7 million).) 

Webster suggests that to slow the 
chart and restore some of the cred- 
ibility that its critics argue has been 
lost, " you have to go to a three-week 
moving average. " 

He complains, "At the BPI. initia- 
tives are looked at, but nothing 
changes. We looked at three-week 
moving averages when I was on the 
BPI council over 10 years ago. They 
just don't do anything. There's this 
horrible level of complacency — "if it 
ain't broke, don't fix it.' Well, it is 
broken, unfortunately. The chart is 
incredibly accurate, but it's almost 
a victim of its own success." 

Yeates concedes, "Because it is so 
accurate, things come in and go out of 
the chart maybe more quickly now 
tlian they might have done in previous 
years. But we're presenting ourselves 
as reporting what's actually sold, not 
(Continued on ne.xt page) 
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Labels Put 
New Biz 
Models To 
The Test 

Continued from page 1 

deals and offers them a 50/50 split 
of net revenue from a record. 

Gary Dale, CEO of London-based 
AN Group, says, "We believe that 
what is key to a content business 
is putting the artist first. I think 
the media business is at a point 
where they need to rethink the 
established business models." 

Sanctuary Croup CEO Merck 
Mercuriadis says, "I think it's a 
revolution that's going on." Sanc- 
tuary has for years been entering 
into what Mercuriadis calls "joint- 
venture" deals with such veteran 
acts as Iron Maiden. He says that 
Sanctuary's "low-risk approach" is 
to sign artists whose loyal fan 
bases mean revenue can be more 
easily forecast than with new ones. 
Sanctuary, in turn, can offer them 
"a bigger slice of the pie that they 
couldn't get elsewhere . . . The 
artist has always paid for the 
mortgage, and somebody else 
owns the house." 

At iMUSIC, Geiger says the idea 
is to avoid having each album be 
"a high-risk proposition." The 
label aims to make a profit on 
every record, even on sales as low 
as 15,000 units. 

The iMUSIC label currently has 
18 acts on its roster, including 
Blues Traveler, Tom Tom Club, and 
Berlin, and could have 25 by year- 
end. It has Ave dedicated staffers 
and 40 others whom it shares with 
ArtistDirect Records, ArtistDirect's 
joint-venture label with Interscope 
records co-founder Ted Field. 

IMUSIC is steering completely 
clear of new artists. "I'm not 



touching them," Geiger says, 
because they do not allow for the 
predictability required for the 
label's formula to work. At iMU- 
SIC, "every artist has a clearly 
defined growth pattern." 

So far, $3 million-$5 million 
has been invested in iMUSIC, and 
Geiger would like to see the label 
reach profitability in two or three 
years. He believes that a net mar- 
gin of 12% is possible, as the 
label keeps overhead low in part 
by paying smaller or no advances 
and keeping marketing costs in 
check by concentrating efforts on 
the Internet. 

By contrast, at the AN Group's 
record label, "predominantly, our 
focus will be on new. emerging tal- 
ent," Dale says. "It's philosophi- 
cally where the company is." 

AN's aim is to foster creativity 
by signing artists to deals that do 
not leave them feeling pressured 
to produce albums that sell well. 
As for what AN's deals look like, 




DALE 



Dale says, "We don't have any 
magic formula here." For exam- 
ple, the label is not averse to offer- 
ing artists advances or spending 
money on a video. 

The label has signed eight artists 
so far, including reggae veteran 
Jimmy Cliff. Yet even the type of 
artist AN seeks is wide open. Dale 
says the label will join with an 



'In a declining CD 
market, record 
companies should look 

at new lines of 
business, such as artist 
management, touring, 
merchandising, etc., to 
begin tapping other 
revenue streams. ' 

—HKK HENRV-STDU, 
J.P. MORGAN CHASE & CO. 



artist when "we feel there is a 
meeting philosophically. 

Part of the AN formula is to have 
artists from one company division 
do work in others, including film, 
TV, and live entertainment. Dale 
says, "We're even trying to avoid 
the word 'divisions.' " In its aim to 
have different units work togeth- 
er. Dale says AN is not di,ssimilar 
to a company such as AOL Time 
Warner. The difference is that AN 
aims to build synergy starting with 
the artist, not with the various dis- 
tribution efforts. 

"In some respects, it's hard to 
manage the company," Dale says, 
because AN accords equal status 
to all of its artists and their proj- 
ects. In terms of making a disci- 
plined, profitable business out of 
creativity, he says, "we have huge 
amounts to learn from the 
majors." Yet AN wants to main- 
tain an independent spirit, by 
keeping the artist central. 

Can those aims peacefully 
coexist? "I'll be able to tell you that 
three or five years from now. But I 
don't see why not, " says Dale, who 
prior to joining AN three months 
ago served stints at the U.K.'s 
Granada Sky Broadcasting, BMG 
Entertainment, and Wall Disney. 
"In five years, I hope we are big." 

But given their approach. 
iMUSIC and AN may never be 



more than niche players. "The 
whole model is a bit of a pennies 
model." says Geiger. who adds that 
100 artists is as large as he would 
like the roster to grow for now. 
Nick Henry-Stolz, a music con- 
sultant with J. P. Morgan Chase & 
Co. in London, notes that these 
labels are geared to "niche-market 
artists where the promotion costs 
are not as high as major acts and 
where there is already a well- 
established fan base." 

In the past, others have tried a 
low-overhead, equitable-split ap- 
proach with new labels — includ- 
ing major-label veterans Al Teller 
and Gary Gersh and manager John 
Silva — and did not get far. Be- 
cause this label model is still 
largely unproven, one investment 
banker who has done work for 
both major and independent labels 
says others will have a tough time 
raising money. 

"It's really not a business yet." 
the banker says. "With respect to 




funding, there is no funding, 
[though] you'll always find the 
random rich guy willing to fund a 
label." For example, AN Group has 
raised money from a group of 
investors, including Anita and 
Gordon Roddick, founders of the 
Body Shop. 

As a business model, the equi- 
table-split approach is not neces- 



sarily compelling for traditional 
album deals. "1 think that for 
major labels, it would he difficult 
|to switch to 50/50 arrangements 
of the sort that AN is offering)," 
Stolz says, because it represents 
such a profound change in the way 
they do business. "There must be 
a clear upside for everybody: the 
artists, the music companies — and 
the shareholders." 

Where it may be compelling is 
as part of what another investment 
banker terms a "total business 
concept." whereby a company gen- 
erates revenue from artists in a 
variety of ways. That could include 
touring, publishing, and mer- 
chandising revenue, in addition to 
profits from recording. EMI 
Group, for example, described its 
recent new deal with U.K. artist 
Robbie Williams [liillboard. Oct. 
12) as a "highly innovative agree- 
ment" that sees the company 
"working closely with jWilliamsj 
in his non-recording activities 
including touring, publishing, and 
merchandising. The deal contin- 
ues a trend toward an integrated 
relationship in the entertainment 
business that will provide a multi- 
platform approach to the respec- 
tive elements of recording, live 
work, film, and television." 

"in a declining CD market, 
record companies should and will 
look at entering new lines of busi- 
ness, such as artist management, 
touring, merchandising, etc., so as 
to begin tapping other revenue 
streams and spread risk," Henry- 
Stolz says. He sees record compa- 
nies becoming well-rounded music 
entities, providing all services to 
the artist. After all. "a recording 
artist is a multimedia enterprise 
when he becomes successful." 

Mercuriadis asserts that such a 
model is "not like a Utopian fan- 
tasy plan," because it is already in 
place at Sanctuary, where a 
record label and management 
firm exist under one roof. "We're 
getting a margin in multiple 
income streams." 



Continued from preceding page 

particularly how quickly they move." 

Pryde concurs: "Personally, I 
don't think it's too fast-moving; I 
like fast charts, because they pro- 
mote new music. After all, the charts 
are about what people want to buy — 
and having a No. 1 just means that 
most people want to buy your rec- 
ord. Why would you want a moving 
average, if the idea of the chart is to 
accurately record and report what 
people are buying?" 

AN INTERNATIONAL VIEW 

Yeates also rejects the idea of a 
moving weekly average. "There are 
other things that we can do," he says, 
"which we have been looking at — 
such as the whole concept of a break- 
ers chart which would give the oppor- 
tunity of picking up on new talent. 

"We're looking at two potential audi- 
ences," he continues. "Being an accu- 
rate barometer for the industry to feel 
confident about and which they can 



use themselws; and publishing infor- 
mation that is of interest to the wider 
communit>', which people will hope- 
fully talk about and find interesUng." 

Webster also argues that the rapid 
turnover of titles in the U.K. singles 
chart has devalued its perception 
internationally: "Overseas, they 
don't give a damn about our charts 
anymore," he declares, "because 
they just don't know what it means. 
They say. Oh, a U.K. No. 1. So?' So. 
70,000 people bought it . . . 

"If you talk to record companies in, 
say. Holland, they used to look and 
say, 'OK. that's gone in at No. 8' or 
whatever, and it would mean some- 
thing. Now, they just go. 'So?' They 
don't care. It's awful, really. A big hit 
in the U.K. is one that hangs around 
for 10 weeks in the top 10. People 
have such a short attention span, they 
look at a chart, they see what's gone 
in new — they don't sit there and look 
at what's been in the chart for 10 
weeks. And that's really affected us. " 

But Yeates returns to his original 



point, that "the chart is actually reflect- 
ing what is being sold in the U.K. If 
that is a talking point, then that hope- 
fully will be picked up and be of inter- 
est to people overseas. In the end, it 
has to be the record itself that's going 
to trigger people's interest overseas. If 
the chart can do a little bit in helping 
raise profile, then that's great." 

THE FINAL COUNTDOWN 

The BBC is taking a prominent 
role in marking the chart's 50th 
anniversar>'. A change of presenter 
for Radio 1 's chart show means the 
incumbent Coodier will present his 
final edition Nov. 17 — the 50th- 
anniversary show. That will be pre- 
ceded by a one-hour-long behind- 
the-scenes special. Other radio 
coverage will come on the corpora- 
tion's gold/adult rock network Radio 
2 in the form of three weekly docu- 
mentaries and a top 50 rundown of 
the U.K.'s favorite No. Is. collated 
from public votes. 

National T\' coverage will include 



a December show on the BBCl 
channel featuring current hit-mak- 
ers performing archive No.ls and a 
Nov. 16 special on commercial 
broadcaster Channel 4 counting 
down the 100 top-selling U.K. sin- 
gles of all time. That show will coin- 
cide with the release of a double-CD 
(jointly through EMI/Virgin and 
Universal) and an associated book. 

Two exhibitions in London also 
celebrate the anniversary, one at the 
British Library (Oct. U-Jan. 7) and 
another at HMV s flagship Oxford 
Street store running throughout 
November. 

Yeates says. "All of that helps cre- 
ate a buzz and emphasizes that there 
is an interest in what's going on in 
the music industry." 

Yeates suggests the recent media 
coverage proves that the singles chart 
remains "a focal point" for record 
buyers. "There are two levels, " he 
says. "One is whether our chart is 
absolutely the best that we can make 
it as a sales chart. At that level, we're 



all very confident that it is the most 
accurate chart. Then in the wider 
scheme of things, there are a lot of 
other charts out there, and in terms 
of creating interest in the record 
industry and creating a talking point, 
we have to look flexibly to the future 
to see what other bits of information 
people might be interested in. We're 
willing and keen to do ttiat, but I don't 
think any of that devalues the fact that 
the chart itself is pretty sacrosanct in 
terms of being an accurate reflection 
of what actually sells." 

Pryde adds, "Obviously, the chart 
will have to encompass things like 
downloads in the future; that's a no- 
brainer. And we need to look at our 
chart rules in that respect. But our 
experience with downloading at 
HMV is that it very much mirrors 
what we're selling, physically. 

"I'm a complete and utter believ- 
er." he concludes, " that the records 
that get to the top of the chart are 
still the ones that people want to buy 
and listen to." 
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Capitol Celebrates 
Legacy With Multi- 
Genre Six-CD Set 



1 



Continued from pdge 1 

put on one of these records, and it tells you a story." he 
says. "In some ways, this set is the story of three gener- 
ations of American music. This collection pays homage 
to the artists who make up the legacy of Capitol Records, 
as well as educates and exposes people to Capitol's rich 
and vast catalog. " 

The 96-track collection, arranged 
by decade, opens with one of the 
label's first releases — Freddie Slack & 
His Orchestra's snazzy rendition of the 
boogie-woogie classic "Cow-Cow Boo- 
gie," with vocals by Ella Mae Morse — 
and closes with one of its latest: the 
Vines' snarly 'Get Pree. " In between 
are selections from artists whose 
names are synonymous with the label, 
including the Beach Boys. Prank Sina- 
tra. Beastie Boys. Duran Duran. Glen 
Campbell. Nat "King" Cole. Merle 
Haggard, the Band. M.C. Hammer. 
Radiohead. and Bonnie Raitt. 

Perhaps most impressively, the set 
contains two Beatles songs — "A Hard 
Day's Night" and "Hey Jude " — mark- 
ing the first time that the Apple label 
has allowed the Fab Four's material to 
be included on a Capitol multi-artist collection. 

Slater says he got the Beatles songs because "I asked 
nicely. There are a few artists I wouldn't have done the 
Isetj without. To not have the defining artist of any 
decade would have made it difficult to put it out. The 
Beatles were the definitive artists of the '60s. " Apple rep- 
resentatives did not comment by press time. 

The release also includes two tracks from Garth 
Brooks: "Every Now and Then " and "When You Come 
Back to Me Again. " Like the Beatles. Brooks rarely allows 
his songs to be used on collections. 

'At first I said no simply because we don't do compi- 
lations. " Brooks says. "But |the label) assured me that it 
was something they loved and were as prmid of as the 
50th-anniversary boxed set |to 
which he contributed "Friends 
in Low Places "j." 

"When they sent me the 
names of the other artists." cnn 
tinues Brooks, whose mothi: 
recorded for Capitol in tli 
1950s, "you saw it was a Capil 
family thing; it turned from iiu 
not wanting to be on it to feel- 
ing like I was not being a team 
player if I didn't do it. To be on 
a record with these names was 
an honor for me. " (For its 50th 
anniversary, Capitol released a 
promo-only, eight-CD set that 
grouped the music primarily by genre.) 

Although the songs are grouped by decade, they are 
not sequenced chronologically per disc. "My goal was to 
put together a record that was listenable." .says Slater, 
who spent more than six months on the project. "Often 
as a consumer, I find when collections are made chrono- 
logically, they aren't listenable. The approach was to find 
a way to transport the listener to each of these decades 
and yet still define the musical movement in each of the 
decades as it related to Capitol's artists." 

EARUr DAYS 

Capitol was founded in 1942 by songwriter Johnny 
Mercer. songwriter-turned-Paramount-Studios exec 
Buddy DeSylva. and music retailer Glenn Wallichs over 
lunch at Lucey s in Hollywood. 

One of the label's early superstars was legendary 
guitarist Les Paul, who recorded more than .30 top 20 
hits for Capitol between 1948 and 19.55 as both a solo 



artist and with his wife. Mary Ford. They are repre- 
sented on the set with the 1951 hit "How High the 
Moon." But as Paul recalls, the label didn't release the 
track without a fight. 

Paul and Ford road tested three renditions of the 
song. "Mary and I were between sets in Chicago at the 
Blue Note and |we took a walk). Neither one of us drank, 
but we bought a little sample bottle of bourbon and had 
a sip each. I .said. 'We're doing three different versions, 
but something's coming to the top of the water. When 
we go city to city, we'll be able to prove a suspicion that 
there's only one version that's the best.' " 

Paul and Ford recorded the preferred arrangement 
and submitted it to Capitol, "and it was rejected. " Paul 
says with a laugh. "They said. There are 85 records of 
"How High the Moon, " and none of them made it.' For 
a year. (Capitol executive) Jim Con- 
kling refused to put it out. Finally, we 
were at a party at Glenn Wallichs' 
house and I said. "This is the day." and, 
by God. Jim came to me at the party 
and said. We're going to put it out.' " 
Conkling took 100 acetates and 
delivered them personally to DJs 
across the country. Paul remembers. 
"By the time he got to Chicago, he 
sent me a telegram and he said. "Con- 
gratulations. 1 was wrong. How 
High the Moon" reached No. 1 on all 
three of that era's Billboard pop charts 
(airplay, sales, and jukebox play) and 
No. 2 on the R&B jukebox chart. It 
was Capitol's fourth-best-selling sin- 
gle in its first decade. 
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HANDSOME PACKAGING 

The six-CD set. housed in a CD- 
sized cloth-bound case, retails for $114.98. It includes 
a 77-page hard-cover CD-sized book that features 
archival shots of many of the label's artists at work in 
the Capitol tower's famed recording studios. 

"The foundation of everything we do at Capitol 
Records rests on that studio." Slater says. "The artistry 
that took place in those rooms set a standard we try to 
meet every day. It seemed obvious that a collection of 
the songs needed to be accompanied by the artists at 
work in the studio." Slater, a former journalist, wrote a 
preface for the photo collection that captures the magic 
and meaning of the music created in the tower. 

Each CD is accompanied by a 20-page color booklet 
that includes an essay by a noted music journalist plac- 
ing the selections from that 
decade in historical context. 

The standard edition was pre- 
ceded two weeks earlier in stores 
by a 10-inch-by-lO-inch. 5.000- 
1 un limited-edition, deluxe ver- 
sion that includes an expanded, 
hardbound, cloth-covered. 144- 
p.iSe coffeetable book of artist 
photos. The deluxe version is 
housed in a cloth-bound slip 
cover. Inside the slip cover is 
another cloth-bound case, embla- 
zoned with a silver 60. containing 
the six discs and the book. That 
version retails for $259.98. 
"I think it's an amazing collection." says Len Cosi- 
mano. VP of multimedia at Ann Arbor. Mich.-based Bor- 
ders Books & Music. " The consumer buying the |deluxe) 
package is more of your audiophile collector who will 
love the detail. It's one of those sets for the library that 
has a lot of meaning. The (standard version] will have 
much stronger appeal for a mass audience. " He says he 
expects to eventually implement a 10% discount for the 
deluxe version, which is behind a locked glass display at 
Borders stores. He tentatively plans to offer the stan- 
dard version for $99.99. 

For Slater, the boxed set shows that however music is 
delivered, the message is the same. "A lot of the people 
in this set started recording on acetates, then 78s. then 
45s. " he says. ' But how people get the music does noth- 
ing to change the music itself or the extraordinary power 
it exerts in our lives. Ultimately, this is a collection of 
music that anyone who's been touched by the.se artists 
can use as a reminder of the power that music has." 
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Billboard News, Charts In 
New Reuters/VNU Service, 



Reporting and charts from Billixxircl will be part of o new infor- 
mation service being launched by global media giant Reuters in 
partnership witfi VNU Business Media, parent company of 
Billtxxird. VNU will be the sole provider of entertainment content 
for the new service, which will offer a real-time entertainment news 
feed for media outlets around the world. Under the deal, VNU's 
entertainment news and measurement data will be integrated with 
Reuters' reporting and distribution to create a definitive entertain- 
ment information service. 

Available in April 2003, the Reuters VNU Entertainment News 
Service will also include reporting from Billboard's fellow 
VNU publications The Hollywood Reporter and Back Stage. The 
combined VNU titles will provide Reuters users with expanded 
news and reviews on music, film, TV, and tfieater. In addition, 
media subscribers will hove access to highlights of the Billboard 
charts, plus film, theater, and concert box-office data, and Web 
traffic reports. 

Reuters provides news and technology solutions to financial institu- 
tions, the media, businesses, and individuals around the world. Its 
global operation includes 2,500 editorial staffers in 230 bureaus 
serving approximately 150 countries. For more information, visit 
v^ww.about.reuters.com. For information about VNU Business 
Medio, visit vww.vnubusinessmedia.com. 



THISWEEK@^ 

' Billi^ 




FOO FIGHTERS 



COMING THIS WEEK: Ahliough tfw Feo Fighters' new RU dbum 
One by One won't be out until Oct. 29, the group is dropping in on 
short notice to a host of North American cities faeforehond. In o review 
that will appear exclusively on the site, Billboard.com checks In on the 
Foos' weekend appearance at Chicago's Meh^o. 

Also this week, read the third of four installments of Curt Goodi's 
new book KISS ASve forever: The Compkte Touring History. 

Billbaard.com will olso feature reviews of the Keith Jarrett Trio's 
latest concert set, Alwoys let Me Go (ECM); Peodies' The 
Teadws of Peadtes (Xl/Beggars); ond report from the New York 
stop on 0 tour featuring ads from rising hip-hop label Def Jux. 

News contact: Jonathan Cohen • iacohen@billboard.com 




Upcoming events 

Biflboard Music A Money Symposium 

The St. Regis ■ New Yo'k City • Nov. 12 

Billboard/Airplay Monitor Seminar A Awards 

The Eden Roc Resort • Miami Beach • Feb, 6-8 

for more info: Michele Jacangefo 646.654.4660 
bbevnnts ^billboard, com 



Billboard Music Group events & happenings 



personnel 

DIRECTIONS 

Lou Bradfield has joined 
VNU Business Publications as 
corp>orate distribution direc- 
tor. He comes witfi over 21 
years of experience on both 
the vendor and client side of the distribution busi- 
ness, working with such publications as TV Guide 
and Daily Variety. 

Bradfield is responsible for developing distribu- 
tion strategies and programs for all of VNU's print 
titles, including Billboard, Airplay Monitor, and 
Music & Media. He is based in VNU's New York 
office and reports to Toni Nevitt, executive VP, 
eMedia/ Information Marketing for VNU Business 
Media. 




BRADFIELD 
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Pop Idols 
And A Prince 

Charles, Prince of Wales recently attended the Will & 
Careth Royal Charity Concert Gala at Wembley Arena in 
London. He is pictured here with, at left, Gareth Gates, 
runner-up of the U.K.'s Pop Idol contest, and, at right. 
Will Young, Pop Wo/ winner. 




ICED! 



Avrll Lavlgne celebrated her 18th birthday Sept. 30 at 
a party hosted by Arista Records at Chelsea Piers Sky 
Rinl< in New York. Here, she busts a move in full hockey 
regalia. Doesn't look so complicated, huh? 




EDITED BY CHUCK TAYLOR 




"L Is For Lover" is just one of 
many song-s in Al Jarreau's extensive 
catalog. But the CRPA'erve artist 
can now revise the 1986 title to "R Is 
For Reading. " That's because the 
jazz/R&B/pop singer has been 
.selected ;is the first national Verizon 
Literacy Champion. 

Also the first celebrity to be ac- 
corded this honor. Jarreau serv'es as 
the national spokesperson for Veri- 
zon Reads, the telecommunicatioas 
company's flagship pro- 
gram. Up to this point, 
tlie program solely en- 
gaged local/hometown 
personalities. That list 
includes the New York 
Giants' Tiki Barber, 
Iowa First Lady Christie 
Vllsack, Boston Red 
Soxer Trot Nixon, and former Dal- 
las Cowboy/sports commentator 
Daryl Johnston. 

Among Jarreau's responsibilities 
is raising awareness and funding for 
Verizon Reads, which .supports close 
to 1.000 literacy programs in 31 
states and the District of Columbia. 
It's a responsibility that Jarreau 
doesn't take lightly. 

"We assume ewryone can read, 
but the statistics are shocking — 
nearly 48% can't read a bedtime 
.story to their kids." says Jarreau, who 
received a master's degree in psy- 




chology and was a social worker 
before answering his musical call- 
ing. "It's one of those hidden-closet 
maladies that no one speaks about. 
But reading is the key to everything." 

In tune with the campaign's tag 
line. "Jazz things up with the rhy- 
thm of reading, " Jarreau and his 
label have put his words into action, 
A portion of the pr(x:eeds from the 
set Alt I Cot. out Sept. 17. is being 
donated to v-arious literacy organi- 
zations through Verizon 
Reads. In the mean- 
time, the \'ocal gymnast 
began visiting and en- 
tertaining school chil- 
dren at reading sessions 
before being sidelined 
recently by emergency 
back surgery. 
Once he recuperates, Jarreau 
hopes to reschedule missed dates on 
his U.S. tour in Nowmber 2002— 
and to double the passionate com- 
mitment he has made to his new 
role as a literacy ambassador. 

"I was a late bloomer who strug- 
gled until a teacher in third grade 
recognized I wasn't getting it. " Jar- 
reau recalls. "It was slow going, but 
1 stuck with it. I want to reach those 
who can't read, letting them know 
there's help out here and encourag- 
ing them to hang in like I did." 

GAIL MITCHELL 




Music To My Eofs 

Ten artists performed Oct. 8 at one ol two "Music to My 
Ears" tribute concerts to raise money for the family of Bill- 
board editor in chief Timothy White, who died lune 27. 
Gathered at Madison Square Garden, from left, are Roger 
Waters. John Mellencamp, Sheryl Crow, Sting, Don 
Henley, Patty Smyth. Timothy B. Schmit. Jimmy Buf- 
fett, James Taylor, and Brian Wilson. Another show, held 
the previous night at Boston's FleetCenter, featured many of 
the same artists and Billy Joel. The concerts raised $1.5 
million for the continuing education of White's sons. 




'PRINCE CHARIING' by Matt Cattney 



Acms 


44 Last word of a New 


11 Chaka Khan's 


1 Hungarian com- 


Year's Eve song 


biggest hit, which 


poser Bartok 


45 Brenda wfn 


Prince wrote 


5"DW in ttw 


was "Sorry" 


12 Bullftght buH 


name of love7~ 


46 Cream's 


13 Disney movie 


(Five fof Fighting 


"White " 


of 1982 


lyric) 


47 Stop or many 


18 Part to ptii 


10 "Ocean's Eleven" 


bands' Asian tours 


22 Boney li^.'s " 


actor 


46 Kead-shaking repfcs 


Boat on tt>e Rhw" 


14 Sniffed entity 


50 One -named Mexi- 


23 Hampton 


15" rwver give my 


can pop star 


on vtbraphorw 


heart*' (Nat King 


53 Most like a Carty 


24 Supposedly, but 


Cole lirw) 


Simon subject 


not really 


16 Nikki Costa's 'So 


57 Investment house 


25 Uncredited, Princ6 


Have You" 


T, Price 


co-wrote her 1963 


17 Sheerta Easton 


58 Trajedories pro- 


hit "Stand Back" 


No. 9 hrt written 


duced by gravity 


26 Peter Gabriel htt 


t)y Prince 


59 PnrKfi wrote their 


off "So" 


19 "FicJdier on the 


first hit "Manic 


30 Be the DJ 


Roof star Mostel 


Monday' 


31 Singer's equipmmt 


20 They're cooking 


64 Bob Seger's 


33 Edc^ Grant's 


21 Turn eagerty to. as 


'_. a Rock'* 


"Electric " 


an idea 


65 The Carpenters' 


34 Word on some 


23 She had a hit in 


'Because We 


cassettes 


1997 wrth -| Do" 


Love" 


36 „ War 


27 Danny Aielio's 


66 Hairdo tor many 


(famed horse) 


role in "Do the 


disco queens 


37 One of the Guthrles 


Right Thing" 


67 _ . Coast rap 


40 1940s vocalist 


28WUson Pckett's 


68 Steps on a ladder 


Ella Mae _ 


" Midnight 


69 Gfvc but expect back 


44 Youssou N'Dour^ 


Hour' 




country 


29"Woe_r 


Down 


47 Cut in hall, pertnps 


32 Relatives, casually 


1 Diddley and others 


49 Beginning 


36 Big Baf>d tune 


2 It may follow "dot" 


SI They hit No. 1 with 


" 'Clock Jump' 


3 "1 should be sleep- 


"To Be Wfth You' 


36 Folk duo that 


ing like a " 


52 Complains and 


reteased ~lf This 


(Beatles lync) 


complains 


Aint Love" 


4 Oklahoma tnbe 


53 Jerry bom Genaro 


38 Future species 


5 "Camelot" song 


Louis Vltaliano 


members 


"_ Handle a 


54 Puccini's 'Un bel 


39 The Village Peo- 


Woman' 


di vedremo." for 


ple's favorite 


6 Take music off 


example 


t)ranch of the mil. 


a tape 


55 The Guess Who's 


40 Prince wrote her 


7 Word rermved 


"_Baby' 


Top Ten hit "Love, 


from Bow Wow's 


56 Drive- 


Thy Will Be Done" 


name 


60 Ending for velve( 


41 T. 


8 Societal troubles 


61 "Girt on TV trio 


42 Latin (big label) 


91998 hit 


62 Swing, say 


43 Where to rind bill- 


"NotKXty " 


83 Sean, to 


hoard com 


10 Food mentioned in 
"That's Amore" 
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by Mark ParisI 




A-T/P/CAU W WiTaV 



78 



www.billboard.com 



BILLBOARD OCTOBER 26. 2002 



TIM JANIS 

An American Composer in Concert 




GIVE Us Hon 
A WORLD AIDS DAY RfNLM I CONCLRT I CAIUKING. 
TIM lANiS AND THF SINIKI I I lE.WBA HIV. CHOIR. Ol 

SOI Til AKRICS 



. i R^IDfc CHURC H ■■*^() KIVFT! 
N E\V YORK, N^ 
All l'R(")CLEUb RIM I II H4V'A!ns TRI ATMIN 1 AND 
I DUCATION rR<VhsAMS.lN Al RICA 



HE INTRODUCED VDU TO GHETTD LOVE HND NOW 
HE'S BHCK WITH THE HIGHLV-HNTICIPRTED 
FOLLOW-UP TO HIS PLRTINUM PLUS OEBUT! 




"FflBULOUS"""™'"'"'PUT THAT WOMAN FIRST" "BRCKTIGHT" & "BEHUTV HND THE THUG' 



